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A.*B*C*  Compromise  Plan  Would  Give 
Newspapers  Two  More  Directors 

Fuller  Financial  Reports  Pledged  at  Joint  Committee  Session  With  Advertisers 
— Schedule  of  Dues  Goes  Over  for  Further  Study 


COMPROMISE  program  which 
is  expected  to  prevent  or  minimize 
he  threatened  reorganization  fight  at 
he  October  convention  of  the  Audit 
lureau  of  Circulations,  has  been  agreed 
poll  by  committees  representing  news- 
apers  on  the  one  hand  and  advertisers 
n  the  other.  The  modified  progr^ 
nil  be  presented  to  the  convention  with 
he  approval  of  the  full  board  of  di- 
ectors  of  the  Bureau,  and  is  counted 
(poll  by  the  negotiators  to  be  adopted 
ubstantially  in  its  present  form. 

The  new  proposals  were  adopted  at  a 
ant!  and  arduous  joint  session  of  the 
lewspaper  committee  headed  by  Frank 
1,  Newell,  circulation  manager  of  the 
"olcrfo  BlaJc,  and  a  committee  of  ad- 
trti>er  members  of  the  A.B.C.  board, 
leaded  by  Ralph  Starr  Butler,  vice- 
irf'idcnt  of  General  Foods  Corporation, 
[he  two  committees  gathered  Sept.  13 
[t  the  Hotel  .\stor.  New  York,  and 
abored  all  day  and  late  into  the  night. 
Hie  results  of  the  committee’s  discus- 
ions  are  outlined  in  the  report  on  this 
age  by  Mr.  Butler. 

In  view  of  the  acceptance  of  the 
(vised  program  by  both  newspapermen 
nd  advertisers,  no  effort  will  be  made 
D  press  the  campaign  for  proxies  which 
las  started  last  week  by  a  committee 
if  advertisers  in  opposition  to  the  orig- 
nal  newspaper  proposals.  One  possi- 
lility  of  conflict  over  the  compromise, 
k'nevcr,  lies  in  the  attitude  of  maga- 
:ine  publishers,  who  do  not  relish  the 
rcrease  in  number  of  newspaper  direc- 
ors. 

The  joint  committee  meeting  which 
vorked  out  the  new  program  was  at- 
ended  by  the  following:  For  the  news- 
aper  committee,  Mr.  Newell,  chair- 
ran;  Verne  Joy,  Ccntralia  (Ill.)  Senti- 
\tl;  J.  Noel  Macy,  Westchester  News- 
apers;  VV.  J.  ^  Butler,  Toron’o  Mail 
nd  Empire;  Walter  C.  Johnson,  Chat- 
moga  News,  and  Buell  W.  Hudson, 
Voonsocket  (R.  I.)  Call.  The  news- 
eper  committee  was  assisted  by  three 
f  the  four  newspaper  representatives 
n  the  A.  B.  C.  board ;  Walter  M.  Dear, 
nsey  City  (N.  J.)  Jersey  Journal; 
Ivward  W.  Stodghill,  Louinnlle  Cour- 
ir-Joumal  and  Times;  and  William  F. 
ichmick,  Baltimore  Sun  papers. 
Advertisers  and  agencies  were  repre- 
CTted  by  Mr.  Butler;  Stuart  Peab^y, 
jorden  Company;  Eben  Griffiths,  Soc- 
oy-Vacuum  Company;  and  Ben  Duffy, 
atten.  Barton,  Durstine  &  Osborn, 
resident  Thomson  of  the  A.  B.  C. 
resided,  and  O.  C.  Harn,  managing 
irector,  was  called  in  for  consultation 
n  certain  points. 

Newspapermen  active  in  the  contro- 
Jtrsy  were  said  this  week  to  feel  that 
hey  had  won  material  improvement .  in 
■onditions  affecting  the  Bureau,  the 
™«f  gain  being  a  provision  for  elec- 
loo  of  two  additional  newspaper  mem- 
^  on  the  A.B.C.  board  of  directors, 
''hich  is  to  be  enlarged  from  25  to  2!7 
members.  At  the  same  time,  advertising 
".crests,^  which  last  week  sent  out  a  call 
ft)  fight  the  newspaper  pro- 
understood  to  be  well  satis- 
-ed  with  the  modifications  made  in  the 


newspaper  recommendations.  These 
modifications  leave  the  advertisers  and 
the  agencies  together  a  total  of  15  votes 
out  of  27,  and  drop  the  proposed  ban 
on  the  re-election  of  directors  after  two 
terms. 

As  a  result  of  criticism  made  of  ac¬ 
counting  practices,  the  compromise 
agreement  calls  for  future  financial 
statements  to  be  prepared  “in  the  in¬ 
terest  of  greater  clarity  along  the  lines 
recommended  in  the  (newspaper)  com¬ 
mittee’s  report.’’  As  another  point,  pub¬ 
lisher  members  of  the  Ixiard  will  be 
given  a  majority  on  the  board’s  budget 
committee.  At  the  same  time,  however, 
it  was  held  in  Mr.  Butler’s  report  that 
the  accounting  system  of  the  Bureau  is 
in  accordance  with  sound  accounting 
practice,  and  that  criticism  by  the  News¬ 
paper  Committee  was  directed  at  incom¬ 
pleteness  of  financial  information  fur¬ 
nished  to  the  Bureau’s  members. 

The  highly  controversial  point  of 
newspaper  dues  was  not  settled  by  the 
agreement,  but  went  over  for  further 
study.  J.  Noel  Macy,  president  of 
Westchester  Newspapers,  and  Ben 


Following  is  the  report  nusde  to 
the  Board  of  Directors  of  the  Audit 
Bureau  of  Circulations  follozoing  the 
joint  session  of  committees  representing 
newspapermen  and  adzvrtisers  at  the 
Hotel  Astor,  New  York,  Sept.  13: 

TO  the  Board  of  Directors :  The 
joint  meeting  of  the  committee  of 
the  board  of  directors  and  the  committee 
of  newspaper  members  which  has  been 
studying  bureau  rules  was  held  In  New 
York  on  Sept.  13. 

The  conferees  spent  an  entire  day  dis¬ 
cussing  the  newspaper  committee’s  pro¬ 
posals  in  the  light  of  comments  there¬ 
upon  from  all  divisions  of  the  member¬ 
ship,  and  then  agreed  ui»n  a  number  of 
modifications  which,  it  is  believed,  will 
meet  with  General  approval  as  in  the 
best  interests  of  the  bureau. 

The  modified  program  agreed  upon 
covers  the  following  points: 

The  board  is  to  be  increased  from  25 
to  27  members.  The  advertisers  are 
to  have  12  and  the  advertising  agencies, 
3  directors.  The  number  of  newspaper 
directors  is  increased  from  4  to  6,  and 
other  publisher  groups  continue  as  at 
present  with  2  directors  each.  The 
newspaper  directors  are  to  be  chosen 
upon  the  basis  recommended  by  the 
newspaper  committee. 

Thirteen  members  of  the  board  will 
constitute  a  quorum,  and  the  board  will 
prepare  and  maintain  as  the  formal 
minutes  of  its  meetings  a  more  complete 
digest  of  its  proceedings. 

The  proposal  that  no  directors  can 
serve  more  than  two  terms  has  been 
dropped. 

Provision  is  to  be  made  in  the  by¬ 
laws  that,  except  by  unanimous  con¬ 
sent  of  the  directors  present,  no  changes 
in  the  rules  or  by-laws  are  to  be  voted 
upon  by  the  directors  until  the  meeting 
following  that  at  which  they  are  in¬ 
troduced. 


Duffy,  of  Batten,  Barton,  Durstine  & 
Osborn,  Inc.,  New  York,  were  ap¬ 
pointed  to  represent  newspaper  and  ad¬ 
vertising  interests  respectively  in  a 
further  study  of  the  dues  schedule. 
They  presumably  will  make  a  report 
for  consideration  at  the  A.B.C.  conven¬ 
tion  Oct.  17  and  18,  since  time  does 
not  permit  of  another  meeting  of  the 
joint  committee  which  drew  up  the 
present  agreement. 

Several  questions  involving  details  of 
auditing  practice  are  also  to  go  over  for 
later  consideration.  These  include  mat¬ 
ters  involving  combination  sales,  arrear¬ 
age  rules,  etc.  Proposals  on  these  points 
were  referred  to  the  membership  divi¬ 
sions  of  the  A.B.C.  for  discussion  at  the 
coming  convention. 

Mr.  Butler’s  report  to  the  A.B.C. 
board  of  directors,  embodying  the  agree¬ 
ments  reached  by  the  joint  committee 
session,  was  approved  by  the  board 
when  it  met  Sept.  14,  also  at  the  Hotel 
Astor,  New  York. 

The  action  of  the  A.B.C.  board  was 
described  as  follows  by  P.  L.  Thomson, 
president  of  the  A.B.C.: 


Changes  in  established  auditing  prac¬ 
tice  are  to  become  effective  only  upon 
the  approval  of  the  board  and  with 
reasonable  notice  to  the  organization’s 
membership. 

The  newspaper  committee  made  it 
clear  that  its  criticism  of  the  bureau’s 
accounting  practice  was  directed  solely 
at  the  incompleteness  of  the  information 
furnished  to  the  membership  as  to  the 
bureau's  financial  situation.  It  was 
agreed  that  future  financial  statements 
will  be  prepared  in  the  interest  of 
greater  clarity  along  the  lines  recom¬ 
mended  in  the  committee’s  report.  It 
was  recognized  that  the  differences  in 
the  financial  statements  of  bureau  re¬ 
sults  arose  from  the  application  of  two 
different  theories  of  accounting,  one 
held  by  the  committee  and  its  account¬ 
ants,  and  the  other  by  the  bureau’s  ac¬ 
countants,  Arthur  Young  &  Co.  The 
latter  system  lias  been  declared  by  Has¬ 
kins  &  Sells  to  be  in  accordance  with 
sound  accounting  practice. 

Representatives  of  the  conferring 
committees  will  give  further  study  to 
the  question  of  the  proposed  schedule 
of  dues. 

It  was  agreed  that  a  majority  of  the 
board’s  budget  committee  will  be  direc¬ 
tors  representing  publishers. 

Other  proposals  involving  combina¬ 
tion  sales,  arrearages  and  other  details 
affecting  auditing  practice  were  referred 
to  the  membership  divisions  fox'  discus¬ 
sion  at  the  convention. 

Full  indorsement  was  given  to  all 
efforts  to  raise  the  standards  by  which 
circulation  is  measured  in  order  to 
qualify  as  paid,  and  it  was  agreed  that, 
in  so  far  as  practicable,  uniformity  as 
between  types  of  audit  reports  and  stand¬ 
ards  for  paid  circulation  are  desirable. 

For  the  Conunittee, 

Ralph  Starr  Butler,  Chairman. 


“The  l)o:ii'd  of  directors  of  the  Audit 
Bureau  of  Circulations,  at  its  meeting 
on  Sept.  14,  received  the  following  re¬ 
port  from  its  committee  embodying  the 
agreement  reached  between  that  com¬ 
mittee  and  the  special  newspaper  com¬ 
mittee  which  has  been  studying  the  rules 
and  operations  of  the  Bureau. 

“The  board  approved  the  report  and 
recommended  the  adoption  of  its  provi¬ 
sions  by  the  entire  membership  of  the 
Bureau. 

“With  respect  to  the  method  of  select¬ 
ing  newspaper  directors,  the  l)oard  be¬ 
lieves  that  this  should  be  left  to  the 
newspaper  division. 

“The  board  voted  its  appreciation  of 
the  work  of  the  special  newspaper  com¬ 
mittee  and  of  its  efforts  to  make  the 
Bureau  of  increased  value  to  all  the 
members.” 

Amplifying  this,  Mr.  Thompson  ex¬ 
pressed  satisfaction  with  the  progress 
made  by  the  joint  committee,  telling 
Editor  &  Publisher: 

“I  think  we  have  a  harmonious  pro¬ 
gram  that  everybody  can  stand  on.  The 
only  outstanding  item  left  open  is  the 
amount  of  newspaper  dues,  and  we  ex¬ 
pect  to  get  together  within  a  week 
or  ten  days  some  additional  material 
bearing  on  that.  Mr.  Macy,  represent¬ 
ing  the  newspaper  committee,  and  Mr. 
Duffy,  representing  the  advertisers’ 
committee,  will  investigate  some  recent 
figures  on  the  cost  of  audits. 

“The  joint  meeting  was  marked  by 
a  fine  spirit  of  understanding  and  con¬ 
ciliation  by  both  groups,  which  enabled 
them  to  find  a  conunon  ground  and 
agree  upon  a  program.” 

Mr.  Newell,  in  a  statement  wired  to 
Editor  &  Publisher,  pointed  out  that 
“There  have  been  very  few  changes 
made  in  the  report  which  we  mailed  to 
A.B.C.  members  in  May.” 

“The  conference  between  investigat¬ 
ing  committee  and  committee  of  A.B.C. 
board,”  Mr.  Newell  said,  “adjusted 
some  recommendations  which  investigat¬ 
ing  committee  found  after  explanation 
by  the  board’s  committee  at  Sept.  13 
meeting,  might  work  to  disadvant^e  of 
A.B.C.  operations.  Representatives  of 
the  conferring  committees  will  give  fur¬ 
ther  study  to  the  question  of  proposed 
dues  schedule.” 

O.  C.  Harn  expressed  satisfaction 
with  the  agreement,  saying  it  would 
permit  the  “constructive  underlying 
ideas  of  the  newspaper  committee  to  be 
worked  out” 

“The  joint  committee,”  he  said,  “did 
an  admirable  job.  It  is  evident  that 
they  all  approached  the  task  in  the 
spirit  of  looking  at  the  essential  o^ 
jectives  of  the  newspaper  committee  in 
improving  the  work  of  the  bureau  and 
subordinated  specific  tentative  solutions. 
With  this  spirit  it  was  not  difficult  to 
get  together  on  a  platform  of  progress 
upon  which  all  members  could  take  a 
stand. 

“The  question  of  dues  schedule  is  be¬ 
ing  studied  by  a  representative  from 
each  committee  with  the  idea  of  adjust- 
(Continued  on  next  page) 


AGREEMENT  OF  JOINT  COMMITTEE 


Editor  A  Publither  for  September  21,  1935 


PRESS-RADIO  STAYS  AS 
NBC  PROGRAM 

Emo  DmI  with  Chain-Ovmed  Station* 
WiU  Not  Affect  Sutu*  of  “P-R” 
a*  Sustaining  Feature — U.  P. 
News  Good  Possibility 


UGGETT  OPPOSES  PETITION 

Minnesota  Editor,  Under  Indictment, 
Protests  to  President  Roosevelt 

{Special  to  Editos  &  Publisher) 
Minneapolis,  Minn.,  Sept.  17 — Con¬ 
tinuing  his  fight  against  what  he  de¬ 
clares  is  a  political  conspiracy  to  silence 
his  weekly  newspaper,  Walter  W.  Lig- 


The  likely  closing  of  a  three  way  gett,  editor  of  Midwest  America,  Mon¬ 
deal  between  Esso  (Sundard  Oil  of  day  sent  a  telegram  to  President  Roose- 
New  Jersey),  N.B.C.  and  U.P.,  not  yet  velt  protesting  against  restoration  of 
consummated,  will  not  affect  the  use  by  citizenship  to  Charles  A.  Ward  of  St. 
National  Broadcasting  of  Press-Radio’s  Paul,  president  of  Brown  &  Bigelow, 
regular  and  flash  bulletins  as  a  sustain-  Ward  on  July  30  applied  to  the  Presi- 
ing  program.  This  was  doubly  empha-  dent  for  restoration  of  full  citizenship 


sized  by  N.B.C.  after  reports  to  the  con¬ 
trary  received  wide  circulation. 


rights,  forfeited  when  he  -as  sent  to 
Leavenworth  from  Denver,  Col.,  in  July, 


The  United  Press  has  not  yet  signed  1920,  for  selling  narcotics, 
a  contract  with  N.B.C.  for  supplying  Liggett  awaits  trial  on  charges  in¬ 
news  but  it  is  at  least  a  fifty-fifty  chance  volving  an  Austin,  Minn.,  girl.  A  hear- 
that  within  the  coming  two  weeks  this  ing  on  his  petition  for  a  change  of 


will  become  a  reality. 


venue  to  take  the  trial  out  of  Hennepin 


The  Esso  arrangement  with  N.B.C.  County  (Minneapolis)  has  been  set  for 
calls  for  four  five-minute  periods  six  September  28. 

days  a  week,  but  will  be  for  the  N.B.C.-  In  the  petition  asking  change  of  venue 
owned  stations  east  of  the  Mississippi  Liggett  charged  that  “this  vicious  con- 
only.  The  Press-Radio  report  will  con-  spiracy  was  hatched  by  men  close  to 
tinue  to  be  serviced  to  all  N.B.C.-owned  (iovernor  Olson”  and  that  expenses  in¬ 
stations  and  all  N.B.C.  subscribers  for  curred  were  defrayed  by  Ward. 


use  at  their  option,  as  before. 


In  the  protest  to  the  President,  Lig- 


This  means  that  N.B.C.  will  not  vio-  i.ett  said: 
late  the  promise  it  gave  last  March  to  “i  protest  against  restoration  of  citi- 
continue  the  Press-Radio  agreement  for  zenship  rights  to  Ward  until  the  case 
another  year,  but_  will  also  mean  that  against  me  is  tried  and  I  have  an  op- 
N.B.C.  owned  stations  will  have  six  pro-  portunity  of  proving  my  charges  against 
grams  of  news,  plus  flashes,  daily  if  Ward. 


entire  offering.  “I  further  charge  that  Ward  still  has 

The  arrangement  will  be  in  effect  constant  contacts  and  close  connections 
early  in  October,  culminating  several  members  of  the  underworld  in 


“I  further  charge  that  Ward  still  has 


months  of  negotiation. 

The  Esso  programs  will  be  prepared 
in  the  offices  of  the  individual  stations 
from  a  report  provided  by  the  United 


both  St.  Paul  and  Minneapolis.” 

SILCA  SUCCEEDS  DENNISON 

David  .\.  Dennison,  managing  editor 


_Pr«s  bureau  in  that  city.  Localization  part-owner  of  the  Bradford  (Pa.) 
IS  the  aim,  with  inclusion  of  national  and  Sunday  Herald,  retired  last  week-end 
international  highlights  only.  after  64  years  in  the  field.  Frederick 

-  R.  Silca,  who  for  the  past  nine  years 

ROUNSEVELL  WINS  CASE  has  been  a  member  of  the  editorial  staff, 

, -  has  been  named  managing  editor,  Mr. 

Panama  Publisher  Get*  Verdict  on  Dennison  entered  the  newspaper  business 
One  of  Five  Counts  in  Bradford  as  a  young  man  and  later 

Nelson  Rounsevell,  publisher  of  the  f editor  of  the  Bradford  Era 
Panama  American,  which  in  its  news  years  and  for  ^e  past  13  years 

and  editorial  columns  has  accused  offi-  charge  of  the  Sunday  Herald. 


cers  at  Fort  Qayton  of  driving  en¬ 
listed  men  to  suicide  by  brutally  over¬ 
working  them,  won  a  verdict  of  ac 


EDITOR  &  PUBLISHER  URGES  BOYCOTT  OF 

CALENDAR  ‘WET  NEWSPAPERS 

Sept.  23,  30  and  Oct.  14 — Dis-  - 

trict  meetings  for  daily-paper  Methodist  Editor  Tells  W.  C.  T,  (J, 
members,  Pennsylvania  Newspa-  Distiller*  Are  Buying  Influenc* 

per  Publishers’  Assn.,  at  Milton,  With  Adverti*. 

roUeville  and  Greensberg,  ra.  P  , 

Oct.  2-4 — Southern  Circulation  ing  un 

Managers’  Assn.,  convention,  {Special  to  Editor  &  Pubushir) 

Hotel  Savannah,  Savannah,  Ga.  Atlantic  City,  Sept.  16— Boycott  of 

Oct.  4-5 — Ohio  Newspaper  newspapers  which  carry  liquOT  adru. 

Women’s  Assn.,  annual  conven-  tising  was  urged  upon  the  Nationi 

tion,  Springfield,  O.  Woman’s  Christian  Temperance  IJaigi 

Oct.  7 — Ontario-Qubec  Ciren-  its  sixty-first  annual  convention  hen 

lation  Managers’  Assn.,  fall  meet-  last  week  by  Dr.  Harry  Earl  Wooi 

ing,  Windsor  Hotel,  Montreal.  ever,  W'ashington,  editor  of  the  Nt- 

Oct.  7— New  Jersey  Newspaper  tioMl  Methodist  Press. 

Institute,  Rutgers  University,  naming  names,  and  with  1 1 

New  Brunswick,  N.  J.  qualification  inserted  here  and  then,  I 

n  .  O  n  M  V  L  c.  .  Woolever  gave  the  impressio*  tia  1 

Oct.  8-9  New  York  State  Cir-  newspapers  have  been  bought  off  mi  I 
cnlation  Managers  Assn.,  semi-  interested  in  revenue  thaa  » 

annual  meeting.  Hotel  James-  truth  ' 

town,  Jamestown,  N.  Y.  ..The  press  of  the  nation  will  deter- 

Oct.  8— New  York  State  Society  mine  the  future  of  the  liquor  problm'  { 

of  Newspaper  Editors,  fall  meet-  he  said,  “and  the  people  may  deterwK.  ' 

ing.  Hotel  Syracuse,  Syracuse,  if  they  will,  what  attitude  the  drb  i 

N.  Y.  will  take. 

Oct.  10-11— Association  of  Ca-  “At  present  the  distillers  and  maken 

nadian  Advertisers,  annual  meet-  are  buying  up  the  influence  of  the  pres 

ing.  Royal  York  Hotel,  Toronto.  in  carrying  on  a  great  piece  oi  edoa- 

Oct  14-15-Newspaper  Adver-  tjonal  propaganda  with  the  idea  of  «. 

tising  Executives  Assn,  fall  meet-  ^ 

ing.  Hotel  Stevens,  Chicago. 

Oct.  15-16-Inland  Daily  Press  ^  great  distilling  ot^ 

Assn,  fall  convention,  Congress  1®  bombarding  the  reade«  ake* ) 

Hotel,  Chicago. 

„  persuade  the  people  to  use  a  certaa 

Oct.  16— Major  Markets  News-  brand  of  whisky.  They  are  thui  cas 

^pers,  Inc.  annual  meeting,  ploying  the  greatest  educational  ax- 

Hqtel  Stevens,  Chicago.  dium  in  the  country.  This  whole  eda- 

Oct.  17-18 — A.B.C.  annual  con-  cational  program  is  one-sid<^  at  it 

vention,  Stevens  Hotel,  Chicago.  tries  to  persuade  the  people  that  thtre 

Oct.  17-19 — Missouri  Press  are  certain  lienefits  to  ^  derived  froo 

Assn,  convention,  Kansas  City.  the  use  of  alcoholic  liquors,  wheras 

Oct.  20-22— California  Circuia-  '^e  fact  is  that  there  are  only  evils.  But 
tion  Managers’  Assn.  San  Diego,  fiaying  millions  of  dollars  to 

(^aL  *he  press  to  publish  the  facts  concemiiii 

the  public  wrongs  being  wrought. 

■  “Ten  newspapers  in  this  country  codd 

A.B.C.  PLAN  GIVES  DAILIES  bring  about  the  return  of  rigid  restric-  j 
TWO  MORE  DIRECTORS  tion  of  the  liquor  traffic.  In  fact,  then  ^ 

-  are  five  dailies  which,  if  they  would  i 

(Continued  from  page  5)  publish  the  simple  truths  unbiased  coo- 

- ^ ^ -  cerning  the  liquor  traffic  and  its  uianip- 

ing  to  the  fundamental  principle  which  "l^^ors  in  Washington  and  the  State 


A.B.C.  PLAN  GIVES  DAIUES 
TWO  MORE  DIRECTORS 

(Continued  from  page  5) 


MINNICK  SUCCEEDS  WHITE  j,  to  the  fundamental  principle  which  "labors  in  Washington  and  the  State 
Herbert  M.  White,  city  editor  of  the  the  dues  revision  committee  worked  out,  ^pitals,  wou  d  bring  about  the  collapse 


quittal  in  the  Federal  district  court  in  Havre  (Mont.)  Daily  Nctvs  has  re-  and  which  the  newspaper  committee  of  the  present  liquor  regime.  Therew 
Ancon,  C.  Z.,  Sept.  18,  on  charges  of  signed  to  become  assistant  editor  of  the  approves,  a  normal  line  of  dues  which  also  three  popular  news  weeklies 
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Ancon,  C.  Z.,  Sept.  18,  on  charges  of  signed  to  become  assistant  editor  of  the  approves,  a  normal  line  of  dues  which 
criminal  libel.  Publications  Department  at  Montana  will  be  fair  to  the  largest  number  of 

The  verdict  applied  to  only  one  of  State  college,  Bozeman,  Mont.  Mr.  members.” 
the  five  counts  on  which  the  publisher  White  is  succeeded  by  Dan  C.  M  innick.  The  following  were  elected  to  mem- 
was  indicted— the  charge  that  he  com-  associate  editor  of  the  Montana  Farmer  bership  in  the  bureau  at  the  Sept.  14 
pared  Col.  James  V.  Heidt  to  Adolf  at  Great  Falls.  He  has  also  served  as  board  meeting: 

Hitler.  The  remaining  counts  will  be  reporter  and  desk  man  on  a  number  of  .Advertisers :  Chrysler  Corporation, 
considered  by  the  court  within  the  next  Montana  dailies.  Detroit:  International  Business  Ma¬ 

chines  Corporation,  New  York. 


few  days. 

Judge  Richard  C.  P.  Thomas  directed 
the  verdict  on  motion  of  Louis  Wald- 


INCREASES  ADVERTISING  RATE 

Effective  Oct.  1  the  Augusta  (Ga.) 


could  accomplish  the  same  result  if 
they  would  set  out  to  give  the  unvar¬ 
nished  facts. 

“What  the  Roman  Catholic  (^ard ; 
did  to  better  the  motion  pictures  of  this ! 
nation,  much  to  the  benefit  of  the  peo-  > 
pie,  the  socially  minded  and  home-inter-  i 
ested  citizens  can  do  through  the  press  t 


man,  defense  attorney,  who  journeyed  Herald  will  increase  its  display  adver- 
from  New  York  to  the  Canal  Zone  to  tising  r.  o.  p.  rate  from  5  to  6  cents 
defend  Rounsevell.  per  agate  line,  according  to  James  C. 

-  Harrison,  general  manager  of  the  daily. 


defend  Rounsevell. 

BAILUE  GOES  TO  EUROPE 

Back  at  his  desk  for  ten  days  after  a 
prolonged  visit  to  the  Pacific  Coast, 
Hugh  Baillie,  president  of  the  United 
Press  Associations,  left  Sept.  17  on  the 
liner  Bremen  for  a  tour  of  United  Press 
bureaus  in  Europe,  accompanied  by 
Mrs.  Baillie  and  his  secretary,  Robert 
Frey.  Mr.  Baillie  expects  to  return 
about  Nov.  IS. 

MADE  PROMOTION  MANAGER 

Leslie  Davis  has  joined  the  Wall 
Street  Journal,  New  York,  as  research 
and  promotion  manager.  He  was  for¬ 
merly  with  Ernst  &  Ernst  for  ten  years 
in  charge  of  publicity,  and  prior  to  that 
an  account  executive  with  the  Frank 
Presbrey  Company,  New  York  agency., 
for  eleven  years. 


DAPOIGNY  GOES  TO  PARIS 

Roger  Dapoigny,  Agence  Havas  cor¬ 
respondent  who  has  been  transferred 
to  Paris  and  who  left  New  York  Sept. 
14,  was  honored  at  a  luncheon  Sept.  12 
at  the  Gotham  Hotel,  New  York  City. 
Mr.  Dapoigny  had  been  in  this  country 
two  and  a  half  years. 


Advertising  Agency :  Leo  Burnett  in  curbing  liquor  propaganda.  If  ew  ■ 
Company  Inc.,  Chicago.  ^  boycott  was  justified  for  those  who’ 

Newspapers':  Oroville  (Cal.)  Mer-  would  protect  the  youth  of  the  countrr, , 
cury-Register  and  Neivton  (la.)  Daily  it  is  a  boycott  of  that  press  which  sells 
News.  wnds  itself  for  this  kind  of  propi- 

Business  Papers:  American  Brewer  ganda. 


New  rate  cards  showing  the  increase  and  Modern  Brewery,  both  of  New 


are  being  issued. 


York  City. 
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“Most  of  the  city  dailies  are  cas¬ 
ing  liquor  advertising  which  brings  i 
them  tremendous  incomes,  but  only  ok  | 
editor  covered  by  the  survey  admitleil 
that  this  kind  of  advertising  influenetd 
the  news  columns  regarding  the  ako-j 
holic  problem.  However,  a  study  oil 
the  news  columns  showed  the  prestnai 
of  such  influence.  For  a  newspaper  to  i 
carry  paid  advertising  on  one  sh«t  and  I 
to  tell  the  facts  about  the  social  del 
struction  being  wrought  today  in  an^f 
mobile  accidents,  deaths,  crime  and  in¬ 
sanity  attributable  to  the  use  of  alcobdi 
would  present  an  inconsistency  wbidi 
would  prejudice  the  readers. 

“One  powerful  chain  of  newspapers ; 
known  as  the  Gannett  Chain  refuses^to  t 
carry  any  type  of  liquor  advertising. 

Bitler  Succeeds  Norton 
In  San  FrancUeo) 

Selection  of  Eugene  F.  Bitler  as  sed*’  ‘  • 
tary  to  succeed  the  late  Homer  NofWU 
is  annoimced  by  the  San  Fraiuwi 
Newspaper  Publishers’  AssociaW  I 
Bitler,  now  secretary,  Pacific  Noffri 
west  Newspaper  Publishers’  Assod*’i 
tion,  will  take  office  Jlanuary  1.  I 
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si  FREE  PRESS  DINNER  TOASTS  BARNUM 

Newspaper  Leaders  Gather  in  Syracuse  to  Honor  A.  N.  P.  A.  President  and  Sound  Note  of  Warn¬ 
ing  Against  Governmental  Encroachment  On  Freedom 
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I^fl  to  riftht:  Samuel  H.  Cook  of  Syracuse,  toastmaster;  Bainbridge  Colby,  former  Secretary  of  State  and  principal 
speaker;  Howard  Davis,  retiring  president  of  A.N.P.A.  and  business  manager  of  tbe  New  York  Herald  Tribune; 
Jerome  D.  Barnum,  Syracuse  Post-Standard,  president  A.N.P.A. 

U.  Burrill,  publisher  of  the  Syracuse  code  discussions,  when. 

Journal;  M.  V.  Atwood,  editor  of  the 
Gannett  Newspapers;  Meyer  Jacob- 
stein.  the  Rochester  (N.  Y.)  Journal; 

Dr.  Frank  P.  Graves,  New  York  State 
commissioner  of  education;  George  H. 

Bond,  regent  of  New  S’^ork  State; 

Mayor  Holland  B.  ^^■”-vin  of  Syracuse; 

Prof.  Bristow  Adams  of  Cornell 
University,  and  James  Lynah,  new 
director  of  athletics  at  Cornell  Univ¬ 
ersity. 

Leslie  C.  Sutton,  president  of  the 
New  York  Press  Association  and  editor 
of  the  Massena  (N.  Y.)  Observer, 
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(Special  to  Editob  &  Publisher) 

Syracuse,  N.  Y.,  Sept.  is.— Out¬ 
standing  newspaper  leaders  from  all 
parts  of  the  nation  gathered  here  last 
Friday  to  join  in  tribute  to  Jerome  D. 
Barnum,  president  of  the  American 
Newspaper  Publishers  Association  and 
publisher  of  the  Syracuse  Post-Stand- 
dard,  and  to  re-assert  their  position  in, 
as  one  of  the  principal  speakers  put  it, 

“a  battle  for  free  sjjeech  and  a  free 
press  that  never  ends.” 

The  unusual  gathering,  sponsored 
jointly  by  the  New  York  Press  Associa¬ 
tion,  an  organization  of  weekly  editors 
which  meets  annually  in  Syracuse,  and 
by  the  School  of  Journalism,  Syracuse 
University,  of  which  Dr.  M.  Lyle 
Spencer  is  dean,  brought  forth  ringing 
pleas  that  the  press  of  the  nation,  as 
guaranteed  by  the  constitution,  continue 
free  and  inviolate. 

Bainbridge  Colby,  New  York  attor¬ 
ney  and  secretary  of  state  under  Pres¬ 
ident  _  Wilson,  was  honored  guest  and 
principal  speaker.  Other  speakers 
were  Howard  Davis,  past  president 
of  the  A.  N.  P.  A.  and  business  man¬ 
ager  of  the  Nezv  York  Herald  Tribune; 
James  G.  Stahlman,  past  president 
of  the  Southern  Newspaper  Publishers 
Association  and  publisher  of  the  Nash¬ 
ville  (Tenn.)  Banner;  Clarence  T. 
^ighton,  president  of  the  New  York 
Society  of  Newspaper  Editors  and  ed¬ 
itor  of  the  Oswego  Palladium-Times ; 
Mr.  Barnum.  and  Dean  Spencer,  rep- 
re^nting  Chancellor  Charles  W. 
Flint  of  Syracuse  University,  who  was 
unable  to  attend  because  of  his  mother’s 
death. 

A  distinguished  group  of  press  re¬ 
presentatives  and  leaders  in  other  fields 
seated  at  the  speakers  table,  in¬ 
cluding  the  following;  Frank  E.  Gan¬ 
nett,  publisher  of  the  Gannett  News¬ 
papers  ;  Harry  M.  Bitner,  assistant 
general  manager  of  the  Hearst  News- 
pa^rs;  James  Wright  Brown,  pub- 
ur  of  Editor  &  Pubusher  ;  Frederic 
W.  Goudy,  type  designer;  John  E. 
Allen,  editor  of  Linotype  Netvs;  Edward 
R.  ^stman,  editor  of  the  American 
Agne^turist ;  Edwin  Moss  Williams, 
the  United  Press. 

Also  E.  M.  Waterbury,  secretary  of 
the  New  York  State  Publishers  As- 
^ation;  Edward  H.  O’Hara,  pub¬ 
lisher  of  the  Syracuse  Herald;  Louis 
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presided.  .A  congratulatory  telegram 
from  Chancellor  Flint  was  ready  by 
Toastmaster  Samuel  H.  Cook  of  Syra¬ 
cuse.  -Another  message  from  Col. 
Robert  R.  McCormick  of  the  Chicago 
Tribune,  one  of  the  great  sheaf  of  tele¬ 
grams  handed  Mr.  Barnum,  was  read 
by  Dean  Spencer. 

.Approximately  .300  persons  attended 
the  dinner  in  the  banquet  room  of 
Sims  Hall.  Syracuse  University  dor¬ 
mitory.  Many  were  members  of  Mr. 
Barnum’s  Post  Standard  staff  which, 
in  the  person  of  George  .A.  McCulloch, 
city  hall  reporter,  presented  their  pub¬ 
lisher  with  a  testimonial.  Others  were 
prominent  Syracuse  townspeople.  The 
great  majority  were  members  and  their 
wives  of  the  New  York  Press  .Associa¬ 
tion. 

Throughout  the  principal  addresses 
by  Mr.  Colby,  Mr.  Davis  and  Mr. 
Stahlman  ran  a  definite  theme — resent¬ 
ment  against  the  NR.A  efforts  to  take 
away  from  the  press  final  authority  in 
the  privilege  of  managing  its  own  af¬ 
fairs,  of  infringing  upon  the  time- 
honored  right  of  the  press  to  act  as  the 
people’s  custodian  of  free  speech  and 
expression. 

Corollary  to  this  theme  was  another, 
a  note  of  warning  that  the  press  must 
maintain  a  constant  vigilance  in  pro¬ 
tecting  its  constitutional  rights  from 
public  officials  or  groups  of  public  of¬ 
ficials  who  would  muzzle  the  freedom 
of  expression  in  order  to  further  their 
particular  ends.  The  newspaper  code 
enforcements  attempts  of  1933-34  are 
an  example  of  what  the  press  must 
continually  guard  against,  it  was  main¬ 
tained. 

Mr.  Colby  first  eulogized  Mr.  Barnum 
for  the  latter’s  work  during  the  1933-34 


vice-pres¬ 
ident  of  the  A.  N.  P.  A.,  he  n^otiated 
with  Mr.  Davis  in  obtaining  inclusion 
of  the  code  clause  guaranteeing  free¬ 
dom  of  the  press  as  set  forth  in  the 
F'irst  .Amendment  to  the  Constitution. 
In  part,  Mr.  Colby  continued: 

“There  is  nothing  so  inexperienced 
in  business  as  government  or  a  govern¬ 
ment  bureau  or  official,  and  there  is 
no  concern  that  fails  so  quickly  in  any 
business  attempt  or  has  failed  more 
often  than  the  government. 

“Notwithstanding  this,  the  publishers 
of  the  country  not  only  went  along  but 
they  went  along  a  long  way  in  accept¬ 
ing  regulations  that  were  as  costly  and 
futile  as  they  were  plainly  illegal.  But 
the  point  was  reached  where  they  could 
go  along  no  further. 

“They  would  not  allow  the  free  press 
of  .America  to  be  muzzled.  They  would 
not  allow  it  to  be  subjected  to  a  license, 
to  be  granted  or  withheld,  even  to  be 
cancelled,  at  the  whim  and  caprice  of 
arbitrary  political  power. 

“The  importance  of  the  press  in  a 
democraev  is  that  it  enables  the  citizen 


to  bring  any  person  in  authority,  any 
public  corporation  or  agency,  or  even 
the  government  in  all  its  departments, 
to  the  bar  of  public  opinion,  and  to 
compel  'nim  or  them  to  submit  to  an 
examination  and  criticism  of  conduct, 
measures  and  purposes,  in  the  face  of 
tiic  world,  with  a  view  to  the  correc¬ 
tion  or  jtrevention  of  evils. 

“The  Constitution  is  a  charter  of 
rights — of  individual  rights. 

"The  idea  which  pervades  the  Con¬ 
stitution  is  the  protection  of  the  rights 
that  are  common  to  all  men.  And  net 
only  does  it  surround  these  rights  with 
its  protection,  but  in  the  creation  of  a 
federal  government  and  in  enumerating 
its  powers,  effort  is  strained  to  pre¬ 
serve  the  essential  conditions  of  free¬ 
dom  aiid  to  preclude  tyranny  in  any  of 
its  forms,  gross  or  subtle,  plain  or  cov¬ 
ert,  through  the  exercise  of  the  func¬ 
tions  assigned  to  the  central  govern¬ 
ment. 

“It  was  the  clear  intent  of  the  Con¬ 
stitution  that  liberty  should  be,  _  as  it 
were,  automatic,  and  that  oppression  or 
arbitrary  personal  power  should  not  be 
able  to  effect  an  entrance  into  our  gov¬ 
ernment  under  the  Constitution. 

“In  these  days,  when  the  foundations 
of  liberty  seem  crumbling  and  insecure 
in  so  many  places  where  freedom  was 
thought  secure  and  permanent,  let  us 
pray  that  .America,  born  of  liberty  and 
showered  with  its  blessings,  shall  be 
true  to  its  principles.” 

It  was  Mr.  Davis,  former  .A.N.P.A. 
president,  who  sounded  the  clearest 
warning  regarding  future  relations  be¬ 
tween  government  and  the  press.  His 
address  contained  a  vital  account  of 
the  critical  code  negotiation  period  in 
which  he  played  the  dominant  role  on 
the  side  of  the  publishers. 

“I  have  been  asked  to  say  something 
about  our  struggles  with  the  code  for 
the  daily  newspaper  publishing  busi¬ 
ness,”  Mr.  Davis  began. 

“Since  the  National  Industrial  Re¬ 
covery  Act  has  been  declared  unconsti¬ 
tutional,  some  of  you  may  think  that 
the  freedom  of  the  P'tess  issue,  which 
was  the  main  point  in  dispute  in  the 
code  negotiations,  is  new  dead.  How¬ 
ever,  such  is  not  the  case  and  I  beg  of 
you,  do  not  be  lulled  into  a  false  se¬ 
curity  in  this  respect. 

“The  battle  for  free  speech  and  a  free 
press  never  ends. 

“People,  particularly  public  officials, 
resent  criticism. 

“The  old  human  resentment  of  criti¬ 
cism  continually  flares  up,  and  concealed 
beneath  whatever  pretensions  of  holi- 
(Centinued  on  page  43) 


Left  to  right:  Harry  M.  Bitner,  assistant  general  manager  of  the  Hearst  News¬ 
papers;  Frank  E.  Gannett,  publisher  of  the  Gannett  newspapers,  at  the  Barnum 

dinner. 
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NORTHWEST  STIRRED 
OVER  l^OS  CASE 

S.  Circuit  Court  of  Appeals  Gives 
A.  P ,  and  Radio  Counsel  Three 
Weeks  for  New  Briefs  in  “News 
Pir  acy”  Controversy 

(Special  to  Editor  &  Piirmsher) 

Seattle,  Sept.  15 — After  hearing 
arguments  of  one  hour  on  each  side 
Iwre  todaj',  the  United  States  Circuit 
Court  of  Appeals  granted  counsel  for 
the  Associated  Press  an  additional  three 
weeks  in  which  to  file  a  new  brief  in 
the  “news  piracy”  case  between  the  As¬ 
sociated  Press  and  KVOS,  a  Belling¬ 
ham,  Washington  radio  station. 

The  motion  was  allowed  by  presiding 
Judge  Curtis  D.  W'ilbur  at  the  conclu¬ 
sion  of  arguments  presented  by  William 
C.  Cannon,  general  counsel  for  the  As¬ 
sociated  Press  of  New  York,  and  J. 
W.  Kindall  of  Bellingham.  Former 
Senator  Clarence  C.  Dill  was  counsel 
for  KVOS,  John  Davis,  who  aided  in 
preparing  the  brief  for  the  Associated 
Press,  was  unable  to  attend  the  hear¬ 
ing.  Three  newspapers,  the  Bellingham 
Herald,  the  Seattle  Times  and  the  Seat¬ 
tle  Post  In  eligencer  were  represented 
by  AP  attorneys. 

Property  value  of  news  before  and 
after  publication  was  one  of  the  main 
points  of  contention,  as  well  as  the  dif¬ 
ference  between  using  that  property 
right  for  profit  or  giving  it  away. 

Mr.  Cannon  said  there  was  no  dif¬ 
ference  whether  the  radio  station  gave 
away  its  news  or  whether  it  sold  it, 
the  property  right  still  belonged  to 
the  press  association  and  the  news¬ 
papers.  In  this  contention  he  took  issue 
with  the  ruling  of  Judge  John  C.  Bowen 
of  the  lower  court,  who  upheld  the 
right  of  the  station  to  broadcast  news 
taken  from  the  three  papers.  Cannon 
also  cited  the  law  of  unfair  competition 
and  the  famous  International  News 
case  of  1918  in  w’hich  the  ownership 
of  news  was  established.  He  said  the 
conunon  rules  of  fair  play  and  fair  com¬ 
petition  which  had  been  established  in 
many  courts  should  apply  directly  to 
the  case  in  question. 

Dill  former  senator  and  author  of 
the  federal  radio  act,  based  his  argu¬ 
ment  on  the  assertion  that  there  is  no 
similarity  in  newspaper  and  radio  news 
dissemination.  “The  radio  is  a  medium 
of  public  service,”  he  said.  “It  must 
prove  itself  that  in  order  to  get  and 
maintain  a  license.  In  broadcasting  news 
it  is  only  attempting  to  be  of  public 
service.” 

He  also  challenged  Associated  Press 
counsel  to  show  how  the  case  in  ques¬ 
tion  could  be  based  on  any  laws  of  un¬ 
fair  competition.  “There  can  be  no 
competition,”  he  said,  “because  the  press 
ass^iation  and  the  newspapers  sell  news 
while  the  radio  station  gives  it  away.” 

“It  is  also  common  practice  among 
newspapers,”  Dill  said,  “to  take  news 
from  other  papers  and  rewrite  it,  then 
sell  it  for  their  own.  Why  then  do 
t^  ones  who  themselves  make  a  prac¬ 
tice  of  a  thing,  object  when  radio  does 
the  same  thing?” 

The  radio  defender  also  argued  that 
in  as  much  as  radio  and  newspaper  ad¬ 
vertising  was  so  different,  one  having 
only  space  and  the  other  varied  pro¬ 
grams,  there  was  not  rightly  any  com¬ 
petition  there  either.  He  was  asked  by 
Presiding  Judge  Wilbur  how  advertis¬ 
ing  competition  entered  into  the  case  and 
explain^  that  it  was  a  newspaper  the¬ 
ory  that  commercial  announcements  in¬ 
terspersed  with  news  broadcasts  was 
direct  competition. 

Dill  offered  as  significant  the  con¬ 
gressional  action  of  1894  in  refusing  to 
copyright  news  for  eight  hours  5ter 
publication ;  also  the  action  of  the 
League  of  Nations  in  1928  in  similarly 
refusing  to  set  up  an  international  copy¬ 
right  of  news,  at  the  request  of  pub¬ 
lishers.  “It  was  tried  again  at  a  con¬ 
ference  of  nations  at  Geneva,”  Dill  said, 
“and  turned  down  there  also.” 

“The  broadcasting  of  election  news 
by  the  Westinghouse  Company  gave 
radio  one  of  its  biggest  early  day 


30,000  SAW  DAILY’S  PLANE  CHRISTENED 


More  than  30,000  persons  jammed  the  Harrisburg  Airport  last  week  to  witness 
the  free  air  show  held  in  conjunction  with  the  christening  of  the  Harrisburg 
Telegraph  Newspapers’  new  monoplane  ‘Teleplane”,  pictured  above.  The 
name  selected  following  a  statewide  contest,  was  submitted  by  Mrs.  Esther  C. 
Yost,  Paxtang,  who  christened  the  ship  and  was  then  taken  for  a  flight. 

Canimy  D.  Vinet,  former  circulation  manager,  who  holds  a  pilots’  license  will 
be  in  charge  of  promotional  activities  concerned  with  the  ship.  C.  W.  Orcutt. 
who  was  recently  appointed  promotion  manager  and  chief  of  coordination  of  the 
dailies  has  been  named  circulation  manager  succeeding  Mr.  Vinet. 


starts,”  Dill  said,  and  added  that  radio 
news  today  only  whets  public  interest 
and  thereby  creates  a  demand  for  news¬ 
papers  rather  than  causing  them  to  lose 
subscribers. 

In  closing  he  said  that  in  a  more  re¬ 
cent  German  case,  newspapermen  had 
listened  to  a  radio  broadcast  of  the  re¬ 
turn  of  the  Graf  Zeppelin  and  had  im¬ 
mediately  put  out  free  extras  with  the 
radio  reports  included.  The  German 
court  held  that  the  papers  had  done 
nothing  against  the  public  policy  and 
therefor  refused  to  prosecute  the  news¬ 
papers.  Dill  said  that  it  was  within 
the  power  of  the  court  to  put  a  gag 
in  the  throat  of  radio  broadcasting  as 
a  whole  if  it  uplield  the  contention  of 
the  new's  association,  and  that  the  de¬ 
cision  would  have  far  reaching  effects. 
“And  it  will  be  retroactive,”  he  finished. 
“It  will  apply  to  newspapers  as  well  as 
to  radio.” 

Sitting  with  Judge  Wilbur  on  the 
case  were  Francis  A.  Garrecht  and  Clif¬ 
ton  Mathews.  Representative  publish¬ 
ers  and  radio  men  from  all  over  the 
northwest  were  in  attendance. 


NEWSPAPER  EDITORS 
GET  WORLD  TOUR 


Philippine  Government  Invite*  Large 
United  State*  Delegation  to  Visit 
Island*  for  Inaguration 
Nov.  15 


“BIG  NAMES”  JUDGE 


CONTEST 
Award 


Important  New  Yorker*  to 
$15,000  in  Post  Prise* 

Five  prominent  New  Yorkers  will 
judge  the  Neav  York  Post’s  $15,000 
“Great  Names”  Contest  which  closes 
Sept.  16.  They  are  Langdon  W.  Post, 
chairman.  New  York  City  Housing  .Au¬ 
thority;  Neysa  McMeinn,  noted  femi¬ 
nine  illustrator:  Louis  K.  Sidney,  gen¬ 
eral  manager  Loew’s  New  York  thea¬ 
tres  and  general  manager  of  radio  sta¬ 
tion  WHN ;  Lynn  Fausset,  president  of 
the  Art  Students  League  of  New  York, 
and  Forest  Grant,  director  of  art.  Board 
of  Education  of  the  City  of  New  York. 

The  contest,  which  b^an  June  3,  con¬ 
sisted  of  a  series  of  90  cartoons  by  Ro¬ 
land  Coe,  Post  staff  cartoonist,  each 
cartoon  representing  a  “great  name.” 

Beginning  Sept.  16  the  Post  will  pub¬ 
lish  three  winning  cartoon  titles  daily. 


E.  A  P**  WAR  MAP 

The  map  of  Ethiopia  on  the 
facing  page  is  unique  in  that 
it  shows  the  possible  communica¬ 
tion  connections  that  American 
newspapers  may  use  in  the  event 
of  war.  The  map  is  based  on 
records  of  the  British  War  De¬ 
partment,  through  the  courtesy  of 
Universal  Service.  Karl  von 
Wiegand,  U.  S.  correspondent,  be¬ 
lieves  these  British  maps  to  be 
the  best  of  Ethiopia  in  existence. 


{Special  to  Editor  &  Publisher) 
Washi.ngton,  D.  C.,  Sept.  16 — .As 
guests  of  the  Philippine  government,  a 
Congressional  delegation  led  by  Vice- 
President  Garner,  together  with  a 
group  of  outstanding  newspapermen 
and  publishers,  will  attend  the  inaugu¬ 
ration  of  the  Commonwealth  of  the 
Philippine  Islands  beginning  Nov.  15. 

The  expenses  of  the  guests  are  being 
handled  by  the  insular  government,  as 
“a  token  of  appreciation  for  the  help 
of  the  United  States  in  making  possible 
the  establishment  of  an  independent 
nation.” 

A  steamship  of  the  Dollar  Line,  the 
S.  S.  President  Garfield,  has  been 
chartered  by  the  Island  government  to 
carry  the  delgation  to  the  Islands.  The 
President  Grant  will  leave  Seattle 
Oct.  16,  arrive  in  Manila  Nov.  8,  with 
stopoffs  at  Yokohama,  Kobe.  Shanghai, 
and  Hongkong.  The  President  Jeffer¬ 
son  will  make  the  return  trip,  leaving 
Manila.  Nov.  20. 

While  it  is  not  known  at  this  date 
whether  all  those  invited  have  ac¬ 
cepted  the  invitation,  those  scheduled 
to  make  the  trip  in  the  newspaper  group 
are :  Clark  Howell,  publisher  of  the 
Atlanta  Constitution;  Mr.  and  Mrs. 
Sevellon  Brown  and  daughter,  of  the 
Providence  (R.  1.)  Journal;  Frederick 
Nelson  of  the  Baltimore  Sun;  William 
Phillips  Simms,  foreign  editor  of 
Scripps-Howard  chain;  Mr.  and  Mrs. 
Arthur  Hachten  of  Washington  bureau 
of  Universal  News  Service;  Mr.  and 
Mrs.  William  Allen  White  of  the  Em¬ 
poria  Gazette;  Mr.  and  Mrs.  Edward 
Canham  of  the  Christian  Science  Mon¬ 
itor;  Sterling  Fisher  of  the  New  York 
Times;  Marlen  Pew  of  Editor  &  Pub¬ 
lisher;  George  W.  Hawkins  of  the 
St.  Lows  Star-Times;  Dean  and  Mrs. 
Carl  W.  Ackerman,  of  the  Columbia 
University  journalism  school;  Donald 
Sterling  of  the  Portland  (Ore.)  Jour¬ 
nal;  Mr.  and  Mrs.  Jack  Howard  of  the 
Washington  News;  Ben  McKelway  of 
the  Washittgton  Star;  Mr.  and  Mrs. 
Burrows  Mathews  of  the  Buffalo 
Courier-Express;  Mr.  and  Mrs.  J.  R. 
Knowland  of  the  Oakland  (Cal.)  Tri¬ 
bune;  (Thesley  Manly  of  the  Chicago 
Tribune;  Mr.  and  Mrs.  Walter  Karig 
of  the  Newark  Ez>ening  News;  (Jene 
Huse  of  the  Norfolk  (Neb.)  Daily 
News;  and  Mark  Foote,  president  of 
the  National  Press  Gub. 


F.  T.  C.  HEARING  HELD  ' 
ON  TIRE  ADVERTISING  j 

^  f 

Commi**ion  Studie*  Benefit*  to  S**n 
Roebuck  from  Goodyeer’i 
$34,583,841  Expenditure  i 
in  Eight  Year* 

By  James  J.  Butler 
(Editor  tic  Purlisher  CorrespoHieat) 

\N  Asui.NLTo.N,  D.  C.,  Sept.  17— Al- 
though  the  Go^year  Tire  &  Rubber 
Company  spent  $54,583,841.35  in  adver¬ 
tising  its  brands  during  the  period  192b! 
1933  inclusive,  none  of  this  expente 
should  be  charged  against  the  cost  of 
private  brand  tires  it  manufactured  and  ) 
sold  to  Sears  Roebuck  &  Co.,  counsel 
for  the  company  protested  before  the 
Federal  Trade  Commission  at  a  hear¬ 
ing  here  today. 

Advertising  is  one  of  the  items  under 
scrutiny  in  the  Commission’s  complaint 
against  Goodyear,  charging  violation  of 
the  Clayton  Act  through  illegal  price 
discrimination  in  its  contracts  with 
Sears. 

The  important  issue,  from  advertisers' 
standpoint,  is  whether  a  manufacturer 
should  be  compelled  to  prorate  any  of 
the  money  spent  in  advertising  his  own 
branded  and  nationally  advertised  mer¬ 
chandise,  to  the  cost  of  private  brand 
merchandise  made  for  and  advertised 
under  a  private  brand  by  that  dis¬ 
tributor. 

The  case  lias  been  before  the  Commis¬ 
sion  for  more  than  a  year  and  a  half, 
This  week’s  hearing  was  to  present  to 
the  full  Commission,  arguments  on  the 
trial  examiner's  report  and  rulings  made 
during  trial  of  the  complaint,  before 
final  argument. 

Attorneys  for  the  Commission,  sup¬ 
porting  the  examiner’s  conclusions,  cod- 
tended  that  the  amount  of  Goodyear's 
alleged  price  discriminations  to  Sears 
Roehuck  and  Company,  from  April  1, 
1926,  to  December  31,  1933,  was  $18,- 
197,481,  or  17.03  per  cent,  on  the  cost  j 
of  the  goods  sold.  The  amount  of  dis-  ? 
crimination,  as  computed  by  the  a- 
aminer,  is  an  equal  proration,  between 
(Rxxlyear’s  dealer  business  and  Sears 
Roebuck's  tire  business,  of  Goodyear’s 
expenses  in  advertising  and  selling 
Goodyear  brand  tires. 

Counsel  for  the  company  argued  that 
Sears  Roebuck  derived  no  substantial 
selling  advantage  from  Goodyear’s  ad¬ 
vertising,  since  it  carried  no  mention  d 
Sears.  On  the  other  hand,  the  Com¬ 
mission’s  attorneys  contend  that  there 
was  widespread  knowledge  of  Sears' 
source  of  tire  supply,  and  pointed  out 
similarity  in  advertising  copy  of  the 
two  companies. 

The  examiner’s  contention  is  based 
on  evideiKe  of  economic  experts  and 
other  witnesses  heard  during  the  course 
of  proceedings,  who  testified  that  Sears 
received  benefit  from  Goodyear’s  advtf- 
tising,  although  there  was  no  mention 
of  Sears’  name.  These  benefits  are 
claimed  to  be: 

Reduced  cost  to  Sears  by  reason  of 
(joodyear’s  large  capacity,  resulting 
from  Goodyear  advertising ;  increased 
preference  for  Sears  tires  because  the 
public  knew  Goodyear  made  Sears  tires; 
Goodyear  capacity  made  possible  the 
building  of  a  quality  product  at  a  low 
cost. 

Goodyear  counsel  contended  (also 
basing  his  claim  on  evidence  in  the  !«• 
ord)  that  Sears  should  not  be  char^ 
with  Goodyear  advertising  expenses  loi 
the  following  reasons: 

Sears  did  several  million  dollars  of 
advertising  for  its  own  tires,  and  never 
mentioned  (Joodyear’s  name;  Sears 
could  not  benefit  from  advertising^ 
signed  to  sell  tires  hearing  only  (Jood- 
year  brands;  and  that  it  would  be  » 
more  reasonable  to  charge  S^rs  w'w 
(joodyear’s  advertising,  than  it  wouM 
be  to  charge  (joodyear  with  Sears’  ad¬ 
vertising. 


FREE  TOOTHPASTE  OFFER 

A  newspaper  and  magazine  campaigD 
by  the  Western  Company,  Chicago, 
through  J,  Walter  Thompson  CompWi 
will  offer  Dr.  West’s  toothpaste  ft** 
with  Dr.  West  toothbrushes. 
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GEO.  BENNEYAN  GOES 
TO  N.  Y.  AMERICAN 


O.  Roesen  Finds  Dailies 


Leaves  N.  Y.  Sun  After  14  Years  To 
Become  Director  of  All  Promotion 
— Moore  Transferred  To 
General  Staff 


Preparing  for  Prosperity 


Appointment  of  Geortje  Benneyan  as 
director  of  promotion  of  the  New  York 
American,  effective  Sept.  30,  was  an- 


In  the  last  ten  days,  according  to 
Oscar  Roesen,  vice-president,  the  Wood 
Newspai)er  Machinery  Corp.  has  closed 
business  in  excess  of  $750,000,  cited  by 
Mr.  Roesen  as  concrete  evidence  of  the 
sweeping  upturn  in  the  newsi)aper  busi¬ 
ness  he  has  noted  on  a  recent  tour  to 
several  parts  of  the  country.  Much  of 
this  total  is  accounted  for  by  sale  of 
Wood  Autopasters.  The  Neio  York 
Times,  already  using  24,  has  added  22. 
The  Philadelphia  Bulletin,  now  oi)erat- 
ing  eight,  is  buying  60  more  and  the 
London  Daily  Mail  is  jumping  from 
three  to  27. 


George  Benney.^n  L.  J.  F.  Moore 

nounced  this  week  hv  William  R. 
Hearst,  Jr.,  publisher  of  the  .American. 
Mr.  Benneyan  has  lieen  promotion 
manager  of  the  Neiv  York  Sun  for  the 
past  14  years.  Louis  J.  F.  Moore,  for 
the  past  six  years  promotion  manager 
of  the  American,  goes  to  the  general 
management  of  the  Hearst  Newsjiapers. 

Mr.  Benneyan  will  be  in  charge  of 
all  departments  of  the  American’s  pro¬ 
motion,  Mr.  Hearst  stated,  covering  dis¬ 
play  and  classified  advertising  and  cir¬ 
culation.  The  newspaper’s  promotion 
activities  will  be  considerably  expanded 
in  the  near  future. 


PLEDGING  APPLE  GROWERS 

(Special  to  Editor  &  Publisher) 
Wenatchee,  Sept.  17 — With  growers 
of  six  and  a  half  million  boxes  signed 
up,  the  success  of  a  voluntary  adver¬ 
tising  program  for  the  Washington  ap¬ 
ple  industry  appeared  certain  today.  Ten 
million  Ixjxes  is  the  goal  of  a  growers’ 
and  shippers’  committee  which  is  sign¬ 
ing  up  tonnage.  Approximatelv  a  quar¬ 
ter  of  a  million  dollars  will  lie  spent 
ill  promoting  the  sale  of  Washington 
boxed  apples  under  the  voluntary  agree¬ 
ment.  Yakima  Valley  '•owers  and 
shippers  are  100  per  cent  behind  the 
program  and  are  waiting  only  for  the 
Wenatchee  district,  it  is  reported. 


JOIN  CHICAGO  AGENCY 

Recent  additions  to  the  creative  staff 
of  Henri,  Hurst  and  McDonald,  Inc., 
Chicago  agency,  were  announced  this 
week  with  the  apiiointments  of  Fred  R. 
Thornton,  fo»-'’<*rly  with  Aubrey.  Moore 
In  joining  the  .American,  Mr.  Ben-  and  VV allace,  Inc. ;  and  Jason  \V.  Jones, 


neyan  returns  to  the  scene  of  his  first 
newspaper  work.  He  was  graduated 
from  Amherst,  then  served  in  the  army 
during  the  World  W'ar,  took  an  M.A. 
degree  at  Columbia  and  in  1920,  joined 
the  American  as  assistant  to  William  B. 
Seabrook,  then  promotion  manager. 
After  a  year  and  a  half  he  took  up  his 
work  on  the  Sun,  wdiere  he  has 
pioneered  many  promotion  trails. 

In  addition  to  directing  the  12  people 
who  executed  all  of  the  Sun’s  large 
volume  of  promotion  for  all 


experienced  in  merchandising  activities. 
The  addition  of  Robert  B.  Davis  was 
previously  a’’"'niiiced  '  ■  Editor  &  Pub¬ 
lisher. 


ments,  he  has  been  a  leader  in  the  joint 
activities  of  promotion  men  locally  and 
nationally.  He  organized  the  New 
York  Cty  association  seven  years  ago 
and  two  years  later  formed  the  National 
Newspaper  Promotion  Association.  He 
was  the  prime  mover  in  the  establish¬ 
ment  of  the  Editor  &  Publisher  iwo- 
motion  awards  several  years  ago  and 
has  ajwaj's  been  among  the  front  run¬ 
ners  in  this  annual  competition. 

Mr.  Moore  has  also  had  a  distin- 
^ished  career  in  newspaper  promo¬ 
tion.  After  several  years  in  business 
paper  advertising  and  circulation  work, 
he  joined  the  Hearst  organization  as 
promotion  manager  of  the  New  York 


BENSON  DISCUSSES  RATES 

John  Benson,  president  of  the  .Ameri¬ 
can  -Association  of  -Advertising  Agen¬ 
cies,  met  with  members  of  the  News¬ 
paper  Representatives  .Association  of 
Chicago  Sept.  16  and  discussed  in  round¬ 
table  fashion  various  problems  in  con- 
depart-  nection  with  the  general-retail  rate  dif¬ 


ferential.  The  meeting  was  an  execu¬ 
tive  session. 


PAID  SPACE! 


BUYS  DAILY  AT  23 


GET  IN  THE 


PENNANT 

RAd~CUBS 

Ax 


Ben  Kaufman  U  Called  YouatMt 
Indiana  Daily  PublUker 

(Special  to  Editor  &  Publisher) 
Bloominotox,  Ind.,  Sept.  16— Sale  of 
the  Spencer  (Ind.)  Evening  World  to 
Ben  Kaufman,  23  years  old,  of  Ham¬ 
mond.  has 


1 


It'*  a  fl(lit  to  a 
fM*h.  Every  came 
count*  — back  up 
your  team! 


WRIOIIT  niiD 


COME  OUT-PULL  FOR  THEM! 


Quarter-jiage  display  advertising  space 
was  used  by  the  Chicago  C.ubs  in  the 
Chicufto  Sunday  Tribune,  Chicapio  Sun¬ 
day  Times,  and  Chicago  Sunday  Herald 
and  Examiner,  Sept.  1.5,  in  connection 
with  the  ('uhs’  final  drive  fur  the  pen¬ 
nant.  With  the  team  in  first  place,  the 
club  used  display  space  in  the  sports 
sections  to  urge  fans  to  “get  in  the 
pennant  race  with  the  Cubs.”  The  copy 
listed  the  final  seven  home  games  at 
Wrigley  Field. 


announced 
by  Cieorge  W 
Purcell,  publisher 
of  the  Blooming¬ 
ton  World.  Kauf¬ 
man,  former 
sports  editor  of 
the  BliHimington 
World,  islielieved 
to  lie  the  young¬ 
est  publisher  of  a 
daily  newspaper 
in  Indiana.  Spen¬ 
cer  is  the  smallest 
town  in  Indiana 
having  a  daily. 

Mr.  Kaufman  was  graduated  from 
Indiana  University  where  he  was  edi¬ 
tor  of  the  Daily  Student  and  a  past 
president  of  t^he  Indiana  chapter  of 


Ken  Kaufuan 


Sigma  Delta  Chi,  national  professional 
journalistic  fraternity.  He  is  a  son  of 
Mr.  and  Mrs.  Harry  Kaufman. 


$12,000  FOR  CITY  PUBUCITY 


New 


GUILD  CONFERS  WITH  DAILY 
Guild’) 


TWO  UQUOR  ACCOUNTS  PLACED 

Paramount  Distillers  Corporation. 
Chicago,  maker  of  Kentucky  Downs 
Whiskey,  has  appointed  E.  H.  Brown 
-Advertising:  Agency,  Chicago,  to  handle 
its  advertising  account.  Bon  Ton,  Inc., 
Chicago  liquor  account,  is  now  being 
placed  by  K.  E.  Shepard  Company,  (Thi- 
cago  agency. 


GETS  ALL  HIRAM  WALKER 

The  entire  account  of  Hiram  Walker, 
Inc.,  goes  to  Fletcher  &  Ellis.  New 

_ _  _  York,  effective  Nov.  1.  Fletcher  & 

Evening  Journal,  leaving  it  four  years  Ellis  has  been  in  charge  of  the  news- 
later  to  try  his  luck  in  the  Florida  paper  and  business  iwper  parts  of  the 
boom.  From  1926  to  1929  he  was  as-  W’alker  account.  It  will  continue  to 
sistant  to  the  supervisor  of  promotion  handle  Gooderham  &  Worts,  Ltd.,  an 
of  tlie  Hearst  general  promotion  de-  affiliate. 

partment,  and  was  then  appointed  to  the  - 

American.  His  entries  in  the  EIditor  &  SUNKIST  CONTINUES 

Publ'sher  promotion  competitions  have  The  California  Fruit  Growers’  Ex- 
received  favorable  attention.  change  announced  that  the  second  phase 


York  Paper  Reject* 
Grievance  Committee  Plan 

The  New  York  World-Telegram  unit 
of  the  Newspaper  Guild  of  New  York 
this  week  set  up  a  committee  of  three 
as  a  grievance  committee  to  confer,  as 
occasion  warrants,  with  the  daily’s  man¬ 
agement.  Tlie  executive  committee  of 
the  guild  met  with  World-Telegram 
management  Sept.  12.  The  guild  group 
suggested  that  the  grievance  committee 
lie  composed  of  two  guild  members  and 
two  representatives  of  the  management, 
one  to  be  added  to  each  side  in  the 
event  of  a  deadlock.  The  World-Tele¬ 
gram  turned  down  this  proposal,  saying 
that  it  would  not  consent  to  a  plan 
that  would  take  the  handling  of  the 
staff  out  of  the  hands  of  the  manage¬ 
ment. 

The  committee  also  asked  for  pay  cut 
restorations,  extension  of  severance  no¬ 
tice  and  increased  minimum  wages. 
The  World-Telegram  management  said 
economic  conditions  did  not  warrant 
these  changes. 

The  guild  asked  the  World-Telegram 
to  sign  an  agreement,  but  Mr.  Wood 
said  this  would  not  be  considered  until 
after  the  results  of  the  guild’s  refer¬ 
endum  on  A.  F.  of  L.  affiliation  are 
made  known. 


Miami  Beach,  Fla.,  Appoint*  Publicity 
Agent 

(Special  to  Editor  &  Publisher) 

Miami  Be.ach,  Fla.,  Sept.  16— Miami 
Beach  will  conduct  a  pretentious  pub¬ 
licity  program  this  winter  under  direc¬ 
tion  of  Joe  Cupps,  who  was  selected 
recently  as  director  of  the  city’s  pub¬ 
licity  department.  The  city  coundl 
also  approved  a  proposal  for  an  ex¬ 
penditure  of  $12,000  between  Oct  21 
and  March  9. 

Miami  Beach’s  publicity  and  advertis¬ 
ing  budget  calls  for  the  expenditure  of 
1  mill  of  a  $39,327,(X)0  tax  roll  or 
$39,327.  Five  thousand  dollars  of  this 
amount  was  appropriated  some  time  ago 
by  the  city  council  for  Miami  Beach’s 
share  in  operating  a  Metropolitan 
Miami  information  office  in  Cihicago. 

The  remainder  of  the  amount  al¬ 
lotted  for  publicity  will  be  spent  for 
newspaper  advertising,  booklets  and 
other  activities. 


FRANKFORT  USING  PAPERS 

Frankfort  Distilleries,  Inc.,  Louis¬ 
ville,  is  using  about  1(X)  papers  natkm- 
ally  with  separate  campaigns  on  Four 
Roses  and  Paul  Jones  whiskies. 

Magazine  campaigns  on  these  prod¬ 
ucts  will  continue.  Separate  advertising 
on  other  Frankfort  brands  also  may  be 
undertaken.  Young  &  Rubkam,  New 
A’ork,  is  the  agency. 


ATHOL  NEWS  BUYS  WEEKLY 


^’’Sineer  by  education,  of  its  emergency’  newspaper  campaign 
with  a  University  of  Pennsylvania  de-  for  the  promotion  of  Valencia  Sunkist 
gree,  worked  at  it  in  his  early  twenties,  oranges  starts  this  week.  A  series  of 
but  from  ccillege  days  on,  has  preferrecl  fifteen  advertisements  is  to  be  placed  in 
literary  activity  for  business  and  recre-  nearly  100  newspapers.  Radio  and 


ation. 


magazines  will  also  be  used. 


MOUQUIN  NAMES  AGENCY 

Mouquin,  Inc.,  of  Brcxiklyn,  manufac¬ 
turer  of  prepared  cocktails,  cordials, 
wines,  etc.,  has  placed  its  account  with 
the  Mackay-Spaulding  Co.,  Inc.,  of  New 


MEDIA  MAN  CHANGES 

Richard  C.  Dunkel,  for  the  last  eight 
years  head  of  the  media  and  research 
department  of  the  Geyer  Company,  of 
Dayton,  Ohio,  has  joined  the  media  de- 


York.  A  national  campaign  is  being  partment  of  Benton  &  Bowles  as  assist 
formulated,  reports  Sam  Goldberg,  sales  ant  to  A.  -M  Lewis. 

and  advertising  manager,  which  will  - 

employ  newspapers  at  the  outset,  and  GETS  COFFEE  ACCOUNT 

the  effort  will  expanded  to  outdoor  Eppens  Smith  Brokerage  House  has 
and  magazines  in  the  near  future.  A  appointed  Blackett- Sample-Hummert,  N. 
reorganization  setup  gives  Mouquin  in-  Y.,  to  handle  the  advertising  of  Hol- 
creased  plant  capacity  and  will  permit  a  land  House  Coffee.  This  advertising 
more  aggressive  merchandising  and  ad-  will  embrace  a  local  campaign  in  Metro- 
vertising  program.  politan  New  York. 


New  Daily  Paper  Make*  Headway  in 
Ma**acbu*ett* 

(Special  to  Editor  &  Publisher) 

Athol,  Mass.,  Sept.  18 — The  Athol 
Daily  News,  owned  by  the  Lincoln 
O’Brien  Publishing  company,  today  pur¬ 
chased  the  Athol  Transcript,  imm^iate- 
ly  taking  over  that  weekly’s  name  and 
such  machinery  as  was  used  in  printing 
the  newspaper. 

When  the  Athol  Daily  News  began 
publication  10  months  ago  it  faced  the 
competition  of  three  weekly  newspapers 
and  one  shopping  guide.  Now  only  one 
weekly  remains,  and  that  is  in  another 
town. 

The  last  owner  of  the  Transcript,  J. 
Clarence  Hill,  will  be  employed  by  the 
News.  His  father.  Wells  Hill,  was 
editor  and  publisher  of  the  Transcript 
for  56  years. 


CANADIANS  TO  MEET 

The  annual  meeting  of  the  .\ssoci»- 
tion  of  Canadian  Advertisers,  Inc.,  wiB 
lie  held  Oct.  10-11  at  the  Royal  Yoik 
Hotel,  Toronto.  The  annual  hanqim 
will  be  held  Oct.  11  with  Charles  W. 
Peterson  of  the  Calgary  (Alta.)  Farm 
&  Ranch  Review  as  guest  speaker.  Ife 
topic  will  be  “Economic  and  Sodd 
Implications  of  the  Wheat  Problem, 
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TAKES  LARGER  QUARTERS 

Reincke- Ellis- Younggreen  &  FinUi 
(Chicago  advertising  agency,  has  com¬ 
pleted  negotiations  for  additional  sp» 
at  520  North  Michigan  Ave., 
the  entire  eighth  floor  and  additiom 
space  on  other  floors,  adding  4,000 
square  feet  in  all  to  the  former  offiem 
The  new  quarters  are  to  be  remodeW 
and  air-conditioned.  A  feature  will  b* 
a  radio  reception  room  for  clients. 


GETS  OSTERMOOR  ACCOUNT 

Ostermoor  &  Co.,  Inc.,  New  York,  has 
appointed  Moser  &  Cotins,  Inc.,  New 
York,  to  direct  an  advertising  campaign 

on  Ostermoor  innerspring  mattresses  - - - o - - .  , 

and  box  springs.  Trade  promotion  Hearing  will  be  held  before  the  United 
will  be  followed  by  national  advertising.  States  Board  of  Tax  Appeals. 


HEARST  TAX  APPEAL 

(By  telegraph  to  Editor  &  Publisher) 
Washington,  D.  C.,  Sept.  19 — Wik 
liam  Randolph  Hearst  today  appealed 
from  an  Internal  Revenue  Bureau  cl^ 
of  income  tax  deficiencies  totalUni 
$540,%2.52,  covering  1929-1930  incomei 
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through  wind  and  high  SEAS- a  story 

Personal  Accounts  of  Dixie  and  Hurricane  Coverage  Indicate  Hazards  of  Floridian  Double-Barrelled 
Assignment — One  News  Man  Without  Sleep  From  Monday  to  Friday 


By  CECIL  R.  WARREN 

(Miami  Daily  New*  Reporter-Cameraman) 

There  was  already  one  newspaperman  We  averaa:ed  only  two  miles  an  hour 
aboard — Virgil  Pierson,  of  the  Miavii  that  day.  By  7  :30  p.  m.,  we  were  just 
Daily  Tribune — and  it  was  a  ruling  of  off  Miami,  and  I  sent  a  radio  message 
the  service  that  only  one  newsman  could  to  both  the  Daily  News  and  Tribune, 
be  carried  on  an  assignment.  I  finally  giving  our  position,  barometer  reading 
obtained  permission  from  the  Tribune  and  wind  velocity.  There  had  been  one 
to  take  Pierson's  place,  in  the  mean-  casualty  of  the  day,  a  crew  member  had 
time  protecting  the  Tribune.  But  when  been  cut  when  a  wave,  estimated  by  old- 


(Thc  Toliit'l'ed  itself  into  a  hur¬ 
ricane  stranded  the  passenger  Inter 
Dixie’ off  the  coast  of  southern  Florida, 
mpenled  the  lives  of  hutidreds  and 
killed  other  hundreds  in  the  Florida 
keys.  That  zc-as  three  zoeeks  ago.  But 
iMespcepcrmen,  especially  those  in  the 
hurricane  area,  are  still  talking  about 
the  coverage  of  one  of  the  generation's 
most  hasardous  assignments.  The  ae- 
companying  personal  story  tells  about 
some  of  the  high  spots  of  that  cover¬ 
age,  and  shozes,  zvithout  specific  intent, 
the' spirit  of  American  nezespaperinen 
in  the  face  of  the  elements  and  seem¬ 
ingly  unsurmountable  obstacles.  This 
article  supplements  prezdous  stories  of 
the  coz’crage  in  Fditor  cir  Publisher. 


0-  t 

man — even  ' 

newspaperman. 

better 

three  ' 

the 

mine.  ^ 

was 

something  better 
than  1  expected 
from  a 

Since 

CscilR.  WAkKEN  the  1926  blow  - - 

t  h  a  t  r  o  c  k  e  d 

Miami,  I  have  usually  lieen  somewhere  Charles  C,  Ebbetts,  International  News  Photos,  snatches  a  cou] 

near  the  center  of  the  disturbance.  This  t^nake  Creek  after  five  sleepless  nights  on  duty,  while  a  companio 

time,  hearing  only  the  dribblings  of  the  Miami  publicity  man.  keeps  watch  for  new  developments.  Thesi 

tragedy  that  struck  the  lower  Florida  two  men  who  forged  into  the  storm  area,  returning  with  pictures 

keys  second  lund  from  the  radio  man  “nd  Snake  Creek.  Their  pictures,  the  first  brought  out,  were 

of  the  Carrabasset,  the  Coast  Guard  newspapers  and  services  impartially, 

vessel  sent  to  the  rescue  of  the  Dixie’s 

passengers,  1  was  more  or  less  an  I  Kot  to  the  Carrabasset,  after  a  fren-  timers  at  70  feet  high,  ■ 

outsider.  zi^  automobile  ride,  the  boat  had  cast  in  the  wheelhouse,  a  vc 

Slated  first  to  forge  into  the  storm  "ff-  *  tossed  my  camera  and  equipment  to  the  crews’  quarters, 

area,  1  was  dispatched  by  Hal  1.  Ley-  aboard,  and  leaped  three  feet  of  water  second  deck  and  loosenei 

shon,  managing  editor  of  the  Miami  get  aboard.  Water  streaming  thr 

Daily  Xezis,  Monday  afternoon  to  catch  1  immediately  sought  out  the  captain,  aged  ports  and  the  vent 
the  relief  train  heading  south  from  ^^d  when  the  situation  was  made  known  the  crew  who  braved  th 
Miami  at  South  Miami.  later  tele-  greeted  with  a  burst  of  expletives  the  deck.  Most  of  us 

phone  conversation  with  the  office  in-  ^hat  only  salty  seamen  could  appreciate,  bunked  on  deck  in  any  c 
dicated  the  train  would  not  stop,  even  They  follow^  me  as  I  double-quicked  I  slept  all  over  the  sh 

for  a  flag,  and  I  was  ordered  back  in.  'f  serene  surroundings.  able  to  sleep  at  all. 

.\  couple  of  hours  watch  at  the  office  I  found  Pierson  and  explained  the  I  was  drenched  with 
and  1  was  released  for  the  night  but  circumstances.  He  firmly  declined  to  tilator  top,  loasted  and 

the  teleplione  bell  jangled  at  2  a.  m.  and  hurl  himself  the  30  feet  to  shore  or  draped  around  the  base 

I  was  ordered  aboard  the  Carrabasset.  even  to  swim  it.  By  that  time,  the  and  lost  weight  by  pe 

ship  was  doing  funny  things.  I  grabbed  couch  in  the  wardroom, 
an  iron  support,  wound  myself  around  the  couch,  my  last  st: 
and  a  second  later  received  a  Dixie  lying  a  short 

I  '  in  my  face.  Grouped  around  it  wei 

I  . .  Then  came  a  he-man  wave,  thrusting  vessels  standing  by.  V 

*  I  the  bow  of  the  Carrabasset  high  in  air.  the  vessels,  then  circle 


Hal  Leyshon,  managing  editor,  Miami 
Daily  Xetis 
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SCRIPPS- HOWARD  BUYING  WCPO  AS 
“PROVING  GROUND”  FOR  RADIO 


transfer  of  the  license  held  by  WBHR  —and  they  are  light  and  comparatird} 


WashingttMi  Sources  Scout  Possibility  of  Huge  Chain — Many 
Newspaper  Applications  for  Stations  Now  Pending  Before 
Federal  Communications  Commission 


(.9/>f*ria/  to  Editor  &  Publisher) 

WASHINGTON,  D.  C,  Sept.  16— 
When  Federal  Communications 
Commission  approval  is  obtained,  the 
Scripps-Howard  Newspapers  will  enter 
the  broadcasting  field  with  an  outlet  at 
Cincinnati,  O.,  with  plans  for  construc¬ 
tion  of  two  additional  stations  to  begin 
operation  next  year. 

Quieting  widespread  reports  that, 
from  this  beginning,  the  chain  would 
expand  until  a  station  has  been  acquired 
or  constructed  for  operation  in  con¬ 
junction  with  each  of  the  24  Scripps- 
Howard  newspapers,  James  C.  Hanra- 
han,  who  filed  the  original  application 
with  FCC,  said :  “We  have  no  plans, 
intentions  or  hopes  of  operating  24  sta¬ 
tions — one  for  each  newspaper — as  re¬ 
ported.” 

Questions  of  public  policy,  and  the 
watchful  eye  of  Congress  to  prevent  a 
monopoly  of  radio,  would  make  it  futile 
to  set  a  goal  of  24  stations,  or  any 
number  exceeding,  perhaps,  25  per  cent 
of  that  number,  it  was  pointed  out  in 
official  circles  here.  The  Hearst  chain 
now  control  six  stations,  and  is  con¬ 
sidered  to  have  reached  the  maximum 
for  single  ownership  under  the  existing 
policies  of  the  Federal  Communications 
Commission,  dictated  by  Congress,  al¬ 
though  not  specilically  written  into  legis¬ 
lation.  In  fact,  there  is  a  strong  move¬ 
ment  on  Capitol  Hill  to  break  up  the 
two  powerful  chains  w-hich  built  up 
their  far-flung  networks  in  the  days  of 
the  old  Federal  Radio  Commission. 
They  smack  too  much  of  monopoly,  the 
legislators  complain.  .\  few  of  their 
nurnber  are  frank  in  the  admission  that 
their  objective  is  government  ownership 
as  a  means  of  providing  more  readily 
available  facilities  for  political  discus¬ 
sions.  Representative  Byron  Scott,  of 
California,  has  authored  bills  for  broad¬ 
casting  control  on  this  premise. 

The  decision  to  acquire  radio  outlets 
marks  a  change  of  Scripps-Howard 
policy.  The  chain  had  long  stood  in  the 
forefront  of  the  movement  for  govern¬ 
ment  ownership. 

Continental  Radio  Company  was  or¬ 
ganized  to  operate  the  stations,  financed 
100  per  cent  by  the  E.  W.  Scripps  Com¬ 
pany,  which,  in  turn,  controls  the 
Scripps-Howard  newspapers.  Karl  A. 
Bickel,  former  president  of  United 
Press  Association,  heads  the  new  com¬ 
pany,  and  Mr.  Hanrahan,  an  experi¬ 
enced  newspaperman  and  broadcaster,  is 
vice-president.  Its  headquarters  are  in 
New  York,  and  it  is  from  that  point 
that  all  activities  are  being  directed. 

Mr.  Bickel  has  described  the  move  as 
experimental  in  nature,  and  intended  to 
take  advantage,  in  a  limited  way,  of  the 
advantages  offered  by  radio.  He  echoed 
Mr.  Hanrahan’s  assertion  that  there  will 
be  no  attempt  to  match  broadcasting 
station  for  newspaper  in  the  Scripps- 
Howard  chain.  The  investment  entailed 
was  cited  as  one  of  the  reasons  for  the 
modest  program.  It  is  known,  however, 
that  the  operating  difficulties  involved, 
and  the  almost  absolute  certainty  that 
the  FCC  would  not  sanction  so  wide¬ 
spread  an  organization,  carried  greater 
weight  in  fixing  the  limitations. 

Mr.  Bickel,  whose  entry  into  the 
Scripps-Howard  organization  as  radio 
director 


there  are  possibilities  in  radio  for  the 
development  of  a  closer  and  more  in¬ 
timate  contact  between  the  readers  of 
Scripps-Howard  newspapers  and  the 
men  and  women  who  produce  the 
palters.  We  feel  that  we  should  give 
these  possibilities  careful  study  and 
hope  that  we  may  find  ways  and  means 
of  increasing  the  effectiveness  and  value 
of  both  of  these  great  instruments  for 
social  advancement.” 

The  magazine  Broadcasting  did  not 
take  this  statement  at  its  face  value, 
giving  the  latest  move  “the  ultimate 
object  of  acquiring  broadcasting  stations 
or  station  affiliations  in  each  of  the  24 
cities  in  which  it  published  newspapers.” 

1  he  station  with  which  Continental 
hopes  to  begin  (F'CC  approval  seems  as¬ 
sured),  is  WFBE,  which  will  be  ob¬ 
tained  by  assi.gnment  from  the  present 
owners,  under  call  letters  WCPO.  It 
will  be  operated  in  conjunction  with  the 
Cincinnati  Fast,  although  management 
will  be  separate. 

New  stations  are  projected  at  Colum- 
luis,  O..  where  Scripps-Howard  pub¬ 
lishes  the  Columbus  Citisen,  and  at 
Foledo,  wtiere  the  newspaper  unit  is  the 
Toledo  \czi’s-Bcc.  The  former  would 
be  on  the  1310-kilocycle  wavelength 
with  KK)  watts  of  power,  and  the  latter 
on  the  1210-kilocycle  band,  with  100 
watts  of  iHiwer  at  night  and  250  during 
daytime. 

Newspaper  ownership,  control,  or 
affiliation  in  one  form  or  another  is  in¬ 
dicated  in  the  records  of  nearly  150 
radio  stations,  or  about  25  per  cent  of 
the  total  number  licensed.  Pending  are 
the  applications  of  the  following ; 

The  Press.  Inc.,  the  Knickcrlhcker 
Press  and  the  Albany  (N.  Y.)  Evening 
Nezos,  for  a  station  at  Schenectady, 
N.  Y.,  1210  kilocycles,  100  watts. 

. (Va.)  Times  Dispatch. 
1500  kilocycles.  100  watts. 

Richmond  (Va.)  News  Leader,  for  a 


of  St.  Petersburg,  Fla. 

Nezo  York  Evening  Post,  810  kilo¬ 
cycles,  500  watts. 

Merced  t.Cal.)  Star,  1040  kilocycles, 
250  watts. 

North  Texas  Publishing  Company, 
Paris,  Tex.,  1500  kilocycles,  100  watts. 

Mihvaukee  JoitrmI,  ililwaukee,  Wis., 
lOlO  kilocycles,  1  kilowatt. 

Albany  Times  Union,  Hearst  Radio, 
Inc.,  970  kilocycles,  1  kilowatt. 

Vallejo  (Cal.)  Tinu's  Herald,  850 
kilocycles,  250  watts. 

Denton  (Tex.)  Record-Chronicle, 
1420  kilocycles,  100  watts. 

Pottsznile  (Pa.)  Republican,  580  kilo¬ 
cycles,  250  watts. 

Champaign  (Ill.)  Xczvs  Gasette,  1370 
kilocycles,  ItX)  watts. 

Big  Springs  (Tex.)  Herald,  1500 
kilocycles,  100  watts. 

Bellingham  Publishing  Company, 
Bellingham,  Wash.,  1420  kilocycles,  100 
watts. 

Fort  Worth  (Tex.)  Star-Telegram, 
970  kilocycles,  5  kilowatts. 

Brooklyn  (N.  Y.)  Daily  Eagle,  1400 
kilocycles,  1  kilowatt. 

Oklahoma  Press  Publishing  Company, 
Muskogee,  Okla.,  1500  kilocycles,  100 
watts. 

Pittsburgh,  Kan.,  Publishing  Com¬ 
pany,  1500  kilocycles,  100  watts. 

Temple  (Tex.)  Telegram,  1370  kilo¬ 
cycles,  100  watts. 

Marj’sville-Yuba  Publishers,  Inc., 
Marysville,  Cal.,  1210  kilocycles,  100 
watts. 

Review  Publishing  Company,  Moscow, 
Idaho,  1310  kilocycles.  100  watts. 

Bell  Publishing  Company,  Belton, 
Tex.,  1370  kilocycles,  100  watts. 

Superior  (Wis.)  T'c/r.gram,  1370  kilo¬ 
cycles,  100  watts. 

Patnpa  (Tex.)  Daily  Nezvs,  1200  kilo¬ 
cycles,  100  watts. 

Corpus  Cliristi  (Tex.)  Caller-Times, 
1330  kilocycles.  1  kilowatt. 

St.  Joseph  (Mo.)  Nezvs,  1310  kilo¬ 
cycles,  100  w  atts. 

Springfield,  Mo..  New’spapers,  Inc., 
710  kilocycles,  1000  watts. 

South  Oregon  Publishing  Company, 
Roseburg,  Ore.,  1500  kilocycles,  KX) 
watts. 

Reporter  Publishing  Co.,  Abilene, 
Tex.,  1420  kilocycles,  100  watts. 


CROSS-COUNTRY  PHOTO-PHONE  TRIAL 
PLANNED  FOR  BAER-LOUIS  FIGHT 

InternaticHial 


News  Photos  to  Make  First  Transcontinental 
Experiment  on  Sept.  24 — F.  C.  C.  Grants  A.  T.  &  T. 

Right  to  Allow  Cheap  Long  Distance  Rates 


TP  HE  first  transcontinental  experiment 
X-  in  sending  a  picture  over  a  sound 
wave  through  ordinary  telephone  chan¬ 
nels  will  take  place  next  Tuesday,  Sept. 
24  when  the  International  News  Photos 
will  send  pictures  of  the  Baer-Louis 
from  New  York  to  San  Francisco. 

This  test  is  made  possible  by  approval 
of  the  Federal  Communications  Com¬ 
mission  this  week  on  the  application  of 
the  American  Telephone  and  Telegraph 
Co.  to  extend  telephoto  service  to  pic¬ 
ture  services  and  newspapers  through- 
out_  the  country  on  a  new  low  cost 
basis.  The  plan,  providing  for  ordinary 
long  distance  telephone  rates,  will  go 
into  effect  Sept.  29  unless  objections  to 
the  contrary  cause  the  F.  C.  C.  to 
hold  hearings  on  the  matter. 

Editor  &  Publisher  has  described 
in  detail  the  operation  of  a  piece  of 
equipment  developed  by  Walter  Howey, 


into  light  impulses  which  are  recorded 
on  a  photographic  paper.  The  syn¬ 
chronization  of  the  transmitting  and  re¬ 
ceiving  equipment  is  also  carried  over 
the  same  sound  beam.  The  sending  ap¬ 
paratus  is  placed  in  position  before  the 
mouthpiece  of  a  telephone,  the  connec¬ 
tion  is  cleared  to  the  receiving  end  and 
the  machine  goes  into  action,  trans¬ 
posing  the  sound  into  a  picture. 

Mr.  Howey  points  out  that  the  ele¬ 
ments  in  the  operation  are  so  common 
that  he  thinks  they  are  within  the  realm 
of  public  domain,  although  his  particu¬ 
larly  adaptation  of  these  principles  is 
patented.  At  least  a  half  dozen  other 
interests  are  feverishly  working  on  some 
similar  plan  to  take  advantage  of  the 
A.  T.  &  T.  offer. 

Under  this  new  offer,  the  rates  for 
transmitting  pictures  would  be  only  the 
of  a  station-to-station  long  dis- 


inexpensive — to  have  a  portable  tnu#. 
mitter  in  at  least  a  dozen  iioint^  adt. 
quate  picture  coverage  will  be  difficult 
The  Hearst  interests  are  busy  already 
however,  in  getting  machines  ready 
production. 

In  the  Associated  Press  officej, 
against  whose  Wirephoto  process  tht 
new  development  is  expected  to  com¬ 
pete,  there  was  an  expression  that  thij 
turn  of  events  will  in  no  way  effect 
operations  on  Wirephoto.  On  good 
authority  it  was  learned  that  the  reso¬ 
nance  process  was  the  subject  of  con¬ 
siderable  -^.P-  inquiry  before  the  leased 
wire  system,  requiring  continuous  op¬ 
eration,  was  installed  throughout  the 
country. 

The  A.  T.  &  T.  move  was  really 
little  more  than  a  gesture,  taken  after 
officials  had  been  convinced  that  the 
equipment  already  available  for  s^ 
transmission  was  no  longer  a  scoffing  a 
matter.  Mr.  Howey’s  device,  for  et- 1 
ample,  in  no  way  has  physical  contact  T 
with  the  telephone  wires,  a  condition  H 
prohibiteil  by  A._T.  &  T.  contracts.  I 
There  is  a  delicate  balance  of  power  I 
in  the  regular  telephone  circuits  ^  3 
upsetting  this  balance  through  attaching  ■ 
other  e<|uipment  might  endanger  the  , 
talking  circuits  nearby  and  would,  .( 
therefore,  necessitate  the  leasing  of  a  < 
wire  for  continuous  use.  When  no  con-  j 
tact  is  necessary,  as  in  the  latest  td^  , 
photo  equipment,  the  sound  merely  j 
travels  over  the  wire  from  the  mouth- 
piece  to  the  ear-piece  without  any  mote  , 
effect  than  the  sound  of  a  voice. 

Mr.  Howey  has  emphasized  that  to  ; 
many  this  development  is  not  a  new  | 
thing.  In  Mr.  Howey’s  office  tlm  j 
week  was  Noah  Amstutz,  his  patent  I 
lawyer,  who  as  long  as  half  a  century  ■ 
ago,  in  Ohio,  transmitted  a  picture 
over  21  miles  of  telegraph  wire. 

The  application  of  the  A.  T.  &  T. 
was  originally  submitted  July  30,  and 
approval  was  granted  by  the  F.  C.  C  ef¬ 
fective  .\ug.  7.  However,  the  applka- 
tion  was  revised  and  thus  the  ef-  w 
fective  date  for  inauguration  of  the  i 
service  pushed  up  to  Sept.  29. 

In  its  application  the  telephone  com¬ 
pany  lays  down  the  rules  and  regula¬ 
tions  to  apply  to  all  those  who  avail 
themselves  of  this  service,  as  follows: 

“1.  The  use  bv  the  Press  of  message  ; 
toll  telephone  service  for  the  transnm- 
sion  and  reception  of  picture  and 
similar  material  for  publication  by 
means  of  the  telephotograph  equipmot 
provided  for  by  the  Press  will  be  per* 
mitted  on  an  experimental  basis  for  a 
limited  period  of  one  year  beginning 
Sept.  29,  1935. 

“2.  Connection  will  be  limited  _  to 
points  within  the  continental  Unitni 
States. 

‘‘3.  No  direct  physical  connection  of 
the  telephotograph  equipment  shall  be 
made  to  the  facilities  of  the  tclejihooe 
company  or  its  connecting  companies. 

“4.  The  operating  characteristics  of 
the  telephotographic  equipment  shall 
such  as  not  to  interfere  with  any  of 
the  services  offered  by  the  telephone 
company. 

“5.  The  telephone  company  assnoB 
no  responsibility  for  the  quality  or  » 
fects  in  the  material  transmitted  or  rt- 
ceived  over  message  toll  connection  .t 
regardless  of  the  cause.  4 

“6.  The  customer  indemnifies  ^  I 
saves  the  telephone  company  harmw  ^ 
against  claims  for  libel,  slander  or  » li 
fringement  of  copyright  arising  frcOT  t*  ^ 
material  transmitted  over  its  fadlitmi 
against  claims  for  infringement  of 


■  was  reoorted  several  months  ^“'Pnient  aeveloped  by  Walter  Howey,  cost  of  a  station-to-station  long  dis-  Liauus  lu*  ii  b 

ago  in  Editor  &^ublisher,  expressed  f  Mirror  znd  one  Unce  call.  If,  for  example,  the  Baer-  ^ents  the 

displeasure  with  what  he  termed  misin-  P^'^sressives  in  the  trans-  Louis  pictures  are  transmitted  to  San  “V”? 

peas  e  wun  wnat  ne  termeo  misin  pictures.  Mr.  Howey’s  Francisco  in  the  maximum  limit  of  IS  telephone  company,  apparatus  aM 


terpretation  of  the  pending  purchase  of 
WCPO. 

“Scripps  -  Howard’s  purchase  of 
WCPO  most  emphatically  does  not 
mean  that  Scripps-Howard  is  planning 
any  extensive  investment  in  the  broad¬ 
casting  industry,”  he  said.  “It  does  not 
mean  that  Scripps-Howard  is  consider¬ 
ing  a  station  in  each  of  the  24  Scripps- 
Howard  cities.  It  does  not  mean  that 
Scripps-Howard  is  planning  a  trans¬ 
continental  radio  chain  system  of  its 
own.  It  does  mean  that  we  feel  that 


equipment,  although  not  new  in  princi¬ 
ple,  is  a  practical  application  of  reso¬ 
nant  transmission  of  pictures  through  a 
system  suited  to  newspaper  ne(rfs. 

The  device,  which  has  been  success¬ 
fully  used  in  the  New  York  labora¬ 
tories  of  International  News  Photos,  of 
which  Mr.  Howey  is  also  head,  can  be 
used  wherever  telephone  connections  are 
available.  A  sound  beam,  a  shrill  note, 
carries  vibrations  over  the  telephone 
wires  and  these  are  in  turn  transmitted 


Francisco  in  the  maximum  limit  of  15 
minutes  necessary  for  the  process,  they 
will  cost  $26.70  each. 

If  a  number  of  papers  were  to  be 
serviced  with  a  picture,  a  so-called 
“conference  call”  could  be  placed  and 
the  picture  sent  to  as  high  as  30 
points,  just  as  an  executive  can  ex¬ 
change  views  with  subordinates  all  over 
the  country  in  a  “conference  call.” 

Naturally,  this  is  looking  a  long  way 
into  the  future.  Until  International 
gets  sufficient  machines  manufactured 


company,  — 

systems  of  the  customer;  and  agaiw 
all  other  claims  arising  out  of  any  ^ 
or  omission  of  the  customer  in 
tion  with  the  facilities  provided  by  w 
telephone  company. 

“7.  The  regulations  and  rates  f* 
each  call  made  for  the  purpose  of 
mitting  pictures  are  those  applicpk  >* 
message  toll  telephone  service,  i.e.,  s®" 
tion-to-station,  person-to-person  or  c» 
ference,  according  to  the  connection  O’ 
tablished." 
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UN  AGE  BAROMETER  EQUALS  1935  HIGH 

Again  Reaches  95.2,  Same  as  in  May — Retail  and  Department  Store  Strong — General  Loses  Half 

of  Sharp  July  Gain — Auto  in  “Winter”  Slump 


By  ROBERT  S.  MANN 


TREND  OF  NEWSPAPER  LINAGE 

(Cornnilcd  from  measurements  in  newspapers  of  52  cities 

by  Media 

Records, 

1935 

Linage 

Inc.) 

1934 

Linage 

Pet.  of 
1934 

E.  &  P. 

Barometer 

Total  Advertising: 

.August  . 

89.996,849 

87,692,250 

102.6 

95.2 

July . 

87,363,037 

83,183,488 

105.0 

93.3 

June  . 

1022209,512 

103,645,828 

98.6 

91.2 

Mav  . 

115,854,261 

112,122,217 

103.3 

95.2 

-April  . 

112,803,4i7 

107.490,670 

104.9 

93.7 

March  . 

110,066,979 

103,648,150 

106.2 

94.8 

February  . . . . 

85,430,259 

80,787,702 

105.7 

86.8 

Januarv  . 

88,054,983 

82,454,643 

106.8 

86.2 

Display  Only:  1 

-August  . 

70,731,257 

69,902.115 

101.2 

95.0 

Julv  . 

69,063,650 

66,708,610 

103.5 

92.4 

Classified:  I 

.August  . 

19,265,592 

17,790,135 

108.3 

96.0 

July  . 

18,299,387 

16,474,878 

111.0 

97.2 

Retail: 

August  . 

49,711,901 

48,401,019 

102.7 

98.9 

July  . 

43,860,916 

42,635,841 

102.9 

92.6 

Department  Store 
August  . 

19,817,996 

19,940,173 

99.4 

98.5 

Julv  . 

17,451,124 

17,386,957 

100.3 

93.1 

General:  1 

August  . 

14,458,827 

13.768.614 

105.0 

92.7 

Julv  . 

16,861,883 

15,279.386 

110.3 

99.7 

Automotive:  1 

August  . 

5.280.592 

6,.5 13,675 

81.1 

79.8 

Julv . 

6.414,530 

7,0752)95 

90.6 

87.7 

Financial: 

August  . 

1.279.937 

1,218.807 

105.0 

(4.0 

Julv  . 

1,926,321 

1,717,788 

112.1 

61.3 

■^EWSPAPKR  advertisiiiK  trend 
turned  upward  in  August,  accord¬ 
ing  to  the  Euitor  &  Pi’blishkr  Linage 
Barometer,  which  rose  to  95.2.  At  this 
point  the  haroineter  equals  the  level  of 
May,  Ijeing  again  at  the  highest  per¬ 
centage  of  the  year.  For  July  it  was 
93.3. 

The  -August  total  linage  was  2.6  per 
cent  ahead  of  .August.  19.34.  This  mar¬ 
gin  is  smaller  than  the  5.0  per  cent  by 
which  July  exceeded  July  of  1934.  but 
the  apparent  discrepancy  is  explained 
by  the  sharp  advance  recorded  by  the 
Barometer  in  -August  a  year  ago. 
Every  month  this  year  except  June  has 
shown  a  small  margin  over  the  cor¬ 
responding  month  of  1934. 

Retail  and  dei>artment  store  classifi¬ 
cations  were  the  strong  ywints  in 
August,  despite  the  fact  that  the  latter 
fell  a  fraction  of  one  per  cent  behind 
its  level  of  .August.  1934.  Retail  rose 
in  the  Linage  Barometer  from  92.6  for 
July  to  98.9  for  August,  while  depart¬ 
ment  store  linage  rose  from  93.1  for 
July  to  98.5  for  .August.  The  slightly 
poorer  comparisons  with  1934  in  these 
classifications  obviously  may  lie  traced 
to  the  strong  August  a  year  ago.  Only 
once  this  year  (in  March)  has  retail 
achieved  a  higher  level  in  the  Barom¬ 
eter  than  its  present  standing.  Only 
twice  (in  March  and  May)  has  dei)art- 
ment  store  linage  been  higher  than  at 
present  in  the  Barometer. 

The  trend  in  general  advertising  this 
year  shows  a  very  sharp  July  hump, 
caused  by  unusual  resistance  to  the 
summer  decline,  which  makes  the 
August  standings  look  worse  than  they 
really  are.  While  general  advertising 
has  dropped  seven  points  from  July  in 
the  Linage  Barometer,  that  loss  was 
OTly  half  of  the  July  rise  over  June. 
^3  92.7,  the  Barometer  for  general  ad¬ 
vertising  is  higher  than  at  any  previous 
•tme  except  in  .April  and  July.  Like¬ 
wise  in  the  comparisons  with  1934. 
while  general  in  -August  failed  to  equal 
July’s  10.3  per  cent  margin,  it  still 
showed  a  bigger  gain  over  1934  than  in 
any  previous  month  since  January. 

In  automotive  linage  the  trend  was 
unmistakably  downward,  as  it  has  been 
ever  since  May.  In  August  automotive 
reached  only  79.8  per  cent  of  the  five- 


year  average  on  which  the  Barometer 
is  based,  and  only  81.1  per  cent  of 
.•\ugust.  19,34.  In  this  classification  the 
controlling  factor  is  the  changed  date 
of  the  winter  automobile  shows,  which 
means  that  the  motor  car  makers  are 
now  changing  their  production  over  to 
new  models  two  months  early,  and 
confining  their  sales  efforts  to  clearing 
dealers’  floors.  This  naturally  means 
violetit  shifts  in  advertising  practice, 
and  brings  on  the  ‘winter  slump”  sev¬ 
eral  months  early.  .Apparently  Sep¬ 
tember  and  October  also  may  be  ex- 
|)ected  to  fall  far  liehind  the  correspond¬ 
ing  months  of  previous  years. 

Financial  advertising  in  actual  linage 
reached  its  lowest  level  of  this  year, 
but  rose  a  trifle  in  the  Barometer  as 
well  as  staying  five  points  ahead  of 
-August,  1934.  Despite  some  signs  of 
revivification,  in  financial,  the  Barom¬ 
eter  showing  is  not  yet  impressive. 

The  improved  showing  of  total  news¬ 
paper  linage  in  .August  was  confined  to 
display  copy,  for  classified  dropi>ed  off 
slightly  both  by  comparison  with  1934 
and  in  the  Barometer.  In  actual  linage 
classified  showed  a  gain  of  a  million 
lines  from  July  to  Augi*'t  in  the  52 
cities  on  which  Media  Records  index 
figures  are  based,  but  this  gain  did  not 
quite  keep  pace  with  the  seasonal  rise 
of  recent  years.  It  is  notable,  however, 
that  at  the  96.0  level  in  the  Barometer, 
classified  is  ahead  of  any  month  this 
year,  except  July. 


Eight-year  course  of  actual  newspaper  linage  as  measured  by  Media  Records, 
Inc.,  in  the  newspapers  of  32  key  cities. 


JULY  ROTO  LINAGE  UP 

Rotogravure  advertising  linage  in 
United  States  newspapers  increased  1.8 
jK-r  cent  in  July  over  the  same  month 
a  year  ago,  according  to  figures  released 
this  week  by  Kimberly-Clark  Corpora¬ 
tion,  Chicago.  Total  linage  for  July, 
1935,  was  391,025  as  compared  with 
.383,995  a  year  ago,  representing  an  in- 
crea.se  of  7,030  lines.  National  roto¬ 
gravure  linage  increased  50,367  lines, 
or  21.8  per  cent,  with  232,275  lines  in 
July  as  contrasted  with  181,908  lines 
the  same  month  last  year.  Local  roto 
linage  slumped,  however,  with  a  de¬ 
crease  of  43,337  lines,  or  27.3  per  cent. 
Local  July.  1935,  rotogravure  advertis¬ 
ing  totaled  158,750  lines  as  compared 
with  202,087  lines  in  July,  19,34. 

BROKENSHIRE  PROMOTED 

The  appointment  of  John  R.  Broken- 
shire  as  news  editor  of  the  San  Jose 
(Cal.)  Mercury-Herald  has  been  an¬ 
nounced  by  the  daily.  Mr.  Brokenshire 
has  been  with  the  daily  for  15  years, 
10  years  as  city  editor  and  more  recently 
as  Sunday  editor  and  feature  editor. 


ALLEN  EDDY  INJURED 

(St<ecial  to  Editor  &  Publisher) 

-Aldany,  N.  Y.,  Sept.  18— Allen 
Eddy,  editorial  director  of  the  Albany 
IlvcnitKj  Ninvs  and  the  Knickerbocker 
I’rcss,  is  confined  to  the  Glens  Falls 
hospital  lit  Glens  Falls,  with  a  com¬ 
pound  fracture  of  the  left  leg  and  se¬ 
vere  bruises,  the  result  of  being  struck 
by  an  automobile  while  crossing  a  street 
in  Hudson  Falls,  N.  A’. 

Mr.  Eddy  and  his  brother,  Joseph 
Eddy,  also  of  the  Albany  newspapers, 
were  week-ending  at  Allen  Eddy’s  Hud¬ 
son  h'alls  home,  when  the  accident  oc¬ 
curred.  The  driver  of  the  car  was 
charged  with  reckless  driving.  Mr. 
Eddy  was  active  in  the  safe  driving 
campaign  being  conducted  by  the  News 
and  the  Knickerbocker  Press,  along 
with  other  newspapers  of  the  Gannett 
group. 


MARK  GOLDEN  WEDDING 

John  P.  Boughan,  Chicago  financial 
editor  of  the  Associated  Press,  and  his 
wife  celebrated  their  golden  wedding 
anniversary  Sept.  16. 
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JUSTIFICATION  IS  PLEADED 

The  Knoxville  Publishing  Co.,  pub¬ 
lishers  of  the  Kno.nnlle  Journal,  Sept. 
13  filed  pleas  in  first  circuit  court  to 
the  $50,000  libel  suit  brought  by  the 
League  for  Industrial  Democracy.  The 
libel  action  grew  out  of  alleged  misrep¬ 
resentations  printed  by  the  Journal  fol¬ 
lowing  an  address  by  Powers  Hapgood, 
L.I.D.,  lecturer,  last  February,  on  “The 
March  of  Labor.”  The  pleas  predicated 
on  truth  and  justification,  aver  that  the 
articles  complained  of  in  the  original 
declaration,  and  in  each  count  of  the 
declaration  “were  published  in  good 
faith,  without  ill  will  or  malice  in  fact 
of  law  toward  the  plaintiff.” 


Editor  &  Pi  blisher  Linage  Barometer  for  1935.  This  chart  is  designed  to  elimi¬ 
nate  seasonal  influences  and  to  show  the  trend  of  total  newspaper  linage  in 
comparison  with  the  average  trend  of  the  past  preceding  five  years. 


JAPAN  OFnCIALS  HONORED 

-Admiral  Isamu  Takeshita  and  Gen¬ 
eral  Harushige  Ninomiya  will  be  the 
guests  of  the  Tokyo  Nichinichi  and  the 
Osaka  Mainichi  at  a  luncheon  Friday, 
Sept.  27.  at  the  Hotel  A.stor,  New  York. 
A  small  group  of  distinguished  news¬ 
papermen  have  been  invited  to  attend. 
Admiral  Takesbita  and  General  Nino¬ 
miya  head  the  delegates  of  the  Veterans’ 
Association  of  Japan  who  have  just 
attended  the  convention  of  the  Veterans 
of  Foreign  Wars  of  the  United  States 
in  New  (Orleans. 
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QUESTION  OF  EXCLUSIVE  FOOTBALL 
BROADCASTS  RAISED  IN  OHIO 


Majority  of  Big  Schools  Answering  Editor  &  Publisher  Query  Are 
Granting  Right  to  One  Station,  Many  for  Sponsorship — Care* 
ful  About  Sponsors — Associated  Gas  Biggest  User 


By  BICE  CLEMOW 


^1  'HE  question  was  raised  this  week  WEBE  broadcast  the  games.  There 


over  the  propriety  of  the  exclusive 
sale  of  football  broadcasting  rights  by 
colleges  and  universities  supported 
wholly  or  in  part  by  tax  money. 

Possibility  of  a  test  case  exists  in 
Ohio  where  the  new  Scripps-Howard 
station  WCPO,  Cincinnati,  has  chal¬ 
lenged  Ohio  State’s  sale  to  the  Ohio 
Oil  Company  of  exclusive  broadcast 
rights.  The  management  of  WCPO, 
anxious  to  localize  its  service  as  soon  as 
the  purchase  of  the  station  by  Scripps- 
Howard  is  approved  in  Washington, 
wants  to  broadcast  Ohio  State  games 
and  bases  its  right  as  a  taxpayer  upon 
the  fact  that  the  school  is  supported  by 
tax  money. 

It  is  talked  in  Ohio  newspaper  circles 
that  Scripps-Howard  people,  in  semi- 
serious  vein,  have  suggested  to  Ohio 
State  that  the  newspaper  chain  will  pay 
twice  what  the  oil  company  pays  if 
Ohio  State  will  give  Scripps-Howard 
exclusive  newspaper  rights  in  the  state, 
implying  that  this  would  only  be  com¬ 
parable  with  the  letting  of  exclusive 
broadcasting  rights. 

The  emergence  of  this  situation  served 
to  call  attention  to  a  growing  trend 
toward  exclusive  broadcast  of  football 
either  on  a  sustaining  or  sponsored 
basis.  Twenty-five  schools  queried  by 
Editok  &  Publisher,  most  of  them  re¬ 
ceiving  funds  from  public  sources, 
showed  that  IS  have  exclusive  arrange¬ 
ments  and  that  all  but  one  will  have 
some  or  all  of  their  big  games  broad¬ 
cast  Some  have  set  a  straight  fee  for 
any  station  wishing  to  broadcast,  ap¬ 
parently  basing  this  on  the  reaction  on 
^me  attei^ance  broadcasting  has  had 
in  some  cities.  The  most  noteworthy 
case  is  on  the  Pacific  Coast  where  the 
entire  ccmference  and  some  of  the  other 
big  schools  have  sold  exclusive  rights 


has  been  no  public  announcement  as  to 
whether  WL’VV  or  other  Cincinnati  sta¬ 
tions  intend  to  avail  themselves  of  the 
open  opportunity  presented  by  Dr.  Wal¬ 
ters’  announcement. 

Tlie  exclusive  sale  of  football  ”ews 
for  broadcast  has  created  a  less  acute 
situation  on  the  Pacific  Coast  than  else¬ 
where  due  to  the  fact  that  while  such 
rights  are  sold  for  network  broadcast 
the  local  situation  has  a  different  com¬ 
plexion.  In  Los  .\ngeles,  at  least  five 
stations  broadcast  the  local  Pacific  Coast 
Conference  games,  which  apparently  is 
satisfactory  to  stations  and  newspapers. 
The  live  stations  have  newsiiaper  tieups. 

The  Associated  Oil  Co.  which  spon¬ 
sors  the  network  broadcasts  is  starting 
its  tenth  consecutive  season,  using  24 
western  stations  including  three  in  San 
Francisco,  Los  Angeles  and  Portland. 

Arnold  Eddy,  graduate  manager  of 
U.  S.  C.  would  not  comment  on  the 
arrangement  but  William  Ackerman, 
graduate  manager  at  U.  C.  L.  thinks 
it  is  proper  for  schools  to  obtain  this 
added  revenue  since  broadcasts,  more 
than  newspapers,  tend  to  reduce  attend¬ 
ance.  Broadcast  rights  are  sold  on  com¬ 
petitive  bid.  Sports  editors  not  in  the 
East  for  the  Baer- Louis  fight  and  the 
world  series  see  no  objection. 

The  question  of  justifying  the  sale 
of  football  broadcasting  rights  is  rather 
ridiculous,  declared  .\.  C.  Masters, 
Stanford  Graduate  Manager. 

“Expenses  of  football  are  not  paid  by 
taxes,”  he  said.  “Such  sales  are  the 
school’s  right,  although  conference  ac¬ 
tion  is  preferable.  The  public  is  still 
getting  broadcasts.  I  don’t  know  why 
they  should  worry.” 

W.  W.  Monahan,  University  of  Cali¬ 
fornia  graduate  manager,  .said:  “We 


the  university  time  on  the  air  to  ad- 
verti.se  its  football  games  and  other  ac¬ 
tivities.  In  those  cases  where  Milwau¬ 
kee  stations  are  jiaying  a  fee  to  broad¬ 
cast  the  games,  they  are  iiermitted,  in 
turn,  to  obtain  commercial  sponsors  for 
their  football  programs. 

T.  .\.  Gonzer,  assistant  to  the  presi¬ 
dent  at  Xorthwestern  University, 
Evanston,  told  Editor  &  Publisher  that 
Xorthwestern  has  altered  its  policy  to 
the  extent  of  requesting  each  station 
that  has  a  siionsor  for  its  football  broad¬ 
casts  to  pay  a  nominal  fee.  North¬ 
western  home  games  are,  however,  open 
to  all  stations  free  of  charge  where  no 
commercial  sponsorship  is  involved. 

.•\rch  W’ard,  Cliicano  Tribune  sports 
editor.  e.xpressed  the  belief  that  no 
sch(K)l  should  sell  exclusive  broadcast 
rights.  He  said: 

“If  a  radio  station  moves  in  without 
any  advertiser  sponsorship  and  broad¬ 
casts  the  game  just  as  a  newspaper  cov¬ 
ers  it,  they  should  be  permitted  to  do  so 
without  i»aying  a  fee.  On  the  other 
liand.  if  a  station  is  going  to  sell  its 
bioadcasts  to  a  sponsor,  I  can’t  get  ex¬ 
cited  if  the  college  in  turn,  asks  to 
share  in  this  fina»’''>'^l  arrangement.” 

T.  M.  Metcalf,  University  of  Chicago 
.■\thletic  Director,  stated  Chicago  is  per¬ 
mitting  stations  in  the  home  territory 
of  visiting  schools  to  broadcast  games 
on  a  sustaining  non-commercial  basis. 
He  said  they  were  making  an  effort  to 
arrange  with  a  local  broadcaster  on  an 
exclusive  basis,  with  commercial  spon¬ 
sorship,  but  to  date  have  not  been  suc¬ 
cessful  in  closing  such  a  deal.  If  the 
University  is  unable  to  arrange  a  satis¬ 
factory  commercial  sponsorship,  all  sta¬ 
tions  will  be  permitted  to  broadcast  on 
a  sustaining  basis. 

"We  are  not  interested  in  signing  an 
exclusive  contract  with  a  local  station 
for  a  commercial  broadcast  unless  there 
is  sufficient  income  in  it  for  the  univer¬ 
sity  to  make  it  worthwhile,”  he  said. 

Charles  S.  Galiher,  business  manager. 
University  of  Iowa  athletic  department, 
wired  the  following  on  Iowa’s  arrange¬ 
ment  with  the  Maytag  Machine  Com¬ 
pany 

‘University  of  Iowa  ha'  sold  primary 


not  allowed  to 


^11  foothil 

Uni»t 


“KFDY 
broadcasts.” 

S.  \V.  JoNKS,  .Manager,  cjm»er,» 
of  South  Dakota.  ^ 

“W’e  are  offering  broadcast  rights  forspQ^ 
sored  programs  but  not  exclusively  to  u, 
one  station.  This  is  a  state  university  and 
can  not  give  any  one  Michigan  sution  pti. 
vileges  not  available  to  all.” 

Phil  C.  Pack,  publicity  director 
University  of  Michigan. 
“Wisconsin  this  summer  decided  on  a  Ihi 
charge  of  $100  l>er  game  for  football  ud 
lasketball  broadcasting.  This  is  considered 
a  service  charge  rather  than  a  revenue  meav 
ure.  It  is  open  to  all  programs  whether  spog. 
sored  or  sustaining,  up  to  the  limit  of  ogt 
facilities,  first  come,  first  served.  Thus  far 
we  have  had  no  unfavorable  reaction  iron 
stations.  University  rules  limit  commercial 
announcements  from  stadium  and  field  honie 
to  a  brief  statement  of  sponsorship  and  idcati. 
fication.” 

Geouge  F.  Downer,  director  of 
sports  publicity,  ITniversity  of 
W  isconsin. 


“Our  broadcast  right  is  controlled  by  Sontk 
west  Conference.” 


to  an  oil  company  with  reassignment  by  something  to  sell  and  if  someone  broadcasting  privilege  to  the  Maytag 


wants  to  buy  it,  all  right.' 

Bill  Leiser,  associate  sports  editor, 
San  Francisco  Chronicle,  said:  “The 
Pacific  Coast  Conference  has  never  jus¬ 
tified  its  sale  of  broadcasting  rights  to 
the  Associated  Oil  Company  and  it 


the  company  to  stations  they  desire. 

Replies  from  many  schools  indicate  that 
the  problem  is  a  growing  one  whidi 
niMy  are  struggling  to  solve,  many 
being  confronted  with  offers  they  don’t 

know  exactly  how  to  handle  and  others  ,  ,  .  .  u 

having  made  arrangements  which  are  never  c^en  asked  to  do  so. 
under  fire  by  competing  news  interests.  s  College  advised  that  non- 

The  chain  broadcasters  are  not  di-  conference  institutions  also  have  sold 
rectly  involved.  Although  both  of  the  broadcasting  rights  to  the  oil  company, 
biggest  groups  will  be  broadcasting  The  general  attitude  of  several  “Big 


Company.  This  firm  will  pay  the  uni¬ 
versity  direct  for  the  contract  rights. 
The  univp’-'itv  has  reserved  the  right 
to  broadcast  for  its  radio  station,  for 
the  radio  station  of  the  visiting  team 
and  the  right  to  sell  other  companies 
the  privilege  to  make  advertising  broad¬ 
casts.  .\ny  such  sales,  if  made,  would 
be  subject  to  the  right  of  the  institution 
to  refuse  to  allow  objectionable  com¬ 
modities  to  be  mentioned,  or  ob'ection 


Boyd  Cypert,  University  of  Arka- 
sas. 

“Broadcast  rights  on  football  games  m 
given  to  certain  stations  under  certain  rej*. 
lations  and  in  exchange  for  advertising.” 

F.  F.  Stephens,  University  of  Mis 
sourL 

“The  College  Station  KSAC  has  exclushc 
rights  for  broadcasting  our  football  gainet.'' 

•M.  F.  Ahearn,  director,  Univermy 
of  Kansas. 

EAST 

“We  are  not  selling  broadcast  rights.  Tie 
privilege  of  broadcasting  is  granted  only  te 
companies  with  national  hookups,  without 
commercial  sponsorship.” 

T.  IIuCHES,  Adjutant,  West  Point 
Military  Academy. 

“Cornell  is  studying  the  subject  of  broad¬ 
casting  football  games  for  the  l)enefit  of  alum¬ 
ni  and  general  public.  We  have  reached  m 
decision  on  whether  we  shall  broadcast  or 
whether  we  shall  permit  broadcast  with  or 
without  a  sponsor.  We  are  receiving  i 
number  of  inquiries  for  permission  to  broad¬ 
cast.  Thus  far  they  are  all  from  sponsored 
programs  with  no  compensation  to  us.  The 
Board  of  Athletic  Policy  frankly  is  puieled 
as  to  advantages  or  disadvantages  and  ii 
not  prepared  to  commit  itself.” 

Louis  C.  Boohever,  Director  of 
Public  Information,  Cornell  University. 

“We  cannot  answer  your  question  cm- 
ceming  football  broadcast  rights  without 
knowing  details  of  the  proposal.  We  ate 
not  under  any  contract  at  present.” 

Ralph  N.  Campbell,  Department  of  Pub 
lie  Relations,  Rutgers  University 

“Broadcast  rights  are  not  sold  for  our 
football  games.  Broadcast  is  permitted  com¬ 
panies  with  a  national  hookup.  No  spoi- 
sored  programs  are  allowed.” 

.1.  H.  Brown,  Jr. — Graduate  mss- 
ager  of  athletics,  Annapolis  Nsnl 
Academy. 

“The  Pennsylvania  State  College  it 
selling  broadcasting  rights  on  football  gamo 
or  giving  exclusive  broadcasting  to  any  one 
station.  Such  a  proposal  has  not  been  sd- 
vanced  here  hence  it  is  a  question  which  hn 


from  two  to  four  games  each  Saturday  TeiV’  universi^  athletic  directors  queried  ^ble  types  of  program  to  be  used.  Pro-  not  had  to  be  considered.' 


this  fall,  none  of  them  will  be  sponsored  EwtoR  &  Publisher  concerning  ex-  ceeds  of  such  sales  are  to  be  credited  to 


and  none  of  them  exclusive,  except  in-  elusive  sale  of  football  broadcasts  to 
sofar  as  other  stations  may  not  be  in-  commercial  sponsors  is  that  any  station 
terested  in  or  have  facilities  for  should  be  permitted  to  broadcast,  but 
broadcasting  some  particular  game.  The  which  have  commercial  sponsors 

chains  have  banned  sponsorship  on  should  pay  the  university  a  nominal 
grounds  of  public  policy.  ^ee.  With  few  exceptions,  “Big  Ten” 

This  makes  the  complex  problem  schools  are  not  sanctioning  exclusive 
purely  a  local  one  to  be  ironed  out  arrangements. 

between  state  schools,  the  stations  and  '“s*  three  of  the  schools  have 

the  newspaper  sports  writers,  if  they  "o  arrangements  for  any  fee  from 

care  to  interest  themselves.  ’  radio  stations  which  plan  to  broadcast 

President  Raymond  Walters  of  the  their  football  games  this  fall.  These 


University  of  Cincinnati  undertook  to 
establish  the  principle  of  “freedom  of 
the  air”  for  all  responsible  broadcasting 
companies  in  connection  with  broadcast¬ 
ing  football  games  of  the  University  this 
season. 

As  a  result  of  his  action,  statiem 
WFBE  (soon  to  be  WCPO)  then  an¬ 
nounced  that  it  would  broadcast  all  Uni¬ 
versity  of  Cincinnati  football  games. 
Last  season  station  WLW  alone  put 
these  games  on  the  air.  Dr.  Walters 
^phasi^  in  making  his  ruling  that 


schools  are  University  of  Illinois,  Pur¬ 
due  University  and  University  of  In¬ 
diana. 

“We  have  never  sold  broadcasting 
rights  to  anybody  and  we  don’t  intend 
to  this  fall,”  stated  Athletic  Director 
George  Huff  at  the  University  of  Il¬ 
linois,  Champaign.  “However,  if  we 
are  obliged  to  later  on,  because  other 
schools  do,  we  may  change  our  policy. 
We  are  not  any  more  commercial  than 
we  have  to  be. 

“I  personally  can  see  nothing  wrong 


the  Maytag  Company.  Maytag  made 
its  own  broadcasting  contract  with 
WHO.  the  Central  Broadcasting  Com¬ 
pany  of  Des  Moines.” 

Following  are  wired  replies  to  a  query  from 
Editor  &  Publisher  as  to  plans  for  this  year 
by  20  representative  schools  supported  by  tax 
money  wholly  or  in  part  in  various  sections 
of  the  country: 

WEST 

“The  Pacific  Coast  Conference  has  sold  to 
the  Associated  Oil  Company  sponsorhips 
rights  of  games  in  which  Pacific  Coast  Con¬ 
ference  teams  participate.  However,  other  sta¬ 
tions  with  newspaper  affiliation  may  broad¬ 
cast  games  with  privilege  of  announcing  news¬ 
paper  and  station  identity  but  are  not  per¬ 
mitted  to  make  commercial  announcements.” 

Al  Wesson,  director  of  athletic  news. 
University  of  Southern  California. 

Similar  answers  were  received  from  W.  W. 
Monahan,  University  of  California;  Hugh  E. 
Rosson,  University  of  Oregon;  Kirk  Badgley, 


Department  Public  Informatios, 
Pennsylvania  State  College. 

SOUTH 

“The  University  of  Alabama  will  allow  free 
broadcasting  of  our  games  within  the  stitt 
providing  the  sponsors  and  product  advertistd 
are  satisfactory  with  us.” 

H.  G.  Crisp. 

“The  exclusive  broadcast  of  all  of  our  gaint* 
except  Georgia  Tech  game  has  been  sold  to 
WJTL  of  Atlanta.” 

H.  J.  Steceman,  University  of 
Georgia. 


WORLO-HERALD  EYES  AIR 


it  was  “in  conformity  with  principles  in  paid  broadcasts  of  college  games  if 
of  fairness  and  public  spirit.”  they  are  not  on  an  exclusive  basis  and 

The  sole  reservation  he  made  was  so  long  as  the  sponsor  is  not  objection- 
that  the  University  should  have  the  able,  such  as  a  whiskey  or  patent  medi- 
right  of  approval  of  sponsorship  so  the  cine  advertiser.” 

University’s  name  should  not  be  asso-  Dr.  Walter  Meanwell,  University  of 
dat^  unworthy  advertising.  Wisconsin  athletic  director,  Madison, 


Newspaper  Obtains  Purchase  OptioM  J 
on  Four  Stations 

Omaha,  Neb.,  Sept.  17 — The  Omahi 
World-Herald  has  secured  options  to 
purchase  four  Nebraska  broadcastii< 

_ ,  . . ,  . . . . . stations  which  it  ho^s  to  operate  thii 

University  of  Montana;  Roy  G.  Rosenthal,  fall  through  a  subsidiary  corporation  tO 
University  of  Washington.  be  known  as  the  Nebraska  Broadcasting 

“In  this  conference  we  are  not  permitted  to  Company,  owned  entirely  by  the  World 
f  .K,ii  ...  f..  Publishing  Company  and  its  executives. 


Station  WFBE  had  already  a^eed  that 
any  sponsors  would  be  appropriate  to  the 
tie-up  with  University  activity,  as  had 
been  the  case  in  earlier  years  when 


explained  that  Wisconsin  charges  all 
stations  a  set  fee  to  broadcast  football 
games.  Stations  either  pay  in  money 
or  in  the  case  of  local  outlets  grant 


broadcast  football  games  between  conference 
teams.” 

H.  W.  Hughes,  Colorado  State  Col¬ 
lege. 

CENTRAL  STATES 

“The  University  of  Minnesota  sells  two 
local  stations  KSTP  and  WCCO  the  right  to 
broadcast  home  football  games  under  spon¬ 
sorship.  Outside  stations  are  permitted  to 
broadcast  games  free  but  without  sponsors. 
The  University  station  WLB  broadcasts  foot¬ 
ball  and  other  programs  without  sponsors.” 

R.  R.  Price,  chairman  U.  of  M. 
Radio  Committee. 


The  options  are  for  WAAW,  owiwd 
by  the  Omaha  Grain  Exchange;  KGBZ 
of  York;  KMMJ,  Clay  Center, 
WJAG,  Norfolk,  the  latter  now  owned 
by  the  Norfolk  Daily  News.  All  are 
Nebraska  stations.  . 

Applications  are  already  on  file  with 
the  Federal  Communications  Commit 
sion,  radio  division,  for  the  tranricr 
these  stations  to  the  Nebraska 
casting  Company. 


nsfer  of  y 
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hat  gets  a  newspaper  read?  There 
is  one  chief  answer — the  news.  News  that  is  complete, 
accurate  and  impartial  causes  several  hundred  thousand 
readers  to  turn  with  interest  each  day  to  one  newspaper, 
The  New  York  Times.  They  form  the  largest  audience 
of  intelligent  and  discriminating  newspaper  readers  in  the 
country.  When  readers  turn  to  a  newspaper,  advertisers 
follow.  Thus  the  greatest  number  of  advertisers  also  turns 
with  interest  to  The  Times,  especially  those  eager  to  sell 
profitably  the  country’s  chief  market.  New  York. 


Hurk  Simejsi 


all  the  news  THAT’S  FIT  TO  PRINT” 
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GOV.  EARLE  LAUNCHES 
PRESTIGE  WEEK 


Pennsylvania  Papers  Lay  Plans  (or 
General  Promotion  of  the  Industry 
from  Sept.  21  to  28 — Many 
“Open  Houses’* 

{Special  to  Editob  &  Pubusuee) 
Harrisburg,  Pa.,  Sept.  15 — An  open 
letter  which  Governor  George  H.  Earle 
addressed  to  Pennsylvania  publishers 
and  in  which  the  executive  lauded  news¬ 
papers  of  the  Commonwealth  as  con¬ 
stituting  "a  great  industry  and  institu¬ 
tion  which  contributes  much  to  educa¬ 
tion  and  constructive  effort  throughout 
all  fields  of  human  endeavor,”  marked 
preparations  for  simultaneous  observ¬ 
ance  of  a  fourth  annual  Newspaper 
Prestige  Week,  Sept.  21-28  and  a  series 
of  regional  meetings  that  will  bring 
publishers  and  their  .yds  into  sectional 
conferences  on  subjects  of  paramount 
interest  to  the  industry.  Both  pro¬ 
grams  are  sponsored  by  the  Pennsyl¬ 
vania  Newspaper  Publishers’  Associa¬ 
tion. 

In  many  instances  publishers  are 
planning  to  hold  “open  house”  during 
Prestige  Week  to  greet  visitors  to  news, 
business  and  mechanical  departments  in 
operation,  and  through  this  medium  to 
obtain  a  fuller  appreciation  of  the  per¬ 
sonnel  and  the  resources  that  are  drawn 
upon  the  produce  the  newspapers  of 
their  communities. 

The  successes  of  newspaper  advertis¬ 
ing.  recounted  in  statements  assembled 
from  leaders  in  the  national  field,  have 
been  prepared  for  publication.  These 
testimonials  have  come  from  such 
sources  as  the  Kellogg  company,  the 
Clicouot  Club  company,  Gixxlyear  Tire 
&  Rubt)er  Company,  Frigidaire  Cor¬ 
poration,  General  Electric  company,  the 
tobacco  industries  and  the  Pepprell 
Manufacturing  Company. 

More  than  100  suggestions  for  ap¬ 
propriate  features  in  the  observance  of 
the  week  have  gone  to  all  P.N.P.A. 
publications,  offering  a  wealth  of  ma¬ 
terial  from  w'hich  newspapers  may 
design  a  program  suitable  to  a  com- 
munitv  of  any  size. 

Friday,  September  27.  has  been  desig¬ 
nated  as  Newspaner  Boy  Day,  when 
the  newspapers  will  give  recognition  to 
the  loyalty  and  service  of  a  miniature 
army  of  youths  who  constitute  an  im¬ 
portant  factor  in  newspaper  delivery  sys¬ 
tems.  Suggestions  for  this  phase  of  the 
program  include  a  number  of  new  and 
novel  ideas  that  hold  promise  that  the 
day  will  orovide  one  of  the  most  in¬ 
teresting  features  of  the  week. 

Further  extension  of  newspaper  ser¬ 
vices  in  the  public  interest,  increased 
safeguards  against  seepage  of  propa¬ 
ganda  into  news  columns,  radio  news¬ 
casting  and  effects  of  new  national  and 
st.ate  legislation  upon  the  newspaper  in¬ 
dustry  will  represent  highlights  of  nro- 
grarns  in  the  r«*gional  meetino's.  These 
conferences  will  open  September  21  and 
continue  through  October  28.  with  sepa¬ 
rate  sessions  for  daily  and  weekly  pub¬ 
lishers  scheduled  at  six  points  over  the 
state  selected  hv  reason  of  advantageous 
g^oeranhical  location.  Inauguration  of 
the  reortonal  assemblies  will  coincide 
'—'rh  the  opening  of  Newspaper  Prestige 
Week. 


A.  P.  PERSONNEL  CHANGES 

A.  F.  Mahan,  Jr.,  will  be  transferred 
from  the  Montgomery  to  the  Birming¬ 
ham  bureau  of  the  Associated  Press. 
Oct.  1,  it  was  announced  in  New  York 
this  week.  Clifford  Sandahl,  of  the 
Council  Bluffs  Nonpareil,  has  been  em¬ 
ployed  in  the  bureau  at  Lincoln.  Barton 
D.  Pattic,  of  the  Waynesboro  News 
I’irpinian,  will  become  a  member  of  the 
Richmond  staff.  Sept.  16.  Edward  J. 
Mowery,  of  the  Lancaster  (O.)  Eaqle, 
has  ioined  the  Columbus  bureau.  Sam 
G.  Harris,  formerly  of  the  Siarkville 
( Miss.)  Star,  will  be  employed  on  the 
Little  Rock  staff.  Sept.  30.  Ernest  Ag- 
new,  of  the  Charleston  Daily  Mail,  has 
been  employed  in  the  Charleston  bu¬ 
reau,  effective  Sept.  23. 


Editor  &  Publisher  for  September  21,  1935 


NEW  ARKANSAS  DAILY 

The  Pocahontas  (Ark.)  Democrat 
recently  made  its  appearance  as  an 
evening  daily.  J.  \V.  Case  is  publisher. 
The  daily  is  represented  by  the  .Arkan¬ 
sas  Dailies,  Inc. 

SAFETY  IS  URGED  AS 
ADVERTISING  THEME 

Insurance  Advertising  Conference 

Hears  of  Big  Savings  Possible 
in  Both  Money  and 
Human  Lives 

“It  Would  Pay  to  .Advertise  Safety,” 
the  Insurance  .Advertising  Conference 
was  told  this  week  at  its  annual  session, 
held  at  the  Westchester  Country  Club, 
Rye,  N.  Y.  The  si)eaker  was  Lew  R. 
Palmer,  conservation  engineer  of  the 
Equitable  Life  .Assurance  Society  of 
the  United  States.  Taking  that  state¬ 
ment  as  the  subject  of  his  talk,  he  said : 

"That  insurance  needs  your  assistance 
in  influencing  the  public  toward  safer 
conduct  is  very  evident.  The  accidental 
death  claims  paid  by  313  life  companies 
during  the  year  1934  amounted  to  $90,- 
000,000.  .And,  assuming  that  the  curve 
continues  to  climb  as  it  has  in  the  past 
few  years,  it  will  cost  our  life  policy¬ 
holders  a  cold  billion  dollars  for  acci¬ 
dents  in  the  next  11  years — and  that  is 
life  companies  only. 

".According  to  the  National  Safety 
Council,  the  1934  accident  cost  to  the 
nation  was  $3,500,000,000.  It  certainly 
is  logical  to  assume  that  by  saving  to 
the  nation,  say  50  i)er  cent  of  this 
amount,  more  insurance  would  be  sold ; 
not  only  because  people  would  have 
more  money  with  which  to  buy  insur¬ 
ance,  but  they  would  buy  more  insur¬ 
ance  because  it  would  be  cheaper,  and — 
what  is  of  greatest  importance — there 
would  be  more  people  to  buy  insurance.” 

.At  the  conclusion  of  Palmer's  talk 
the  Insurance  .Advertising  Conference 
adopted  a  resolution  pledging  supiwrt 
of  the  campaign  for  highway  safety. 

.A  presentation  entitled,  “Looking  into 
a  Million  Homes,”  revealing  data  on 
the  degree  to  which  daily  newspapers 
reach  the  .American  public  as  a  wliole 
and  also  coverage  and  cost  of  reaching 
various  selected  groups,  was  given  by 
-Allen  B.  Sikes,  eastern  manager  of  the 
Bureau  of  Advertising  of  the  .American 
Newspaper  Publishers  .Association. 

.Arthur  H.  Reddall,  advertising  man¬ 
ager  of  the  Equitable  Life  .Assurance 
Scx:iety  of  New  York,  reiwrted  that 
the  advertising  of  life  insurance  during 
1935  has  shown  decided  increase  and 
improvement.  "Today"  he  said,  “there 
are  17  companies  conducting  national 
campaigns  in  magazines  and  weeklies, 
and  a  larger  number  of  companies  than 
ever  are  using  newspapers.” 

Clarence  Palmer,  advertising  manager 
of  the  Insurance  Company  of  North 
.America,  was  re-elected  president  of 
the  conference,  as  were  the  vice-presi¬ 
dent,  Arthur  A.  Fisk,  advertising  man¬ 
ager  of  the  Prudential  Insurance  Com¬ 
pany  of  America,  and  the  secretary- 
treasurer,  Mr.  Redall 


Stores  .  .  .  . 

For  the  first  eight  months, 
more  Manhattan  depart¬ 
ment  stores  have  in¬ 
creased  their  space  in  the 
Herald  Tribune  than  in 
any  other  New  York  news¬ 
paper. 

NEW  YORK 

IHetalb  STribime 


DODGE  IS  FIRST  WITH 
ITS  1936  PREVIEW 

Relea»e«  Large  Truck  Schedule — 
Buick  Ad  Expected  Sunday 
Preceding  SponBored  Figbt 
Broadcast 


Detroit,  Sept.  18 — The  old  slogan  of 
"Dodge  is  First”  has  scored  again. 
Dodge  was  host  at  the  first  1936  pre¬ 
view  for  newspaper  representatives. 
Emerson  J.  Poag,  as  usual,  with  K.  T. 
Keller,  president  of  Dodge,  was  on 
hand  to  keep  up  his  hundreds  of  con¬ 
tacts  with  the  newspaper  field.  Dodge 
is  closing  the  present  selling  season 
with  one  of  its  largest  truck  advertising 
schedules  of  the  year,  released  through 
Ruthrauff  &  Ryan. 

Buick  has  invited  a  large  group  of 
automobile  editors  to  Flint  today.  The 
first  ad  is  expected  Sunday,  Sept.  22, 
prior  to  the  Louis-Baer  broadcast  by 
Buick.  Buick  will  be  announced  on 
Sept.  28,  as  announced  before  in  this 
publication.  Buick  is  building  2,000  new 
Buicks  a  week. 

Ford  Motor  Company  has  not  made 
definite  plans  for  the  1936  preview,  and 
is  not  sure  it  will  have  a  preview  for 
newspaper  men  at  this  time.  Ford 
made  7,000  cars  last  week. 

The  Auburn  Motor  Company  has  in¬ 
vited  an  unusually  select  group  of 
newspaper  men  to  the  plant  over  this 
week-end  for  preview  and  party.  Jerry 
Faulkner,  president  of  Auburn,  is 
placing  a  flock  of  Auburn  cars  at  the 
disiM)sal  of  the  guests. 

No  advertising  plans  of  1936  cars  will 
be  available  in  Detroit  until  the  early 
part  of  October.  .Agencies  and  adver¬ 
tisers  do  not  know  at  this  time  the  ex¬ 
tent  of  the  1936  budgets.  Many  news¬ 
paper  men  came  to  Detroit  to  attend 
the  previews  this  week  and  were  di- 
appointed  to  find  that  little  or  no  in¬ 
formation  regarding  1936  schedules  was 
available. 


POYTNER  IS  PRESIDENT 

Nelson  P.  Poytner,  editor  and  pub. 
lisluT  of  the  Columbus  (O.)  Citizen 
iias  be.n  elected  president  and  a  director 
of  the  Citizen  Publishing  Company  it 
was  announced  this  week.  Mr.  Poyt. 
ner  succeeds  Chester  MacTatnmany 
formerly  business  manager  of  the  Citi¬ 
zen  for  10  years,  who  was  recently  ap- 
lK)inted  comptroller  of  the  Pittsbufgk 
Press,  Mr.  Poytner  joined  the  Citiza 
last  Jiuie  as  editor  and  publisher.  Pr^ 
viously  for  five  years  he  was  business 
manager  of  the  Waslwuiton  (D.  Q)  I 
Daily  News.  He  has  also  served  m  1 
executive  capacities  with  the  Cleveland  * 
Press,  Kokomo  (Ind.)  Dispatch,  Clear- 
tvater  (Fla.)  Sun  and  St.  Peters^ro 
(Fla.)  Times.  ) 


V.  F,  BARNETT  PROMOTED 

The  appointment  of  Victor  F.  Bar¬ 
nett,  managing  editor  of  the  Tulsa  Tri¬ 
bune  for  the  past  15  years,  as  national 
advertising  manager  of  the  daily,  was 
announced  Sept.  7  by  Richard  Lloyd 
Jones,  publisher.  Jenkin  Lloyd  Jones, 
who  has  conducted  the  Rambler  column 
in  the  daily  since  August,  1933,  was 
named  managing  editor.  ^Ir.  Barnett 
prior  to  joining  the  Tulsa  daily  was 
city  editor  of  the  Chicago  Atnerican, 
and  before  that  managing  editor  of  the 
Madison  Wisconsin  State  Journal.  The 
daily  also  announced  the  appointment 
of  the  E.  Katz  Special  Advertising 
-Agency,  New  York,  as  its  national 
representative. 


O.  W.  RIEGEL  RETURNS 

O.  W.  Riegel,  director  of  the  Let 
School  of  Journalism,  Washington  and 
Lee  University,  returned  Sept.  17  on  the 
lie  de  France  from  Europe,  where  he 
made  a  three  months’  study  of  the  eco¬ 
nomic  status  of  the  press  in  France, 
Germany,  Russia,  and  England.  .Articles 
by  Prof.  Riegel  on  European  conditions 
were  published  during  the  summer  by 
the  Richmond  (Va.)  Times-Dispatek. 
He  was  accompanied  by  Mrs.  Riegel. 
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Put  these  men 
on  your  staff 


! 


CAROTHERS  ....  of  Lehigh 

CARVER . of  Harvard 

JONES . of  Stanford 

LE  ROSSIGNOL  .  .  of  Nebraska 


PATTERSON 


of  U.  of  Pa. 


SPAHR . of  N.  Y.  U. 

Six  day  service — one  brilliant  article,  700  words— 
Jrom  each  oj  these  six  famous  economists  every  week 

• 

WIRE  TODAY  FOR  OPTION 
on  this  Flit  Gun  for  Economic  Bugs 

• 

SIX  STAR  SERVICE 

TO  FIFTH  AVENUE 
NEW  VORK  CITY 
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CLEVELAND  PRESS-P.T.A 


KITCHEN 

INVENTORY 


YOU  CAN  SEE  IT 


effect  did  Hugh  John- 
son  and  NRA  have  on  chain 
store  growth  ?  ?  ?  Are  the  Independ¬ 
ents  getting  more  or  less  business 
than  they  did  18  months  ago  ?  ?  ? 
Is  Joe  Doaks  loyal  to  private-label 
brands  when  he  has  money  in  his 
pockets  ?  ?  ?  What  happened  to  your 
brand  in  Cleveland  in  the  past 
18  months?  ?  ?  What’s  the 
grocery  business  all  about, 
anyhow  ?  ?  ?  Wjj^k 

This  is  the  third  inventory. 


It  compares  identically  with  one 
conducted  in  November  1933,  and 
another  three  years  ago  in  June 
1932.  Its  amazing  accuracy  has 
stamped  it  as  the  greatest  study  of 
consumer  grocery  buying  habit  ever 
conducted.  (Ask  your  agency  if  this 
is  not  so!) 

Want  to  see  it?  Then  write 
t  he  N  ational  Advertising  De- 
partment  of  The  Press,  or  the 
nearest  office  of  the  Scripps- 
Howard  Newspapers. 


The  Cleveland  Press 


Editor  &  Publisher  for  September  21t  1935 


NEwsp^^  PRIORY, 

SAYS  AUTO  CHIEIF  it  orders.  We  have  literally  conducted  CHIC/ 

-  thousands  of  interviews  to  determine 

Hoffman  of  Studebaker  consumer  likes  and  dislikes.”  ^*11  ConTen 

■on  Sees  Radio  ac  Valu-  Mr.  Hoffman  injected  a  thought  at  gross  H 

this  point  in  the  interview  concerning  Noves 

Adjunct  for  News  importance  of  independent  motor 

ind  Advertising  manufacturers  from  the  standpoint 

tn  Ed.to.  &  Publisher)  of  the  public,  and,  incidentally,  newspa-  (Specia 


President  Hoffmen  of  StudebeV 
Coi^oration  Sees  Radio  as  Valu¬ 
able  Adjunct  for  Nears 
and  Advertising 


INLAND  TO  MEET  IN  Green  Bay  (Wis.)  Press-Gazette.  Tin 

**1'  s  e  1  committee  has  started  work  on  an  ex. 

10»1D  hibit  for  the  fall  convention. 

-  In  issuing  the  call  for  the  meetinr 

Fall  Convention  to  Be  Held  at  Con-  President  Noyes  told  Editor  &  p^;J] 

gross  Hotel — President  L.  I.  lisher  that  Roderic  Olzendam,  research 

Noyes  Appoints  Two  New  director  of  the  Metropolitan  Life  In- 

Committees  surance  Company,  New  York,  will  ad- 


(S/>ec»o/ lo  Editor  &  Publisher)  \  .  - 

South  Bend,  Ind.,  Sept.  15 — Radio  advertising  revenue.  He  asserted  Chicago,  Sept.  16 — The  fall  conven-  tions 


(Special  to  Editor  &  Publisher) 


LISHER  that  Roderic  Olzendam,  research 
director  of  the  Metropolitan  Life  In- 
surance  Company,  New  York,  will  ad¬ 
dress  the  convention  on  ‘‘Realism  in 
Social  Security  and  Industrial  Rtlj. 


should  be  the  newspapers’  most  power¬ 
ful  ally,  is  the 
belief  of  Paul  G. 
Hoffman,  presi¬ 
dent  of  the  Stude- 
baker  Corpora¬ 
tion,  as  ex- 


that  if  independents  are  squ^zed  out  Inland  Daily  Press  .\sscKia-  •'^11  sessions  will  lie  executive,  as  vias 

a  virtual  monopoly  will  exist  to  the  ^  Congress  the  case  at  the  spring  meeting  of  the 

detriment  of  the  motoring  public  and  October  15  and  16,  President  Inland. 

to  newspapers,  as  far  as  advertising  Linwood  1.  Noyes,  Iromtfood  (Mich.)  - 

volume  IS  concerned  He  intimated  that  announced  today.  The  SEE  PAPER  PRICE  GAIN 

newspapers  would  do  well  to  consider  “a  n  r  _ 

this  in  their  treatment  of  news  concern-  Week”^  preceding  the  Audit  Bureau  of  Canadian  Newsprint  Makers 

'"Wsld^t”  Hoffman  in  deal-  Circulations’  convendon  to  be  held  at  *"  ^”6 

ing  with  the  press  fairly  and  frankly,  the  Stevens  Hotel,  Oct.  17  and  18.  (5/.rcK.//D  Editor  &  Publisher) 

When  Hal  Foust  Chicago  Tribune  -Additional  committees  for  cooperative  Montreal,  Sept.  17— Canadian  news- 
automobile  editor,  ’was  sent  to  South  current  problems  of  In-  print  producers  are  still  in  the  dark 


All  sessions  will  lie  executive,  as  vi-as 


his  office  here. 
‘‘News  papers 


volume  is  concerned  He  intimated  that  announced  today!  The 

newspa^rs  wou  d  do  well  to  consider  ^^nCenes  during  ‘‘A.  B.  C. 

Week”%receding  the  Audit  . Bureau  of 


tion,  as  ex-  ‘his  in  their  treatment  of  news  concern-  xveek”  preceding  the  Audit  Bureau  of 

pressed  to  Editor  S  in  H.al  Circulations’  convention  to  be  held  at 

&  Publisher  in  .  President  Hoffman  belie\es  in  deal-  j  Stevens  Hotel  Oct.  17  and  18. 

an  interview  at  >"8  With  the  press  fairly  and  frankly,  ‘“c  nuici,  / 

an  inter\  ew  at  «  h  rhlnnn  Tribune  Additional  committees  for  cooperative 


that  ^‘^nd  early  this  year  to  investigate  the  publishers  were  announced  this  concerning  the  price  they  will  receiv* 

WD  iinnn  rarlio  publicity  story  released  concerning  how  President  ^soyes.  \  ictor  L.  on  their  1936  contracts.  The  problem 

aw  con^i^t-  a  Studebaker  car  liad  traveled  across  Moffet,  Monmouth  (Ill.)  Atlas  and  has  been  receiving  close  attention  for 
itor  are  the  railroad  trestle  ties  at  high  speed  with  Peznew.  has  been  named  chairman  of  a  some  weeks  with  a  view  to  bringing 
>l.rie  siniat  m  as  “boulevard  smoothness,”  Mr.  Hoffman  new  committee  on  office  forms  and  prac-  about  a  moderate  advance  commensurate 
O  railroaHs  that  was  interviewed.  nces.  Associated  with  him  are  Robert  with  the  enhanced  cost  of  operations. 

i.n^nrrpVshlllTwht  motors  ‘T  never  drove  Over  the  bridge,  SO  I  W.  Bliss,  Janesinlle  (Wis.)  Daily  In  this  connection  it  is  confidently  ex- 

unsuccessfully  fought  motor  trucks,  lie  ,.  rr.->»or:-,i  Gazette:  E.  H.  Lighter.  Rabid  Citv  f  uM-ti^H  that  thi>  nricp  nf  npwsnrint 


‘‘Radio  is  a 


that  newsi>apers  can  well  afford  to 
sponsor  rather  than  to  oppose.” 


serondarv  medium  can’t  testify  whether  the  press  material  Gazette;  E.  H.  Lighter,  Rapid  City  (S.  jiected  that  the  price  of  newsprint  will 
r.  ,.,#.11  affnrH  tfi  issued  by  our  advertising  agency  was  D.)  Journal;  J.  A.  Callahan.  Mankato  be  advanced  next  year  to  $43  a  ton. 


issued  by  our  advertising  agency  was  D.)  Journal;  J.  A.  Callahan.  Mankato  be  advanced  next  year  to  $43  a  ton. 
accurate  or  not.”  said  Mr.  Hoffman.  (Minn.)  I'ree  Press;  and  W.  S.  Rupe,  The  large  army  of  investors  who  own 
“But  if  it  is  a  fake,  expose  it  as  such  Creston  (la.)  N ezvs- Advertiser .  The  newsprint  securities  would  lie  delighted 


onsor  raiiicr  man  m  oppose.  ■  #  ,  -.  .  /T-.  \  v 

Mr.  Hoffman  readily  acknowledged  'f.  a  fake  expose  it  as  such  Jlf')  ^  ' 

e  interdependence  of  the  two  media,  vigorous  rondemnation,  and  Ill  committee  will  c. 


th  vigorous  condemnation,  and  I’ll  committee  will  carry  on  surveys  on  to  learn  of  this  development, 
share  the  blame.”  office  forms  and  practices  and  work  secretary  of  the  Newsprint  Ex- 

Mr.  Foust  “came  and  saw”  and  was  toward  simplification  of  daily  newspa-  port  Manufacturers’  Association 
nvinced  of  the  authenticity  of  the  per  business  routine.  Snada  luTrecen%  published  a 

ess  release.  _  In  line  with  President  Noyes’  reiiort  on  the  newsprint  industry.  The  sum- 


the  interdependence  of  the  two  media,  v^..ue....iai.ui.,  a..u  1 1. 

admitting  that  newspaper-sponsor^  ra-  ^bare  the  blame.  a  "  a  ?  ice  forms  nd  p 

dio  stations  are,  in  general,  more  effec-  Fo“st  came  and  saw  and  was  toward  simplification 

tive  for  all  concern^,  than  independent  convinced  of  the  authenticity  of  the  tier  business  routine. 

—  -  press  release.  ^  '•  ■  '  "  • 


stations  without  newsi>aper  affiliation,  release^ _  In  line  with  President  Noyes’  reiiort  on  the  newsprint  industry.  The  sum- 

Discussing  the  problem  of  news  ALBANY  PAPERS  SEEK  STATION  June  convention,  at  which  he  ming-iip  of  this  analysis  would  appear 

broadcasts,  Mr.  Hoffman  expressed  the  _  called  attention  to  the  recent  growth  to  lie  that  the  world  over  the  next  five 

belief  that  it  is  within  the  power  of  Greenville  News-Piedmont  RequestB  commercial  enterprises  to  obtain  pub-  years  would  look  to  Canada  for  iu 
newsiiapers  to  regulate  such  broad-  WFBC  Modification  bcity  in  the  news  columns  of  dailies,  a  newsprint  in  a  larger  way,  and  secondly 

casts,  particularly  if  they  are  directly  (ircciVi/rD  Editor  &  Publisher)  free  publicity  committee  has  lieen  ap-  it  submits  concrete  evidence  whidi 


newsiiapers  to  regulate  such  broad¬ 
casts,  particularly  if  they  are  directly 
associated  with  a  radio  station.  He 


licity  in  the  news  columns  of  dailies,  a  newsprint  in  a  larger  way,  and  secondly 
free  publicity  committee  has  lieen  ap-  it  submits  concrete  evidence  whidi 


Washington,  D.  C.,  Sept.  16 — The  ixiinted  for  the  first  time  in  nearly  ten  makes  it  clear  that  the  Canadian  news- 


suggested  that  new’s  broadcasts  should  Press  Company,  Inc.,  publishers  of  the  years  of  Inland  activities.  Ralph  S.  print  mills  are  not  so  dejiendent  on  the 
be  of  a  “teaser”  nature,  giving  the  pub-  Knickerbocker  Press  and  Albany  Eve-  Kingsley,  Kenosha  (Wis.)  News,  is  United  States  market  as  they  formerly 
lie  important  news  flashes,  but  at  the  ning  Nezos,  Schenectady,  N.  Y.,  has  chairman,  and  committee  members  are :  were. 

same  time  whetting  their  appetite  for  filed  an  application  with  the  Federal  -A.  M.  Clapp,  Clinton  (la.)  Daily  Her-  Buyers  of  newsprint  have  had  their 
getting  the  complete  story  in  their  local  Communications  Commission  for  a  con-  aid;  E.  L.  Sparks,  Hannibal  (Mo.)  own  way  for  eight  years  now  but  the 


newspaper.  struction  permit  for  a  new  broadcast- 

Mr.  Hoffman,  who  knows  what  com-  ing  station  to  be  operated  on  1210  kilo- 
Iietition  really  is  in  modern  business  as  cycles,  100  watts  power,  daytime, 
it  relates  to  the  automobile  industry.  The  Grcenznlle  (S.  C.)  Nezvs-Pied- 
and  who  lias  demonstrated  his  ability  to  tnont  company  has  requested  modifica- 
overcome  seemingly  unsurmountable  tion  of  license  of  WFBC.  Application 
obstacles  in  the  way  of  bringing  Stude-  requested  modification  of  construction 
baker  out  of  receivership  and  tock  into  permit  as  modified,  for  approval  of 
the  field  as  an  aggressive  independent  transmitter  site  at  Piedmont  Highway, 
motor  company,  warned  publishers :  Greenville.  S.  C,  and  extend  commence- 


struction  permit  for  a  new  broadcast-  Courier-Post;  Harry  A.  Sward.  Moline  tide  is  beginning  to  turn,  it  is  indicated, 
ing  station  to  be  operated  on  1210  kilo-  (Ill.)  Dispatch;  and  .A.  B.  Turnbull.  The  outlook  is  for  price  improvemeirt.  i 


“The  customer  is  always  king.” 

“The  life  of  any  business  is  its  ser¬ 
vice  to  the  customer,”  he  said.  “If 
radio  is  accepted  by  the  public  as  a 
dependable  medium  for  new’s,  advertis- 


ment  date  30  days  after  grant  and  com¬ 
pletion  date  180  days  thereafter. 

NEW  N.E.A.  BULLETIN 

A  monthly  newspaper  printed  in  two 


ing  and  entertainment — ^and  it  is — then  to  four  colors  will  be  the  new  organ  of 
it  behooves  publishers  to  keep  the  pub-  the  National  Editorial  Association.  The 
lie’s  good  will  and  ally  themselves  with  new  publication,  called  The  National 
radio,  rather  than  fighting  something  Publisher,  will  be  devoted  entirely  to 
the  public  wants.  If  I  were  a  publisher,  news  of  association  activities  and  the 
I  would  accept  radio  as  a  modern  interests  of  the  non-metropolitan  pub- 
method  of  news  dissemination,  annex  Usher  and  nrinter.  The  first  issue  will 
it  to  my  publishing  business  and  there-  be  mailed  on  Sept.  25.  The  newspaper 
by  increase  my  service  to  the  public.”  is  tabloid  in  size,  and  is  printed  on  fine 

“Besides  providing  a  valuable  promo-  grade  of  newsprint.  Roy  Brown,  pub- 
tional  advertising  medium  for  newspa-  lisher  of  the  Sanger  (Calif.)  Herald,  is 
pers,  radio,  if  owned  by  a  newspaper,  chairman  of  the  N.E.A.  publication 
permits  the  publisher  to  go  to  an  ad-  committee.  The  editor  is  Gene  Alle- 
vertiser  and  advise  him  honestly  on  the  man,  managing  editor  of  the  LaGrange 
best  use  of  the  two  media.  As  a  mat-  (III.)  Citizen, 
ter  of  fact,”  he  continued,  “there  are 

only  a  limited  number  of  products  for  A  PUBLISHER  COMMENTS  ON 
which  radio  can  be  considered  a  pri¬ 
mary'  medium.  I  refer  to  products  that  **|jA|ar 

are  purchased  without  ‘conscious’  llUlVIk  LuUllUInluw 

thinking  on  the  part  of  customers — such  Tuc  CTC 

as  toothpaste.  For  most  products,  radio  THE  COMPLETE 

is  a  fine  form  of  supplementary  adver-  COOKING  SCHOOL 

Interrupted  for  a  moment  by  a  tele-  SERVICE 

phone  call  to  an  associate,  urging  him  _ o— — 

to  come  over  to  the  factory  to  see  for  ..  .  .  .  _ ■-#■-  - 

himself  the  “new  paint  job”  that  has  rti,' i*.  hlSdrid  p«^nt  BJSUTiB^wfcid! 
been  devised  for  the  1936  Studebaker,  th«  imUoimI  adv*ftMiif ,  tiMt  yen  jummtaad 

tention  to  Questions  concerning  Stude-  of  tli«  day>  wt  iMd  to  t«ni  hundrvdt  away.** 

baker’s  advertising  plans  for  the  com-  (From «  Connecticut  Newimptr) 

mg  year.  _ p 

“You  can  say  that  this  new  corpora-  „  ,  ....  .  -  , 

tion  (referring  to  the. re-organized  com- 
pany  now  out  of  receivership  and  going 
full  blast)  ‘starts’  business  November  " 

first.  We  have  spent  between  two  and  UOKilP 

two  and  one-half  million  dollars  tool-  Sovirp 

ing  up  for  the  manufacture  of  1936  vvX  LURrORATlON 

models.  We  have  engaged  in  an  ex-  ^  ^Stabu«hed  ibrr 

tensive  survey  to  find  out  exactly  what  L— 


DOMINATES 

the  Minneapolis  market  in 
circulation  and  advertising 


.  .  and  al<o  to  rtcerd  ow  BpprBcialion  of 
tti«  Oflt  hundred  purctnt  mwuiBt  in  which 
th«  nnUonnl  advnitMnf ,  thnt  you  sunrantnud 
to  tat  w,  wat  dalhrarad"  .  .  .  "Thara  warn 
ova^ow  audianccR  every  day  and  on  three 
of  the  dayi  we  had  to  lam  hundred*  away," 
(From  a  Connecticut  Newspaper) 


Wc  tuarantae  amd  deliver  as  definite 
oKwiii*  •/  additional  national  advertitint 


HOME  ECONOMICS 

SERVICE  CORPORATION 

t47  Park  Ava.  New  y«k 

ESTABUSHED  IBt4 


V«t«t ' 


1 
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REACHES  MOST  FAMILIES  AT  LOWEST  COST 
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Another  Leading  Paper 
Uses  Intertype  REGAL 


limes 


The  Seattle  Times,  like  the  Chicago  Tribune,  was  a 
pioneer  user  of  Intertype  Regal  news  type.  The  Times 
uses  Regal  No.  2,  while  the  Tribune  is  set  in  Regal 
No.  1,  a  somewhat  smaller  face.  Both  newspapers 
made  careful  comparisons  and  tests  before  deciding 
on  what  kind  of  type  to  use,  and  the  fact  that  both 
chose  the  new  Regal  type  is  significant.  .  .  .  Under  a 
front-page  headline,  “Seattle  Votes— The  ‘Eyes’  Win,” 


the  Seattle  Times  said:  “Seattle  placed  a  prompt  and 
enthusiastic  ‘Okay!’  on  the  new  style  type  which  yes¬ 
terday  made  its  bow  in  the  Times. . . .  Here  are  a  few 
of  the  compliments  received  on  the  type  innovation 
which  makes  absorption  of  the  news,  today’s  news, 
simple,  easy,  and  pleasant.”  Then  followed  a  long  list 
of  comments  from  Times  readers,  supplemented  in  a 
follow-up  story  on  the  next  day  by  another  long  list— 


AND  ITS  READERS  CHEER! 


Warren  G.  Magnuson,  prosecuting  at¬ 
torney:  “Nice  going!  I’m  delighted  to  see 
the  new  type  face  in  The  Times.  Regal  No. 
2  caught  my  eye  immediately  and  I  read 
the  paper  in  far  less  time  than  before.” 

Dr.  E.  R.  Coffey,  state  director  of  health: 
“It’s  a  great  advance  from  the  standpoint 
of  conservation  of  sight.  It’s  a  credit  to  the 
newspaper  and  the  community.  It’s  legible 
and  clear.” 

Prof.  Vernon  McKenzie,  director  of  the 
Department  of  Journalism  at  the  Univer¬ 
sity  of  Weishington:  “Regal  No.  2  has  the 
approval  of  type-face  experts  and  eye  ex¬ 
perts,  and  I’m  sure  it  will  have  the  ap¬ 
proval  of  the  greatest  experts  of  all — the 
readers  of  the  newspaper.” 

O.  W.  Rossner,  White  Center  furniture 
dealer:  “I  think  the  new  Regal  type  is 
very  desirable,  much  easier  to  read,  easier 
on  the  eyes.  No  question  about  its  meeting 
with  unanimous  approval.” 

Dr.  Herbert  L.  Hartley,  City  Emergency 
Hospital  staff  physician:  “I  £un  glad  to  see 
a  Pacific  Coast  newspaper  equipped  with 
such  a  modem  type  face.  The  new  type  is 
very  easily  read,  is  a  valuable  innovation, 
and  will  be  appreciated,  I  am  sure,  by  all 
Times  readers.” 

William  A.  Elastman,  president  of  the 
Seattle  Real  Estate  Board:  “I  noticed  it 
immediately.  It’s  a  great  improvement 
over  the  former  type.  It’s  easier  on  the 
eyes  by  far.  When  you’re  as  old  as  I  am 
you’ll  appreciate  being  able  to  read  with¬ 
out  your  ‘specs’  on.  The  Times  is  to  be 
congratulated.” 

H.  N.  Moore,  director  of  Washington 
Emergency  Relief  Administration  District 
No.  2:  “I’ll  say  I  like  it  better!  It’s  a  good 
thing.  The  type  is  larger  and  far,  far  easier 
to  read.” 

Alfred  H.  Lundin,  president  of  Chamber 
of  Commerce:  “Indeed  it  is  much  more 
legible  and  a  great  improvement,  as  The 


Times  promised.  Also,  it’s  far  more  attrac¬ 
tive  than  the  old  type.  Regal  No.  2  will 
meet  with  general  approval;  the  contrast 
of  old  and  new  is  striking.” 

Nathan  Eckstein,  president  of  a  whole- 
seile  grocery  company:  “I’m  delighted  to 
see  it.  It’s  a  step  in  the  right  direction  to 
conserve  people’s  eyesight  and  I’m  cer¬ 
tainly  glad  The  Times  did  it.” 

Police  Chief  Walter  B.  Kirtley:  “I  no¬ 
ticed  the  great  change  the  instant  I  picked 
up  the  first  edition  embodying  the  new 
type.  I’m  deeply  appreciative.  Why,  Regal 
No.  2,  as  you  call  it,  is  as  clear  as  mountain 
air  on  a  June  day.” 

Dr.  J.  R.  Binyon,  optometrist:  “It’s  a 
good,  clear-cut  type.  It  eliminates  strain 
on  the  eye  eind  will  make  a  great  many 
readers  for  you.” 

Police  Inspector  Walter  Dench:  “The 
Times  did  an  excellent  thing  when  it  de¬ 
cided  to  put  the  new  Regal  on  its  ma¬ 
chines.  Must  have  cost  a  lot  of  money — but 
it’ll  be  worth  it  in  new  subscriptions  and 
more  satisfactinon  among  old  subscribers.” 

Harry  M.  Westfall,  president  of  the  Se¬ 
attle  Park  Board,  said:  “I  read  it  all  and  I 
congratulate  you  on  your  movement.” 

Coroner  Otto  H.  AUttelstadt:  “The  Times 
made  no  mistake  in  investing  in  its  new 
type.  Good  news  articles  deserve  a  good 
type.  It’s  a  great  improvement  and  I’m 
glad  to  congratulate  you  on  it.” 

J.  H.  Leatherman,  president  of  the  Se¬ 
attle  Advertising  Club:  “Believe  me,  it’s  a 
1,000  per  cent  improvement.  It  reads  very 
easily.” 

Rabbi  Philip  A.  Langh:  “Fine,  very  fine. 
No  question  about  the  new  type  being 
easier  on  the  eyes.  It  makes  reading  very 
much  more  pleasant.” 

B.  A.  Russell,  assistant  manager  of  the 
Federal  Reserve  Bank,  said:  “I  like  it  very 
much.  I  can  see  it’s  a  distinctly  more  read¬ 


able  type.  I  just  said  to  someone  here, 
‘Now  THERE’S  a  step  in  the  right  direc¬ 
tion.’  It  makes  a  very  bright  looking  page.” 

Frank  J.  Cotter,  assistant  editor  of  The 
Aleiska  Weekly:  “I  like  it  darned  well!”  he 
said,  and  added,  “We  old  folks  getting  shy 
of  eyesight  can  appreciate  an  innovation 
that  helps  us  to  read  better.  Regal  No.  2  is 
quite  an  improvement.” 

David  Whitcomb,  building  and  realty 
company  president:  “I  learned  the  print¬ 
ing  trade  as  a  boy  and  I  can  appreciate  the 
new  type.  You  bet  I  like  it.  It’s  a  definite 
advance.  You’re  doing  a  lot  of  things  that 
show  progress.” 

Joseph  A.  Sweeney,  attorney.  He’s  of 
this  opinion:  “Now  you  cover  the  paper 
much  quicker  and  without  half  as  much 
eyestrain.  The  new  type  makes  far  more 
comfortable  reading.” 

L.  P.  Bennett,  principal  of  Broadway 
High  School:  “The  change  certainly  meets 
with  my  approval,”  he  said.  “It’s  so  much 
easier  to  read  the  paper  now.” 

Ralph  E.  Downs,  golf  club  manager:  “No 
question  about  the  improvement.  When 
you  have  the  old  Times  beside  the  new  one 
the  comparison  is  particularly  evident.  Be¬ 
fore  the  change  it  wasn’t  much  different, 
typographically,  from  any  other  newspa¬ 
per.  Now  The  Times  looks  excellent.” 

Judson  T.  Jennings,  Seattle  librarian.  He 
said:  “It’s  leu:ger  and  it’s  much  easier  to 
read.  Thanks.” 

Dr.  L.  E.  Patrick,  eye,  ear,  nose  and 
throat  specialist:  “There  is  less  streun  on 
the  eyes  for  the  average  person  with  the 
new  type  The  Times  is  using — particularly 
in  such  close  reading.” 

Phil  Girten,  police  report  clerk:  “I  like 
the  new  Regal  type  which  The  Times  has 
obtained  for  its  readers.  It  makes  reading 
a  pleasure.  I  find  I  can  glance  over  my 
paper  in  a  hurry  and  yet  get  all  details.” 


The  three  column*  above  are  set  In  7-point  Regal  No.  2  on  an  8-point  slug  as  used  In  the  Seattle  Times. 
These  two  lines  set  in  5Vi-point  Regal  No.  2.  Two  large  lines  set  by  means  ot  the  new  Stick  Attachment. 
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Retail  News  and  Notes 


By  RICHARD  WEBSTER 

The  Albany  stationer,  George  H.  Melville  Shoe  Corporo- 
Green,  summed  it  up  neatly.  He 
said  that  “sales  of  red  ink  have  fallen 
off  about  25  per  cent  in  the  last  six 
months.”  Detailed  figures  and  general 
improvement  in  business  confidence 
prove  that  the  weather  is  as  much  bet¬ 
ter  as  his  barometer  indicates. 

M.  A.  Mittelman,  president  of  the 
National  Shoe  Retailers  Association, 
says  that  the  “present  business  upswing 
is  due  to  inherent  economic  strength, 
and  not  to  government  spending  or  cur¬ 
rency  action  .  .  .  Stock  exchange  price 
advances  evidence  increased  buying 
power,  grow'ing  confidence  and  founda- 
mcntal  American  optimism.” 

All  business  show'ed  good  gains  dur¬ 
ing  the  summer  with  two  exceptions. 

Auto  production  fell  off  more  than  the 
regular  seasonal  amount ;  and  textile 
production  remained  unsatisfactory.  Re¬ 
tail  buying  improved  as  well  as  retail 
sales. 

For  the  second  week  of  September 
retail  trade  has  got  back  to  the  high 
reached  in  July.  In  the  New  York  me¬ 
tropolitan  district  gains  over  last  year 
were  as  much  as  12  per  cent,  with  de¬ 
partment  stores  averaging  about  10  per 
cent.  Philadelphia  showed  about  the 
same  rate  of  gain;  St.  Louis  as  much 
as  16  per  cent;  Kansas  City  about  10 
per  cent,  with  some  stores  on  special 
promotions  gaining  from  40  per  cent  to 
100  per  cent  over  the  same  week  of 
1934.  .  .  * 


D  this  August  were  about  4%  bet¬ 
ter  than  in  August,  1934.  For  the  eight 
months  of  this  year  the  gain  over  last 
year  same  period  is  also  4  per  cent.  All 
Federal  Reserve  Districts,  except  the 
important  Eastern  three — New  York, 
Boston  and  Philadelphia — showed  gains, 
the  largest  being  11  per  cent  in  At¬ 
lanta.  In  New  York  the  decline  for  the 
month  and  for  the  eight  months  was  , 
about  1  per  cent.  August  sales  showed 
an  increase  over  July,  but  not  up  to 
the  usual  seasonal  gain,  so  that  the  Fed¬ 
eral  Reserve  System’s  adjusted  index 
fell  from  80  to  79. 

Standard  Statistics  Company  esti¬ 
mated  this  August’s  retail  trade  as  5 
per  cent  better  than  this  July’s  and  7 
per  cent  better  than  last  August’s.  The 
prospect  for  September  is  excellent  with 
increasing  Federal  relief  expenditures, 
gains  in  farm  income  (now  highest 
since  1930)  and  gains  in  general  busi¬ 
ness. 

Chain  store  sales  for  the  first  23  re¬ 
porting  to  Merrill,  Lynch  &  Co.  show  a 
gain  of  9)4  per  cent  over  last  August. 

The  following  table  gives  some  im¬ 
portant  comparative  figures  for  chain 
sales  in  August,  July  and  the  eight 
months  of  this  year  as  compared  with 
the  corresponding  period  in  1934.  Where 
the  rate  of  gain  for  .\ugust  is  more 
than  in  Jtily  and  more  than  for  the 
whole  eight  months,  the  condition  is 
highly  favorable — gains  are  increasing 
as  the  year  goes  ahead.  If  the  increase 
for  August  is  below  that  in  July,  then 
there  has  been  a  tapering  off  in  the  rate 
of  improvement.  A  cross-check  of  the 
columns  of  perceitages  is  illuminating 
Rate  at  chanice — 1(34 
to  lt3S— %  Gain  or 
(-)  Low 

Aucust  8  month* 
Montgomery  Ward  &  Co.  28.8  28.5  (7  moe.) 


tion  . . 

Row  •  5,  18,  25  Cent 

Stores,  Inc .  38.5  3U 

*  a  e 

Hotel  room  rentals  in  29  leading  New 
York  City  hotels  tor  this  August  were 
5  per  cent  better  than  in  August,  1934. 
F'or  the  eight  months  of  this  year 
rentals  were  2.87  per  cent  above  the 
same  period  of  last  year.  Nineteen  of 
the  hotels  reported  sales  of  food  and 
drinks:  for  this  August,  1.2  per  cent 
less  than  a  year  ago ;  for  the  eight 
months  not  quite  2  per  cent  more  than 
in  1934,  but  more  than  80  per  cent  above 
1933  same  period, 

»  a  a 

NT  EW  YORK  and  Brooklyn  depart- 
i  ment  store  advertising  linage  in 
newspapers  this  August  totaled  1,998,- 
975,  against  1,921,6^  last  .August — an 
increase  of  4  per  cent.  Eighteen  of 
thirty-six  departments  showed  increased 
linage  over  a  year  ago.  The  largest 
rate  of  increase  was  in  institutional  pub¬ 
licity — from  156.818  to  213,413,  about  36 
per  cent.  Other  increases  of  consider¬ 
able  bulk  or  large  percentage  were 
mostly  in  women’s  wear  (petticoats  up 
over  20,000  lines  and  more  than  60  per 
cent)  and  men’s  furnishings  which 
jumped  about  one-third. 

*  8  * 

MEN’S  wear  and  furnishings  have 
gone  rather  collegatie. 

Rogers  Peet  “brings  .Authentic  Uni¬ 
versity  Fashions  through  Douglas  Mac- 
Daid  of  Princeton  and  New  Haven,” 
transplanting  his  shops  until  October 
1st. 

.■\nd  Macy  “Presents  .Authentic 
Clothes  pre-viewed  and  approved  by  men 
from  Columbia.  Princeton,  Yale,  Har¬ 
vard,  Cornell.  Pennsylvania.” 

John  David  in  a  full  newspaper  page 
pictured  in  antique  line  technique  views 
of  Princeton,  Harvard,  N.  Y.  Univ., 
Dartmouth,  Yale  and  Columbia,  and  put 


“timely  emphasis  upon  the  requirements 
of  men  about  to  leave  for  the  campus” — 
seven  lines  in  Old  English! 

The  newest  in  men’s  furnishing  is 
John  David’s  “Registered  Hat  by  Mal¬ 
lory,”  with  six  selling  "points  of  ex¬ 
cellence  attested  to  by  the  Industrial 
By-Products  &  Research  Corporation.” 
«  *  * 

Metropolitan  department 

store  promotion  at  the  beginning 
of  the  F'all  season  is  lively  and  varied. 

Among  institutional  campaigns,  .-Mt- 
inan’s  is  notable  and  original.  Two  ex¬ 
amples  :  A  three-column  full  adver¬ 
tisement  is  illustrated  at  the  top  with 
a  sketch  of  a  pillow  personalized  by 
eyes,  nose  and  mouth,  arms  and  legs 
drawn  in;  and  at  the  bottom  with  a 
rough  wash  drawing  of  woman  and 
child  at  a  pillow  counter,  behind  which, 
displaying  pillows  is  clerk  decorated 
with  large  white  star.  Text  in  part: 
“people  are  more  important  than  pil¬ 
lows  .  .  .  and  pillows  are  pretty  im¬ 
portant.  But  did  you  ever  stop  to  think 
while  pillow-shopping,  how  important 
the  man  (or  girl)  behind  the  counter 
is  to  you.  .\ltman  thinks  a  lot  about 
it  .  .  .  Altman  gives  silver  stars  every 
six  months  for  outstanding  records  to 
salespeople  throughout  the  store  ...  a 
silver  star  .  .  .  and  a  cash  prize.  It 
works  to  everybody’s  advantage  .  .  . 
yours,  and  theirs.” 

And  an  Altman  seven-column  adver¬ 
tisement  begins  “strictly  personal  .  .  . 
as  a  telephone  call  .  .  .  that’s  what 
fashion  is  this  year.  YOU  are  the  fa¬ 
shion  this  year  ...  as  a  further  proof 
of  loyalty  to  the  strictly  personal  theme 


.  .  .  watch  our  advertisements.  Ribbon 
bands  of  tone  through  the  adve^tit^ 
ment  repeat  the  words  “it’s  for  you.* 

Another  variation  of  the  i)ersoial  jj 
in  the  “Smart  Woman’s  Angle”  adver- 
tisement  of  Bonwit  Teller :  “Note  froB 
the  President  ...  Bonwit  T^eller,  hi 
policy  and  destiny  directed  by  a  wonan 
president,  exactly  reflects  her  attitudt 
in  its  contacts  with  customers.  The 
little  thank-you  note  which  goes  out  to 
every  woman  who  makes  a  rath  pjf. 
chase  in  this  shop  is  signed  by  the  head 
of  the  store.  Writing  it  was  her  own 
idea.  Tlirough  it  we  make  an  effoet 
to  let  you  know  we  enjoy  having  yog 
shop  here.”  The  body  of  the  adver¬ 
tisement  talks  furs,  shoes,  hats  and  vel¬ 
vet  dresses. 

Is  this  institutional?  “Advice  froo 
Saks  Fifth  Avenue  with  an  ulterior  mo¬ 
tive.  If  you  have,  say  $40,  to  spend 
for  a  dress,  buy  it  in  a  store  where 
$40  is  a  low  price  rather  than  in  a  store 
where  $40  is  the  top  .  .  The  lowe« 

price  in  an  expensive  line  is  a  better 
buy  than  the  highest  price  in  a  cheaper 
line  .  .  .  Higher-price  stores  have  a 
standard  of  fine  merchandise  to  maia- 
tain.”  Price  ranges  for  certain  goodi 
on  the  fifth  and  third  floors  are  given 
in  the  advertisement. 


WILL  DROP  PROGRAMS 

-Approving  a  suggestion  of  the  A^ 
sociated  (Grocery  Manufacturers  of 
•America,  the  Washington  (D.  C.)  Salo 
Representatives’  Association,  at  a  con¬ 
vention  Sept.  11,  adopted  resolutions  to 
discontinue  buying  advertising  in  din¬ 
ner  programs  and  kindred  non-profe^ 
sional  media. 


AN  EXAMPLE 


DEALER-IZING 


J.  C.  Penney  Company.. 

184 

54 

F.  W.  Walworth  Co... 

3.8 

—14 

S.  S.  Kresge  Company.. 

44 

—1.2 

S.  H.  Kress  A  Co . 

8.7 

8.2 

W.  T.  Grant  Ccanpany.. 
Spiefel,  May,  Stern  Corn- 

84 

84 

P«iy  . 

34.8 

374 

Lane,  Bryant,  Inc . 

J.  J.  Newberry  Com- 

-84 

1.4 

pany,  Inc . 

EdiMn  Brother*  Store*, 

18.4 

4.4 

Inc . 

184 

124 

Walgreen  Co.  . 

8.8 

8.4 

Peoplae  Dm,  Storea,  Inc. 

23.8 

154 

G.  C.  Murphy  Co . 

18.8 

11.7 

Crown  Drug  Company... 
Interstate  Department 

7.8 

244  (11  moa.) 

Store*  . 

34 

—1.3 

Schiff  Company  . 

Fanny  Fanner  Candy 

84 

34 

Shop*,  Inc . 

Lemer  Store*  Corpora- 

184 

184 

tioo  . 

15.8 

134  (7  mo*.) 

SPACE- 
BUYERS 

Want  clean,  clear  cut  print¬ 
ing  in  the  space  they  pay  for. 

Satisfy  them  bv  using 

MORLEY 

MATS 

Stereotypers,  too,  appre¬ 
ciate  their  moderate 
moulding  pressure,  which 
protects  type  and  pro¬ 
longs  life  of  moulding 
blankets . . .  and  pressmen 
like  their  clean-printing 
qualities. 

...  all  of  which,  of 
course,  means  larger  prof¬ 
its  for  the  publisher.  ! 

Samples.^  Gladly !  I 

MORLEY  BLTTOnI 

Manufacturing  Company  ' 
Portsmouth,  New  Hampshire 
New  York  Office,  46  East  11th  Street 


Reproduction  ot 
full  p*Ke  adver¬ 
tisement,  back 
cover.  Weekly 
MaKailne  See- 
tlon  ot  The 
Christian  Sci¬ 
ence  Monitor. 


After  advertising  for  several  years  in  The 
Christian  Science  Monitor,  Rumford  Baking 
Powder  is  now  using  full  pages  in  the  Moni¬ 
tor  Weekly  Magazine  Section.  During  the 
past  year  Rumford  was  also  featured  in  411 
advertisements  placed  in  the  Monitor  and 
paid  for  hy  local  dealers.  Thus  national  ad¬ 
vertising  in  the  Monitor  secures  twofold 
results — unusual  dealer  co-operation  in 
addition  to  a  well-demonstrated  reader 
response.  Ask  for  further  evidence. 

THE 

CHRISTIAN  SCIENCE 
MONITOR 

Publwhed  by  The  Christian  Science  Publishing  Society 
Boston,  Massachusetts 

New  York  Office — 500  Fifth  .4venue 

Other  Brunch  Qfficcst  Chicago,  Detroit,  St*  Louis, 
Kansas  City,  San  Franciaco,  Lm  Angeles,  Seattle, 
Miami,  London,  Paris,  Geneva,  Milan. 
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THIS  VARIETY  OF  DISPLAY  SET  WITH 
MODEL  28  EQUIPMENT  SHOWN  BELOW 


■C»"”LiNOTYPE-“»«0- 


Nuances  in  Acce 
NUANCES  in  acc 
Nuances  inAccen 

Nuances  in  Acc 
NUANCES  in  a 

Nuances  in  acce 

Nuances  in  Accent  an 
NUANCES  inAccen 
Nuances  in  Accen 


FIRST  MAIN  MAGAZINE 

30  point  Century  Bold 

HOW  is  one  to  123 

SECOND  MAIN  MAGAZINE 

36  point  Narciss 

HOW  is  one  123 

THIRD  MAIN  MAGAZINE 

24  point  Pabst  Extra  Bold 

HOWisonet  123 

FIRST  AUXILIARY  MAGAZINE 

30  point  Century  Bold  Italic  lower  case  and  figures 

how  is  one  to  123 

SECOND  AUXILIARY  MAGAZINE 

36  point  Caslon  Old  Face  lower  case  and  figures 

how  is  one  1 123 

THIRD  AUXILIARY  MAGAZINE 

24  point  Pabst  Extra  Bold  Condensed  lower  case  and  figures 

how  is  one  to  assess  123 


CAPS  OF  THE  AUXILIARY  FONTS  MAY  BE  CARRIED 
IN  A  SIDE  CABINET  AND  INSERTED  BY  HAND 


VARIETY  IN 

display 


The  equivalent  of  a  six  magazine  layout  is  possible 
on  the  Model  28  Super  Display  Linotype  by  select¬ 
ing  combinations  of  two  lower  cases  that  can  be 
used  with  the  same  caps.  Roman  with  italic,  wide 
with  condensed,  or  other  harmonious  combinations 
afford  useful  variety  in  meeting  specific  display  re¬ 
quirements.  Three  such  combinations  can  be  car¬ 
ried  on  the  Model  28  .  .  .  one  complete  font  in  the 
Extra  Range  main  magazine  emd  the  extra  lower 
case  in  the  Wide  Auxiliary.  If  caps  of  the  extra  lower 
case  are  wanted,  it  is  an  easy  matter  to  drop  them  in 
by  hand.  The  adjoining  column  suggests  three  com¬ 
binations  and  the  variety  of  display  they  give. 


MERGENTHALER  LINOTYPE  CO. 

Brooklyn,  N.  Y.  '  San  Francisco  ‘  Chicago  *  New  Orleans 
Canadian  Linotype,  Limited,  Toronto,  Canada 
Representatives  in  the  Principal  Cities  oi  the  World 


LINOTYPE  MEMPHIS  AND  INDICATED  FACES 
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MORE  LOCALIZATION  OF  NEWS  CITED 
AS  BEST  WAY  TO  MEET  RADIO 

l^eakera  Urge  Northern  California  Publishers  that  Those  Not  Own¬ 
ing  Stations  Should  Begin  to  Improve  Their  Local  Coverage, 
Even  Cutting  Down  on  National  News  Costs 

By  CAMPBELL  WATSON 


IMPR(?VED  newspapers  are  the  an¬ 
swer  to  radio  news  competition  and 
otiier  threats  facing  publishers  ti.day, 
speakers  before  the  fall  conference  of 
Northern  California  members  of  the 
California  Newspaper  Publishers  Asso¬ 
ciation  stressed  in  the  sessions  held  at 
Stanford  University,  Palo  Alto,  Cal., 
Sept.  13,  14  and  IS. 

While  some  differences  in  opinion 
were  noted  in  the  type  of  improvements, 
the  concensus  of  speakers  addressing  the 
conferences  was  that  the  radio  news 
broadcasting  is  here  to  stay,  that  this 
type  of  news  dissemination  will  improve 
during  the  next  few  years  and  that  the 
publisher’s  best  attitude  is  to  stick  to 
his  own  job  and  turn  out  a  better 
product. 

The  conference  obtained  particular 
importance  from  the  recent  C.  N.  P.  A. 
agitation  against  press  association  sale 
of  news  to  broadcasting  stations.  In 
addition,  the  C.  N.  P.  A.  has  before  it 
a  proposal  for  the  admission  to  mem¬ 
bership  of  free-distributed  papers.  Most 
of  the  Palo  Alto  sessions  were  devoted 
to  the  radio  problem,  study  of  a  photo- 
lithic  process  declared  of  revolutionary 
possibilities  in  printing  and  a  scrutiny 
of  intimate  problems  of  newspaper  pub¬ 
lishing  in  informal  sessions. 

Climaxing  the  conference  was  a  din¬ 
ner  last  Saturday  night  at  which  former 
President  Herbert  Hoover  spoke  brief¬ 
ly.  Mr.  Hoover’s  message  chiefly  was 
devoted  to  a  discussion  of  the  financial 
problems  of  Stanford  University,  of 
which  he  is  a  trustee.  The  talk  bor¬ 
dered  on  politics  when  he  mentioned 
that  the  Stanford  endowment,  already 
suffering  from  the  depression,  faced 
further  troubles  in  the  inflation  period 
he  foresaw. 

He  added  that  all  endowed  institu¬ 
tions  are  in  similar  jeopardy.  He  wel¬ 
comed  the  publishers  to  Stanford  as 
“establishing  a  link  the  University 
needs  in  relating  it  to  the  people,  as 
universities  are  inclined  to  be  some¬ 
what  monastic.’’ 

Development  of  local  news  in  indi¬ 
vidual  newspapers  was  urged  by  Ray 
Judah,  co-publisher,  Santa  Cruz  (Cal.) 
Nnvs,  as  the  best  solution  of  the  radio 
problem. 

Larger  reportorial  staffs,  higher  pay 
for  country  correspondeiits,  reduction 
of  telegraph  copy  and  elimination  of 
“filler”  material  were  advocated  by  Mr, 
Judah.  If  it  is  necessary  to  cut  ex¬ 
penses  elsewhere  to  accomplish  this,  he 
advised  taking  pony  services  where 
possible  to  obtain  a  new  reporter  for 
the  staff. 

A  75  per  cent  local  newspaper  was 
advocated  by  Mr.  Judah  in  this  sum¬ 
marization  following  a  lengthy  exposi¬ 
tion  of  the  situation  in  which  he  urged 
publishers  to  “stick  to  their  knitting.” 

“I  am  suggesting  and  strongly  urging 
upon  all  secondary  daily  owners  that 
they  begin  at  cnce  to  turn  out  highly 
improved  local  newspapers,”  Mr.  Ju¬ 
dah  said.  “Gentlemen,  radio  cannot 
beat  you  on  local  news.  As  a  small 
daily  publisher  I  w’ould  start  at  once 
investing  money  in  the  enlargement  of 
your  local  reportorial  force,  in  the  im¬ 
provement  of  your  small  local  as  well 
as  your  big  local,  and  let  this  include 
your  country  correspondents.  Raise 
their  pay. 

‘‘Start  in  right  now  and  see  if  you 
can  add  within  two  months’  time  one 
third  more  local.  As  soon  as  you  have 
done  this  instruct  your  circulation  de¬ 
partments  to  sell  your  newspaper  on 
the  basis  of  local  news  superiority. 
In  order  to  carry  out  this  psychology  as 
a  whole  play  down  your  ordinary  daily 
telegraph  news. 

“If  you  can  get  your  paper  out  with¬ 
out  a  printer  machine,  save  money  on 
the  printer,  order  a  single  or  a  double 


pony  by  private  telephone  wire  and  put 
the  money  saved  in  another  reporter. 
Try  and  have  one  or  both  leading  front 
page  stories  local  every  day.  Scatter 
local  all  over  your  front  page.  ...  No 
newspaperman  here  need  tell  me  he 
cannot  improve  his  local,  because  he 
can.” 

Mr.  Judah  added  he  was  in  full  ac¬ 
cord  with  the  radio  resolution  adopted 
in  August  by  the  C.  N.  P.  A.  directors, 
"but  mainly  with  the  suggestion  for  the 
enactment  of  a  Federal  statute  to  return 
to  the  people  the  air  channels  now  used 
by  commercial  interests.”  He  also  said 
he  thought  it  would  be  conceded  that 
any  attempt  by  the  newspaper  industry 
or  by  the  press  associations  to  head  off 
the  growth  in  the  radio  field  “or  even 
cripple  it  doesn't  make  sense.” 

In  summing  up  the  results  of  the  con¬ 
ference  at  the  dinner  gathering,  Clark 
Waite,  Southern  California  Newspapers 
.Associated,  and  president  of  the  C.  N. 
P.  A.,  advocated  interpretative  news  as 
a  boon  to  increasing  newspaper  reader 
interest. 

“Why  are  the  press  associations  so 
afraid  to  express  an  opinion  ?”  he  asked. 
Declaring  that  newspapers  today  were 
merely  a  record,  he  cited  that  it  was 
not  until  after  the  death  of  Huey  Long 
that  widespread  circulation  was  given 
to  the  story  of  the  iieculiar  Louisiana 
constitution  enabling  the  dictatorship 
movement  in  that  state. 

“No  man  knows  what  another  genera¬ 
tion  will  bring  forth  in  radio,”  he  de¬ 
clared.  “We  must  make  our  newspapers 
better  to  compete.”  He  cited  television 
potentialities  and  the  growth  of  radio 
stations  in  15  years  until  today  there 
are  half  as  many  stations  as  there 
are  newspapers. 

Defining  free  distribution  as  the  sec¬ 
ond  problem  of  the  publisher,  he  stressed 
the  cost  factor  in  comparison  with  that 
of  dodgers.  .\n  advertising  rate  scale 
based  on  favoring  the  type  of  adver¬ 
tising  that  really  helps  sustain  circula¬ 
tion  was  urged  for  consideration. 
study  of  railroad  rates  shows  that  they 
are  based  on  the  value  of  the  service 
performed,  he  said,  advocating  a  similar 
system  for  newspapers. 

Illustrating  his  contention,  he  said  it 
was  more  important  to  have  a  grocery 
advertisement  in  the  paper  from  the 
point  of  reader  interest  than  one  telling 
what  brand  of  cigarettes  would  “grow 
the  most  hair  on  one’s  chest.” 

Labor  problems  were  discussed  by 
Harvey  Kelly  of  the  A.N.P.A.  and 
Harry  Webster,  general  manager,  San 
Bernardino  (Cal.)  Sun  and  Telegram. 
It  was  intimated  that  from  the  dis¬ 
cussion  would  come  consideration  of 
establishment  of  a  labor  bureau  by  the 
C.N.P.A. 

George  H.  Moore,  California  state 
printer,  predicted  that  offset  printing 
“will  surely  revolutionize  the  printing 
industry,  and  tomorrow’s  shop  will  be 
entirely  changed  from  the  present.” 
The  main  reason  for  the  prediction 
that  within  ten  years  the  newspaper 
printing  plants  would  be  without  type, 
imposing  stones,  lead  and  rule  cases  and 
the  “countless  pieces  of  equipment  that 
now  clutter  up  shops”  lies  in  the  quality, 
speed  and  reduced  costs  of  photolithog¬ 
raphy,  Mr.  Moore  declared. 

four-page  tabloid  of  the  “C.  N.  P. 
.\.  News,”  containing  stories  and  pic¬ 
tures  of  the  convention,  was  run  off 
by  the  photolithographic  process  for 
those  at  the  gathering.  Photolithog¬ 
raphy  combines  lithography  and  photo¬ 
engraving.  Mr.  Moore  told  of  the  de¬ 
velopment  of  photolithography  in  the 
commercial  printing  business  and  urged 
every  country  printer  to  investigate  the 
offset  press  possibilities. 

Substantiating  Albin  E.  Johnson’s 
EmroR  &  Pi’BLiSHER  story  of  Sept.  7 


of  the  rigid  censorships  in  effect  in 
Italy,  Germany  and  Russia,  Mr. 
Ral|^  Lutz,  director.  Hoover  War  Me¬ 
morial  Library,  gave  intimate  impres¬ 
sions  gathered  from  personal  investiga¬ 
tions  made  in  a  recent  extended  Eu¬ 
ropean  tour.  The  result  of  the  jx-opa- 
ganda-created  mass  thinking  means  that 
today  Europe  is  psychologically  ready 
for  war,  he  declared. 

Close  students  believe  that  a  new  war 
at  this  time  will  cause  the  beginning  of 
the  downfall  of  European  civilization, 
he  warned.  While  sentiment  in  this 
country  is  opposed  to  war,  our  civiliza¬ 
tion  is  based  on  Europe’s  and  we  too 
face  the  possibilities  of  joining  in  the 
decline,  Mr.  Lutz  added. 

Greetings  of  welcome  were  extended 
the  publishers  by  E.  R.  Lovett,  Palo 
Alto  Times,  and  by  Almon  Roth,  Stan¬ 
ford  comptroller. 


‘GAY  NINETIES’  INFECT 
N.  Y.  HERALD  TRIBUNE 

Barber  Shop  Quartette  Contest  of 
Parks  Department  Inspires  Writer 
and  Head  Maker — Period  at 
End  of  First  Line 

A  feature  story  in  the  New  York 
Tribune  Sept.  11  that  drew  wide  ac¬ 
claim  was  the  account  of  the  Barber 
Shop  Quartette  contest  held  in  Central 
Park  under  the  sponsorship  of  the  Park 
Department. 

Disregarding  present  style  rulings, 
the  paper  not  only  had  Phillip  Boyer, 
Jr.,  the  reporter,  write  his  account  of 
the  contest  as  if  it  actually  was  taking 
place  in  the  “gay  nineties,”  but  also 
gave  it  a  head  similar  to  those  used  in 
those  years. 

The  head  follows; 

MELODY  IN  THE  PARK. 


Gentlemen  Quartettes  Vied 
in  Spirited  Contest  for 
Park  Dept.  Trophy. 

MANY  CITIZENS  ATTENDED. 


Messrs.  Person,  Spellman, 
Harvey  and  Peabody  of 
Bklyn.  Were  Adjudged 
Best  of  14  in  Moon¬ 
lit  Band  Shell. 


APPLAUDED  BY  THE  LADIES. 


Hon.  A.  E.  Smith  Did  Splendid 
Judging.  'The  Park  Dept.  Band 
of  40  Pieces  Led  Populace 
in  Favorites  of  the 
Day. 


The  stor>’  was  run  with  two  large 
cuts,  and  in  their  captions,  as  well  as 
in  the  story,  one  of  the  judges  was  “the 
Hon.  A.  E.  Smith,  our  popular  ex- 
Governor.”  The  Honorable  Robert 
Moses  and  Mr.  Mayor  LaGuardia,  also 
referred  to  as  His  Honor  the  Mayor, 
were  principals  in  the  story,  which 
record^  how  some  of  the  contestants 
arrived  in  “four  of  the  recently  invented 
horseless  carriages.” 

It  was  the  “celebrated”  Park  Depart¬ 
ment  Band  that  played  before  and  after 
the  singing,  and  the  “distinguished  mem¬ 
bers”  of  the  winning  quartette  came 
from  Brooklyn,  ‘‘our  neighboring  me¬ 
tropolis.”  While  the  public  joined  in  song 
at  the  end  of  the  contest  “it  was  notice¬ 
able  that  several  young  couples  indulged 
in  a  practice  which  has  been  described 
as  ‘spooning’,”  and,  the  story  concluded, 
“a  good  time  was  had  by  all.” 


STATE  ACTS  ON  F.  T  C 
BLACKWELL  HEARING 

CrimiiuJ  Charges  Pending  Agsim 
Oklahoma  Daily  for  Alleged  Vi#, 
lation  of  Law  Regulating 
Advertising  Selling 

(.Special  to  Editos  &  Publisbei) 

Blackwell,  Okla.,  Sept.  18 _ E.  U 

McIntyre,  publisher  of  the  Blackvtll 
Daily  Journal,  must  appear  as  preside^  | 
of  the  Blackwell  Journal  Publishing  Co.  I 
Sept.  24  to  answer  an  information  filoj  I 
by  the  state  of  Oklahoma,  throwk  1 
County  Attorney  O.  B.  Martin,  charg.  1 
ing  alleged  violation  of  a  state  law  pro-  S 
hibiting  the  selling  of  newspaper  adver¬ 
tising  below  the  cost  of  productioa 
Tlie  information  was  originally  filed 
against  Mr.  McIntyre,  but  on  Sept  Ifl 
Judge  Roy  R.  Carver  sustained  a  mo. 
tion  by  Mr.  McIntyre  asking  that  thi 
information  be  set  aside  as  it  was  it 
rected  against  him  personally.  The 
state’s  attorney  refiled  the  suit  againg 
the  publishing  company. 

This  action  follows  the  recent  Federal 
Trade  Commission  hearing  in  Blackwdl 
on  a  citation  of  alleged  unfair  compe. 
tition.  Attorney  Martin  announcing  that 
he  had  studi^  the  testimony  of  tht 
witnesses  before  the  F.  T.  C.  examiner 
and  that  this  formed  the  basis  for  hg 
procedure  under  the  state  law,  pat^ 
by  the  legislature  last  spring. 

The  law  follows: 

“It  shall  be  unlawful  for  any  person, 
firm,  corporation  or  association  engaged 
in  the  sale  or  furnishing  of  advertisiig 
or  advertising  service  or  space  for  ad¬ 
vertisements  in  publications  thereof  to 
sell  or  furnish  the  same  at  a  price  lea 
than  cost,  if  the  effect  or  intent  thereof  I 
is  to  establish  or  maintain  a  virtual  I 
monojwly  hindering  competition  or  re  ! 
straining  trade  or  to  destroy  the  con-  | 
t^tition  of  any  regular  established  pub-  j 
lisher  located  and  doing  business  in  the  i 
same  town,  city  or  community  wherea  ] 
said  person,  firm,  corporation  or  asso-  , 
elation  is  located  and  doing  business.”  < 
lender  the  law  each  separate  day  the 
defendant  sold  or  sells  advertising  belof 
cost  is  a  separate  offense  and  punish¬ 
able  by  a  fine  of  not  less  than  $50  or 
not  more  than  $500. 


N.Y.  STATE  EDITORS  MEET  OCT. I 

The  New  York  State  Society  of 
Newspaper  Editors  will  hold  its  fall 
meeting,  Oct.  8  at  the  Hotel  Syracust 
Syracuse.  N.  Y.,  Clarence  T.  T.eighton, 
editor,  Ostveqo  (N.  Y.)  Palladium- 
Times,  president  of  the  group,  is  ar¬ 
ranging  the  program. 


JOHN  H.  NYE  MARRIED 

John  H.  Nye.  editor  of  the  Nash- 
Tnlle  Evening  Tennessean  and  Mn 
Catherine  Winstead  Ezell  were  mar¬ 
ried  in  the  study  of  the  Wightman 
Chapel,  Scarritt  College,  Nashville, 
Sept.  14. 


Are  your  readers 
bewildered 
by  swift  changes 
abroad? 
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HAVAS 

FOREIGN  NEWS 

THE  HAVAS  NEWS  AGENCY 

3S3  Madison  Avonuo 
Now  York 


Editor  &  Publisher  for  September  21,  1935 


WOOD 


T'hE  new  YORK  TIMES  orders  twenty -one  addi¬ 
tional  Autopasters,  thus  increasing  its  Autopaster  equip¬ 
ment  to  forty-six  units. 

Of  the  19,701  rolls  of  newsprint  handled  hy  its  Auto¬ 
pasters  during  the  months  of  May,  June,  and  July, 
19,540 — or  99.1% — were  spliced  while  its  presses  were 
running  at  full  speed,  thus  rendering  unnecessary  any 
diminution  of  press  speed  for  paper  replenishment. 

There  resulted  savings  of  time,  work,  and  paper  waste, 
as  well  as  the  making  of  large  gains  in  production.  Also, 
the  maintenance  of  a  uniform  speed  of  printing,  which 
insures  a  uniformity  of  appearance  not  otherwise  ob¬ 
tainable. 

The  EXQUISITE  typographic  perfection  of  The 
New  York  Times  is  achieved  by  its  taking  infinite 
pains,  and  its  use  of  the  best  materials  and  equipment 
which  the  art  affords. 

In  its  Foundry  are  eight  Wood  Automatic  Autoplate 
Machines,  and  eight  Wood  Autoshavers. 

In  its  Pressroom  are  forty-six  Wood  Steel  Printing 
Units  and  fourteen  Wood  Steel  Folding  Machines. 

In  its  Reelroom  will  be  forty-six  Wood  Autopasters  and 
twenty -five  Wood  Autoreels. 
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HGHT  FOR  FREE  PRESS! 

Leading  publishers  and  educators,  paying 
tribute  to  Jerome  D.  Barnum,  president  of  the 
American  Newspaper  Publishers  Association, 
at  Syracuse  last  week-end,  recognized  in  words  of 
action  the  need  of  constant  vigilance  to  safeguard 
and  advance  the  principle  of  free  press  in  a  world 
shaken  to  its  foundations  by  cynical  autocracy.  It 
is  not  enough  to  have  called  every  bluff,  as  the  pub¬ 
lishers  have  done,  but  the  fight  must  go  on  cease¬ 
lessly,  as  enemies  of  open  covenants  are  tireless. 

The  words  of  the  educator  Dr.  M.  Lyle  Spencer, 
of  Syracuse  University,  demanding  that  the  press 
of  the  nation  sustain  at  all  costs  its  constitutional 
freedom,  were  joined  with  those  of  Bainbridge 
Colby,  Howard  Davis,  James  G.  Stahlman,  Clarence 
T.  Leighton  and  Mr.  Bamum,  who  described  the 
muzzle  attempts  of  recent  years  and  pledged  them¬ 
selves  anew  to  the  fight  for  the  preservation  of  the 
cardinal  function  of  the  American  press.  “In  these 
days,  when  the  foundations  of  liberty  seem  crumbling 
and  insecure  in  so  many  places  where  freedom  was 
thought  secure  and  permanent,  let  us  pray  that 
America,  bom  of  liberty  and  showered  with  its 
■Icssings,  shall  be  true  t  its  principles,”  said  Mr. 
Colby  as  the  key-note  of  the  occasion. 

The  refreshing  words  of  the  speakers  will  be 
found  on  other  pages  of  Editor  &  Publisher.  Our 
feeling  is  that  while  men  of  this  character  are  im¬ 
bued  with  such  flaming  spirit  the  first  article  of  the 
Constitution  will  mean  what  it  says. 

Picture  transmission  on  telephone  wires  by 
sound  warre  is  immediately  promised,  adding  to 
the  man’elous  desfelopment  of  rapid  dissemina¬ 
tion  of  graphic  material. 


WELCOME  CRITICISM 

WE  have  found  the  reviews  of  George  Seldes’ 
new  book.  Freedom  of  the  Press,  of  lively 
interest  during  the  past  week  and  note  that 
no  critic  has  entered  indignant  disclaimer  against  the 
author’s  general  indictment  of  the  American  press 
as  failing  to  meet  the  ideals  of  serviceability  and 
freedom  the  public  might  expect  in  constitutionally 
free  newspapers.  This  is  a  sign  of  health.  The 
American  press  is  wide  open  to  intelligent  criticism. 
Sensible  editors  are  always  glad  to  know  what  the 
public  regards  as  the  weaknesses  of  their  product. 
A  dishonest  press  would  ignore,  and  by  silence  seek 
to  suppress,  a  book  that  rips  into  journalistic  prac¬ 
tices  as  does  Mr.  Seldes’  latest  work. 

Our  own  view  of  the  book  is  that  the  author  is 
still  fighting  press  abuses  that  were  common  on  the 
newspaper  of  his  cubhood,  the  Pittsburgh  Leader, 
never  a  great  journal  and  at  times  edited  by  persons 
conspicuous  for  cynicism.  Some  of  that  deadly  stuff 
is  left  in  the  business,  we  frankly  acknowledge,  but 
it  represents  a  minority.  We  are  sure  that  Mr. 
Seldes  would  change  many  opinions  if  he  were  better 
acquainted  with  the  newspapers  of  the  United  States, 
outside  of  principal  cities  in  particular. 

One  critical  review  of  the  Seldes’  book  struck 
from  an  odd  angle.  It  was  written  by  Stanley 
Walker,  former  city  editor  of  New  York  Herald 
T ribune.  Said  he : 

“Mr.  Seldes,  moreover,  appears  to  believe  that  the 
mass  of  newspaper  workers  are  eager  to  print  all 
the  news,  avid  for  the  ultimate  revealing  detail,  and 
that  they  are  shackled  by  all  manner  of  sinister 
forces.  Well,  there  is  a  little  bit  of  tmth  in  this,  but 
there  is  more  truth  in  the  observation,  which  he  does 
not  make,  that  for  every  instance  of  ‘shackling’  there 
are  a  thousand  instances  where  an  editor  or  a  pub¬ 
lisher  has  pleaded  and  threatened  and  prayed  in 
hope  that  he  could  get  ordinary,  decent,  competent 
work  out  of  his  lazy,  unimaginative  crew.” 

“Thousand-to-one”  statistics  usually  are  quite  un¬ 
reliable,  but  we  imagine  that  every  office  has  its 
quota  of  slackers  as  well  as  talented,  free-spirited, 
stem-winding  men.  Mixed  in  all  classes  art  fel¬ 
lows  lacking  all  social  sense.  Newspaper  staffs  are 
like  big  families,  embracing  both  good  and  bad  in¬ 
dividuals.  We  know  of  several  offices  where  dull- 
witted  editors  are  dragooned  into  action  by  able 
reporters,  reversing  Mr.  Walker’s  observation.  One 
can  say  anything,  good,  bad  or  indifferent,  in  gen¬ 
eralities  about  the  American  press,  and  it  will  be 
both  true  and  false.  It  is  big  and  varied  enough  to 
permit  of  all  manner  of  characterization. 


There  is  one  glory  of  the  sun,  and  another 
glory  of  the  moon,  and  another  glory  of  the 
stars,  for  one  star  differeth  from  another  star 
in  glory. — I.  Corinthians,  XV ;  41. 

“PHONOKUS  BOLOGNUS” 

WE  quote  again  from  a  letter  sent  to  Editor 
&  Publisher  by  Mrs.  Edith  F.  Liggett, 
wife  of  Waiter  Liggett,  newspaperman 
soon  to  face  trial  on  scandalous  charges  in  Minne¬ 
sota,  now  being  questioned  as  a  vicious  frame- 
up  to  silence  a  man  who  for  months  has  been  de¬ 
manding  the  impeachment  of  Gov.  Floyd  Olson: 

“I  hope,”  she  wrote,  "that  we  will  be  fortunate 
enough  to  have  some  reporters  present  who  are  not 
Guild  members.  In  this  state  the  attitude  of  that 
brotherhood  is  that  anyone  who  opposes  Gov.  Olson 
should  be  in  prison  on  general  principles.  I  don’t 
know  much  about  its  membership  in  the  East,  as  it 
was  formed  since  we  returned  to  Minnesota,  but 
there  is  no  doubt  that  the  Minnesota  members  will 
exert  themselves  to  persuade  Eastern  Guild  reporters 
that  Walter  probably  deserves  hanging.” 

Of  all  the  bitter,  revealing  statements  that  have 
lieen  uttered  about  the  American  Newspaper  Guild 
during  the  past  two  years  this  is  the  most  damning. 
Here  is  a  woman,  of  fine  family,  attached  by  mar¬ 
riage  to  the  newspaper  fraternity,  who  is  making  a 
pathetically  desperate  fight  for  her  home  and  infant 
children.  We  do  not  prejudge  the  Liggett  case, 
though  on  its  face  it  is  one  of  the  most  flimsy  and 
doubtful  criminal  causes  of  recent  record,  but  we 
are  prepared  to  say  that  Mrs.  Liggett  is  an  intelli¬ 
gent  and  admirable  woman,  who  implicitly  believes 
in  the  honor  of  her  husband.  If  he  does  not  receive 
a  fair  trial,  and  is  in  fact  the  victim  of  an  under¬ 
world  and  public  official  conspiracy,  he  may  be  sent 
to  the  penitentiary  for  more  than  20  years.  Natur¬ 
ally,  in  these  circumstances,  Mrs.  Liggett  places 
little  confidence  in  the  local  Government,  which  is 
understandable.  Who  will  say  that  such  vile  in¬ 
justices  are  not  possible  in  the  United  States, 
especially  when  the  checks  and  balances  of  public 
opinion  are  inoperative.  So,  Mrs.  Liggett  looks  to 
the  press  to  tell  the  people  the  truth  about  the  case 
and  thereby  prevent  a  miscarriage  of  justice.  It  is 
every  citizen’s  fixed  right  under  our  plan  of  gov¬ 
ernment  and  social  control. 

But  an  alien  force  has  entered  the  system,  creating 
a  doubt  in  the  mind  of  this  woman  as  to  the  fair¬ 
ness  of  the  press.  There  is  no  question  where  Gov- 
Olson  stands  on  the  Guild.  At  the  1934  convention 
at  Minneapolis  he  told  the  “boys”  what  greedy  and 
hypocritical  publishers  they  were  employed  by, 
urged  them  to  join  forces  with  mechanical  employes 
and  strike.  He  referred  to  the  principle  of  free 
press  as  “phonokus  bolognus.”  drawing  a  big  laugh 
from  the  “boys.”  He  also  said  he  was  proud  that 
Twin  Cities  newsmen  had  “organized  almost  100%.” 

But  a  free  press  is  not  “phonokus  bolognus”  to 
little  Mrs.  Liggett,  almost  penniless,  fighting  against 
the  brass-bound  political  machine  that  Olson  has 
built  up  in  Minnesota,  and  which  he  hopes  to  extend 
to  the  nation,  with  himself  in  the  ^^ite  House. 
Free  press  is  the  best  hope  that  lady  has,  according 
to  her  letter.  And  here,  in  the  open,  newspapermen 
may  see  the  sinister  portent  of  an  organization  of 
newsmen  playing  politics  and  getting  ready  to 
affiliate  with  unions.  The  radical  element  of  the 
Guild  and  certain  publishers  who  have  paid  men  so 
wretchedly  that  they  have  a  true  case  against  them, 
are  responsible  for  this  condition.  It  is  unAmerican, 
unprincipled  and  a  cynical  professional  perversion. 
Honest  newspapermen,  who  still  believe  the  free 
press  is  an  independent  function  and  also  a  high 
public  trust,  will  gag  at  Mrs.  Liggett’s  words. 

The  detail  map  of  Ethiopia  which  Editor  & 
Publisher  has  had  drawn  from  government 
maps,  pullished  in  this  issue,  no  doubt  will  be 
posted  in  many  editorial  rooms  for  the  guidance 
of  telegraph  editors  and  editorial  writers. 


NEWSPAPERS  AND  A.B.C. 

OVER  determined  opposition,  the  uewspapen 
of  the  country  are  on  the  verge  of  winning 
increased  recognition  in  the  .\udit  Bureaq 
of  Circulations,  in  whose  affairs  they  play  so  laigt 
a  part  and  to  whose  budget  they  contribute  so 
largely. 

If  the  A.B.C.  convention  next  month  ratifies  the 
agreement  just  reached  by  newspapermen  and  adver¬ 
tisers  in  joint  committee  session,  the  newspapers  will 
have  six  instead  of  four  members  of  the  A.B.C 
board  in  the  future.  The  newspaper  directors  will 
equal  in  number  the  directors  representing  maga- 
zines,  farm  papers,  and  business  papers,  and  the 
twelve  publication  directors  will  equal  the  number 
of  advertiser  directors.  In  case  of  a  direct  clash 
between  publishers  and  advertisers,  the  balance  of 
power  would  lie  with  the  three  directors  represent¬ 
ing  advertising  agencies,  who  are  interested  in  the 
success  of  both  advertisers  and  publishers. 

Thus  the  theory  of  advertiser  control  would  be 
preserved,  but  with  increased  recognition  and  con¬ 
sideration  for  publishers’  problems  in  connection 
with  the  periodical  audits.  No  one  except  a  violent 
partisan  could  see  any  weakening  of  the  Bureau  in 
such  a  plan,  and  newspapers,  on  the  other  hand, 
will  welcome  the  change. 

In  other  matters  the  newspapermen  have  also  made 
substantial  achievements.  Their  criticism  focused 
increased  attention  on  the  Bureau’s  accounting  sys¬ 
tem,  and  they  now  have  a  promise  of  fuller  and 
clearer  financial  reports,  together  with  fuller  reports 
of  the  directors’  meetings.  Publication  men  are  to 
have  a  majority  on  the  board’s  budget  committee- 
which  is  only  fair  when  we  remember  who  pays  the 
Bureau’s  bills. 

As  regards  the  schedule  of  newspaper  dues,  further 
information  is  being  prepared,  and  details  of  auditing 
practice  have  been  put  over  for  consideration  at  the 
October  convention.  In  effect  this  and  succeeding 
conventions  will  also  have  the  final  say  on  the  pro¬ 
posal  to  limit  the  indefinite  re-election  of  directon, 
for  while  no  definite  rule  is  now  proposed  the  A.B.C 
members  may  at  their  discretion  elect  new  directors 
in  place  of  old  ones,  if  they  wish. 

It  is  no  easy  matter  in  an  organization  as  broad 
as  the  .^.B.C.  to  bring  about  important  changes  in 
the  organization.  Mr.  Newell’s  committee  deserves 
the  recognition  of  the  newspaper  field. 

Our  Washington  correspondent  finds  that 
nexvspapers  notv  own,  control  or  are  affiliated 
with  nearly  150  radio  statiotis,  and  29  news¬ 
paper  applications  for  licenses  arc  pending. 

A  SPECIOUS  CASE 

Keep  your  eye  on  that  news  piracy  case  in 
Bellingham.  Wash.,  where  the  .\.P.  is  ap¬ 
pealing,  in  the  U.  S.  Circuit  Court  of  Appeals, 
against  the  amazing  ruling  of  Judge  John  C.  Bowen, 
of  the  lower  court,  who  upheld  the  right  of  a  radio 
broadcaster  to  “lift”  news  from  newspapers  the 
moment  they  are  printed  and  sold  on  the  street  and 
scatter  it  to  the  four  winds !  The  whole  principle 
of  property  rights  in  news  is  involved. 

Former  Senator  Qarence  C.  Dill,  whose  radical 
views  on  the  radio  function  are  well  known  to  the 
newspaper  world,  is  making  the  fight  for  the  broad¬ 
casting  station  KVOS.  Some  of  his  statements  in 
court  this  week  indicate  his  astonishing  state  of 
mind.  He  denies  unfair  competition  on  the  ground 
that  “newspapers  sell  their  news  while  the  radio 
gives  it  away.”  He  must  know  that  neither  medium 
could  stand  and  serve  for  a  day  except  as  they  are 
supported  by  advertising.  “It  is  common  practice 
among  newspapers  to  take  news  from  other  papers 
and  rewrite  it,  and  sell  it  for  their  own,”  was  another 
cynical  remark.  Mr.  Dill’s  information  is  limited, 
or  at  least  out  of  date.  Very  little  news  is  now  so 
rewritten.  The  lawyer  argued  that  the  failure  of 
the  League  of  Nations  in  1928  to  set  up  an  inter¬ 
national  copyright  of  news  was  proof  that  news  could 
not,  or  should  not,  be  protected.  We  can  see  no 
parallel.  The  action  of  the  League  was  on  points 
foreign  to  the  question  at  Bellingham.  This  is  a 
domestic  question,  unrelated  to  touchy  foreign  affairs. 
The  only  question  in  public  policy  is  whether  radio 
can  do  the  news  job.  Physical  limitations  and  the 
fact  that  radio  is  and  must  be  under  government 
license  are  the  best  answers. 
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have  been  named  on  an  international 
committee  recently  formed  to  sponsor 
the  work  of  the  Cornish  School,  Seattle, 
an  educational  institution  devoted  to  art 
studies. 

George  B.  Dolliver,  publisher.  Battle 
Creek  (Mich.)  Moon-J owrnal ;  his  son, 
George  B,  Dolliver,  Jr.,  of  the  Moon- 
journal  business  staff,  and  Neil  S. 
Purdy,  Moon-Journal  advertising  man¬ 
ager.  were  included  in  a  group  of 
Battle  Creek  men  who  sponsored  a 
full-page  ad  in  the  Moon-Journal  Sept. 
13,  urging  support  of  the  Battle  Creek 
high  school  football  team. 

T.  0.  Huckle,  publisher,  Cadillac 
(),lkh.) Evening  Neivs,  has  been  elected 
as  an  alternate  lay  delegate  from  the 
Michigan  Conference  of  the  Methodist 
Episcopal  church  to  the  General  Con¬ 
ference  at  Columbus,  O.,  next  year. 

C.  F.  Byrns,  editor.  Fort  Smith 
(.\rk.)  Southwest  American  and  Times 
Record,  was  recently  appointed  a  mem- 
kr  of  the  State  Advisory  Committee  of 
the  National  Youth  Administration. 

.\rthur  A.  Hoopingarner,  publisher, 
Dover  (O.)  Daily  Reporter  is  carrying 
on  at  his  office  with  the  aid  of  crutches. 
He  suffered  a  broken  ankle  when  his 
foot  turned  on  a  stone  at  an  outing  of 
the  Reporter  office  staff. 

Kelton  B.  Miller,  editor  and  pub¬ 
lisher  of  the  Pittsfield  (Mass.)  Berk¬ 
shire  Eagle,  was  75  years  old  Sept.  8 
and  he  received  congratulations  and 
best  wishes  from  employes,  neighbors 
and  friends.  Employes  gave  him  75 
American  Beauty  roses  and  an  en¬ 
graved  placque  on  which  was  inscribed : 
“Felicitations  to  Kelton  B.  Miller  on 
his  75th  birthday  anniversary.  A  man 
of  simplicity,  kindness,  fairness,  and 
honesty — whose  sterling  qualities  we 
have  respected  and  cherished  through 
the  years.” 

Thomas  H.  Smith,  editor  and  pub¬ 
lisher,  Ft.  Payne  (Ala.)  Journal,  cele¬ 
brated  his  83d  birthday  last  week, 
was  the  guest  honor  at  a  picnic  in  Ft. 
Payne. 

William  H.  Hill,  editor  emeritus, 
IVilmington  (Del.)  Morning  News,  is 
recovering  from  a  serious  illness  which 
he  contracted  while  in  New  England 
on  a  summer  vacation. 

Charles  E.  Broughton,  editor,  She¬ 
boygan  (Wis.)  Daily  Press,  made  a 
trip  to  Hyde  Park,  N.  Y.,  early  in 
September  to  confer  with  President 
Roosevelt.  Mr.  Broughton  is  Democra¬ 
tic  national  committeeman  from  Wis¬ 
consin. 


LLA  CINDERS, 


the  daily 
comic  strip  by  Rill  Conselman  and 
Charlie  Plumb,  recently  repeated 
its  1931  victory  in  The  Dallas 
Journal  when  it  won  first  place  in 
1935  poll  of  its  readers  to  name 
their  favorite  comic. 

First  twice  two  years  running  in 
the  same  newspaper!  It’s  proof 
positive  of  ELLA  CINDERS’S 
astonishing  freshness  and  vastness 
of  appeal. 

As  in  the  contest  of  a  year  ago 
ELLA  CINDERS  this  year  won 
handily.  Its  only  considerable 
competitor  among  the  other  na¬ 
tionally  prominent  comics  was 
another  United  Features  comic — 
h]d  Dorld’s  cartoon  square  RACK 
HOME  ACAIN. 


Lester  Schlesinger,  formerly  with  the  livered  an  illustrated  lecture  on  the 
New  York  Daily  News  and  the  Neio  .Appalachian  Trail  recently  before  the 
York  Staats-Zcitimq  and  Herold  has  Northeast  Junior  High  School  of  that 
He  been  appointed  advertising  manager  of  city. 

the  Brook /y»i  (N.  \.)  Chat.  Herbert  Schachte,  classified  advertis- 

Daniel  K.  Hoch,  country  circulation 

manager.  Reading  (Pa.)  Eagle  de-  (Continued  on  next  page) 


Hero  is  how  the  voting  went 

ELLA  CINDERS . 

BACK  HOME  ACAIN... 

M - M . . 
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Jimmie  Fidler  in  Hollywood 


is  the  latest  McNaught  feature.  Ready  soon 


•  JiM.MiE  Fidler,  whose  radio  talks  on  Holly¬ 
wood  people  and  their  doings  have  made  him 
the  most  famous  commentator  of  Movieland, 
will  write  a  daily  column  of  Hollywood  chatter. 

•  Unlike  anything  now  in  print. 

•  Jimmie  Fidler  Is  Independent,  lively,  in¬ 
teresting — but  not  dirty. 

•  YOUR  readers  will  like  him.  He  knows 
the  stars  as  vour  readers  want  to  know  them. 


IN  THE  BUSINESS  OmCE 

OBERT  O’BRIEN,  business  man- 
Av  ager.  Council  Bluffs  (la.)  Non- 
/JorriV  and  former  president  of  the  Iowa 
Press  .Association,  and  Mrs. 
OBrien  are  the  parents  of  a  daughter, 
Rathryn  Ann,  born  Sept.  10. 

Kenneth  E.  Pohlmann,  assistant  ad- 
vertising  manager,  Fitchburg  (Mass.) 
^^*bnel,  was  appointed  to  the  regional 
staff  of  Region  1,  Resettlement  Admin¬ 
istration,  last  week.  He  will  assume 
k*  <luties  Sept.  23,  being  regional 
chief  in  charge  of  community  and  co¬ 
operative  services. 

Nadian  Caldwell,  reporter,  Nashville 
^ventng  Tennessean,  has  been  trans¬ 


it  >1  VE  you  looked  over  ELLA 
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(Contumed  from  page  27) 


William  J.  Hofmann,  former  business 
manager  of  the  Wilmington  (Del.) 
Evening  Journal,  has  become  affiliated 
with  the  Multnomah  Operating  Co.  as 
vice-president  and  associate  manager 
of  the  Multnomah  Hotel  in  Portland, 
Ore. 


Ron  H.  Carson,  merchandising  man¬ 
ager,  Richmond  (Va.)  Times-Dispatch, 
has  resigned  to  join  the  Columbia  (S. 
C.)  State  advertising  staff. 


ing  manager,  Asheville  (N.  C.)  Citisen 
and  Times,  participated  in  a  radio  bur- 
lesi|ue  program  Sept.  13  before  the 
Asheville  Optimist  club.  E.  M.  Ball, 
Citizen-Times  staff  photographer,  also 
took  nart. 

.■Arnold  O.  .^ndreasen,  manager  of  the 
classified  advertising  department,  Ta¬ 
coma  (Wash.)  Times,  rescued  the  small 
son  of  Mr.  and  Mrs.  Robert  Tone  of 
Tacoma,  when  the  boy  fell  into  the 
water  at  Lake  Geneva,  near  Tacoma,  on 
LalK)r  Day.  .^ndreasen  was  fully 
clothed. 

B.  V.  Miller  has  been  appointed  new 
advertising  manager  of  the  Vallejo 
(Cal.)  Evening  Nezos,  it  is  announced 
by  George  Roe  Healy. 

L.  W.  McFetridge,  circulation  man¬ 
ager,  Tulsa  (Okla.)  World,  was  in¬ 
stalled  Sept.  11  as  an  executive  com¬ 
mitteeman  of  the  Joe  Carson  post  of  the 
.\nierican  legion  in  that  city. 

Thomas  N.  Prime,  Jr.,  classified  ad¬ 
vertising  manager,  Hackensack  (N.  J.) 
Bergen  Ez'ening  Record,  is  back  at  his 
desk  after  a  vacation  5i)ent  fishing  in 
Maine. 
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IN  THE  EDITORIAL  ROOMS 

FJ.  McCarthy,  Chicago  Ameri- 
•  can  managing  editor,  is  touring 
Europe  on  his  vacation. 

Harold  D.  Valpey,  managing  editor, 
Lynn  (Mass.)  Item,  and  Mrs.  Valpey, 
are  booked  to  sail  from  New  York 
Sept.  21,  on  the  S.S.  Rotterdam  for  a 
vacation  cruise  to  the  Virgin  Islands, 
Netherlands  West  Indies,  South  .Ameri¬ 
ca  and  Jamaica. 

William  B.  Holt,  managing  editor, 
Marshall  (Mich.)  Evening  Chronicle, 
has  l)een  elected  president  of  the  Mar¬ 
shall  City  Bowling  league. 

William  Sixty,  sports  writer,  Mil- 
zvaukee  (W'is.)  Journal,  and  its  bowling 
and  golf  editor,  tcK)k  first  honors  re¬ 
cently  at  Chicago  in  the  annual  Beverly 
Country  Club  invitational  tournment, 
scoring  78-74-152  for  the  36  holes. 

John  F.  Ryan,  formerly  of  the  Chi¬ 
cago  American;  Edwin  M.  Johnson, 
Daniel  J.  Coleman  and  T.  G.  Michel- 
more,  all  formerly  with  the  Chicago 
Herald  &  Examiner;  and  D.  Man¬ 
ning,  formerly  of  the  Milzoaukce  Wis¬ 
consin  Nezvs,  have  joined  the  Chicago 
Daily  .\ews’  copy  desk. 

Stuart  X.  Stephenson,  Montgomery 
(Ala.)  Advertiser  sports  editor,  was  the 
principal  speaker  at  the  weekly  luncheon 
of  the  Montgomery  Lions  Club  Sept.  17. 

Leo  Fischer,  of  the  Chicago  Atnerican 
was  re-elected  president  of  the  .\mateur 
Softball  .Association  of  .America,  Sept. 

8  in  Giicago. 

Herl)ert  W.  Goodall,  Jr.,  reporter, 
Philadelphia  Ez'ening  Ledger,  who  re¬ 
signed  to  join  Hogan  &  Co.,  New  A'ork 
sugar  brokers,  was  given  a  farewell 
dinner  attended  by  50  members  of  the 
Ledger  staff  and  other  newspapers  re¬ 
cently. 

Bill  Stockwell,  humorous  columnist 
and  copy  lx)y  for  the  Oklahoma  City 
Oklahonm  Nezvs  for  the  past  three  and 
one  half  years,  has  been  added  to  the 
sports  staff  of  the  News  to  fill  a  vacan¬ 
cy  left  by  Paul  Williams,  sports  writer, 
who  resigned  to  return  to  the  Univer¬ 
sity  of  (Oklahoma. 

R.  T.  Fredericks,  managing  editor, 
Oklahoma  City  Oklahotna  News,  re¬ 
turned  last  week  from  a  two  weeks’ 
vacation  spent  in  Colorado  with  Mrs. 
Fredericks. 

Eleanor  Fowler  has  been  chosen  to 
succeed  Louise  Boyd  Daniels,  resigned, 
who  conducted  the  Marion  Holmes’ 
“Mail  Bag”  column  in  the  Chicago 
Daily  News. 

Marion  Jane  Mills,  assistant  home 
economics  editor,  Chicago  Daily  Nezvs, 
is  also  resigning,  and  will  be  succeeded 
by  Dorothy  Thompson,  a  graduate  of 
the  home  economics  school  at  Iowa 
State  College. 

Dorothy  Dressell  has  joined  the  staff 
of  the  Holyoke  (Mass.)  Transcript- 
T  clegram. 

Marion  C.  Blackman,  feature  writer. 
Little  Rock  Arkansas  Gazette,  has  re¬ 
signed  to  become  assistant  to  O.  E. 
Jones,  chief  of  publicity  for  the  Rural 
Resettlement  Administration  in  Arkan¬ 
sas,  Louisiana  and  Mississippi. 

Thomas  E.  Quirk,  former  city  editor 
of  the  Holyoke  (Mass.)  Transcript  has 
been  appointed  director  of  labor  main¬ 
tenance  under  the  Works  Progress  Ad¬ 
ministration  for  the  four  Western  coun¬ 
ties  in  Massachusetts. 

George  R.  Moore,  formerly  of  the 
Tucson  (.Ariz.)  Star,  has  joined  the 
Arizotia  Republic  at  Phoenix,  .Ariz.,  on 
the  copy  desk. 

Marcia  Masters,  formerly  with  the 
Chicago  Daily  Times,  has  joined  the 
Chicago  Tribune  as  assistant  to  India 
Moffett,  Tribune  society  editor. 

Cliff  F.  Sandahl,  telegraph  editor. 
Council  Bluffs  (la.)  Nonpareil,  has 
resigned  to  join  the  Nebraska  state 
bureau  of  the  .Associated  Press  at  Lin¬ 
coln.  Earl  R.  Senholz,  last  four  years 


Robinson  f.  MacLEan,  staff 

-  corresDondent  of  the  T oronto  Ez)en- 


rv  corresiwndent  of  the  T oronto  Ez)en- 
ing  Telegram,  now  in  Addis  Ababa,  is 
a  continuous  sur- 


- prise  not  only  to 

his  friends  but  to 
himself. 

MacLean  is 
paradoxically  at 
h  i  s  reportorial 
best  in  a  place  or 
with  i)eople  where 
he  does  not  be¬ 
long.  The  son  of 
a  former  univer¬ 
sity  president, 
brought  up  amidst 
books  and  aca- 
Robinson  MacLean  demic  dignity,  he 
finds  joy  in  trav¬ 
elling  in  box  cars,  sleeping  in  unem¬ 
ployment  hostels,  living  in  Ethiopian 
rain  and  heat,  and  writing  of  the  people 
he  meets  in  strange  places  with  the 
facility  of  a  trained  reporter  and  with 
the  sincerity  of  a  sensitive  mind. 

Tall,  slightly  stooped,  with  ruffled 
hair,  always  in  thick  tweeds,  he  shuffles 
along  to  interview  people  determined  to 
get  a  fresh  point  of  view  from  them, 
to  get  it  even  if  he  has  to  look  foolish 
in  the  process.  He  has  no  hesitation  in 
asking  damsilly  questions  if  that  is  the 
only  way  to  evoke  intelligent  or  inter¬ 
esting  answers.  His  technique  has  made 
interviews  with  dry-as-dust  scientists, 
reticent  doctors,  clam-like  English  al¬ 
dermen  and  ixjmpous  politicians,  alive, 
informative  and  entertaining. 

Blit  he  likes  himself  best  when  he 
finds  himself  doing  something  extraor¬ 
dinary,  something  that  he  should  not 
be  doing.  He  goes  and  lives  almost 
a  week  with  a  bunch  of  unemployed 
men.  he  gets  “de-loused,”  has  himself 
inoculated  against  diseases  which  he 
will  never  contract — all  that  Telegram 
readers  may  have  a  true  picture  of  liv¬ 
ing  conditions  in  a  public  hostel.  He 
takes  an  old  man  into  his  apartment, 
lives  with  him,  feeds  him — and  the 
readers  of  his  stories  have  an  exclusive 
account,  a  human  story  of  the  poverty- 
stricken  son  of  a  famous  Canadian  com¬ 
poser.  He  bumps  himself  to  pieces  in 
a  box-car  because  a  story  of  the  Ca¬ 
nadian  west  from  that  point  of  view 
has  refreshingly  untoward  incidents. 

He  has  written  about  the  the  Eskimos 
in  the  north  and  the  miners  of  the  Cali¬ 
fornia  gold  camps ;  he  has  acted  as  news 
commentator  over  the  radio :  he  has 
written  feature  articles  on  subjects  as 
widely  divergent  as  a  reindeer  trek 
across  the  sub-.Arctic  and  the  value  of 
wearing  sun-helmets  in  summer  in  a 
large  city. 

"The  Evening  Telegram  despatched 
him  to  -Addis  Ababa  on  July  9.  He  ar¬ 
rived  20  days  later — the  first  Canadian 
correspondent  on  the  scene.  Since  that 
time  he  has  interviewed  Emperor  Haile 
Selassie,  and  his  daily  articles  describ¬ 
ing  the  preparations  for  war,  the  people 
and  their  emotional  reaction  to  the 
crisis,  have  been  of  widespread  interest. 

MacLean  has  been  with  the  Tele¬ 
gram  for  three  years.  Prior  to  that  he 
was  on  the  Winnipeg  Tribune  and  Ed¬ 
monton  Journal  and  was  for  a  while 
with  the  United  Press  bureau  at  Los 
Angeles. 


ington  Suffolk  Bulletin  has  joined  the 
Blushing  (L.  I.)  North  Shore 


Jourtial  as  editor  of  the  Nassau  Countr 
edition  of  the  daily,  succeeding  Forres 
E.  Corson,  resign^. 


PRESS  ASSOCIATION  NOTES  | 

George  B.  ROSCOE,  southwest¬ 
ern  division  news  editor  of  the  i 
United  Press,  was  in  Omaha  last  week  i 
to  attend  the  funeral  of  his  mother,  t 
Ralph  S.  Smith,  managing  editor  « 
the  Seminole  (Okla.)  Morning  Repo,, 
ter,  has  resigned  to  join  the  -Associated 
Press,  Ft.  Smith,  .Ark.,  bureau. 

Roger  Johnson  has  been  named  assis- 
tant  night  news  manager  of  the  San 
Francisco  bureau.  United  Press. 


telegraph  editor  of  the  Chicago  Daily 
Droz'crs  Journal,  succeeds  Sandahl. 


Barton  Pattie,  of  Wayneslwo,  \\ 
has  joined  the  Richmond  offices  of  the 
Associated  Press. 


R.  J.  Cruikshank,  president  of  the 
Association  of  Foreign  I^rcss  Corres¬ 
pondents,  returned  Sept.  15  on  the  S. 
S.  Britannic  after  a  short  visit  to  Em! 
land. 


WEDDING  BELLS 


MISS  MAXINE  BREUEL,  chy 
editor,  Nebraska  City  (Neb.) 
Daily  News-Press,  secretly  last  Ati|. 
8  to  Mark  Sheldon  of  Percival,  la.  The 
bride  has  resigned  from  the  News- 
Press  staff. 


Claude  O.  Witze,  formerly  with  the 
Hornell  (N.  Y.)  Ez'ening  Tribune  is 
now  telegraph  editor  of  the  T  roy 
(N.  Y.)  Record. 

Joel  L.  Priest.  Jr.,  financial  editor. 
Salt  Lake  Tribune  and  for  two  years 
manager  of  the  Idaho  bureau  of  the 
.Associated  Press,  has  been  named  di¬ 
rector  of  re-employment  in  Utah  by 
the  federal  secretary  of  labor. 

A.  V.  Goodpasture,  copy  reader, 
Nashz'ille  Tennessee,  who  was  gradu¬ 
ated  from  the  Y.  M.  C.  A.  Law  School 
at  Nashville  last  June,  has  been  granted 
a  state  license  to  practice  law. 

James  H.  Stack,  editor  of  the  Hunt- 


Eugene  F.  Kelly,  son  of  the  Siou 
City  (la.)  Tribune  publisher,  to  Miss 
Martha  Maier  at  Omaha,  Neb.,  .Aug.  31, 

Miss  Isabel  Lillie,  of  the  circulation 
department,  Sioux  City  (la.)  Trihitnt, 
to  Oliver  Walston  of  Sioux  City,  Aug! 

Kenneth  Kraft,  a  reporter  for  the  St. 
Louis  Globe-Democrat,  to  Miss  Myrtk 
May  Gilmore  of  St.  Louis,  at  (Columbia. 
Mo.,  recently. 

Lester  Heins,  Toledo  Blade  reporter, 
to  Miss  Mildred  Haar  of  Elmore,  0, 
recently.  They  will  live  in  Williston, 
O.,  near  Toledo. 

Arville  Schaleben,  of  the  Milzvaukii 
(Wis.)  Journal  editorial  staff,  to  Miss 
Ida  .Androvandi,  a  Milwaukee  Journal 
artist,  Sept.  14. 


SPECIAL  EDITIONS 

Terra  haute  (Ind.)  TnbuM 

and  Star,  10  page  supplement 
featuring  Terre  Haute  Fall  Fashion 
Week,  Sept.  16  to  21,  inclusive. 

Phoenix  (.Ariz.)  Republic,  Sept  11, 
16-]>age  section,  tabloid  size,  on  opening 
of  Arizona  schools. 

Lynn  (Mass.)  Hem,  special  36-pagt 
Lynn  Dollar  Day  edition,  Sept.  13. 

Lynn  (Mass.)  Telegram  Nezvs,  L)un 
Dollar  Day  edition,  Sept.  13,  34  pages. 

Tacoma  (Wash.)  News  Tribune  10- 
page  Fall  Fashion  section.  Sept.  10. 

Philadelphia  Record,  Philco  Week 
section,  24  pages,  tabloid  size.  Sept.  8. 

Milwaukee  (Wis.)  Leader,  Aug.  31, 
40  page  Labor  Day  Edition,  4  sectioB. 

Springfield  (Mass.)  Sunday  Unia*- 
Republican,  Sept.  15,  12-page  Eastern 
States  Exposition  supplement. 

Tacoma  (Wash.)  Times,  Fashion  sec¬ 
tion,  Sept.  10. 

Houston  (Tex.)  Post,  Sept.  15,  an¬ 
nouncing  Foley  Bros.’  18th  anniversary 
sale,  28  pages,  tabloid  size. 

Milwaukee  (Wis.)  Journal,  14-pagc 
Fall  Opening  edition  Sept.  15. 

.dnderson  (S.  C.)  I  tide  pendent  and 
Daily  Mail,  eight  jiage  full  size  trade 
expansion  edition,  enclosed  in  4-page 
pink  section.  Sept.  8. 

Sanford  (N.  C.)  Herald,  1935  To¬ 
bacco  Market  Edition,  48  pages,  two 
sections,  second  section  tabloid  size. 


Beatrice  (Neb.)  Daily  Sun,  Gap 
County  fair  number,  28  pages.  Sept.  15- 


Appleton  (Wis.)  Post-Crescent  Fall 
Fashion  Edition,  14  pages,  Sept.  11- 
Richmond  (Va.)  Titnes  -  Dispatch, 
Sept.  11,  “Back  to  School”  edition,  w 
pages,  tabloid  size. 

Springfield  (Mass.)  Republica^ 
Union,  Daily  News  and  Union,  Sept  U 
48  page  ‘Dollar  Day”  editions. 


/ 
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newspapers  blamed 
for  riot  crowds 


Grsni  Jury  in  Minnenpoli*  S»y*  Pub¬ 
licity  Wa*  a  Factor  Leading  to 
Two  Death* — Pre»*  Handled 
Story  Concervatirely 


{Special  tj  Kditok  &  Pubushe*) 

Minneapolis,  Minn.,  Sept.  16— Pub¬ 
licity  given  labor  disturbances  at  the 
Flour  City  Ornamental  Iron  Works 
plant  here  was  mentioned  by  the  Hen¬ 
nepin  County  grand  jury  Sept.  14  as  a 
factor  leading  to  riots  Wednesday  night 
which  resulted  in  the  death  of  two 
persons  and  the  injury  of  33  more. 

"The  publicity  given  this  affair  by  the 
newspapers,”  the  report  read,  following 
two  days  of  investigation,  "handbills, 
and  radio  drew  crowds  of  spectators, 
including,  no  doubt,  a  number  of  per¬ 
sons  who  cannot  properly  handle  them¬ 
selves  in  a  mob.” 

As  a  matter  of  fact,  it  was  the  policy 
of  two  of  the  city’s  papers  to  play 
down  the  labor  trouble  story  until  the 
riot  of  Wednesday  night  climaxed  af¬ 
fairs.  ,  .  ,  . 

Trouble  had  been  brewing  at  the  iron 
works  plant  for  some  time.  Company 
officials  complained  that  none  of  their 
w'orkers  belonged  to  labor  unions  and 
were  satisfied  not  to,  the  unions  main¬ 
taining  that  attempts  had  been  made  to 
unionize  the  plant  only  to  have  the  em¬ 
ployers  discharge  employees  as  soon  as 
thev  joined  up  with  the  unions. 

As  a  result  the  plant  has  been  picketed 
for  more  than  a  month,  affairs  reaching 
such  a  stage  that  the  plant  eventually 
closed.  Last  week  it  reopened  to  go  to 
work  on  some  war  department  contracts, 
keeping  all  of  the  employees  required 
housed  night  and  day  in  the  plant.  This 
labor  leaders  maintained  was  against 
city  ordinances  and  trouble  broke  out 


TODAY’S  CENTER 


You  are  at  the  very  heart  of 
things  when  you  stop  at  The  Waldorf- 
Astoria.  3  minutes  from  Grand  CentraL 
15  minutes  from  Pennsylvania  Station. 
8  minutes  from  Times  Square  and 
theatres.  15  minutes  from  Wall  Street. 
Next  door  to  shops,  churches,  and  im¬ 
portant  clubs.  Rates  from  S5  the  day. 


THE 


WALDORF-ASTORIA 


PARK  AVE  •  49TH  TO  50TH  •  NEW  YORK 


Police  eventually  went  to  work  in  ar¬ 
mored  cars  and  before  the  battle  ceased, 
55  persons  lay  injured. 

Wednesday  night  was  a  repetition  on 
a  higher  key  of  the  Tuesday  night  fra¬ 
cas.  There  were  two  intensive  out¬ 
bursts  of  fighting,  during  which  gun 
fire  was  opened — the  strikers  claim  by 
the  police;  the  police,  by  the  strikers — 
at  the  end  of  which  there  was  both 
death  and  injury. 

Both  the  Minneapolis  Journal  and  the 
Minneapolis  Tribune  throughout  the 
fighting  period  adopted  the  policy  of 
publishing  no  pictures  of  street  fight¬ 
ing. 

The  Journal,  too,  played  down  the  story 
until  the  killings  of  Wednesday  night 
forced  it  into  top  lines.  The  Star  cov¬ 
ered  the  story  fully  with  both  pictures 
and  printed  matter. 

Friday  morning,  the  labor  element, 
augmented  by  well  known  Communists, 
moved  on  the  city  hall  to  demand  of 
the  city  council  and  the  mayor  that 
the  shootings  be  thoroughly  investigated 
and  that  the  iron  works  be  kept  closed. 
Mayor  Latimer  already  had  moved  po¬ 
lice  into  the  plant  to  clean  out  employees 
on  the  theory  that  the  presence  of 
workmen  therein  led  to  public  disorder. 


During  this  demonstration,  police 
again  loosed  tear  gas  to  disperse  the 
mob.  Pictures  as  well  as  stories  of  this 
affair  were  published  on  the  front  pages 
of  all  the  papers. 

While  condemning  the  newspaper 
part  in  fommenting  the  demonstrations, 
the  grand  jury  in  its  report  also  asked 
that  200  more  policeman  Ije  added  to  the 
force  to  guard  the  city  as  it  should  be 
guarded  against  future  outbreaks. 


DAILIES  BEST  FOR  UQUORS 


anew. 

On  Tuesday  night  a  crowd  of  several 
thousand  congregated  about  the  plant, 
singing  and  shouting,  and  periodically 
hurling  bricks  through  plant  windows. 


DURE  SUCCEEDS  WOOD 

Leon  Dure,  city  editor  of  the  Rich¬ 
mond  (Va.)  Times-Dispatch,  has  been 
named  managing  editor  of  the  daily  to 
succeed  Rowland  Wood,  whose  resig¬ 
nation  becomes  effective  Oct.  15.  Mr. 
Wood  who  has  served  in  that  capacity 
for  more  than  10  years,  will  join  the 
Sunday  department  of  the  Nezv  York 
Times.  Mr.  Dure  is  a  native  of  Georg- 
gia,  and  has  held  jobs  as  reporter,  city 
editor,  assistant  managing  editor  and 
then  managing  editor  of  the  Macon 
(Ga.)  Telegraph  and  Nnvs.  Later  he 
was  White  House  reporter  on  the  na¬ 
tional  news  staff  of  the  IVashington 
Post.  He  was  secretary  and  treasurer 
of  the  White  House  Correspondents’  As¬ 
sociation,  until  he  left  Washington. 


West  Virginia  State  Board  Urges  Dis¬ 
tillers  to  Use  Newspapers 

Charleston,  W.  Va.,  Sept.  16 — 
Liquor  firms  doing  business  in  this  state 
have  received  a  suggestion  from  the 
Liquor  Control  Commission  that  they 
confine  their  advertising  to  West  Vir¬ 
ginia  daily  and  weekly  newspapers. 

The  com.mission  sent  a  circular  letter 
to  this  effect  to  all  distillers,  rectifiers 
and  agents. 

The  letter  listed  the  following 
reasons : 

“The  best  selling  brands  in  state 
stores  have  been  those  advertised  in 
local  newspapers. 

“.Advertising  in  national  publications 
has  failed  to  create  a  demand  for  any 
particular  products  in  state  stores. 

“Part  of  the  money  spent  for  alcoholic 
liquors  will  be  returned  to  this  state  in 
advertising,  and  this  will  be  an  impor¬ 
tant  factor  for  West  Virginia  institu¬ 
tions  and  commercial  interests  if  the 
distillers  and  jobbers  allocate  for  ad¬ 
vertising  a  certain  amount  for  each  case 
sold  in  this  state.” 

The  commission  said  it  will  continue 
the  new  policy  as  long  as  it  finds  it 
desirable  to  control  advertising  copy. 
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nomes  are  single  family  dwellings,  4% 
duplex,  only  1%  apartments  and  hotels. 
In  median  rental  of  homes  rented.  New 
York’s  FIFTH  CITY  ranks  FIRST  in 
New  York  State  and  the  United  States. 
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&  Data  Under  Freeport- 
Lgnbrook 
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National  Advertising 
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The  Empire  State  eads  the  nation  in 
great  cities — Greater  New  York,  Buf¬ 
falo,  Rochester,  Syracuse,  and  a  host  of 
others.  At  the  threshold  of  the  world’s 
greatest  city,  on  the  surging  shores  of  the 
Atlantic,  the  forty  largest  home  com¬ 
munities  of  Southern  Nassau  County, 
proudly  proclaim  FIFTH  RANK  in  cities 
of  New  York. 

This  FIFTH  CITY  of  the  state  is 
greater  than  twice  the  population  of  Al¬ 
bany,  Schenectady,  Utica  or  Yonkers, 
three  times  that  of  Binghamton,  Troy  or 
Niagara  Falls,  four  times  that  of  Mount 
Vernon  or  New  Rochelle. 

According  to  1935  estimates  from  U.  S. 
Post  Office  survey,  the  present  popula¬ 
tion  of  New  York’s  FIFTH  CITY  (Metro- 
poUtan  Long  Island)  aggregates  269,624. 

It  exceeds  that  of  Omaha.  Memphis. 
Dallas,  Akron,  San  4ntonio,  Dayton,  Ok¬ 
lahoma  City,  San  Diego,  Richrnond. 
Springfield,  Worcester  and  the  states  of 
Delaware,  Wyoming  and  Nevada. 

With  increased  population  estimated  at 
52.903,  the  substantial  growth  of  New 
York’s  FIFTH  CITY  since  1930,  when 
many  localities  have  been  barely  holding 
their  own,  exceeds  the  population  of  each 
of  29  up-state  counties  of  New  York,  is 
greater  than  Jamestown,  Poughkeepsie  or 
Elmira,  and  equals  that  of  White  Plains 
and  Homell  combined. 

In  living  standards  and  buying  power. 
New  York’s  FIFTH  CITY  ranks  FIRST 
in  America. 

In  Metropolitan  Long  Island  69%  of 
the  families  own  their  own  homes,  while 
Che  U.  S.  average  is  45%.  Here  the 
median  value  of  homes  is  $10,670,  whUe 
the  U.  S.  average  is  $4,778.  95%  of  the 


Judging  buying  power  by  a  comparison 
of  income  tax  returns.  New  York’s 
FIFTH  CITY  (Metropolitan  Long  Is¬ 
land)  ranks  FIRST  with  37%  of  all 
families  filing  returns.  Nassau  County 
follows  with  30%,  Westchester  County, 
26%,  Albany  County  22%,  Suffolk  Coun¬ 
ty  20%,  Staten  Island  17%,  United 
States  13%.  In  number  of  tax  returns. 
New  York’s  FIFTH  CI’TY  exceeds  each 
of  the  15  states  of  Arizona,  Delaware, 
Mississippi.  New  Hampshire,  Nevada, 
South  Dakota,  South  Carolina,  Utah,  Ar¬ 
kansas.  Idaho,  Montana,  New  Mexico, 
North  Dakota,  Vermont  and  Wyoming. 

Local  retail  merchants,  prominent 
manufacturers,  distributing  organizations, 
;ales  managers,  advertising  directors,  na¬ 
tional  advertisers  and  advertising  agency 
executives  know  from  the  test  of  experi¬ 
ence  that  the  ONLY  CESITAIN  WAY 
to  reach  this  prosperous,  receptive,  se¬ 
lected  audience  of  Metropolitan  Long 
Island  is  through  its  non-duplicating, 
lome  community  newspapers.  The  Nas- 
au  Daily  Review  and  Nassau  Daily  Star. 

Indicative  of  the  local  prestige  and 
ccceptance  accorded  Nassau’s  daily  news¬ 
papers.  it  is  significant  that  35%  of  all 
5Ubscribers  to  the  Review  c.nd  Star  read 
no  other  daily  newspaper. 

Universally  recognized  as  the  forceful, 
progressive  community  institutions  of 
leadership,  ’The  Nassau  Daily  Review  and 
The  Nassau  Daily  Star  have  been  ac¬ 
corded  the  high  •■egard  and  whole¬ 
hearted  support  of  a  majority  of  citizens 
throughout  the  forty  interlocking  com¬ 
munities  they  serve  and  dominate — Met¬ 
ropolitan  Long  Island — now  distinguished 
as  New  York  State’s  FIFTH  CITY. 


Executive  Headquarters 
Rockville  Centre 
Xew  York 


Mechanical  Plants: 
Rockville  Centre  and 
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By  JACK  PRICE 


CONTINUING  last  week’s  discussion 
of  waste,  it  is  appropriate  to  state 
at  the  outset  that  habitual  misuse  of 
material  is  in  no  sense  the  only  wasteful 
practice.  The  construction  of  the  dark¬ 
room  and  the  disposition  of  its  equip¬ 
ment  can,  and  do,  contribute  enormous¬ 
ly  to  waste. 

To  some  it  will  seem  rather  far 
fetched  to  speak  of  planned  construction 
and  arrangement  when  discussing  the 
darkroom,  but  such  construction  and 
arrangement  is  necessary  if  maximum 
efficiency  is  expected.  Definite  loss 
can  be  traced  to  inefficiency.  It  is  not 
solely  the  result  of  incompetence  and 
carelessness. 

There  are  plenty  of  newspaper  plants 
in  which  the  darkroom  is  little  more 
than  a  clapboard  cubicle,  thrown  to¬ 
gether  with  practically  no  regard  for 
convenience  of  operation,  sanitation  or 
ventilation.  In  sucli  a  room  deteriora¬ 
tion  of  stock — chemicals,  film  and  pa¬ 
per — is  inevitable.  And  the  use  of  any 
of  this  impaired  material  must  lie  re¬ 
flected  in  the  quality  of  the  photogra¬ 
pher’s  work.  Inferior  work  is  a  type 
of  waste  that  destroys  reputations  as 
well  as  stock. 

Many  state  factory  and  labor  laws  de¬ 
mand  construction  and  installations  that 
eliminate  hazards  to  health  and  prop¬ 
erty.  No  instance  comes  to  mind  where 
these  statutory  requirements  apply  to 
the  darknx)m ;  yet  there  are  numerous 
cases  on  the  records  where  fires  have 
resulted  from  corroded  electric  wiring, 
floods  from  overflowing  tanks  and 
clogged  drains,  occupational  illness  from 
chemically  polluted  air,  and  suffocation 
from  no  air  at  all.  Obsolete  and  faulty 
plumbing  can  deliver  impure  water  to 
troughs  and  trays.  What  this  can  do 
to  developing  and  fixing  solutions  is  so 
well  known  that  it  requires  no  further 
comment. 

In  many  cases  (the  modern  newspaper 
plant  excepted)  the  procedure  in  setting 
up  a  darkroom  is  to  locate  it  under  a 
stairway,  next  to  the  washroom,  in  an 
unused  closet  or  some  other  undesirable 
and  good  for  nothing  space.  Because 
they  must  be  light-tight  such  rooms  are 
often  air-tight;  and  where  there  is  an 
absence  of  light  and  air,  dampness  must 
result  from  the  chemical  solutions  and 
constantly  running  water.  Such  a  make¬ 


shift  set-up  for  the  photographer  be¬ 
trays  an  utter  ignorance  of  the  nature 
of  his  work.  To  expect  any  but  in¬ 
different  results  from  him  under  such 
conditions  is  to  expect  more  than  he 
is  equipped  to  deliver. 

.\  summary  of  the  major  darkroom 
evils  follows: 

Poor  design 
Faulty  construction 
Improper  location 

Impractical  arrangement  of  equipment 
Wrong  equipment 
Lack  of  room 
No  ventilation 

Obsolete  and  corroded  plumbing 
No  piped  hot  water 
Improper  temperature 
PtK)r  electric  wiring  and  connections 
Leaking  tanks  and  troughs 
Incorrect  lighting 

In  no  other  mechanical  department  of 
the  newspaper  plant  does  the  same  dis¬ 
regard  of  order  and  common  decency 
prevail ;  nevertheless  in  this  topsyturvy¬ 
dom  the  photographer  is  required  to  go 
about  the  delicate  business  of  producing 
spotless  negatives  and  prints.  It  is  well 
Uiat  most  of  them  are  such  good  crafts¬ 
men  that  they  turn  in  consistently  cred¬ 
itable  work  under  these  antiquat^  con¬ 
ditions. 

The  logical  and  recommended  pro¬ 
cedure  where  the  construction  of  a  new 
darkroom  or  the  remodeling  of  an  old 
one  are  under  consideration  is  to  bring 
into  consultation  the  entire  photographic 
staff.  Their  individual  and  collective 
opinions  as  to  the  requirements  of  their 
work  should  be  laid  before — and  heeded 
by — the  party  responsible  for  final  ap¬ 
proval  of  the  work. 

The  cost  of  modernizing  the  dark¬ 
room  is  so  little  in  proportion  to  the 
benefits  to  be  derived  therefrom  that 
it  is  difficult  to  understand  the  exist¬ 
ence  of  anything  but  modern  dark¬ 
rooms,  and  the  reluctance  of  newspaper 
owners  to  bring  this  highly  imixirtant 
division  of  their  organizations  up  to 
date. 

«  «  * 

HE  reporter  with  a  camera  w'ill 
soon  become  a  familiar  sight  in  New 
York  City.  The  .Vm’  York  American 
has  equipped  nine  of  its  reporters  with 
Vollenda  cameras.  Most  of  the  men 
so  equipped  are  district  reporters.  .\11 
of  them  were  given  preliminarv  instruc- 
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tiua  in  the  use  uf  the  camera  by  the 
chief  of  the  pnutographic  staff.  Dur¬ 
ing  the  instruciion  period  they  were  re¬ 
quired  to  shoot  at  raniUom  one  lull  roll 
of  him  every  uay  for  two  weeks.  These 
rolls  were  sent  to  the  darkroom  for 
finishing  anO  were  subsequently  criti¬ 
cized  by  the  chief  photographer  for  the 
beneht  of  the  reporters  taKiiig  them. 

William  Ryan  of  the  .American’s  city 
desk,  s|)eaknig  of  this  type  of  prepared¬ 
ness,  said :  “W'e  were  able  to  fully 
cover  the  many  angles  of  a  recent  city¬ 
wide  radical  demonstration,  the  propor¬ 
tions  of  which  were  not  predictable. 
Every  available  regular  staff  photog¬ 
rapher  was  assigned  to  some  strategic 
location.  In  all  of  the  outlying  dis¬ 
tricts  the  reporters  with  Vollendas  cov¬ 
ered  the  story  reportorially  and  pic- 
torially.  In  a  remote  section  of  the 
Borough  of  the  Bronx  where  there  were 
no  surface  indications  of  trouble  a  riot¬ 
ous  demonstration  took  place.  Frank 
.Mahon,  one  of  our  reixirters,  covering 
this  section  arrived  in  time  to  secure  a 
number  of  shots  with  his  small  camera, 
lour  of  which  were  published  and  for 
which  he  was  awarded  a  bonus.  The 
making  of  these  pictures  in  no  way 
interfered  with  the  turning  in  of  a 
good  story.” 

If  only  an  occasional  picture  of  an 
important  story  is  tibtained  by  a  re¬ 
porter  with  a  camera  it  more  than  jus¬ 
tifies  the  practice  advocated  by  this 
column  that  reporters  be  instructed  in 
the  use  of  the  camera. 

«  *  « 

PT.,  Los  -Angeles — There  are  at  least 
•  a  half  dozen  manufanturers  of 
photo  flash  bulbs.  Experiments  con¬ 
ducted  by  the  author  of  this  column 
have  shown  that  the  Westinghouse  bulb 
gives  the  most  uniform  jierformancc  un¬ 
der  average  conditions. 


C.  S.  C.,  Detroit — .After  carefully 
examining  your  negatives,  your  fault 
seeni-s  to  lie  with  your  synchronizer. 
Try  adjusting  your  tripper  a  little  finer. 
With  the  proper  adjustment  you  can 


easily  shoot  at  l/20()th  of  a  second  at 
your  lens  is  a  very  fast  one. 

R.  L.  S.,  Utica— The  recommenda. 
tion  of  this  column  th^t  reporters  b^ 
come  proficient  in  the  use  of  camerai 
does  not  necessarily  mean  that  they  naat 
familiarize  themselves  with  darkroga 
technique.  While  the  latter  is  desirahU 
this  work  may  be  left  to  compete 
darkroom  men. 


A.  P.  DIRECTORS  TO  MEET 

Report  on  Radio  Activities  May 
to  Special  Study 

.A  report  by  Jackson  Elliott,  assistat 
general  manager,  on  the  latest  develop, 
ments  in  radio  newscasting  will  be  pn. 
sented  to  the  board  of  directors  of  the 
Associated  Press  at  their  meeting  g  , 

New  York  City  beginning  Ort  2. 

This  is  one  of  the  many  subjects  to  he  j 
discussed  at  this  session. 

Since  April  the  .A.  P.  has  circulariai 
those  of  its  members  who  own  radio 
stations  or  are  specially  informed  oe 
the  subject  of  newscasting  as  to  th« 
ideas  on  the  position  of  the  .A.  P,  ig 
varying  degrees  there  is  a  notable  shift  i 
in  opinion  recorded  by  the  letters  as  i 
contrasted  with  views  held  by  these  ! 

men  three  and  four  years  ago.  It  is  i 

expected  that  out  of  the  directors’  -  i 

meeting  will  come  a  recommendatioo  f 
that  the  problem  lie  turned  over  to  a  ' 
special  group  of  directors  for  further  : 
study. 

WRITER  “RUN  OUT  OF  TOWN"  ^ 

Sent  as  a  rejxirter  last  week  for  the  c 

Muncie  (Ind.)  Urcss  to  cover  a  bitter  fi 

school  board  fight  in  nearby  .Alexandria, 

John  Lewellen  was  “run  out  of  town”  “ 
by  irate  citizens  who  thought  he  was  a 
“stooge”  for  one  of  the  unpopular  fac-  ” 
tions  in  the  town’s  education  scrap, 

They  told  him,  when  he  protested  his 
innocence,  that  they  didn’t  fielieve  he 
was  a  reporter  from  Muncie  and  that  ,  ^ 

even  if  he  was  he  should  lie  run  out  on  |  ’ 

general  principles  because  of  their  feel¬ 
ing  for  .Muncie.  Lewellen  left.  ,  " 


UNDER  THE  WIRE 


The  merry-go-round  of  closing  dates  and  deadlines  are 
circus  enough  for  any  production  department  to  worry 
about.  The  one  sure  way  of  getting  in  under  the  wire  is 
to  send  all  your  mats,  engravings,  electros,  and  printed 
matter,  whether  urgent  or  routine,  by  Railway  Express. 
A  telephone  call  starts  it  all.  We  pick  up  your  shipments, 
rush  them  at  passenger  train  speed,  and  deliver  them  to 
destination  in  all  important  cities  and  towns,  without 
extra  charge.  And  remember,  urgent  publication  ship¬ 
ments  are  delivered  days,  nights,  and  Sundays,  holidays 
included.  Low  rates.  •  •  •  For  service  or  information 
simply  telephone  the  nearest  Railway  Express  Agent. 
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Editorial  Cliches  Scored  by 

Chester,  Pa.,  Circulation  Manager 


l^derii  of  the  Inter-Slate  (arrulalioii  Maiiapers  Asgociatioii  at  their  fall  meet- 
ini  in  Atlanta'  t^ily.  From  left  to  right,  fitting,  are  C.  H.  Roherts.  C'/wrles/on 
(W  Va  )  Gazette,  second  vice-president;  C.  H.  Stretch,  Philadelphia  Bulletin, 
first  vice-president;  I.  Isenherg,  Seuurk  (N.  J.)  Star-Eagle,  president,  and  Charles 
K  Blasser  York  (Fa.)  Dispatch,  secretary-treasurer.  From  left  to  right  standing 
7re(;eorge  W.  Manning,  Sharon  (Fa.)  Herald,  G.  W.  Stabler,  Williamsport  (Fa.) 

Grit  and  W.  R.  Rauck,  Pittsburgh  P^ess.  directors. 


iSpc.  ial  to  Koitob  &  Publisher) 

ATLANTIC  CITY,  Sept.  17— -A 
{x  newspaper  page  is  a  dictionary  ot 
cliches,  l)ecause  copyreaders  trying  to 
fit  ideas  into  headline  space  get  into  the 
liabit  of  "flaying,”  "rapping,”  “blasting” 
and  "fleeing.” 

The  newspaix;r  which  omits  a  picture 
may  be  scooi>ed  but  nevertheless  its  very 
omission  sometimes  wins  friends  among 
the  readers. 

Inconsequential  jiolice  court  nc>tes  are 
a  waste  of  space;  nobody  cares  about 
them. 

.More  time  should  be  spent  on  news 
interpretation. 

These  are  some  of  the  ideas  presented 
at  the  fall  meeting  here  of  the  Inter- 
State  Circulation  Managers  .Association, 
to  delegates  from  Pennsylvania,  New 
Jersey,  Maryland,  District  of  Columbia, 
West  Virginia  and  Delaware  by  Harry 
W.  Cullis  of  the  Chester  (Fa.)  Times. 

"I  have  heard  discussions  on  the 
power  of  the  press,”  Cullis  reported. 
“Otfinions  vary.  I  for  one  have  never 
doubted  the  fact,  for  I  have  witnessed 
conclusive  demonstrations  that  the 
power  has  not  diminished.  It  lies 
dormant  until  awakened. 

“The  editorial  page  may  no  longer 
be  a  moulder  of  public  opinion  but  the 
news  pages  have  always  held  the  so- 
called  power.  Newspaiiers  must  awake, 
however,  to  the  trend  of  the  times  and 
seize  the  opportunity  if  the  want  to 
keep  their  place  in  the  sun.” 

Cullis  began  with  a  subject  the  copy 
desk  considers  sacred  to  itself — ^the 
makeup  of  the  page  of  news. 

He  praised  the  experiment  tried  on 
the  Cleivland  Press,  of  using  7  point 
type  on  an  Sj^-point  slug,  making  head¬ 
lines  of  bodoni  bold  upper  and  lower 
without  letter  count,  and  dropping  the 
extra  banks.  "The  chunks  of  white 
space.”  Cullis  asserted,  “lift  the  page. 
The  headliners  are  emphatic  because  of 
the  sharp  contrasts.  They  tell  stories 
more  naturally  and  conversationally  be¬ 
cause  the  writer  can  pick  his  words.” 

Cullis  also  commented  that  “to  get 
every  detail  and  get  the  pictures  of 
everyone  connected  with  a  murder  is 
the  news  editor’s  ambition,  yet  re.straint 
sOTetimes  wins  friends,  in  the  case 
°  f  woman  who  killed  her  husband  for 
referring  to  her  child  by  a  former  mar- 
nage  to  an  Italian  as  a  ‘wop,’  one  paper 
omitted  the  picture  of  the  child,  and 
instead  of  the  circulation  department 
complaining,  it  reported  that  ‘everyone 
out  our  way  had  a  kind  word  for  us’.” 

Another  of  the  circulation  man’s 
points  was  that  “a  newspaper  should 
aiKuss  editorially  the  outstanding  State 
and  national  happenings.  One  nation¬ 
ally  recognized  metropolitan  daily  de¬ 
voted  columns  to  the  United  States 
going  off  the  gold  standard,  and  if 


the  reader  was  patient  enough  to  finish 
the  verlK'se  article  he  was  no  wiser. 
A’et  buried  on  the  financial  page  the 
financial  editor  gave  a  very  clear,  con¬ 
cise  and  accurate  account  of  what  had 
happened  and  what  it  meant. 

"ilow  much  lietter  would  it  have 
been  to  mark  the  financial  editor’s  ar¬ 
ticle  P-1  where  all  might  read  it. 

“More  care  should  be  taken  in  re¬ 
porting  and  editing  crime  stories.  .A 
gangster  should  be  the  object  of  scorn 
instead  of  a  mock  heroic  role.  That 
breed  thrives  upon  publicity. 

“How  many  of  our  readers  can  digest 
the  happenings  in  Congress  and  discuss 
them  intelligently  after  reading  the  ar¬ 
ticles  as  written?  .A  little  time  devoted 
to  interpreting  the  leading  news  articles 
could  build  more  goodwill  for  a  news¬ 
paper  than  a  flock  of  so-called  goodwill 
features  or  contests.” 

Another  circulation  manager,  Jere  C. 
Healy  of  the  Passaic  (N.  J.)  Herald- 
News,  declared  emphatically  that  “news¬ 
papers  in  a  competitive  field  can’t  afford 
to  drop  radio  programs  except  by  agree¬ 
ment  among  themselves. 

“We  can’t  get  away  from  the  fact 
that  the  radio  programs  have  a  tre¬ 
mendous  reader  interest,  and  whether 
they  are  to  be  run  in  our  daily  papers 
free  of  charge  or  whether  we  collect 
for  this  as  advertising,  the  fact  remains 
that  our  .American  public  wants  it  and 
will  not  worry  whether  it  is  paid  for. 
The  public  is  not  interested  in  the 
mechanics  of  our  business  or  how  we 
ke'-  going  and  out  of  the  red.” 

Charles  T.  Buck,  IVilkes-Barre  (Pa.) 
Titnes- Leader,  declared  that  “the  circu¬ 
lation  manager  wants  home  delivery  be¬ 
cause  it  means  steady  figures.  The  ad¬ 
vertising  manager  wants  more  home  de¬ 
livery  circulation  because  he  must  make 
his  advertising  dollar  work  harder.  The 
merchant  wants  it  because  he  feels  that 
paid  for  home  delivery  goes  into  homes 
that  have  a  regular  income,  and  goes 
there  regardless  of  weather.  The  pub¬ 
lisher  wants  it  l^cause  it  is  easier  to 
sell  to  the  advertiser  and  it  more  stable, 
and  the  readers  want  it.  Anyone  who 
has  sat  at  a  telephone  when  the  press 
broke  down  will  bear  witness  to  this.” 

Robert  L.  McLean,  Philadelphia  Bul¬ 
letin,  surveyed  the  changes  of  the  past 
year  in  Pennsylvania  laws  relating  to 
newspaper  boys,  finding  that  “boys  who 
sell  for  themselves  may  continue  the 
minimum  age  of  12;  employed  news¬ 
paper  boys  must  be  14  and  have  an 
employment  certificate  until  16;  hours 
for  both  are  6  a.  m.  to  8  p.  m.  until 
they  are  past  16;  and  the  employed 
newspaper  boy  is  not  permitted  to  work 
more  than  51  hours  a  week  including 
his  hours  in  school. 

“With  that  matter  fixed,  part  of  our 
job  is  helping  our  boys  toward  good 
citizenship.” 


Jioche^tei. 


Buildins  Permits 
in  Rochester  UP  . . .  78% 

^  Passenger  Car  Sales 
in  Rochester  UP  . . .  40% 

Bank  Clearings 
in  Rochester  UP  ...  1  2% 

^  Factory  Payrolls 

in  Rochester  UP  ...  21% 


★ 


The  Rochester  Times-Union  and  Democrat  &  Chronicle 
offer  a  complete  and  economical  coverage  of  the  Rich 
Rochester  Market.  Reaching  practically  every  one  of  the 
able-to-buy  families  in  the  city  and  trading  area,  these 
newsi>ap>ers  directly  influence  the  buying  habits  of  families 
who  spend  more  than  $288,000,000.  each  year.  An  inquiry 
will  bring  further  details,  together  with  an  outline  of  the 
merchandising  assistance  which  the  Times-Union — Demo¬ 
crat  8s  Chronicle  offer  to  advertisers  of  reputable  pwoducts. 


J.  P.  McKlNXEY  and  SON 

NATIONAL  REPRESENTATIVES 
NEW  YORK  CHICAGO  SAN  FRANCISCO 


THE  GANNETT  NEWSPAPERS 

The  Rochester  Times-Union,  The  Rochester  Democrat  fls  Chronicle,  The 
Hartford,  Conn.,  Times,  The  Elmira  Star-Gazette,  The  Elmira  Advertiser, 
The  Elmira  Telegram,  The  Utica  Observer-Dispatch,  The  Utica  Daily  Press, 
The  Ithaca  Journal,  The  Newburgh  News,  The  ^acon  News,  The  Albany 
Knickerbocker  Press,  The  Albany  Evening  News,  The  Ogdensburg  Journal, 
The  Plainfield,  N.  J.,  Courier-News,  The  Olean  Times-Herald,  The  Malone 
Telegram,  The  Danville,  Ill.,  Commercial-News,  The  Saratoga  Springs 
Saratogian. 
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N.  Y.  Realty  Association  Holds 

Classified  Copy  Competition 


By  L.  P.  UKELY 

A  FEATURE  of  the  thirty-first  an-  brokers 
nual  convention  of  the  Real  Estate 
Association  of  the  State  of  New  York, 
held  at  Jamestown,  Sept.  19-21,  was  to 
be  a  competitive  exhibition  of  newspa¬ 
per  classified  for-sale  advertising  which 
had  been  successfully  used  by  associ¬ 
ation  members. 

The  exhibition  and  contest  was 
staged  as  a  means  of  emphasizing  the 
value  of  good  copy  and  stimulating  in¬ 
telligent  thought  on  the  question  of  real 
estate  advertising. 


Rules  laid  down  by  the  committee 
•  in  charge  were  published  prior  to 
the  conclave  in  the  New  York  Herald 
Tribune  and  are  as  follows: 

“Each  member  is  invited  to  exhibjt 
one  or  two  (not  more  than  two)  classi¬ 
fied  ‘for  sale’  advertisements  that  he 
has  used  during  the  last  three  years 
that  have  proven  unusually  effective  or 
that  he  feels  to  be  good  advertise¬ 
ments. 

“The  advertisement  exhibited  must 
be  a  clipping,  a  photostat  copy,  or  cer¬ 
tified  copy,  displayed  or  mounted  on 
exhibitor’s  letterhead. 

“It  cannot  be  an  advertisement  writ¬ 
ten  especially  for  the  occasion.  The 
copy  submitted  must  have  the  date  of 
its  appearance  and  newspaper  used. 

“Entries  must  be  mailed  in  advance 
of  convention  or  turned  in  to  commit¬ 
tee  not  later  than  Sept.  19,  the  first  day 
of  the  convention. 

“Entries  should  be  mailed  to  (place). 
“Any  member  is  eligible  to  exhibit 
any  advertisement  even  if  not  attend¬ 
ing  the  ccHivention.” 


CM. 
.  As: 


CARROLL,  a  director  of  the 
Association  of  Newspaper  Classi¬ 
fied  Advertising  Managers,  offered,  on 
behalf  of  his  organization,  an  award  to 
be  presented  to  the  winning  exhibitor. 
The  five  best  advertisements  were  to  be 
selected  by  a  committee  composed  of  one 
member  of  the  Real  Estate  Associ¬ 
ation  and  two  classified  advertising 
managers.  Anthony  T.  Powderly, 
classified  manager  of  the  Rochester 
Democrat  &  Chronicle,  was  asked  by 
Mr.  Carroll  to  present  A.N.C.A.M.’s 
award  to  the  winner. 

At  least  three  other  prizes  were 
offered  exhibitors  by  the  Real  Estate 
Association. 

*  *  * 

SUCH  co-operation  between  classified 
managers  and  real  estate  boards  and 
associations  can  become  extremely  valu¬ 
able  to  all  parties  concerned.  Realty 


will  begin  to  give  greater 
thought  to  the  preparation  of  their  ad¬ 
vertising  copy  which,  quite  naturally, 
should  tend  to  improve  the  quality  and 
widen  the  scope  of  results. 

Classified  departments,  armed  with 
publicity  clippings  and  copy  sugges¬ 
tions  emanating  from  such  contests, 
would  find  a  broker  audience  receptive 
to  well-founded”  and  proven  ideas  re¬ 
garding  the  kind  of  classified  copy  tliat 
should  be  utilized  in  making  various 
realty  offerings. 

It  is  not  inconceivable  that  similar 
state  contests  could  be  held  in  co-oper¬ 
ation  with  classified  managers  therein. 
Perhaps,  by  1937  say,  winning  exhibi¬ 
tions  from  a  majority  of  states  could 
be  judged  on  a  national  basis  at  the 
National  Real  Estate  Board  Conven¬ 
tion. 

*  *  * 

Every  once  in  a  while  some  iiaper 
sends  in  an  engrossing  story  of  ex¬ 
traordinary  results  from  a  want  ad  or 
maybe  a  situation  of  pathos  and  sorrow 
that  became  transformed  into  happiness 
and  rejoicing  because  of  a  few  agate 
lines. 

So,  after  that  introduction,  we  must 
report  that  the  C-P  Syndicate  of  Hous¬ 
ton,  Tex.,  creator  of  the  newspaper 
feature,  “Food  Oddities,”  recently  se¬ 
cured  a  contract  from  the  London  Illus¬ 
trated  Press  by  means  of  a  few  lines  on 
the  classified  page  of  Editor  &  Pub- 

LISHBlt. 

C-P  Syndicate  is  composed  of  Stan¬ 
ley  H.  Christianson  and  Clarence  W. 
Payne.  They  went  to  Houston  ten 
years  ago  from  Chicago  and  Cincinnati, 
respectively.  They  became  acquainted 
while  working  for  the  same  advertis¬ 
ing  agency,  which  they  left  to  form 
their  own  advertising  service. 

They  stumbled  on  the  odd  food  idea 
while  doing  some  research  for  a  client. 
They  jott^  down  that  particular  item 
and,  as  their  vision  of  possibilities  en¬ 
larged,  spent  their  spare  time  for 
months  in  adding  to  the  small  but 
growing  supply  of  information  about 
the  peculiarities  of  certain  edibles. 

“F(^  Oddities”  appears  once  a  week 
and  is  three  columns  by  ten  inches, 
amply  illustrated.  The  feature  tells 
readers : 

That  because  KinK  James  I  of  England 
so  enjoyed  a  certain  cut  of  beef  on  a  visit 
to  Lancashire  and  knighted  it,  we  have  sir¬ 
loin. 

That  peanuts  or  ground-nuts  are  not  nuts 
for  they  belong  to  the  nea  and  bean  family. 

That  King  Louis  XVI  of  France  wore 
flowers  of  the  potato  in  his  buttonhole  to 
IKipularize  the  potato  as  food. 


That  Chinese  fishermen  train  cormorants, 
large  birds,  to  sit  on  the  sides  of  small 
boats,  from  which  they  dive  into  the  water 
for  fish.  A  ring  is  placed  around  each  bird’s 
neck  so  they  will  not  eat  the  larger  fish. 

It  is  said  each  bird  averages  about  100  fish 
per  hour. 

Lundon  Illustrated  News  will  repre¬ 
sent,  and  handle  the  sale  of,  “Food 
Oddities”  throughout  the  British  Em¬ 
pire. 

TWENTY-FOUR  hours  after  last 
week’s  Editor  &  Publish^  came 
off  the  press  containing,  on  this  page, 
a  story  about  Hiram  Mann’s  campaign 
for  unpaid  Navy  Yard  wages.  New 
York  newspapers  front-paged  articles 
revealing  the  realization  of  Mr.  Mann’s 
goal  during  the  past  27  years. 

To  quote  the  New  York  Times: 

“In  the  closing  hours  of  its  seventy- 
fourth  session  the  United  States  Con¬ 
gress  finally  passed  a  bill  to  pay  over¬ 
time  wages  to  1,‘WX)  Navy  Yard  work¬ 
ers,  due  for  more  than  50  years. 

“The  legislation  in  question  has  been 
passed  in  one  House  or  the  other,  but 
never  both,  five  times  in  the  last  24 
years.  Last  March  Senator  Walsh  of 
Massachusetts  introduced  it  again.  It 
passed  both  Houses  and  President 
Roosevelt  signed  it  on  Aug.  29. 

“The  act  in  question  calls  for  the 
payment  of  $332,342.74,  ‘or  so  much 
thereof  as  may  be  necessary’  for  the 
payment  ‘in  full’  of  the  claims  approved 
years  ago  by  the  Court  of  Claims. 

“In  the  last  paragraph  of  the  act 
there  is  a  provision  for  a  deduction  for 
legal  services  of  10  per  cent  of  all 
claims  to  be  paid.” 

Mr.  Mann’s  picture  was  carried  with 
continuation  of  the  story  on  page  two. 

Backbone  of  his  lengthy  and  inten¬ 
sive  drive  included  running  for  Con¬ 
gress  eight  times  and  classified  adver¬ 


tising  in  Public  Notice  columns  of  tig 
Times.  He  estimates  that  he  has  sDcnt 
from  $15,000  to  $20,000,  not  countiig 
his  time,  but  he  doesn’t  need  a  profe^ 
of  mathematics  to  figure  where  ht 
stands  from  now  on. 


CHANGES  IN  MILWAUKEE 

Arthur  Wood,  publicity  director  of 
the  Gus  Bias  Company,  Little  Rock, 
Ark.,  has  joined  the  advertising  staS 
of  the  Milwaukee  IVtsconsin  News  it 
was  announced  by  Benn  Kinovsky,  jij, 
vertising  director,  this  week.  Ur 
Wood  left  Milwaukee  about  a  year  ago 
having  served  the  Boston  Store  as  ad¬ 
vertising  manager  for  three  years 
His  advertising  career  includes  four 
years  of  association  with  the  Reese  Ad-  I 
vertising  Agency  of  New  Orleans,  and  ' 
four  years  with  S.  &  R.  LaMrw  ' 
(Columbus,  O.  Kenneth  Reese,  associ¬ 
ated  with  the  News  previously  from  [ 
1923  to  1930,  and  in  the  latter  year  as 
local  advertising  manager,  has  rejoined 
the  staff.  During  the  last  five  yean  ^ 
Mr.  Reese  has  been  with  the  Milumktt 
Jourtutl  and  the  Milwaukee  Sentind, 
R.  V.  Zimmerman,  who  entered  the  dis^ 
play  division  from  the  classified  depart¬ 
ment  early  in  1934,  has  been  appointed 
manager  of  the  New  Business  depart¬ 
ment.  L.  H.  Seifert  has  been  advanced 
from  the  classified  department  to  fin 
the  vacancy  created  by  Mr.  Zimmer¬ 
man’s  advancement. 


PHILADELPHIA  DAILY  IS  21 

The  Philadelphia  Evening  Ledger  ob¬ 
served  its  21st  anniversary  Sept.  14.  A 
four-column  reproduction  of  the  upper 
part  of  page  one  of  the  initial  issue 
which  appeared  shortly  after  the  start 
of  the  World  War,  illustrated  a  story 
on  the  daily’s  birthday. 


AMERICA  AND  HER  NEWSPAPERS  HAVE  ALWAYS  KEPT  MARCHING  ON  I 


Once,  the  Country  was  content 
to  remain  snowbound,  but 
that*s  not  true  today. 

"MMPROVEr^ 

is  the  demand  of  Progress 

The  snow  storm  scarcely  sets  a  start  on  the  roads  today  before  the  snow 
fishters  are  at  work  to  keep  the  roads  open.  “Speed”  and  “efficiency”  are 
always  crowdin3  for  better  performance.  Recosnition  of  this  has  been  the 
factor  which  has  kept  Wood  Dry  Mats  just  ahead  of  the  needs  of  modern 
newspaper  publishins  during  the  past  twenty  years.  There's  assurance  in 
the  Wood  slogan 


// 


IMPROVEr^ 


FLONC  CORPORAnON 

HOOSICR  FALLS.  N.Y. 


Circulation  Gains 
and  Leadership 

.  .  .  from  proven  contests 


Newspapers  that  employ  Pub¬ 
lishers  Service  contests  are  up  in 
front  when  audits  occur.  Their  circula¬ 
tions  show  healthy  gains  over  previous 
periods,  with  increases  that  often  bring 
leadership. 

The  popularity  and  broad  appeal  of 
outstanding  American  artist-humorists 
such  as  Peter  Arno,  John  Held,  Jr.,  and 
Roland  Coe,  contribute  to  the  success 
of  these  contests  which  are  timely, 
practical,  and  self-financing. 

You  assume  no  risk  or  obligation  when 
you  select  a  Publishers  Service  contest 
most  appropriate  to  your  requirements. 


‘Details  oAvailable  at 

Publishers  Service 

COMPANY,  INC. 

75  WEST  STREET,  NEW  YORK,  N.  Y. 


WOOD  DRY  MATS  ARE  NOW  USED  BY  A  MAJORITY  OF  THE  DAILIES 
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Marking  the  Market  Places 

With  Our  MARKET  GUIDE 


•  Once  a  year  EDITOR  &  PUBLISHER  makes  a  check-up  on  the  nation's 
market  places  for  advertised  merchandise  distributed  through  daily  newspaper 
centers.  Year  after  year,  since  1924,  EDITOR  &  PUBLISHER  ferrets  out  the 
extent  of  growth  registered  in  more  than  1400  daily  newspaper  cities  and  towns 
Irom  Gull  to  Lakes  and  from  Coast  to  Coast. 

•  It  is  a  colossal  census  of  firesides,  families  and  fortunes — a  veritable  encyclo¬ 
pedia  ol  distribution  channels,  and  it  furnishes  the  basis  for  market  coverage 
calculation  without  which,  sales  and  services  to  the  nation's  most  enterprising 
workers  could  not  be  e.xecuted  on  the  large  present  scale. 

•  EDITOR  &  PUBLISHER'S  Annual  Market  Guide  is  the  blueprint  for  the 
Sales  Manager  and  the  route  list  for  his  salesmen.  It  shows  the  Advertising 
Manager  of  firms  that  advertise  where  money  Invested  in  newspaper  adver¬ 
tising  will  bring  forth  most  in  sales  to  consumers  and  profits  to  the  house. 

•  The  1936  Market  Guide  will  excel  this  year  in  the  attention  it  will 
receive  from  national  advertisers  and  advertising  agencies  because  ol  the  favor¬ 
able  trend  toward  newspapers  as  national  media. 

•  Representation  from  you  in  the  advertising  columns  of  the  1936  Market 
Guide  will  be  your  mark  of  faith  in  your  own  medium.  Will  your  advertisement 
be  in  the  1936  edition? 

•  Forms  close  November  9.  The  coupon  is  for  your  convenience  in  reserving 
space. 


MAKE  YOUR 
MARKET  GUIDE 
RESERVATION 

NOW 


EDITOR  &  PUBLISHER, 

Suite  1700  Times  Bldg., 

1475  Broadway 
New  York,  N.'^Y. 

Kindly  reserve  page  for  us  in  your  Market  Guide  for  1936. 

Signer . 

Paper . 

City . 

State . . . . 

All  advertising  in  the  Market  Guide  is  sold  at  the  following  rates:  $250.00  per  page;  $140.00  per  half 
page;  $100.00  per  third  page;  $75.00  jjer'quarter  page;  $50.00  p)er  eighth  page;  $30.00  per  sixteenth  page; 
$21.00  for  2  inches;  $10.50  for  1  inch. 


ACTUAL  experience 
now  more  than  ever 


th.at  while  the  idea  was  generally  ap-  now  engaging  the  Spa’s  medical  staf 
proved  “in  principle,’’  its  execution  had  may  eventually  discover  the  causes  ol 
hecn  delayed  and  blocked  by  numerous  various  cardiac  ailments — an  achie1^ 
local  situations.  ment  which  would  equal  in  important 

Mr.  Haker,  reporting  on  his  reor-  all  that  medicine  has  accomplished  sinq 
ganization  of  the  school  during  the  past  its  l)eginnings.  Several  publishers  at. 
year,  expressed  “unlimited  faith  in  the  cepted  Mr.  iSeazell’s  invitation  to  try  tl* 
soundness  of  the  academic  system  of  mineral  baths  and  also  the  nine-hoit 
training  youth  for  vocations.’’  The  ap-  golf  course  adjoining  the  hotel.  Thij 
prenticeship  system  of  training  young  layout  was  especially  designed  for  h<an 
men  for  the  printing  trade  is  too  slow,  sufferers,  he  said,  with  no  grades  ij 
too  costly,  uncertain  and  inefficient  to  excess  of  2  per  cent,  but  was  so  scio- 
warrant  its  continuance,  he  said,  and  the  tifically  trapped  as  to  demand  skill  with 
printing  art  should  abandon  it  as  the  every  club.  Golf  is  now  a  part  of  the 
medical,  legal,  and  engineering  profes-  therapeutic  regimen  of  the  Spa,  he  said 
sions  did  more  than  a  century  ago.  The  golf  tournament  was  held  Moo- 

Arguing  for  the  project  he  has  long  day  afternoon  at  the  McGregor  Course, 
advocated,  a  “temple  of  the  fourth  es-  near  Saratoga,  under  the  chairmanship 
tate,”  a  newspaper  research  foundation,  of  Henri  M.  Hall,  Javivstmim  Jounai. 
Mr.  Baker  recommended  that  a  director  Anecdotes  of  the  great  and  near  great 
of  extension  be  apiwinted  with  a  strong  of  American  sport  and  politics  provided 
supporting  committee.  the  entertainment  feature  at  the  in- 

"The  assessment  plan  can  continue  in-  formal  banquet.  The  speaker  was  C 
delinitely  and  suppetrt  minor  projects  of  William  13uncan,  columnist  of  the 
the  school,”  he  concluded,  “but  the  pier-  Philadelphia  Ei'cninff  Ledger. 

manent  support  of  the  faculty,  the  build-  - 

ings,  cost  of  equipment  must  come,  as  W.  G.  H.  FINCH  LEAVES  F.  C.  C. 
it  has  in  all  other  fields  of  education,  iiii  d 

through  endowment  and  gifts  from  men  Former  Hearst  Radio  Man  Returai  to 
and  women  with  high  ideals  and  imagin-  Private  Practice 

ation  to  see  into  the  future.  There-  \v.  G.  H.  Finch,  a  resident  of  Xn 
fore  let  us  frankly  approach  our  philan-  York  and  former  chief  engineer  of 
thropists  with  an  appeal  to  establish  a  Ilearst’s  radio  enterprises,  who  has 
place  of  learning,  a  temple  of  the  fourth  served  as  assistant  chief  engineer  d 


N.  Y.  STATE  PUBLISHERS  WILL  CHARTER 
EMPIRE  SCHOOL  UNDER  REGENTS 


Association  Adopts  New  Dues  Plan,  Eliminating  Special  .Assess¬ 
ments — Unemployment  Insurance  Law  Explained 
by  Senator  Byrne 
By  ARTHUR  ROBB 

SARATOG.\  SPRINGS,  N.  Y.,  Sept,  he  predicted,  new  and  special  conditions 
17 — Another  step  toward  the  real-  would  undoubtedly  arise  to  be  decided 
ization  of  the  piercnnial  ambition  of  the  by  the  commissioner. 

New  York  State  Publishers  Associa-  A  great  body  of  now  non-existent  in- 
tion— the  creation  of  a  great  institute  formation  has  to  be  assembled  and 
of  journalistic  education  and  research —  analyzed  before  a  wheel  can  turn  for 
was  taken  at  the  association’s  fall  meet-  the  execution  of  the  statute,  he  said, 


Outside  the  new  Gideon  Putnam  Hotel  at  Saratoga  Spa,  President  J.  Noel  Mary, 
New  York  State  Publishers  Association,  President  Jerome  D.  Barnum  of  the 
A.N.P.A.  and  Edward  H.  Butler,  Buffalo  News,  were  pictured  during  the  New 
York  Meeting. 


ing  here  yesterday  and  today.  Upon  ixiinting  out  that  this  task  alone  will 
the  recommendation  of  John  W.  Baker,  provide  work  for  many  thousands  of 
director  of  the  Empire  State  School  of  men  and  women  during  the  next  year. 
Printing,  it  was  voted  to  seek  a  charter  The  commission  will  require  complete 
for  the  school  from  the  state  Board  of  statistics  on  the  earnings  of  the  great 
Regents,  meeting  the  stringent  require-  group  to  which  the  law  will  apply — 
ments  of  curriculum  and  resources  and  those  employed  at  manual  labor  and 
gaining  recognition  for  the  school  as  earning  less  than  $50  a  week  or  $2,500 
an  educational  institution.  ^  year  and  the  volume  and  method  of 

Qosely  connected  with  the  school  collection  of  employers;  contr^utions  to 

question  is  that  of  membership  dues,  m 

which  the  association  placed  on  a  new  ^^^er  these  data  are  assembled 
basis.  Until  now,  dues  have  been  used  President  Macy  was  authorized  to 
for  headquarters  office  expenses,  with  appoint  a  committee  to  co-operate  with 
the  funds  contributed  by  the  association  ^  similar  group  of  the  New  York  City 
toward  the  Empire  State  School  com¬ 
ing  from  special  assessments. 

Since  the  June  meeting,  a  commit¬ 
tee  headed  by  President  J.  Noel  Macy, 

Westchester  Newspapers,  has  been 
working  out  a  new  schedule  to  provide 
sufficient  revenue  for  both  headquarters 
and  school  without  additional  assess¬ 
ments.  As  adopted  today,  it  provides 
a  scale  ranging  from  $115  a  year  for 
newspapers  of  less  than  5,000  circula¬ 
tion,  to  $800  a  year  for  newspapers  of 
more  than  100,000  circulation.  Adop¬ 
tion  of  the  schedule  means  small  reduc¬ 
tions  in  the  total  payments  of  35  mem¬ 
bers,  and  increases  ranging  from  $1.24 
to  $100  for  12  members.  Others  did 
not  change.  Great  satisfaction  was  ex¬ 
pressed  by  the  officers  in  the  fact  that 
the  new  set-up  gives  the  school  the 
financial  support  of  the  entire  member¬ 
ship. 

With  several  important  wage  scale 
negotiations  pending  during  the  next 
year,  the  association  voted  to  increase 
the  headquarters  budget  $1,500  and  en¬ 
gage  assistance  for  Karl  H.  Thiesing, 
executive  secretary.  The  association’s 
contribution  to  the  school  will  again  be 
$6,500  for  the  coming  year. 

The  annual  meeting  will  be  held  in 
January,  probably  at  Syracuse. 

Unemployment  insurance  was  the 
major  topic  at  the  opening  session  Mon¬ 
day.  The  subject  was  presented  by 
State  Senator  William  T.  Byrne,  father 
of  the  New  York  State  legislation  en¬ 
acted  this  year,  in  a  clause-by-clause 
analysis  of  the  new  law.  Lively  in¬ 
terest  was  exhibited  by  the  entire  group 
in  the  law’s  probable  operation,  but  the 
Senator  was  unwilling  to  commit  him¬ 
self  deeply  on  the  specific  questions 
raised  by  his  audience.  While  the  ad¬ 
ministration  of  the  law  would  be  guided 
largely  by  the  state’s  experience  with 
the  workmen’s  compensation  structure, 


Goodrich 

“  ....  Unaffected 

by  changes  of  tem¬ 
perature  or  humidity.” 
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PENNSYLVANIA 

Industry,  Employment  and 
Trade  Begin  Best  Fall  Season 
in  Years 

Pennsylvania  enters  Fall  “hitting  on  all  six”  at  a  business  pace 
which  surely  is  “going  places”  during  these  coming  cooler 
months.  Here  are  some  [)ertinent  examples  of  this  marked 
activity  as  shown  in  six  of  her  leading  buying  power  indices,  not 
to  mention  various  others: 

20,000  men  have  gone  back  to  work  during  a  single  week  in  the 
aiitliracite  coal  regions.  Steel  output  is  up  to  50  per  cent  of 
ingot  production  capacity;  this  means  32  per  cent  above  1934 
and  increased  employment.  Another  allotment  totalling 
$25,551,000  has  been  approved  by  the  President  for  the 
Commonwealth’s  WPA  program.  This  means  new  jobs  for 
thousands. 

Telephone  installation  increases  were  reported  by  the  leading 
company,  for  the  first  time  since  1929,  for  August.  It  is  esti¬ 
mated  that  check  payments  are  12  to  15  per  cent  above 
September,  1934.  Retail  sales  continue  at  generally  higher 
levels  than  a  year  ago. 

The  above  economic  improvements  prevail  tluroughout  the  12 
prosperous  trade  areas  and  their  13  key  cities  as  included  in 
the  intra-state  group-market  presented  here.  Business  is 
humming  in  this  major  “3,000,000  Market.”  “Go  places”  with 
it  this  Fall — to  your  increased  profit. 

This  can  be  best  achieved  by  only  one  system — and  “the  only 
system,”  as  most  National  Advertisers  will  testify  to: — linage 
in  the  18  leading  papers  named  here.  “Ask  any  National 
Advertising  Agent  why,”  or  put  this  question  to  these  papers. 
They’ll  “tell  you” — very  much  to  your  advantage  this  Fall. 


Circu- 

2,500 

10,000 

lation 

lines 

lines 

fBeaver  Falls  News  Tribune _ 

..(E)  8,375 
..(E)  21,945 

.04 

.04 

•*Che8ter  Times . 

.09 

.08 

tfClearbeld  Progress . 

..(E)  5,838 

.045 

.045 

'^Connellsville  Courier . 

..(E)  6,306 

.05 

.05 

tGreensburg  Beview>Tribune. (ME)  11,447 

.06 

.06 

f Hazleton  Plain  Speaker . 

fllazleton  Standard-Sentinel . 

•|(E)  22,302 

.08 

.07 

fLebanon  News-Times . 

..(E)  11,062 

.05 

.05 

*Scranton  Times . 

..(E)  50,817 

.15 

.14 

*Sharon  Herald . 

. .  (E)  7,124 

.04 

.04 

t'fTowanda  Daily  Keview . 

..(M)  5,424 

.045 

.04 

** Washington  Observer  and 
Reporter . 

(ME)  15,976 

.07 

.07 

•West  Chester  Local  News . . . . 

..(E)  10,092 

.05 

.05 

•Wilkes-Barre  'limes  Leader. . 

..(E)  28,753 

.08 

.08 

•Williamsport  Sun-Gazette  & 
Bulletin . 

.(ME)  25,065 

.10 

.10 

fYork  Dispatch . 

,..(E)  20,759 

.07 

.07 

*A.  B.  C.  Publishers’  Statement,  Oct.  1, 1934. 
fPublishers’  Affidavit,  Oct.  1,  1934. 

**A.  B.  C.  Publishers’  Statement,  April  1, 1935. 
ttPublishers’  Affidavit,  April  1,  1935. 
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QUAKER  OATS  BEGINS 
ITS  NEWSPAPER  COPY 

Dionne  Quintuplets  and  Magic  Menus 
Mark  Two  Campaigns  With 
Which  Company  Returns 
to  the  Newspapers 

{Special  to  Editor  &  Publisher) 

Chicago,  Sept.  17 — Quaker  Oats  Com¬ 
pany  this  week  launched  its  extensive 
black  and  white  advertising  series  on 
two  products,  Quick  Quaker  Oats  and 
Aunt  Jemima  i)ancake  flour.  The  two 


This  morning  the  Dionne  ‘Quints’ 


Copy  featuring  “Quints” 


campaigns  mark  the  return  of  the 
Quaker  company  to  newspapers  on  a 
large  scale  and  introduce  two  uni(iue 
copy  themes. 

Featuring  the  world-famous  Uionne 
quintuplets  in  the  opening  ad  on  Quick 
Quaker  Oats,  the  company  used  the 
pictures  of  the  "quints"  with  world  copy¬ 
right  credit  to  X.F..\.  Service,  Inc. 
The  copy  carried  the  news  headline 
of  :  “This  morning  the  Dionne  ‘Quints’ 
had  Quaker  ( )ats.’'  It  went  on  to  state : 

"For  a  few  ]X‘nnies,  your  ciiildren 
may  have  the  very  same  lirand  of  oat¬ 
meal  selected  by  the  experts  in  charge 
of  the  Uionne  ‘Quints.’  They  got  it, 
even  before  their  first  birthday,  because 
Quaker  Oats  does  children  such  a  world 
of  gixjd.  As  much  Vitamin  B  for  keep¬ 
ing  fit  in  Ic  worth  of  Quaker  Oats  as 
in  3  cakes  of  fresh  j'east!” 

The  ads,  which  will  appear  in  62 
dailes  in  51  major  cities,  together  with 
3,396  weekly  newspapers,  also  feature 
a  special  gift  offer  of  a  chromium  cereal 
bowl,  with  the  names  of  the  Quints  on 
the  rim,  for  two  Quaker  or  Mother’s 
Oats  trademarks  and  10  cents. 

Equally  attractive  and  jxrhaps  more 
unusual  was  the  opening  ad  of  the  Aunt 
Jemima  series,  based  on  the  theme,  “Let 
Aunt  Jemima  plan  your  meals  for  you.’’ 
The  advertisements  will  api>ear  each 
week  showing  a  different  menu  for  a 
full  meal  with  dishes  made  from 
Jemima  pancake  and  buckwheat  flour 
as  one  of  the  items. 

The  ads  will  give  eipial  prominence  to 
all  the  other  products  that  constitute 
the  meal,  not  mentioning,  however,  any 
brand  names  other  than  Aunt  Jemima. 
The  idea  affords  retailers  an  oppor¬ 
tunity  to  tie-in  with  local  ads  on  food 
items  mentioned  in  the  “Magic  Menu.’’ 

It  is  understood  that  General  Foods 
officiajs  thought  so  highly  of  the  tie-in 
possibilities  that  they  plan  to  mention 
Aunt  Jemima’s  “Magic  Menu"  on  the 
weekly  Log  Cabin  syrup  broadcast. 

In  conjunction  with  the  new’spaper 
ads,  Quaker  Oats  Company  is  offering 
a  recipe  book  entitled  “Aunt  Jemima’s 
Album  of  Magic  Menus’’  through 
coupons  in  the  newspapers  and  one  car¬ 
ton  top.  The  series  is  running  in  59 
newspapers  in  53  major  cities. 

Both  campaigns  are  being  placed  by 
the  Chicago  office  of  Lord  &  Thomas 
advertising  agency. 


“LOSS  LEADERS”  ENJOINED 

The  first  injunction  under  the  new 
Illinois  “fair  trade  practices”  act  was 
granted  Sept.  14  when  suit  was  brought 
by  Joseph  Triner  Corporation  to  pre¬ 
vent  E.  R.  Oransky,  Chicago  liquor 
concessionaire,  from  selling  two  brands 
of  Schenley  whisky  at  less  than  con¬ 
tract  prices  as  agre^  to  l>etween  manu¬ 
facturers  and  retailer.  The  act  is  de¬ 
signed  to  abolish  the  practice  of  sell¬ 
ing  well  known  products  as  “loss 
leaders.” 


WILL  TRIPLE  FUEL  DRIVE 


Pre«-to-Iog*  to  Be  Pu«hed  in  New(- 
paper  Campaign  Soon 

{Special  to  Editor  &  Publisher) 

Sax  Fkaxcisco,  Sept.  16 — hlncour- 
aged  by  the  success  of  a  campaign  last 
year,  the  maker  of  Pres-to-logs  will 
triple  the  1934  drive,  it  is  announced. 

Prcs-to-logs,  first  packaged  fuel  to 
be  sold  in  the  grocery  stores  of  the 
Pacific  Coast,  is  a  product  of  Wood 
Briquettes,  Inc.  This  firm  is  a  sub¬ 
sidiary  of  the  Weyerhaeuser  Lumber 
Conqiany,  owned  by  the  family  which 
recently  figured  in  the  nation’s  news 
when  George  Weyerhaeuser  was  kid¬ 
naped. 

The  campaign  will  start  soon  in  news- 
jiapers  with  small  "Get  Ready  for  Win¬ 
ter”  copy,  followed  by  five-column  by 
eight-inch  and  three-column  by  15-inch 
releases.  Mo.st  of  the  California  ad¬ 
vertising  will  be  in  the  five-by-eight 
size.  The  camimign  will  run  through 
January. 

Emil  Reinhardt  advertising  agency, 
Oakland,  Cal.,  released  the  California 
advertising. 

PEPSODENT  CONTINUES  TEST 


Will  Check  Value  of  Strip*  by  Sched¬ 
ule  in  Sunday  Newspapers 

In  an  effort  to  determine  the  Ijest 
tyjie  of  comic  or  continuity  strip  ad¬ 
vertising,  Pepsodent  Company,  Chicago, 
will  launch  an  extensive  test  campaign 
early  in  October,  Harlow  Rolx;rts.  Pep- 
siKlent  advertising  manager,  told  Editor 
&  Priii.isHER  this  week.  The  campaign 
is  really  an  extension  of  a  test  con¬ 
ducted  this  spring  in  four  cities.  .\t 
that  time  Pepsodent  first  introduced 
.\mos  ’n’  -Aiuly  as  comic  strip  char¬ 
acters.  The  new  series,  which  will  ex¬ 
tend  over  eight  weeks,  with  staggered 
schedules  in  the  Metropolitan  Group, 
Hearst’s  Comic  Weekly,  American 
li’eek/y  and  several  indeiiendent  Sun¬ 
day  newsiwixTS,  will  test  the  relative 
pulling  power  of  a  comic  strip  featur¬ 
ing  .\nios  'n'  .Viuly  adventures  against 
a  strictly  “.selling”  continuity  strip.  The 
camgaign  will  he  placed  by  Lord  & 
Thomas  advertising  agency. 

Announcement  was  also  made  this 
week  concerning  Pepsodent’s  new  radio 
program,  featuring  Al  Pearce  and  His 
Gang,  over  the  red  network  of  NBC, 
plus  Mountain  and  Pacific  stations.  The 
day-time  program  will  begin  Oct.  7  and 
will  be  heard  Monday,  Wednesday  and 
Friday,  from  5  to  5  ;30  p.  m.,  Chicago 
time.  Pepsodent  toothiKiwder  and  Junis 
cream  will  be  the  major  items  adver¬ 
tised  on  this  program. 

ENZINGER  JOINS  WERTHEIMER 

L.  D.  Wertheimer  Co.,  Inc.,  New 
York  advertising  agency,  has  announced 
the  affiliation  of  George  Enzingcr,  for¬ 
merly  vice-president  and  secretary  of 
Morris,  Windmuller  &  Enzinger,  Chica¬ 
go  agency,  as  vice-president  in  charge 
of  its  new  Chicago  office  at  230  N. 
Michigan  Ave. 


PRESBREY  AGENCY  MOVES 

The  Frank  Presbrey  Company,  New 
York  advertising  agency,  which  has  been 
located  at  247  Park  venue  for  the  past 
13  years,  has  moved  to  larger  and  bet¬ 
ter  arranged  offices  in  the  same  build¬ 
ing.  The  moving  to  the  new  quarters 
began  on  Friday,  the  13th.  The  new 
offices  were  opened  Sept.  16. 


TEXAS 

Properly  to  cover  this  greet  State  you  must 
use  the  leaders; 

THE  DALLAS  MORNING  NEWS 
THE  DALLAS  JOURNAL  (Evening) 
THE  DALLAS  SEMI-WEEKLY 
FARM  NEWS 

Published  by  the  oldest  business  institution 
in  Texas. 

JOHN  B.  WOODWARD,  Inc. 

Matitmal  gspressataNssi 
Now  York  Chisago  Detroit  San  Franoisea 


‘EXTRA  HEAVY’  SPACE  URGED  THEATER  COPY  BANNED 


Retailer*  Told  to  “Plow  Back”  Re¬ 
ceipts  for  Customer  Good  Will 

{Special  to  Editor  &  Publisher) 
PiiiLAiitxi-HiA,  Sept.  17 — More  than 
200  niercliants  attending  the  first  fall 
luncheon  under  auspices  of  the  Cliam- 
lier  of  Commerce  Retail  Merchants 
Committee  yesterday  were  told  they 
must  do  "extra  heavy  newspaper  adver¬ 
tising”  if  they  hoiie  to  get  their  share 
of  the  present  upswing. 

“There  is  nothing  that  will  bring 
customers  into  the  store  more  surely 
than  well-planned,  well-written  adver¬ 
tising,”  said  the  speaker,  O.  Fred  Rost, 
marketing  exfiert.  “There  is  nothing 
that  will  keep  customers  coming  to  your 
store  and  make  them  glad  to  trade 
there,  like  a  staff  of  well-trained,  cheer¬ 
ful  salespersons  who  know  the  goods 
they  sell,  know  why  the  price  is  what 
it  is,  and  arc  iiaid  enough  wages  to 
keep  them  happy  and  interested  in  their 
work  and  interested  in  building  sales 
and  good  will  for  the  store. 

"In  other  words,  1  think  that  this 
is  a  g(KKl  time  for  retailers  to  do  some 
‘plowing  hack’  by  promoting  cus¬ 
tomer  good  will.” 


LEVER  BROTHERS  CLEARED 

Federal  Judge  Thomas  \V.  Slick  at 
South  Bend,  Ind.,  ruled  Sept.  14  that 
Lever  Brothers  had  not  infringed  upon 
Intents  held  by  Procter  &  Gamble  and 
the  Colgate-Palmolive-Peet  companies. 
The  suit  involveil  several  million  dol- 
lais  and  during  its  course  advertising 
appropriations  of  the  several  companies 
were  revealed  in  testimony  before  the 
court.  The  complaining  companies  al¬ 
leged  Lever  Brothers  had  infringed 
ution  patents  owned  by  them  for  the 
spray  drying  of  a  liquid  soap.  It  is 
understfKKl  the  case  will  go  to  the 
United  States  Supreme  Court. 

GARCIA  GRANDE  TO  PECK 

Garcia  Grande,  Inc.,  New  York, 
maker  of  Garcia  Grande  Cigars,  has 
appointed  the  Peck  .Xdvertising  .Xgency. 
New  York,  as  merchandising  and  ad¬ 
vertising  counselor.  The  account  re¬ 
turns  to  Peck  -Agency  after  one  year’s 
absence.  Large  space  and  teaser  adver¬ 
tisements  are  now  running  in  seven 
metroiRilitan  dailies  featuring  a  series 
of  Garcia  Grande  prize  contests  in 
which  $2,0(X)  worth  of  tickets  to  sport 
events  are  being  given  away.  Billboards, 
posters,  and  spot  radio  broadcasts  arc 
also  being  used.  Other  advertising  plans 
will  l)e  announced  shortly. 

$200,000  SALMON  CAMPAIGN 

{Special  to  Editor  &  Publisher) 

Se.vttle.  Sept.  16 — Northwest  salmon 
packers  reached  an  agreement  here  yes¬ 
terday  on  an  advertising  program  for 
the  canned  salmon  industry  which  will 
include  the  expenditure  of  $200,000  It 
is  understood  that  the  bulk  of  the  money 
will  go  for  newspaper  space  although 
some  magazine  and  radio  promotion  is 
also  planned.  Details  are  now  being 
worked  out  by  officers  of  the  Canners’ 
Association. 


Allentown  Dailies  Censor  Adverti*ia| 
After  Holy  Name  Protest 

{Special  to  Editor  &  Publisher) 
.•\i.i,ENTOWX,  Pa.,  Sept.  16 — A  p^Q. 
test  by  the  Regional  Union  of  Holy 
Name  Societies  of  Lehigh  and  North- 
ampton  counties  has  resulted  in  the 
barring  of  "iKirnographic  advertis^ 
ments”  of  a  burlesque  theatre  front  Al-  | 
lentown  newspaiters.  i 

committee  appointed  by  the  re-  I 
gional  union  to  make  the  protest,  acted  * 
upon  at  a  meeting  here  early  this 
month,  declared  the  advertisements  were  • 
worse  than  the  shows  themselves.  Chie  ; 
piece  of  copy,  addressed  to  ‘'the  ( 
sophisticated  citizens  of  .Mlentown,’ 
stated : 

"This  announcement  is  not  addressed 
tc  Prudes  or  GliKimsters,  to  the  Do-  ' 
Gooders  or  those  who  see  sin  in  j  \ 
laugh  or  see  shame  in  the  frank  visual¬ 
ization  of  Nature’s  Creations.”  The 
ad  also  lioastcd  that  ".Allentown  has 
always  l^cn  regarded  as  more  aduh 
in  its  likings  and  less  puritanical  in  its 
criticisms  than  most  other  North  .Am- 
ican  communities.” 

.After  receiving  the  committee’s  pro¬ 
test  the  IcKal  daily  newsi>apers  prom¬ 
ised  the  union  that  in  the  future  no 
objectionable  pictures  or  advertising 
material  would  t)e  given  space. 

The  Catholic  group  commended  the 
editors  for  their  immediate  action  on 
the  protest. 

FRIGIDAIRE  TO  L.  &  T. 

Refrigeration  and  Air  Conditioaisi 
Firm  Places  Account 

(By  telcpraph  to  Editor  &  Publisher) 
D.wtox.  Ohio.  Sept.  18 — Frigidairt 
Corporation,  subsidiary  of  General  Mo-  j 
tors  Corixiration.  today  announced  the  ■' 
appointment  of  Lord  &'  Thomas.  Chica-  [ 
go.  New  A’ork  City,  San  Francisco  and  I 
Los  .Angeles,  to  reiiresent  it  in  the  [ 
national  advertising  field.  k 


ADDED 

ADVANTAGE 


Nearly  97^  of  Rhode  Island 
workers  are  ensased  in  diversified 
industrial  pursuits,  yet  the  produc¬ 
tion  of  food  products  is  practically 
nil.  This  rare  condition  sives 
added  advantage  to  food  adver¬ 
tisers  in  the  Providence  market. 


PROVIDENCE 
Journal  -  Bulletin 


277,490 

was  the  average  net  paid  daily  circu¬ 
lation  of  The  Baltimore  Sun  (Morning 
and  Evening  issues)  for  the  month  of 

AUGUST,  1935 

This  represents  A  GAIN  OF  5,387 
OVER  AUGUST,  1934  .  .  .  The  Sun- 
day  Sun  circulation  averaged  193,425 
per  Sunday  for  August,  1935 — a  gain 
of  10,S51  over  August,  1934. 


Eomrything  in  Boifimoro 
Rmvoiom*  Around 


Morning  Evening  Sunday 


J 


49,613 

copies  sold  daily  to 
possible  61,539 
Camden  County 
Families 

A  THOROUGH,  INTENSE, 
SALES-RETURNING 
COVERAGE 


Courier-Post 

Camden,  N.  J. 
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BEHIND  THE  CAMPAIGNS 


h'T'HEY  interviewed,”  says  an  agency 
1  handout  about  preparations  for 
launcliing  a  new  wliisky  blend,  "a  cross- 
section  of  the  average  man  who  buys 
«1  a  pint  whisky.” 

Uh-l)uh!  W  e  used  to  see  such  cross- 
sections  in  sch(KtllHK>ks.  15ut  do  they 
make  good  liquoj  advertisements? 

tienerous  Offer 

NEW’SP.M’EK  publishers  who  have 
grown  weary  declining  to  carry  ad¬ 
vertising  on  siieculation.  with  payment 
to  depend  on  amount  of  the  advertiser’s 
business,  may  be  interested  in  figures 
cited  in  a  recent  offer  of  this  kind,  sent 
out  with  a  proffered  contract  for  100 
inches  of  medical  advertising. 

"This  advertising  .  .  .  has  pulled 

$2  for  every  $1  spent  in  several  news¬ 
papers,”  writes  the  V’ikonite  Tonic  Cor¬ 
poration,  Hr(K)klyn.  "On  this  test  cam¬ 
paign  we  will  pay  you  30  i>er  cent  of 
the  total  receipts  of  these  keyed  orders 
.  Ordinarily  we  sihmkI  only  10 
per  cent  of  our  entire  campaign  budget 
for  newspai)er  advertising.  On  this 
test  campaign  wc  will  si)end  30  ixjr 
cent,  and  you  will  cash  in  nicely  on  this 
first  100  inches  .  .  .  Should  this 
test  campaign  of  only  100  inches  pay 
out  satisfactorily,  we  will  give  you  an 
open  contract  for  SOO  inches  at  your 
full  card  rate  less  agency  commission.” 

.According  to  our  arithmetic,  and  the 
arithmetic  of  the  publisher  who  sent  in 
the  Vikonite  letter,  30  per  cent  on  each 
$2  of  business  pulled  would  mean  only 
60  cents  instead  of  $1  for  the  newspaper. 
Or  to  put  it  another  way,  the  newspaper 
to  get  its  full  payment  would  have  to 
draw  $3.33  instead  of  $2  for  each  $1 
worth  of  space. 

«  « 

Buiek-Wanier  Bros. 

PL.-XXS  for  a  "permanent  nation-wide 
tie-up”  Oil  an  unprecedented  basis 
between  Buick  Motor  Car  Co.,  and 
Warner  Bros.  Pictures  were  announced 
this  week  by  S.  Charles  Einfeld,  direc¬ 
tor  of  Warner  Bros,  advertising  and 
publicity.  They  call  for  showing  of 
scenes  from  Warner  Bros,  films  in 
Buick  advertising,  reciprocated  by  the 
use  of  Buicks  from  time  to  time  in  the 
films,  with  Buick  displays  in  theaters 
and  local  theater-dealer  tie-ups.  The 
picture  tie-up  will  be  seen  in  Buick 
newspaper  advertising  as  well  as  in 
magazines,  posters,  booklets,  mall 
pieces,  etc. 

Launching  the  relationship,  Warner 
Bros,  is  using  trade  paper  copy  in  which 
Buick  photo  and  trademark  are  mingled 
with  pictures  of  stars  from  eight  new 
Warner  Bros,  films.  "Like  the  Buick,” 
says  a  headline.  “Warner  Bros,  get  off 
to  a  flying  start.” 

On  the  other  hand,  Buick’s  national 
advertising  is  to  include,  it  is  stated, 
from  four  to  six  special  campaigns  in 
^e  ne.xt  year  devoted  to  tie-up  with 
Warner  Bros,  pictures.  Photos  of  stars 
in  Buick  cars  will  also  be  seen.  Limited 
newspaper  advertising  is  to  break  with 
the  opening  of  new  pictures,  probably 
beginning  in  November  or  December. 

Exhibitors  are  warned  not  to  ap¬ 
proach  Buick  dealers  on  newspaper  ad¬ 
vertising  plans,  since  all  “day  and  date” 
newspaper  space  is  to  be  purchased  di¬ 
rectly  by  the  manufacturer. 

♦  *  ♦ 

“Subletting”  of  Space 
HE  retailer  is  the  proper  point  of 
^  attack  for  newspapers  that  find 
themselves  embarrassed  by  local- 
national  rate  difficulties,  a  New  Eng¬ 
land  publisher  points  out  to  this  paper 
m  describing  practices  established  by  a 
number  of  newspapers  in  his  section  in 
the  last  year. 

Placement  of  general  advertising 
through  retailers,  who  are  later  reim¬ 
bursed  by  the  manufacturers,  is  of 
course  the  commonest  means  of  evasion 
of  the  general  rate.  Our  correspondent 
would  meet  this  practice,  first  by  local 
^tract  provisions  liarring  it,  and  sec- 
OM  by  a  firm  refusal  to  “connive”  with 
“istnbutors  and  dealers. 


By  Robert  S.  Mann 

As  a  starting  point,  after  establish¬ 
ing  adlierence  lo  tne  long-accepted  N. 
•V.E.A.  detinition  of  local  and  national 
copy,  he  would  put  into  all  local  con¬ 
tracts :  “This  space  is  bought  without 
the  right  to  suolet  or  transter.  The 
rates  cover  local  bretail)  advertising 
only,  as  defined  on  the  attached  rider 
which  is  part  of  this  contract." 

“Publishers  generally  know,”  he 
comments,  "that  when  a  dealer  wants 
to  sign  a  refrigerator,  tire,  or  radio  ad¬ 
vertisement  jointly  with  another  retailer, 
it  is  not  real  retail  advertising.  The 
same  is  true  when  a  retailer  wishes 
to  tie  tip  on  the  same  page  with  a 
comiietitor’s  advertisement  for  a  trade¬ 
marked  product  which  normally  the  first 
dealer  should  know  nothing  about  un¬ 
til  after  the  copy  has  appeared.  And 
requests  for  duplicate  invoices  at  the 
local  rate  arc  pretty  sure  signs  that  a 
third  party  is  involved  beside  the  dealer 
and  the  newspaper.  If  a  newspaper 
gives  tluplicate  invoices  at  all,  it  should 
give  them  only  at  the  general  rate — the 
only  rate  to  whicfi  the  manufacturer 
is  entitled.  If  space  actually  has  been 
sublet  without  the  newspaper’s  knowl¬ 
edge  or  control,  it  is  best  to  let  the 
dealer  pocket  the  differential. 

"If  a  newspaiier  connives  in  the  sub¬ 
letting  of  si>ace  by  a  retailer  to  a  man¬ 
ufacturer  or  jobber,  the  newspaper  will 
surely  regret  it.  The  temporary  revenue 
gained  today  is  a  lost  ilational  adver¬ 
tiser  and  an  amused  or  angered  group 
of  national  advertisers  tomorrow.” 
m  *  * 

A  Cure? 

Unquestionably  this  publisher 

has  put  his  finger  on  a  sore  spot 
in  the  differential  difficulty.  Inciden¬ 
tally,  he  has  been  putting  his  finger  on 
it  for  more  than  a  year  in  discussions 
with  other  publishers.  Whether  a  re¬ 
fusal  to  give  duplicate  invoices  at  local 
rates  is  sufficient  cure  we  do  not  know. 
But  there  is  no  doubt  that  many  a  pub¬ 
lisher  has  accepted  advertising  as  local 
despite  his  firm  conviction  that  it  was 
being  paid  for  by  manufacturers — sim¬ 
ply  because  the  newspaperman  had  no 
means  of  proving  his  belief  and  did  not 
care  to  force  the  issue  with  the  dealer. 
If  there  are  other  suggestions,  this 
column  will  be  glad  to  hear  them. 

*  « 

Military  Advertisers 

A  DOZEN  well-known  advertising 
men,  members  of  the  Selective  Ser¬ 
vice  Advertising  Group,  U.  S.  Army  Of¬ 
ficers’  Reserve-Specialists,  are  preparing 
for  the  annual  Selective  Service  Con¬ 
ference  at  Washington,  D.  C.,  accord¬ 
ing  to  Col.  William  H.  Rankin,  New 
York,  head  of  the  group.  Lieut-Col. 
Ralph  K.  Strassman,  recently  promoted 
from  major,  is  devoting  full  time  to 
the  preparations.  Each  member  of  the 
group  will  speak  before  the  Selective 
Service  Conference.  Nov.  4-16,  when 
some  50  officers  from  different  parts  of 


the  country  will  spend  two  weeks  study¬ 
ing  selective  service. 

Members  of  the  group,  beside  Col. 
Rankin  and  Lieut-Col.  Strassman,  are : 
Lieut.-Col.  Lee  11.  Bristol,  Bristol- 
Myers  Company,  New  York;  Major 
Homer  J.  Buckley,  Buckley,  Dement 
Company,  Chicago ;  Lieut.-Col.  f'arl 
Byoir,  Carl  Byoir  &  Associates,  New 
York ;  Lieut.-Col.  Roy  Dickinson, 
1‘rinters’  Ink,  New  York;  Lieut.-Col. 
K.  H.  Eulton,  General  Outdoor  Adver¬ 
tising  Company,  New  York;  Major 
Charles  S.  Hart,  Hlks’  Maaacine,  New 
York;  Lieut.-Col.  G.  T.  Hoelges,  Neze 
York  Suh;  Major  Louis  C.  Pedlar, 
Pedlar  &  Ayres,  New  York ;  ^^ajor  K. 
1).  Pulcipher,  N.  W.  .Ayer  &  Son,  De¬ 
troit  ;  Lieut.-Col.  Robert  E.  Rinehart, 
Prank  Presbrey  Company,  New  A’ork; 
■Major  G.  R.  Schaeffer,  Alarshall  Field 
&  Company,  Chicago. 

*  *  * 

Air  Conditioning 

Federal  trade  commission 

has  cast  its  eye  on  the  term  “air 
conditioning,”  currently  used  in  adver¬ 
tising  for  everything  from  furnaces  and 
refrigerators  to  shirts  and  shoes.  In 
the  first  case,  following  a  complaint  by 
the  National  Better  liusiness  Bureau, 
the  Commission  accepted  an  agreemeiu 
to  discontinue  the  term  as  applied  to 
an  evaporator  to  hang  on  radiators. 
The  Bureau  holds  it  refers  to  apparatus 
“which  will  simultaneously  control  the 
temperature,  humidity  and  motion  of 
the  atmosphere  within  any  structure.” 


201,050 

net  iwid  daily 

BALTIMORE 

NEWS.POST 

Baltimore’s  Outstanding 
Newspapet 


GETS  BIG  MILK  ACCOUNT 

Borden-Wieland,  Inc.,  of  Chicago,  the 
-second  largest  fluid  milk  subsidiary  of 
the  Borden  Company,  has  appointed  the 
Chicago  office  of  Hanff-Metzger,  Inc., 
to  handle  its  advertising.  Other  Borden 
accounts  handled  by  Hanff-Metzger, 
Chicago,  are  Borden’s  ice  cream,  Cun¬ 
ningham’s  ice  cream  and  Wieland’s  ice 
cream. 


AMONG  ADVERTISING  MEN 

-A.  E.  Davison,  Jr.,  of  McCann-Erick- 
son,  Inc.,  New  A’ork,  has  resigned  from 
that  company,  effective  Oct.  1,  to  be¬ 
come  vice-president  and  general  man¬ 
ager  of  the  Bon  Ami  Company.  E.  O. 
Perrin,  a  vice-president  of  McCann- 
Erickson,  will  direct  the  agency’s  work 
on  the  Bon  Ami  account. 

Walter  R.  Stecher,  formerly  a  partner 
with  the  old  firm  of  Ford,  Parsons  & 
Stecher,  publishers’  representatives,  has 
joined  the  Chicago  office  of  O’Mara  & 
Ormsbee,  Inc.,  publishers’  representa¬ 
tives. 

E.  .A.  Grossfeld,  advertising  manager 
of  Alfred  Decker  &  Cohn,  Cliicago,  has 
resigned,  effective  Oct.  1.  He  will  be 
succeeded  by  G.  M.  Forbes,  formerly 
assistant  advertising  manager. 

William  P.  Gaines,  former  New  A’ork 
columnist  for  the  Associated  Press,  has 
joined  Kenyon  &  Iickhardt,  Inc.,  247 
Park  avenue,  as  director  of  publicity. 
He  has  been  assistant  managing  editor 
of  Photoplay  and  executive  editor  of 
Screen  Play,  previously  was  with  the 
Ncio  York  Morning  Telegraph,  New 
York  American,  Nezo  York  Herald 
Tribune,  Baltimore  Evening  Sun  and 
papers  in  Texas. 

George  j.  Jakobi,  who  has  been  sales 
promotion  manager  and  assistant  to  the 
vice-president  of  the  Palais  Royal  De¬ 
partment  Store  in  Washington,  has  re¬ 
signed  to  organize  his  own  business  in 
New  A’ork  as  advertising  and  merchan¬ 
dising  counsellor.  He  was  formerly 
sales  director  of  Hearn’s,  New  A’ork, 
and  Stern  Brothers,  New  A’ork. 

Peter  Dixon,  author  of  many  radio 
scripts  and  widely  experienced  as  a 
producer,  has  become  associated  with 
Kenyon  &  Eckhardt,  Inc.,  247  Park 
avenue.  New  York,  as  director  of  radio. 
His  latest  book,  “Radio  Sketches”,  will 
tie  published  in  October  by  Stokes.  For 
-several  years  he  was  a  member  of  the 
NBC  program  board,  and  he  has  acted 
as  program  consultant  for  J.  Sterling 
Getchell,  Inc.,  J.  Walter  Thompson 
Company,  N.  W.  -Ayer  &  Son,  Inc.,  and 
the  Columbia  Broadcasting  System. 


How  does  your  dollar  do  when 
it  starts  out  to  buy  advertising?  It  will  buy 
over  13%  more  circulation  in  the  NEWARK  EVENING 
NEWS  than  in  the  other  Newark  dailies  combined. 
That  doesn't  even  begin  to  tell  a  story  about  the  coverage 
that  is  a  natural  result  of  the  influence  wielded  by  a 
newspaper  like  the  NEWARK  EVENING  NEWS.  It  costs 
40%  less  to  have  this  newspaper  carry  your  advertising 
into  the  greatest  possible  number  of  consumer  homes  in 
the  Newark  market  —  which,  after 
all  is  the  one  really  important  factor 
in  the  success  of  einy  schedule  that 
seeks  a  slice  of  choice  North  Jersey. 
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General  Repreeentativea — New  York.  Chicago, 
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AUGUST  NEfVSPAPER  LINAGE  AS  COMPILED  BY  MEDIA  RECORDS  INc\ 


AKRON,  OHIO 

1935  1934  Gain  or  I^ss 

Times-Press  . (e)  566,589  590,505  23,916  L 

Beacon-Journal  . (e)  902,691  919,911  17,220  L 

Times-Press  . (S)  165,080  149,276  15,804  G 


Total  Daily  .  1,469,280  1,510,416  41,136  L 

Total  Sunday  .  165,080  149,276  15,804  G 

Grand  Total  .  1,634,360  1,659,692  25,332  L 


ALBANY,  N.  Y. 

Times-Union  . (e)  534,378  648,353  113,975  1. 


News  . (e)  474,502  665,862  191,360  L 

Knickerbocker  Press.  ..(m)  310,681  298,211  12,470  G 


*Times-Union  . (S)  133,485  138,144 

Knickerbocker  Press  . .  (S)  64,301  71,497 


Total  I>ailv  .  1,319,361  1,612,426  292.865  L 

Total  Sunday  .  197,786  204,641  11.855  I. 

Grand  Total  .  1,517,547  1,822,067  304,720  L 

'Sunday  Times-Union  includes  Aiuevicau  Weekly  linage, 
1935—66,307  lines;  1934—62,764  lines. 


ALBUQUERQUE,  N.  M. 


Journal  . 

. . .  .(m) 

311,454 

267,585 

43,869  G 

Tribune  . 

- (e) 

316,841 

283,555 

33,286  G 

Journal  . 

....(S) 

45,226 

37,805 

7,421  G 

Total  Dailv  . 

628,295 

551,140 

77,155  G 

Total  ■Sunday  . . . 

45,226 

37,805 

7,421  G 

Grand  Total  . 

673,521 

588,945 

84,576  G 

ATLANTA,  GA. 


Georgian  . 

. (e) 

396,735 

374,487 

22,248 

G 

Journal  . 

. (e) 

612,889 

578,526 

34,363 

G 

Constitution  .... 

476,498 

406,527 

69,971 

G 

•American  . 

. (S) 

159,077 

124,866 

34,211 

(i 

Journal  . 

. (S) 

164,503 

155,959 

8,544 

G 

Constitution  . . . . 

. (S) 

165,485 

154,411 

11,074 

G 

Total  Daily  .  1,486,122  1,359,540  126,582  G 

Total  Sunday  .  489,065  435,236  53,829  G 

Grand  Total  .  1,975,187  1,794,776  180,411  G 

'Sunday  American  figures  include  .American  Weekly  lin¬ 
age,  1935 — 66,307  lines;  1934 — 62,764  lines. 


ATLANTIC  CITY,  N.  J. 

•Press-Union  . (e)  406,321  372,715  33,606  G 

Press-Union  . (S)  46,021  50,769  4,748  L 

Grand  Total  .  452,342  423,484  28,858  G 

'Press-Union  sold  in  morning-evening  combination.  Lin¬ 
age  of  one  edition  shown. 


BALTIMORE,  MD. 


News- Post  . 

. (e) 

663,230 

722,560 

59,330 

I. 

Sun  . 

. (e) 

859,354 

920,075 

60,721 

L 

Sun  . 

418,056 

455,767 

37,711 

L 

•American  . 

. (S) 

248,571 

259,415 

10,844 

I, 

Sun  . . 

. (S) 

325,840 

298,880 

26,960 

G 

Total  Daily  .  1,940,640  2,098,402  157,762  L 

Total  Sunday  .  574,411  558,295  16,116  G 

Grand  Total  .  2,515,051  2,656,697  141,646  L 

•Sunday  American  figures  include  American  Weekly  lin¬ 
age,  1935 — 66,307  lines;  1934 — 62,704  lines. 


BANGOR,  ME. 

Commercial  . (e)  208,635  216,326 

News  . (m)  350,318  315,190 


Grand  Total  .  558,953 


BIRMINGHAM,  ALA. 

Age-Herald  . (m)  278,618  255,192  23,426  G 

News  . (e)  446,677  450,731  4,054  L 

Post  . (e)  330,724  297,374  33,350  G 

News  &  Age-Herald.... (S)  200,029  167,527  32,502  G 


Total  Daily  .  1,056,019  1,003,297  52,722  G 

Total  Sunday  .  200,029  167,527  32,502  G 

Grand  Total  .  1,256,048  1,170,824  85.224  G 


BOSTON,  MASS. 


Record  . 

192,147 

American  . 

. (e) 

301,390 

•Globe  . 

483,460 

Herald  . 

677,494 

Post  . 

368,575 

Transcript  . 

. (e) 

260,980 

tTraveler  . 

. (e) 

790,630 

".\dvertiser  . . . . 

. (S) 

166,768 

Globe  . 

. (S5 

246,825 

Herald  . 

. (S) 

222,898 

Post  . 

. (S) 

82,227 

21,093  L 
17,838  L 
67,523  L 
38,121  L 
36,775  L 
7,708  L 
32,473  L 
1,002  L 
11,369  L 
16,081  G 
2,557  L 


Total  Daily  .  3,074,676  3,296,207  221,531  L 

Total  Sunday  .  718,718  716,565  1,153  G 

Grand  Total  . . 3.793,394  4,013,772  220,378  L 

tTraveler  sold  in  combination  with  morning  or  Sunday 
Herald. 

'Glcte  sold  in  morning-evening  combination.  Linage  of 
one  edition  shown. 


Times  . (e)  482,191  498,593 

Courier- Express  . (S)  107,100  108,375 


Tribune  . (m) 

Herald-Examiner  . tm) 

News  . (el 

American  . (e) 

Times  . (e) 

Tribune  . (S) 

'Herald-Examiner  . (S) 

Times . CS) 


"Sunday  Advertiser  includes  American  Weekly  linage, 
1935—60,307  lines;  1934 — 62,764  lines. 


CHATTANOOGA,  TENN. 


Total  Sunday 


352,099 

309,063 

43,036 

G 

431,431 

418,149 

13,282 

G 

97,731 

93,594 

4,137 

G 

783,530 

727,212 

56,318 

G 

97,731 

93,594 

4,137 

G 

881,261 

820,806 

60,455 

G 

CHICAGO,  ILL. 

1935 


1934  Gain  or  Loss 
7()7,276  18,968  G 


EVANSVILLE,  IND. 


770,926  899,544 

492,377  611,303 


BUFFALO,  N.  Y. 

Courier-Express  . (m)  405,657  418,051  12,394  L 

News  . (e)  772,128  809,769  37,641  L 


349,278  L 
128,618  1. 
118,926  L 
26,154  G 
78,200  G 
10,820  G 
0,323  G 


Courier  . 

1935 

424,087 

Journal  . 

. (ej 

167,914 

Press  . . 

484,752 

Courier  . 

83,660 

Press  . 

. (S') 

78.363 

1934  Gaia  or 

1329H 


Total  Daily  .  2,865,165  3,416,865  551,700  L 

Total  .Sunday  .  688,371  593,028  95,343  G 

Grand  Total  .  3,553,536  4,009,893  456,357  L 

'Sunday  Herald-Examiner  figures  include  American  Week¬ 
ly  linage,  1935 — 66,307  lines;  1934 — 62,7o4  lines. 


Total  Daily  .  1,076,753  1,070,594  6l5*r 

Total  Sunday  .  162,023  135,017  27’oSr 

Grand  Total  .  1,238,776  1,205,611  33’u5c 


FALL  RIVER,  MASS. 

Herald-News  . (e)  352,639  386,717 


CINCINNATI.  OHIO 


Knquircr  . 

332,510 

Pust  . 

. (e) 

461,201 

Tiines'Star  . 

. (e) 

775,239 

Emiuirer  . 

. (S) 

321,946 

FORT  WAYNE,  IND. 

Journal-Gazette  . (m)  369,944  295.149 

News-Sentinel  . (e)  075,999  566,795 

Journal-Gazette  . (S)  148,067  121,014 


■53.('56 


Total  Daily  .  1,568,950  1,569,615  603  L. 

Total  Sunclay .  321,946  301,805  20,141  G 


Total  Daily  .  1,045,943  861,944 

Total  Sunday  .  148,067  121,014 

Grand  Total  .  1,194,010  982,958 


Grand  Total  .  1,890,896  1,871,420 


FORT  WORTH,  TEXAS 


CLEVELAND,  OHIO 


Times  . (S)  102,541  68,080  34,461  G 


Plain 

Dealer  . . . . 

. (m) 

573,793 

499,826 

73,967  G 

News 

532,173 

527,373 

4,800  G 

Press 

846,123 

801,728 

44,395  G 

Plain 

Dealer  . 

. (S) 

262,945 

248,189 

14,756  G 

Total  Daily  . 

Total  Sunday  . 

Grand  Total  . 


.  1,952,089  1,828,927  123,162  G 

.  262,945  248,189  14,756  G 

.  2,215,034  2,077,116  137,918  G 


Star-Telegram  .... 

. (m) 

194,373 

184,854 

sStar  TeleKram  . . , , 

. (e» 

395,917 

410,864 

Press  . 

. (e) 

297,474 

312,636 

Star-Telegram  . . . 

. (S) 

97,513 

94,972 

Total  Dailv  .  •  •  • 

887,764 

908,354 

Total  Sunday  . . 

97,513 

94,972 

Grand  Total  . . , . 

985,277 

1,003,326 

GARY 

,  IND. 

Post-Tribune  . 

. (e) 

552,155 

509,908 

COLUMBUS,  OHIO 


Dispatch  . (e) 

Citizen  . (e) 

Ohio  State  Journal . (m) 

Dispatch  . (S) 

Star  . (.S) 


FREEPORT-HEMPSTEAD,  N.  Y. 

Review  . (e)  299,087  332,933  33  8441 

Star  . (e)  181,524  173,164  8,360G 


Grand  Total  .  480,611 


Total  Daily  .  1,495,536  1,445,628 

Total  Sunday  .  210,168  191,757 

Grand  Total  .  1,705,704  1,637,385 


GLENS  FALLS.  N.  Y. 

'Post  Star  . . . (m)  384,065  377,017  7,048G 

'Post-Star  sold  in  combination  with  Evening  Times.  Us¬ 
age  of  one  edition  shown. 


DALLAS,  TEXAS 


News  . 

. (m) 

518,554 

457,523 

61,031 

G 

Times-Herald  . . . . 

. (e) 

687,659 

681,611 

6,048 

G 

Journal  . 

. (e) 

409,007 

400,837 

8,170 

G 

'Dispatch  . 

. (e) 

222,404 

200.677 

21,727 

G 

News  . 

. (S) 

211,409 

164,062 

47,347 

G 

Times-Herald  _ _ 

. (S) 

200,234 

181,326 

18,908 

G 

Dispatch  . 

. (S) 

56,314 

61,678 

5,364 

L 

HARRISBURG,  PA. 

'Patriot  . (m)  478,830  519,690  40,8401 

Telegraph  . (e)  363,548  320,030  43,518G 


Grand  Total  .  842,378  839,720  2,658G 

'The  Evening  News  carries  the  same  amount  of  adrer- 
tising  as  the  -Morning  Patriot. 


HARTFORD,  CONN. 


1,837,624 

1,740,648 

96,976  G 

Courant  . . 

318,997 

467,957 

407,066 

60.891  G 

Times  . 

. (e) 

892,050 

2,305,581 

2,147,714 

157,867  G 

Courant  . 

. (S) 

200,105 

DAYTON,  OHIO 

Journal  . (m)  172,757  137,933 

Herald  . (e)  509,734  667,842 

News  . (e)  671,564  720,779 

Journal  . (S)  68,990  119,862 

News  . (S)  76,300  114,303 


34,824  G 
158.108  L 
49,215  L 
50,872  L 
38,003  L 


Total  Dailv  .  1,211,047  1,220,555 

Total  Sunday  .  200,105  173,858 

Grand  Total  .  1,411,152  1,394,413 


HOUSTON,  TEXAS 


Total  Daily  .  1,354,055  1,526,554 

Total  Sunday  .  145,290  234,165 

Grand  Total  .  1,499,345  1,760,719 


172.499  L 
88,875  L 
261,374  L 


Chronicle  . 

. (e) 

525,902 

472,689 

Post  . 

362,140 

327,877 

I’ress  . 

. (e) 

380,721 

394,220 

Chronicle  . 

. (S) 

177,164 

148,580 

Post  . 

. (S) 

175,511 

158,817 

DENVER,  COLO. 


Total  Dailv  .  1,268,763  1,194,786  73,9770 

Total  Sunday  .  3  52,67  5  3  07,39  7  45,2780 

Grand  Toul  .  1,621,438  1,502,183  119,2550 


Rocky 

Mt.  News... 

.  ..(m) 

378,849 

Post  . 

....(e) 

749.196 

Rocky 

Mt.  News _ 

...(.S) 

71,124 

Post 

...(S) 

159,955 

INDIANAPOUS,  IND. 


Total  Daily  .  1,128,045  1,102,856  25,189  G 

Total  Sunday  .  231,079  223,340  7,739  G 

Grand  Total  .  1,359,124  1,326,196  32,928  G 


News  . 

. (e) 

680,374 

642,815 

Star  . 

436,963 

440,506 

Times  . 

. (e) 

545,156 

578,258 

Star  . 

. (S) 

223,465 

195,989 

DES  MOINES,  IOWA 


Total  Daily  .  1,662,493  1,661,579  9140 

ToUl  Sunday  .  223,465  195,989  27,4760 

Grand  Total  .  1,885,958  1,857,568  28,3900 


Register  . 

306,686 

313,509 

6,823  L 

Tribune  . 

. (e) 

490,279 

523,565 

33,286  L 

Register  . 

. (S) 

166,581 

167,512 

931  L 

Total  Daily  . . 

796,965 

837,074 

40,109  L 

Total  Sunday 

166,681 

167,512 

931  L 

Grand  Total  . . 

963,546 

1,004,586 

41,040  L 

DETROIT,  MICH. 

Times  . 

. (e) 

540,088 

530,887 

9,201  G 

Free  Press  . 

412,201 

401,659 

10,542  G 

News  . 

. (e) 

921,732 

944,971 

23,239  L 

•Times  . 

. (S) 

228.022 

206,765 

21,257  G 

Free  Press  . 

. (S) 

139,305 

118,538 

20,767  G 

News  . 

. (S) 

290,849 

239,083 

51,766  G 

Total  Daily  . . 

1.874,021 

1,877,517 

3,496  L 

Total  Sunday 

658,176 

564,386 

93,790  G 

Grand  Total  . . 

2,532,197 

2,441,903 

90,294  G 

JACKSONVILLE.  FLA. 

Times-Union  . (m)  405,407  381,983 

Journal  . (e)  402,255  382,170 

Times-Union  . (S)  143.622  141,339 


Total  Dailv  .  807,662 

Total  Sunday  .  143,622 

Grand  Total  .  951,284 


JAMESTOWN,  N.  Y. 

Tournal  . (e)  344,654  337,269  7,3850 

Tost  . (m)  340,527  328,653  11,8740 


Grand  Total .  685,181  665,922  19,2590 


'Sunday  Times  Includes  American  Weekly  linage,  1935 — 
66,307  lines;  1934 — 62,764  lines. 


JOHNSTOWN,  PA. 

'Tribune  . ...(e)  576,926  547,700  29,2260 

'Tribune  (e)  sold  in  combination  with  Democrat  (m)- 
Linage  of  one  edition  shown. 


KNOXVILLE,  TENN. 


EASTON,  PA. 

Express  . (e)  556.820  490,156  66,664  G 


Total  Daily  .  1,659,976  1,726,413  66,437  L 

Total  Sunday  .  209,641  176,455  33,186  G 

Grand  Total  .  1,869,617  1,902,868  33,251  L 


EL  PASO,  TEXAS 


CAMDEN,  N.  J. 

•Coi.rier  . (e)  518.733  522,290  3.557  L 

'Courier  (e)  and  Post  (m)  sold  in  combination.  Linage 
of  one  edition  shown. 


Times  . 

....(m) 

301,236 

Herald-Post  . 

. (e) 

349,564 

Times  . 

....(S) 

81,756 

Total  Daily  . 

650,800 

Total  Sunday  . . . 

81,756 

Grand  Total  . 

732,556 

ERIE.  PA. 


Total  Daily  .  827,931  789,517  38,414  U 

Total  Sunday  .  59.165  53,010  6,155  G 


luurnal  . 

. .  .(m) 

379,689 

268,785 

News-Sentinel  . 

....(e) 

425,827 

385,307 

lournal  . 

...(S) 

95,153 

92,903 

News-Sentinel  . 

...(S) 

111,276 

87,166 

Total  Dailv  . 

805,516 

654,092 

Total  Sunday  . . . 

206,429 

180,069 

Grand  Total . 

1,011,945 

834,161 

LOS 

ANGELES.  CAUF. 

Kxaminer  . 

...(m) 

608,916 

600,581 

ll’ustrated  News  ... 

..  .(ml 

256,376 

198,644 

Times  . 

. . .  (m) 

785,635 

735,910 

Herald-Express  . . . . 

....(e) 

814.732 

765,669 

Post  . 

....(e) 

185,241 

186,966 

'  Examiner  . 

....(S) 

312,068 

365,690 

Times  . 

,...(S) 

336,531 

265,807 

Total  Dailv  . 

2,650,900 

2,487,770 

Total  .Sunday  . . . 

648,599 

631,497 

Grand  Total . 

3,299,499 

3,119,267 

Grand  Total  .  887,096  842,327 


linage.  1935—66,264  lines;  1934—63,299  lines. 
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4UGUST  NEH'SPAPER  LINAGE  AS  COMPILED  BY  MEDIA  RECORDS,  INC. 


LOUISVILLE.  KY. 

1935 

....(ni)  576.577 

..(e)  568.563 

■■■  ...(e)  315,642 

■'....(S)  241,500 


1934  Gain  or  Loss 


I'l'Orier-Journal 

Tim**  . . 

HtrMNott  . .  • 

I  (lurier  Journal 

Total  Haily  .  ‘•yT5’oo 

S?a“dTour".:;::::::"  1,702,282 


I'nionl-tailer 


MANCHESTER,  N.  H. 

. (t)  369,508  394,925 


('ooimercial  'I'lK’al 

PresiSci'njta/  ... 

lomniercial-.VlU'eal 


MEMPHIS,  TENN. 


. . .  .Un) 
. (e) 


626,395 

359,760 

248,780 


581,832 

339,034 

222,265 


25,417  L 


44,463  G 
20,726  G 
26,515  G 


Total  Siiiiilay  . 

(Irand  Total . . 


Sentinel  . • 


lonriial 
i.iader  •■••••• 
Wisconsin  .New 
•Sentinel 


(e) 

. (e) 

. (e) 

. (S) 


lournai  . 


986,155 

920,866 

65,289  G 

248  780 

222,265 

26.515  G 

1,234,935 

1,143,131 

91.804  G 

JKEE,  WIS. 

248.126 

277.815 

29,689  L 

775,482 

811,954 

36.472  L 

164,244 

115,186 

49,058  G 

409.180 

403.858 

5,322  G 

156,983 

156,033 

9.s0  G 

216,529 

170,180 

46,349  G 

Total  Daily  .  1.5?7  «32  1,608,813 

Total  *sunilav  .  3/3,al2  326,213 

n.tal  .  1.970,544  1,935,026 

•Sunday  Sentinel  tiRurcs  include  American  Weekly  lin- 
a*e,'  193a — ''6.307  lines;  1934 — 62,764  lines. 


11,781  L 
47,299  G 
35,518  G 


. (e) 

534.803 

507,248 

. (e) 

397,774 

. (S) 

152.043 

tribune  . 

. (S) 

192,643 

MINNEAPOLIS,  MINN, 

480,963  53,840  G 

447,277  59,971  G 

364,050  33,724  G 

89.225  62,818  G 

193,802  1,159  L 

Total  Daily  .  1,439,825  1,292,290  147,535  G 

Total  Sunday  .  344,686  283,027  61,659  G 

Grand  Tot.il  .  1.784,511  1,575,317  209,194  G 

Tribune  tnoriiinR  and  evening  sold  in  combination  only. 


58,465  L 
46,522  L 
67,534  L 
45,405  L 


Linage  of  one 

edition  shown. 

MONTREAL, 

,  CANADA 

Star  . 

. (e) 

886,660 

945.125 

339.823 

732,711 

800,245 

. (e) 

198,880 

244,285 

. (S) 

21,338 

Total  Daily  .  2,111,552  2,329,478  217,926  L 

Total  Sunday  .  21,338  . 

Grand  Total  .  2,132,890  2,329,478  196,588  L 


Press 
Sur  . 
Star  . 


MUNCIE,  IND. 

. (e)  354,264 

....(m)  386,515 

_ (S)  79,669 


Total  Daily  .  740,779 

Total  Sunday  .  79,669 

Grand  Total  .  820,448 


NASHVILLE.  TENN. 


Fanner  . (e)  340,685  319,976  20,709  G 

•Tennessean  . (m)  369,499  318,387  51,112  G 

Banner  . (S)  130,401  122,687  7,714  G 

Tennessean  . (S)  96,213  90,781  5,432  G 


Total  Daily  . 

Total  Sunday  . 

Grand  Total  . 

•Tennessean  morning  and 
only.  Linage  of  one  edition 


710,184  638,363  71,821  G 

226,614  213,468  13,146  G 

936,798  851,831  84,967  G 

evening  sold  in  combination 
(morning)  only  is  given. 


NEW  ORLEANS.  LA. 


Tinies-Picaviine  . (m)  736,525  699,724  30,801  G 

Tribune  . (m)  326,451  262,539  63,912  G 

Item  . (e)  591,874  561,049  30,825  G 

States  . (e)  387,664  339,286  48,378  G 

Times-Picayune  &  States{S)  296,263  270,806  25,457  G 

Item-Tribune  . (S)  250,341  210,641  39,700  G 


Toul  Daily  .  2,036,514  1,862,598  173,916  G 

Total  Sunday  .  546,604  481,447  65,157  G 

Grand  Total  .  2,583,118  2,344,045  239,073  G 

NEWARK.  N.  J, 


Ledger  . 

333,830 

278,563 

55,267  G 

News  . 

. (e) 

888,190 

945,216 

57,026  L 

Star-Eagle  . 

. (e) 

362,432 

395.299 

32,867  L 

Call  . 

. fS) 

167,454 

180,752 

13,298  L 

Ledger  . 

. (S) 

101,623 

64,226 

37,397  G 

Total  Daily  .  1,584,452  1,619,078  34,626  L 

Total  Sunday  .  269,077  244,978  24,099  G 

Grand  Total  .  1,853,529  1,864,056  10,527  L 


.American  . 

Times  . 

Herald  Tribune 

News  . 

Mirror  . 

Journal  . . 

Sun  . 


World-Telegram 

Post  . . . 

••\merican  _ 

Times  . 

Mirror  . 

News  . ' 

Herald  Tribune 


NEW  YORK,  N.  Y. 


(m) 

480,139 

496,750 

16,611 

L 

(m) 

703,525 

710,086 

6,561 

L 

(m) 

478,046 

508,472 

30,426 

L 

(m) 

873,231 

766,253 

106,978 

G 

(m) 

212,598 

165,180 

47,418 

G 

.(e. 

469,407 

532,189 

62,782 

L 

.(e) 

750,604 

712,674 

37,930 

G 

-  (e) 

730,332 

756,516 

26,184 

L 

.(e) 

219,286 

171,750 

47,536 

G 

.(S) 

289,344 

298,951 

9,607 

L 

.(S) 

543,707 

508,583 

35,124 

G 

.(S) 

75,671 

43,687 

31,984 

G 

.(S) 

344,366 

292,573 

51,793 

G 

.(S) 

360,090 

321,344 

38,746 

G 

Totol  Daily  .  4,917,168  4,819,870  97,298  G 

A  j  1,613,178  1,465,138  148,040  G 

Total  . .  6,530,346  6,285,008  245,338  G 

figures  include  American  Weekly  lin¬ 
age,  1935—66,307  lines;  1934—62,764  lines. 


BROOKLYN.  N.  Y. 


1935  1934  Gain  or  I.oss 

Kagle  . (e)  792,336  927,943  135,607  1, 

Times-l’iii.in  . (e)  334,701  301,301  33,400  (1 

Eagle  . (S)  149,803  200,805  51,002  1, 

Times-Union  . (S)  30,635  32,887  2,252  L 


Total  Daily  .  1,127,037  1,229,244  102.207  L 

Total  Sunday  .  180.438  233.692  53,254  L 

Grand  Total .  1,307,475  1,462,936  155,461  L 

NIAGARA  FALLS,  N.  Y. 

Gazette  . (e)  487,739  474,899  12,840  0 

OAKLAND,  CALIF. 

Post -Emiuircr  . (e)  477,071  484,001  6,930  1, 

Tribune  . (e)  674,162  684,063  9,901  L 

Tribune  . (S)  128,811  102,623  26,188  G 


Total  Daily  .  1,151,233  1,168,064  16,831  I, 

Total  .Sunday  .  128,811  102,623  26,188  0 

Grand  Total  .  1,280,044  1,270,687  9,357  G 


RICHMOND.  VA. 

1935  1934  Gain  or  Loss 

News-Leader  . (e)  725,656  761,497  35,841  L 

Times-Dispatch  . (m)  498,314  468,331  29,983  G 

Times-Ddspatch  . (S)  197,584  189,087  8,497  G 


Total  Daily  . 

Total  Sunday  . 

(irand  Total . 

1,223,970 

197,584 

1,421,554 

1,229.828 

189,087 

1,418,915 

5,858  L 
8.497  G 
2,639  G 

ROCHESTER,  N. 

Y. 

Journal  . (e) 

Times-Union  . (e) 

Democrat  &  (  hronicle.  (m) 

•American  . (S) 

Doniocral  &  Chronicle.  .(S) 

654,549 

678,608 

737,519 

-48,694 

176,820 

610,821 

653,689 

698,962 

150,616 

175,995 

43,728  G 
24,919  G 
38,557  G 
1,922  L 
825  G 

Total  Daily  .  2,070,676  1,963,472  107,204  G 

Total  Sunday  .  .325,514  .326,611  1,097  L 

Grand  Total  .  2,396,190  2,290,083  106.107  G 

•Sunday  .Nmerican  includes  .\merican  Weekly  linage, 
1934 — ()2,764  lines. 


OKLAHOMA  CITY.  OKLA. 


Oklahoman  . (m)  345,678  357,793  12,115  1. 

Times  . (e)  462,795  510,586  47,791  1. 

•Oklahou  a  News  . (e)  230,703  196,134  .34,569  G 

Oklahonmn  . (S)  165,082  142,161  22,921  G 

Oklahoma  News  . (S)  53,297  55,187  1,890  1. 


Total  Daily  .  1,039,176  1,064,513  25,337  I. 

Total  Suii'lay  .  218,379  197,348  21,031  G 

Grand  Total  .  1,257,555  1,261,861  4,306  1. 

•I’ive  days. 

OMAHA.  NEB. 

•Ree-Ncws  . (e)  392,698  355,149  37,549  G 

•World  Herald  . (e)  555.890  531,330  24,560  G 

tBee-News  . (S)  160,648  139,354  21,294  G 

World-Herald  . (S)  161,228  128,576  32,652  G 


Total  Daily  .  948,588  886,479  62,109  G 

Total  Sunday  .  321,876  267,930  53.946  G 

Grand  Total  .  1,270,464  1,154.409  116,055  G 


•Omaha  Bee-News  and  Omaha  W'orld-Herald  are  each 
sold  in  morning-evening  combination.  Linage  of  (e)  edition 
is  shown. 

tBee-News  includes  American  Weekly  linage,  1935 — 
66,307  lines;  1934 — 4i2,764  lines. 

PEORIA,  ILL. 


Journal  . (e)  560,516  556,410  4,106  G 

Transcript  . (m)  516,864  419,492  97,372  G 

Star  . (e)  603,723  471,111  132,612  (i 

Journal-Transcript  . (S)  108,604  109,164  560  1. 

Star  . (S)  98,929  86,050  12,879  G 


Total  Daily  .  1,681,103  1,447,013  234,090  G 

Total  Sunday  .  207,533  195,214  12,319  G 

Grand  Total  .  1,888,636  1,642,227  246,409  G 

PERTH  AMBOY.  N.  J. 

News  . (e)  276,009  . 

Not  measured  in  1934. 

PHILADELPHIA.  PA. 

Bulletin  . (e)  730.516  714,160  16,356  G 

Inquirer  . (m)  445,585  495,389  49,804  1. 

News  . (e)  310,596  391,620  81,024  1. 

Public  Ledger  . (e)  736,303  864,950  128,647  L 

Record  . (m)  448,744  486,087  37,343  L 

Inquirer  . (S)  342,908  327,855  15,053  G 

Record  . (S)  270,088  257,329  12,759  G 

•News  . (S)  .  15,093  . 


Total  Daily  .  2,671,744  2,952,206  280,462  L 

Total  Sunday  .  612,996  600,277  12.719  G 

Grand  Total  .  3,284,740  3,552,483  267,743  L 

•I’hiladelphia  News  (S)  discontinued  April,  1935. 

PHOENIX.  ARIZ. 

Republic  . (m)  350.639  345,970  4,669  G 

Gazette  . (e)  388,590  386,453  2,137  G 

Republic  . (S)  70,476  61,303  9,173  G 


Total  Daily  .  739,229  732,423  6,806  G 

Total  Sunday  .  70,476  61,303  9,173  G 

Grand  Toul .  809,705  793,726  15,979  G 

PITTSBURGH.  PA. 

Sun-Telegraph  . (e)  797,679  819,139  21,460  L 

Press  . (c)  941,155  1,027,404  86,249  1. 

Post-Gazette  . (m)  439,654  408,360  31,294  G 

•Sun-Telegraph  . (S)  219,510  204,110  15,400  G 

Press  . (S)  175,457  161,423  14,034  G 


Toul  Daily  .  2,178,488  2,254,903  76,415  1. 

Total  Sunday  .  394,967  365,533  29,434  G 

Grand  Total  .  2,573,455  2,620,436  46,981  L 

•Sunday  Sun-Telegraph  includes  American  Weekly  lin¬ 
age,  1935 — 66,307  lines;  1934 — 62,764  lines. 

PORTLAND.  ORE. 

Oregonian  . (m)  357,666  336,605  21,061  G 

Journal  . (e)  558,720  494,345  64,375  ('. 

News-Telegram  . (e)  336,748  298,141  38,607  G 

Oregonian  . (S)  162,208  154,033  8,175  G 

Journal  . (S)  86,529  62,760  23,769  G 


Total  Daily  .  1,253,134  1,129,091  124.043  G 

Total  Sunday  .  248,737  216,793  31,944  G 

Grand  Toul .  1,501,871  1,345,884  155,987  G 

PROVIDENCE,  R.  I. 

Bulletin  . (e)  882,989  896,486  13,497  1. 

Journal  . (m)  322,616  314,524  8,092  G 

News  Tribune  . (e)  202,070  235,666  33,596  L 

Journal  . (S)  136,531  139,330  2,799  L 


Total  Daily  .  1,407,675  1,446,676  39,001  L 

Toul  Sunday  .  136,531  139,330  2,799  L 

Grand  Total  .  1,544,206  1,586,006  41,800  L 

READING.  PA. 

Eagle  . (e)  567,338  629,963  62,625  L 

Times  . (m)  420,526  515,325  94,799  L 

Eagle  . (S)  31,113  28,982  2,131  G 


Total  Daily  .  987,864  1,145,288  157,424  L 

Total  Sunday  .  31,113  28,982  2,131  G 

Grand  Total  .  1,018,977  1,174,270  155,293  L 


SALT  LAKE  CITY.  UTAH 


Tribune  . (m)  496,189  473,762  22,427  G 

Deseret  News  . (e)  281,495  263,941  17,554  G 

TeleRram  . (e)  394.148  366,508  27,640  G 

Tribune  . (S)  127,967  127,653  314  G 

ToUl  Daily  .  1,171,832  1.104,211  67,621  G 

Toul  Sunday  .  127,967  127,653  314  G 

Grand  Total  .  1,299,799  1,231,864  67,935  G 

SAN  ANTONIO,  TEXAS 

Light  . (e)  502,360  460,068  42,292  G 

Express  . (ni)  207,548  196,237  11,311  G 

News  . (e)  416,984  383,978  33,006  G 

•I.ight  . (S)  225,345  203,531  21,814  G 

E.\press  . (S)  132,859  96,045  36,814  G 


Total  Daily  .  1,126,892  1,040,283  86,609  G 

Total  Sunday  .  358,204  299,576  58,628  G 

Grand  Total  .  1,485.096  1,339.859  145,237  G 

•.Sumlay  Light  includes  American  Weekly  linage,  1935 — 
66,307  lines;  1934 — 62,764  lines. 

SAN  DIEGO.  CALIF. 

Pnion  . (m)  458,065  416,020  42,045  G 

Sun  . (e)  468,459  432,171  36,288  G 

Tribune  . (e)  691,178  592,184  98,994  G 

Union  . (S)  218,098  176,874  41,224  G 


Total  Daily  .  1,617,702  1,440.375  177,327  G 

Total  Sunday  .  218,098  176,874  41,224  G 

Grand  Total  .  1,835,800  1,617,249  218,551  G 

SAN  FRANCISCO,  CALIF. 

Chronicle  . (m)  448,212  487,657  39,445  L 

Examiner  . (m)  551,945  550,886  1,059  G 

Call  Bulletin  . (e)  527,125  490,621  36,504  G 

News  . (e)  526,924  546,180  19,256  L 

('hronicle  . (S)  185,540  156,212  29,328  G 

•Examiner  . (S)  325,185  296,023  29,162  G 


Total  Daily  .  2,054,206  2,075,344  21,138  L 

Total  Sunday  .  510,725  452,235  58,490  G 

Grand  Total  .  2,564,493  2,527,579  37,352  G 

•Sunday  Examiner  figures  include  American  Weekly  lin¬ 
age,  1935 — 66,264  lines;  1934 — 63,299  lines. 

SCHENECTADY.  N,  Y. 

Gazette  . (m)  544,213  . 

Union-Star  . (e)  492,815  . 


Grand  Total .  1,037,028  . 

Not  measured  in  1934. 

SEATTLE,  WASH. 

Post-Intelligencer  . (m)  408,095  347,017  61,078  G 

Star  . (e)  263,566  318,558  54,992  L 

Times  . (e)  687,714  670,487  17,227  G 

•Post-Intelligencer  . (S)  231,619  188,963  42,656  G 

Times  . (S)  175,504  154,110  21,394  G 


Total  Daily  .  1,359,375  1,336.062  23,313  G 

Toul  Sunday  .  407,123  343,073  64,050  G 

Grand  Total  .  1,766,498  1,679.135  87,363  G 

•Sunday  Post-Intelligencer  includes  American  Weekly  lin¬ 
age,  1935—66,264  lines;  1934—63,299  lines. 

SIOUX  CITY.  IOWA 

Journal  . (d)  287,633  270,084  17,549  G 

Tribune  . (e)  351,938  338,027  13,911  G 

Journal  . (S)  86,269  60,178  26,091  G 


Total  Daily  .  639.571  608,111  31,460  G 

Total  Sunday  .  86,269  60,178  26,091  G 

Grand  Total  .  725,840  668,289  57,551  G 

Note:  Journal  all-day  paper.  All  advertising  appears  in 
all  editions.  One  edition  measured. 

SOUTH  BEND,  IND. 

News-Times  . (e)  427,141  414,821  12,320  G 

Tribune  . (e)  536,626  533,631  2,995  G 

News-Times  . (S)  55,487  46,642  8,845  G 

Tribune  . (S)  69,591  56,636  12,955  G 


Total  Daily  .  963,767  948,452  15,315  G 

Total  Sunday  .  125,078  103,278  21,800  G 

Grand  Total  .  1,088,845  1,051,730  37,115  G 

SPOKANE,  WASH. 

Spokesman-Review  . . . .  (m)  277,582  231,181  46,401  G 

Chronicle  . (e)  490,485  464,414  26,071  G 

Press  . (e)  195,866  167,134  28,732  G 

Spokesman- Review  . (S)  151,184  97,714  53,470  G 


Total  Daily  .  963,933  862,729  101,204  G 

Total  Sunday  .  151,184  97,714  53,470  G 

Grand  Total  .  1,115,117  960,443  154,674  G 

ST.  LOUIS,  MO. 

Globe-Democrat  . (m)  408,106  418,389  10,283  L 

Post-Dispatch  . (e)  752,669  822,479  69,810  L 

Star  &  Times . (e)  422,392  471,314  48,922  L 

Globe-Democrat  . (S)  141,124  131,638  9,486  G 

Post-Dispatch  . (S)  253,300  244,990  8,310  G 


Total  Daily  .  1,583,167  1,712,182  129,015  L 

Total  Sunday  .  394,424  376,628  17,796  G 

Grand  Total  .  1,977,591  2,088,810  111,219  L 
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AUGUST  NEfFSPAPER  LINAGE  AS  COMPILED  BY  MEDIA  RECORDS  INC. 


ST.  PAUL,  MINN. 


1935  193-4  Gain  or  Loss 

Pioneer  Press  . (m)  475,516  . 

Dispatch  . (e)  551,796  . 

News  . (e)  334,099  . 

Pioneer  Press  . (S)  117,711  . 

Newrs  . (S)  77,301  . 


Total  Daily  .  1,361,411  . 

Total  Sunday  .  195,012  . 

Grand  Total  .  1,556,423  . 

Note:  Not  measured  in  1934. 

SYRACUSE,  N.  Y, 

Journal  . (e)  535,535  507,204  28,331  G 

Herald  . (e)  519,544  483,145  36,399  G 

Post-Standard  . (m)  447,510  392,342  55,168  G 

•.American  . (S)  109,194  111,413  2,219  L 

Herald  . (S)  56,346  51,667  4,679  G 

Post-Standard  . tS)  56,621  35,866  20,755  G 


Total  Daily  .  1,502,589  1,382,691  1 19,898  G 

Total  Sunday  .  222,161  198,946  23,215  G 

Grand  Total  .  1,724,750  1,581,637  143,113  G 

•Sunday  American  figures  include  .\merican  Weekly  lin¬ 
age,  1935 — 66,307  lines;  1934 — 62,764  lines. 

TACOMA,  WASH. 

Ledger  . (m)  165,170  131,236  33,934  G 

News-Tribune  . (e)  377,816  369,558  8,258  G 

Times  . (e)  327,578  308,424  19,154  G 

Ledger  . (S)  97,6.58  77,952  19,706  G 


Total  Daily  .  870,564  809,218  61,346  G 

Total  Sunday  .  97,658  77,952  19,706  G 

Grand  Total  .  968,222  887,170  81,052  G 

TOLEDO,  OHIO 

Times  . (m)  104,195  78,008  26,187  G 

Blade  . (e)  659,103  604,992  54,111  G 

News-Bee  . (e)  3h0.155  301,206  58,949  G 

Times  . (S)  163,288  127,399  35,889  G 


Total  Daily  .  1,123,453  984,206  139,247  G 

Total  Sunday  .  163,288  127,399  35,889  G 

Grand  Total .  1,286,741  1,111,605  175,136  G 

TORONTO,  CANADA 

Globe  . (m)  282,920  3.16,284  53,364  L 

Mail  &  Empire . (m)  268,058  314,390  46,332  L 

Star  . (e)  1,146,639  1,216,856  70,217  L 

Star  Weekly  . (w)  88,781  76,953  11,828  G 

Telegram . (e)  1,130,437  1,196,713  66,276  L 


Grand  Total  .  2,916,835  3,141,196  224,361  L 

TRENTON,  N.  J. 

Times  . (e)  477,913  494,732  16,819  L 

Times-Advertiser  . CS)  55,850  52,535  3,315  G 


Grand  Total  .  533,763  547,267  13,504  L 


TROY,  N.  Y. 

1935  1934  Gain  or  Loss 

Record  . (m)  459.412  . . 

Note:  Not  measured  in  1934.  Record  (m)  sold  in  com¬ 
bination  with  Times-Rccord  (e). 


TULSA,  OKLA. 


. (e) 

433,676 

417,873 

15.803  G 

World  . 

389,620 

400,880 

11,260  L 

Tribune  . 

. (S) 

70,638 

72,078 

1,440  L 

World  . 

. (S) 

135,653 

118,345 

17,308  G 

Total  Daily  . 

823,296 

818,753 

4,543  G 

Total  Sunday 

206,291 

190,423 

15,868  G 

Grand  Total  . 

1,029,587 

1,009.176 

20,411  G 

WASHINGTON,  D 

.  c. 

Herald  . 

438,374 

372,995 

65,379  G 

Post  . . 

414,494 

365,045 

49,449  G 

News . 

452,888 

414,776 

38,112  G 

Times  . 

. M 

652,707 

580,524 

72,183  t; 

Star  . 

. (e) 

1,183,176 

1,162,012 

21,164  G 

•Herald  . 

287,982 

223,940 

64,042  G 

Star . 

. tS) 

343,176 

278,848 

64,328  G 

Post  . 

. (S) 

199,500 

161,939 

37,561  G 

Tot.-il  Dailv  . 

3,141,639 

2,895,352 

246,287  G 

Total  Sunday 

830,658 

664,727 

165,931  G 

C  it  and  Total  . 

3,972,297 

3.560.079 

412,218  G 

'Sunday  Herald  includes  .\merican  Weekly  linage,  1935 


— 66,307  lines;  1934 — 62,764  lines. 


WESTCHESTER  (N,  Y.)  GROUP 

Mamaroneck  Times  . . . 

.te) 

157,255 

150,7o6 

6,489  G 

Mt.  V'ernon  Arcus . 

.(e> 

313,554 

429,088 

115,534  L 

New  Rochelle  Standard- 

Star  . 

.(e) 

317,523 

339,681 

22,158  L 

Oflsiliine  Citizen- keK>ster(e) 

157,843 

162,648 

4,805  L 

Portchester  Item  . 

.(e) 

286,176 

288,516 

2,340  L 

Tarry  town  News  . 

.(e) 

192,512 

215,502 

22,990  L 

Vonkers  Herald-Statesman(e) 

301,030 

322,502 

21,472  L 

White  Plains  Reporter. 

.(e) 

471,684 

482,775 

11,091  L 

I’eekbkill  Star  . 

.(e) 

230,220 

210,233 

19,987  G 

Grand  Total . 

2,427,797 

2,601,711 

173,914  L 

WICHITA,  KAN. 

Beacon  . 

.(e) 

470.224 

432,338 

37,886  G 

Easle  . 

(m) 

266,534 

226,123 

40,411  G 

Eagle  . 

.(e) 

407,063 

392,276 

14,787  G 

Beacon  . 

.(S) 

187,396 

159,966 

27,430  G 

Eagle  . 

(S) 

114,199 

126,029 

11,830  L 

Total  Daily  . 

1,143,821 

1,050,737 

93,084  G 

Total  Sunday  . 

301,595 

285,995 

15,600  G 

Grand  Total . 

1,445,416 

1.336,732 

108,684  G 

WILKES-BARRE,  PA. 


Record  . 

TimeS'Leadcr  ... 

News  . 

lndei>endent  . 

. (e) 

. (e) 

. (S) 

1935 

591,552 

567,055 

431,720 

153,802 

1934  GaiaorLfc 
640,246  48,6941 

631.012  63957 

337.597  94  121C 

138.775  isJ^S 

Tutal  Daily  .  . . 
Total  Sunday  . 
(Jrand  Total  . . . 

1,590,327 

153,802 

1,744,129 

1.608,855 

138,775 

1,747,630 

18.5281 
15.027t 
3.501  L 

WORCESTER,  MASS. 

Telegram  . 

Gazette . 

Post  . 

Telegram  . 

. (e) 

. (e) 

. (S) 

449,388 

478,256 

270,165 

111,052 

451,688 

491,382 

296,468 

111,976 

22001 

13.1261 

262031 

9241, 

Tutal  Daily  ... 
Total  Sunday  , 
Grand  Total  . . , 

1,197,809 

111,052 

1,308,861 

1,239,538 

111,976 

1,351,514 

41,7291 

9241 

42,6531 

YOUNGSTOWN,  OHIO 

Vindicator  . . 

Telegram  . 

Vindicator  . 

. (e) 

. (e) 

. (S) 

601,302 

429,642 

116,703 

545,161 

377.192 

90,243 

56,141  c 
52,4500 
26,4600 

Total  Daily  . . , 
Total  Sunday 
Grand  Tutal  . . . 

1,030,944 

116,703 

1,147,647 

922,353 

90,243 

1,012,596 

108,59To 
26,460  0 
135,0510 

FIGURES 

SUPPUED  BY  PUBLISHERS 

KANSAS 

CITY,  MO. 

Journal-Post  . . . . 

Star  . 

Star  . 

Journal-Post  _ 

Star  . 

. (e) 

. (e) 

. (S) 

. (S) 

324,483 

638,593 

598,252 

90,240 

301,592 

338,188 

648,830 

573,161 

87,489 

283,133 

13;05L 
10237  L 
25,0910 
2,7510 
18,4590 

Total  Daily  . . 
Total  Sunday 
Grand  Tutal  . , 

1,561,328 

391,832 

1,953,160 

1,560,179 

370,622 

1.930.8U1 

1.1490 
2U10G 
22,359  0 

BRONX  (NEW  YORK  CITY) 

The  Home  News . (e)  171,95  0  2  04,98  6  33,0341. 

The  Home  News . (S)  63,933  60,222  3,7110 


Grand  Total  .  235,883  265,208  29225 L 


NEW  BEDFORD,  MASS. 

Standard-Times  . (e)  415,870  400,008  153620 

Mercury  . (m)  4  1  2,49  6  3  8  7,12  8  252610 

Standard-Times . (S)  25,662  39,676  14,0141 


Total  Daily  .  828,366  787,136  412300 

Total  Sunday  .  25,662  39,676  14,014L 

Grand  Total  .  854,028  826,812  272160 


R  OVN  Voi5!X) 
.Of  Letters 


Death  snatched  out  from  the  sky 
over  Long  Island  not  so  long  ago 
and  its  prey  was  lost  to  journalism — 
Jimmy  Collins,  test  pilot  who  was  do¬ 
ing  his  last  gruelling  dive  to  prove  the 
worth  of  a  navy  plane,  was  dead.  Dead 
on  his  last  dive  before  he  embarked  on 
a  writing  career  which,  judging  from 
the  brief  bits  he  had  already  done, 
might  have  well  been  a  brilliant  one. 

Fortunately  he  left  behind  a  testament 
in  his  graphic,  simple,  yet  powerful 
style  which  lets  us  know  that  he  was 
satisfied  with  the  finish.  “The  long 
loud  diving  roar  of  the  motor,  rising 
to  the  awful  crushing  crescendo  of  its 
impact  with  the  earth,  was  my  death 
song.”  This  record  is  a  dramatic  final 
chapter  in  his  life,  and  a  startling 
climax  in  the  work  he  left  behind,  titled 
by  Doubleday,  Doran  &  Company  “Test 
Pilot.”  The  book  is  just  out,  at  $1.25 
— but  worth,  with  present  fiction  as  a 
yardstick,  much,  much  more. 

It  is  a  short  record,  hardly  that.  A 
few  poignant  chapters  are  all  that  is 
left.  They  are  not  a  jointed  life  story 
— they  are  more  than  that.  Few  men 
have  the  courage  to  engage  in  Jimmy’s 
hazardous  profession  and  few  of  the 
few  could  put  in  words  the  terrifying 
tests  of  the  stamina  of  man  and  ma¬ 
chine  in  a  420-mile  an  hour  power  dive 
and  the  sudden,  death-defying  “pull¬ 
outs.”  In  the  many  dives  he  did,  partly 
through  economic  necessity  and  partly, 
we  suspect,  through  an  uncontrollable 
;  assion  for  this  “dream”  of  his,  Jimmy 
Collins  had  two  failures.  He  escaped 
from  one.  At  least  he  knew,  in  the 
words  of  Capt.  Joseph  Medill  Patterson, 
Jimmy’s  student,  friend  and  publisher 
of  the  New  York  Daily  News,  that 
“even  at  best,  in  spite  of  what  its  ad¬ 
herents  say,  flying  is  not  a  particularly 


safe  business,”  Capt.  Patterson  wrote 
the  book’s  foreword. 

“It’s  funny  how  things  turn  out  some¬ 
times.  Fate  gives  you  a  capricious  little 
tweak,  anii  there  you  are,”  Jimmy  wrote 
in  one  of  his  chapters,  several  of  which 
are  reprinted  from  the  New  York 
News,  Post  and  Saturday  Evening 
Post.  It’s  funny,  he  should  have  said, 
how  he  wrote  the  “I  Am  Dead”  column 
for  his  friend  Archer  Winsten,  New 
York  Post  columnist,  and  then,  shortly 
afterwards,  that  column  took  on  its 
ghastly  truth — ^a  truth  which  did  not 
destroy  the  beauty  of  the  philosophy  he 
had  recorded. 

Too  bad  that  Jimmy — every  reader 
will  soon  be  on  familiar  terms  with 
the  test  pilot — hadn’t  turned  to  writing 
for  newspapers  and  book  publishers 
sooner.  But  then,  perhaps,  his  indi¬ 
vidualism  would  not  have  been  so  well 
blended  with  his  realism.  He  might 
have  been  unable  to  describe  his  physi¬ 
cal  reaction  to  a  particularly  daring 
dive:  “My  eyes  felt  like  somebody  had 
taken  them  out  and  played  with  them 
and  put  them  back  in  again.” — B.  C. 

«  *  « 

HARCOURT  brace  &  CO.  has 
published  here  a  b^ok  that  at¬ 
tracted  much  attention  in  England — 
“Quack,  Quack!” —  written  by  Leonard 
Woolf,  and  published  in  London  by  the 
Hogarth  Press,  which  is  the  property 
of  Leonard  Woolf  and  his  better  known 
wife,  Virginia. 

It  is  an  unusual  piece  of  presentation. 
It  applies  the  philosophy  of  Frazer’s 
“(jolden  Bough,”  analyzing  the  history 
of  map;ic  and  primitive  religion,  to— of 
all  things — ^the  dictators  of  today  ^d 
the  writers  who  make  a  case  for  the 
dictators.  It  is  also  a  devastating  criti¬ 
cism  of  the  unreason  and  immaturity 


of  dictatorships  and  the  extreme  type  of 
nationalism. 

Four  illustrations  give  away  Mr. 
Woolf’s  show — and  are  worth  the  price 
of  admission.  Two  are  war  masks 
from  the  South  Seas,  images  of  the 
war  god  Kukailimoku.  One  of  these 
faces  a  portrait  of  Mussolini  and  the 
other  fronts  a  picture  of  Hitler.  The 
similarity  in  expression,  frowning 
sternness  and  ill-masked  fear,  is  a 
graphic  demonstration  of  the  theme  of 

“Quack,  Quack !” - that  dictatorships 

rest  on  savage  magic,  and  that  they  arc 
the  cancer  of  western  “civiliation.” 

.•\fter  a  section  on  quackery  in  poli¬ 
tics,  Woolf  turns  to  its  manifestations 
among  the  intellectuals,  “those  who 
speak  to  the  world  in  transcendant  man¬ 
ner.”  They  should  be  a  higher  class 
than  the  priest-politician,  or  at  least 
have  a  higher  degree  of  intellectual 
integrity,  and  their  sin  against  the 
light  is  the  more  heinous,  he  says.  The 
passionate  historians  are  given  as  the 
great  examples — finding  a  high-brow 
justification  for  the  political  prejudices 
of  the  mob,  so  far  as  the  prejudices  and 
passions  can  be  turned  to  advantage  by 
a  ruling  class  or  a  sole  ruler.  Woolf 
traces  the  vicious  line  of  descent  in 
literary  glorification  of  such  base  ideas 
through  Nietzsche,  Spengler,  Keyserling 
and  Bergson — finding  the  last  especially 
dangerous  because  of  his  apparent  clar¬ 
ity  and  mentality. 

The  author  does  not  go  so  imcom- 
fortably  far  with  his  thesis  as  to  apply 
it  to  American  dictators  or  to  political 
writers  ranking  below  the  philosophical 
historians. — R.  W. 

*  *  * 

ITHIN  the  past  12  years  He>r- 
wood  Broun  has  written  approxi¬ 
mately  3,500  columns,  according  to  our 
own  estimate,  for  the  New  York  World, 
New  York  Telegram,  and  New  York 
World-Telegram,  as  well  as  for  other 
papers  which  have  bought  his  output 
from  syndicates.  One  hundred  and  six 
of  these  3,500  have  been  reprinted  in  a 
book,  “It  Seems  to  Me,”  published  by 
Harcourt,  Brace  &  Co.  ($2.50). 

They  give  us  Broun  at  his  best,  and 


his  best  is  certainly  worth  re-readiag. 
Those  tiresome,  tedious  streaks,  that  ait 
the  bane  of  all  daily  columnists,  ait 
mercifully — for  the  reader  and  autliot- 
without  representation  here,  and  so  it 
have  106  high  spots  in  Broun’s  writiij 
career,  many  of  which  do  hit  abovt 
timber  line. 

The  book  is  started  with  the  indig' 
nant  protests  of  Broun  against  the  sai- 
age  crucifixion  of  Sacco  and  Vanzati 
on  the  altar  of  Massachusetts  justk^ 
protests  that  eventually  cost  him  his  job 
on  the  World.  Many  newspapenno 
and  newspaper  readers,  it  is  safe  to  say, 
have,  filed  these  clippings  away,  as  mas¬ 
terpieces  of  infectious  indignation,  and 
their  fire  still  flames. 

Some  of  the  material  is  delightfully 
trivial,  beautifully  polished  in  the  Bro« 
style.  I  think  one  of  Broun’s  best  col¬ 
umns  in  this  vein  is  the  one  writto 
after  Deems  Taylor  had  abandoori 
plans  to  make  an  opera  out  of  Broon’s 
book  “Candle  Follows  His  No^"  An¬ 
other  is  his  reflections  on  a  sf^ng  S«- 
day  when  he  observed  a  girl  smd  a 
young  man  kissing  in  a  taxi.  It  is  cer¬ 
tainly  true  that  Broun  can  take  tht 
most  insignificant  material,  and 
seeming  effort,  make  it  shine  brilliaw 
.\nd  it  is  equally  true  that  he  can  han» 
strong  stuff  forcefully  and  effectu^; 

The  selections  in  the  book  were  mw 
by  Alexander  (Trosby,  formerly  of  w 
Stamen  Island  Advance,  who  was  th 
issue  in  the  recent  controversy  '»etw«® 
that  newspaper  and  the  Newspap# 
Guild  of  New  York. — J.  W.  P. 


WASHINGTON  DAILY  SOLD 

'The  sale  of  the  Everett  (Wi^ 
Daily  News  to  a  corporation  headed  by 
Adam  E.  McKee,  secretary-treasuw 

of  the  Cascades  Saving  and  Loan 
ciation,  was  announced  recently  rm 
the  filing  of  articles  of  incorporatii* 
for  the  Everett  News,  Inc.  Other  ^ 
corporators  are  D.  L.  Bell,  ^ 
comes  secretary  and  treasurer,  and  U 
W.  Aronson.  Mr.  McKee  will  be 
dent.  No  changes  are  contemplate**  ** 
present,  Herbert  M.  Peet  continues 
^itor  and  L.  G.  Diehl  business  manag®' 
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Cir  cul  at  io  n 


carrier  deliveries 

SHOWN  BY  MAP 

Sm,  Francifco  New*  Ha*  Unusual 
Promotion  Feature— Buying  Power 
of  Families  Shown  by 
Colors 


Answering  at  a  glance  the  advertiser’s 
questions  on  coverage,  the  San  Fran¬ 
cisco  Nnvs  has  prepared  a  map  show¬ 
ing  the  location  of  every  carrier-de¬ 
livered  paper  in  San  Francisco.  The 
exhibit,  believed  unparalleled  in  news¬ 
paper  work,  was  prepared  at  the  direc¬ 
tor!  of  A.  J.  Tormey,  advertising  direc¬ 
tor. 

In  addition  to  showing  the  exact  lo¬ 
cation  of  every  paid  home-delivered 
paper  within  the  city  limits,  the  map 
shows  the  class  of  buying  power  rep¬ 
resented  by  each  subscriber.  The  plan 
was  adopt^  to  newspaper  use  after  ob¬ 
servation  of  a  similar  method  used  by 
a  department  store  to  show  the  location 
of  its  customers. 

Colored  pins  are  used  to  show  both 
location  and  buying  power.  The  dis¬ 
play  was  limited  to  papers  delivered 
by  carriers  on  the  routes  owned  by  the 
News.  Papers  carried  by  independent 
dealer  carriers  were  not  included,  nor 
were  suburban  deliveries.  Street  sales 
were  not  shown. 

Colored  pins  were  placed  according 
to  the  shelter  cost  basis  of  districting 
on  the  San  Francisco  Chamber  of  Com¬ 
merce  map  as  taken  from  the  market 
statistics  survey  of  the  Curtis  Publish¬ 
ing  Company.  The  pins  are  yellow,  red, 
green  and  grey,  with  yellow  and  red 
representing  the  highest  types  of  homes. 
The  only  difficulty  presented  was  that 
the  system  used  prescribes  green  for  all 
downtown  business  areas.  It  was  de¬ 
cided  to  stick  by  the  Chamber  of  Com¬ 
merce  map  throughout,  however,  and 
even  the  Montgomery  Street  financial 
district  deliveries  appear  in  green. 

In  a  filing  cabinet  adjoining  the  map, 
which  covers  an  entire  office  wall,  lists 
of  subscribers  are  available.  From  this 
file  can  be  picked  immediately  the  com¬ 
plete  list  of  homes  to  which  papers  are 
delivered  by  districts  if  information  sup¬ 
plementing  that  on  the  map  is  desir^. 

Advertising  department  workers  bring 
clients  to  the  office  for  inspection  of 
the  map  in  preparing  campaigns,  it  was 
explained.  Incidentally  the  map,  which 
is  kept  up  to  date  on  a  quarterly  basis, 
is  proving  a  source  of  inspiration  to 
staff  members,  Mr.  Tormey  said. 

AIR  PROMOTION  SATISFACTORY 


COOKING  SCHOOLS  POPULAR 

The  ixjpularity  of  cooking  schools 
sponsored  by  the  following  newspapers 
was  proven  by  the  thousands  of  women 
in  attendance.  The  Madison  (Wis.) 
Ca(>ital  Times  and  IFisconsin  State 
Journal  presented  “Foods  on  Parade” 
a  four-day  school.  Sept.  17-20  with  Miss 
Ruth  Chambers  in  charge.  The  Ashe¬ 
ville  (N.  C.)  Citicen  and  Times  school 
was  held  Sept.  16-19.  The  Detroit  Free 
Press  held  its  first  neighborhood  school. 
Sept.  12.  Prizes  were  awarded.  Miss 
Marion  F.  Sawyer,  director  of  the  In¬ 
stitute  of  Home  Economics,  was  in 
charge.  The  Passaic  (N.  J.)  Herald 
News  school,  “Foods  on  Parade”  held 
Sept.  10-13  broke  attendance  records. 
Howard  Herty,  promotion  manager, 
handled  the  school.  The  Cumberland 
(Md.)  Evening  Times  conducted  its 
school.  Sept.  10-13  with  Mrs.  J.  Wat¬ 
son  Shockley,  home  economics  expert, 
in  charge.  The  Sheboygan  (Wis.) 
Press  recently  held  a  three  session 
Cold  C(K)kery  School  in  conjunction 
with  the  Sheboygan  Electrical  Bureau. 
Miss  Clara  Dean,  Cleveland  home  econ¬ 
omist,  was  in  charge. 


60,000  ATTEND  BIKE  RACE 

More  than  60,000  spectators  witnessed 
the  amateur  six-day  bike  race,  spon¬ 
sored  by  the  Chicago  Daily  Times,  at 
the  new  Humboldt  Park  bowl,  Chi¬ 
cago.  Handicapped  by  inclement 
weather  over  the  week-end,  the  Times’ 
bike  race  came  to  a  close  Wednesday 
night.  Sept.  18,  with  a  capacity  crowd 
of  5,000  present.  The  event  was  staged 
under  the  direction  of  Marvin  Mc¬ 
Carthy,  Times  sports  editor.  In  co- 
oiieration  with  the  Chicago  Bears,  pro¬ 
fessional  football  team,  the  Times  is 
sponsoring  the  Chicago  Bears  Boys’ 
Club,  which  will  admit  30,(X)0  school 
boys,  between  10  and  14  to  Bears’  home 
games  this  fall. 


SAFE  DRIVING  CAMPAIGNS 

With  thousands  of  children  now  using 
the  streets  and  highways  of  the  country 
since  the  opening  of  the  school,  dailies 
throughout  the  nation  are  launching  in¬ 
tensive  campaigns  to  impress  upon  the 
minds  of  automobile  drivers  the  neces¬ 
sity  of  making  safe  driving  a  personal 
matter.  The  Indianapolis  Netvs,  which 
inaugurated  its  campaign  last  week,  is 
receiving  hundreds  of  signed  pledges 
from  readers  pledging  themselves  to 
careful  driving.  Front  page  stories  and 
extra  prominence  to  death  stories  of 
wreck  victims  are  being  used.  The 
Poston  Traveler,  which  opened  its  drive 
Sept.  7-8,  is  receiving  the  cooperation 
of  large  trucking  firms  who  are  pledging 
their  drivers  to  safe  driving.  A  large 
department  store  has  secured  300 
pledges  for  distribution  to  its  employes. 
The  campaign  has  been  endorsed  by 
Registrar  of  Motor  Vehicles  Frank  A. 
Goodwin. 


ANNUAL  FOOTBALL  PAMPHLET 

The  Nciv  York  Herald  Tribune  has 
issued  its  annual  pamphlet  of  college 
football  schedules  and  is  distributing 
15,000  copies  through  its  reader  service 
department.  The  32-page  booklet  lists 
the  season’s  schedules  for  135  of  the 
leading  colleges  throughout  the  country. 
It  also  illustrates  and  explains  the  ten 
signals  used  by  officials  of  the  game, 
and  in  five  separate  pages  diagrams  and 
explains  five  plays  illustrating  the  basic 
tactics  of  football  as  selected  by  Lou 
Little,  Columbia  coach  and  “professor” 
at  a  football  school  for  coaches  con¬ 
ducted  by  the  Herald  Tribune  in  August. 
The  two  middle  pages  give  short 
sketches  of  the  paper’s  football  writers. 


GOWDY  CIRCULATION  CHIEF 

Edward  R.  tiowdy  has  been  appointed 
circulation  director  of  the  South  Bend 
(Ind.)  News-Times.  Robert  W.  Mcln- 
erny  remains  as  circulation  manager. 
Mr.  Gowdy  worked  in  various  capaci¬ 
ties  in  the  circulation  departments  of 
different  midwestern  and  eastern  dailies. 
He  served  as  circulation  manager  of 
the  Buffalo  (N.  Y.)  Times.  Later  he 
went  to  the  Chicago  American  and 
Her  aid- Examiner  as  home  delivery 
manager.  He  spent  25  years  with  the 
Hearst  organization  and  while  in  Chi¬ 
cago  originated  the  travelers  and  acci¬ 
dent  insurance  for  subscribers.  Since 
then  Mr.  Gowdy  has  spent  some  time 
as  promotion  manager  of  boys  with  the 
Detroit  (Mich.)  Free-Press. 


25  YEARS  WITH  DAILY 

Louis  J.  Hoffman,  circulation  man¬ 
ager  of  the  St.  Louis  Star-Times  and 
president  of  the  International  Circula¬ 
tion  Managers’  .Association,  celebrated 
his  25th  anniversary  with  the  daily  on 
Aug.  29.  During  the  jieriod  Mr.  Hoff¬ 
man  has  been  in  the  employ  of  the 
Star  Chronicle  Publishing  Company, 
publisher  of  the  daily,  in  various  busi¬ 
ness  office  capacities,  and  has  been  cir¬ 
culation  manager  since  1923.  In  recog¬ 
nition  of  his  long  service  with  the  daily, 
last  year,  he  was  elected  to  the  board 
of  directors  of  the  company. 


BILLINGS  CHALLENGES  NATION 

Th^  Billings  (Mont.)  through 

Fred  Pierce,  advertising  manager,  has 
suggested  to  the  Federal  Housing  Ad¬ 
ministration  that  it  conduct  a  friendly 
contest  among  cities  of  the  United 
States  for  the  championship  in  new 
homes  built  during  1935.  Tentatively, 
the  Gazette  claims  the  crown  for  its 
city  with  an  average  of  six  new  homes 
this  year  to  each  thousand  of  popula¬ 
tion.  Exclusive  of  sites,  the  average 
cost  of  these  new  homes  was  $3,201.26. 


MICKEY  MOUSE  CELEBRATION 

Another  tie-up  has  been  arranged  by 
United  Artists  and  the  King  Features 
Syndicate  whereby  114  newspapers  in 
United  States  and  9  in  Canada  will 
celebrate  the  7th  anniversary  of  Mickey 
Mouse  by  devoting  a  special  comic  strip 
exclusively  to  the  Walt  Disney  birth¬ 
day  celebration  Sept.  28.  The  strip 
planned  by  King  Features  will  be  en- 
lianced  with  special  art,  and  will  rep¬ 
resent  all  the  characters  rnade  famous 
by  Walt  Disney  in  his  Mickey  Mouse 
productions. 


to 


Newtpaper-Owned  Station  Used 
Push  Paper  Doll  Campaign 

Radio  Station  WIXBS,  owned  by  the 
IVaterbury  (Conn.)  Republican  and 
American  recently  conducted  a  cam¬ 
paign  on  behalf  of  movie  star  paper 
doll  cut-outs,  copyrighted  series  running 
in  the  Republican  and  American,  and 
brought  in  hundreds  of  entries  from 
five  different  States. 

A  series  of  three  doll  figures  was  pub¬ 
lished  and  children  were  requested  to 
cut  these  figures  out,  color  them  and 
send  them  in  to  the  contest  editors. 

WIXBS  promoted  the  campaign 
wy  through  two  distinct  programs, 
^e  first  promotion  went  on  the  air  over 
the  mid-day  musical  review  hour  from 
noon  to  12 :30  and  the  second  promotion 
directed  directly  to  the  children’s 
audience  over  the  “Funnies”  program 
from  5 :30  to  5 :4S. 

The  results  of  this  competition,  which 
lastri  only  5  days,  were  watch^  with 
particular  interest  by  the  officials  of 
stotion  WIXBS,  because  of  the  fact 
that  it  was  the  first  combination  news¬ 
paper  and  radio  promotion  idea  for 
Jj^^Wper  circulation  in  which  WIXBS 
h^  been  involved  since  this  station  was 
started  a  year  ago. 

CANADIAN  GROUP  TO  MEET 

meeting  of  the  Ontario-Que- 

Mi  9**’‘^nlation  Managers’  Association 
Will  be  held  Oct.  7  at  the  Windsor 
Hotel,  Montreal. 


SUNDAY  SECTION  EXPANDED 

{Special  to  Editor  &  Pubusher) 

Milwaukee,  Wis.,  Sept  19 — The 
Milwaukee  (Wis.)  Journal,  with  its 
Sunday  edition  of  Sept.  22,  introduces 
several  changes  for  the  expansion  and 
improvement  of  various  news  depart¬ 
ments,  including  the  society,  radio  and 
screen,  and  roto-arts  sections.  The 
society  section  has,  in  addition  to  rou¬ 
tine  society  news,  several  additional 
columns  concerning  housekeeping,  re¬ 
cipes,  patterns,  articles  on  child  educa¬ 
tion,  and  others  of  general  interest  to 
the  homemaker.  Radio  and  motion  pic¬ 
ture  news  pages  are  united  and ‘com¬ 
bined  in  the  Screen  and  Radio  Weekly, 
a  new  added  section  containing  16 
pages  in  color,  with  color  portraits, 
latest  radio  and  movie  gossip,  inter¬ 
views  and  close-ups  of  radio  and  screen 
celebrities  and  many  other  features. 


The 

JOSHUA  B.  POWERS 
ORGANIZATION 

rcprcfcnis  more  than  one 
hundred  important,  non- 
competins  publications 
in  Latin  America,  in 
Europe,  in  Australia,  in 
South  Africa  and  in  the 
Far  East. 
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Is  Your  Circulation  Sulferins 

from  "TURNOVERITIS"? 

QO  often,  after  promotions  have  added  much 
^  new  circulation,  “turnoveritis”  reduces  the 
gains  to  the  [point  where  little  if  any  revenue 
increase  is  received  for  the  time  and  money 
spent. 

Why  is  this  ?  Probably,  because  your  promotion 
plans  failed  to  provide  the  proper  follow-up  so 
necessary  to  retain  new  subscribers. 

NBA  Service  is  a  sure  cure  for  "turnoveritis.” 

It  not  only  builds  new  business  in  a  remarkable 
way,  but  it  keeps  readers  sold  on  the  merits  of 
the  newspaper.  By  minimizing  turnover,  it 
enhances  the  value  of  every  promotion  dollar, 
and  insures  a  steady  growth  in  revenue. 

"Turnoveritis”  may  be  costing  you  thousands 
of  dollars  every  year — far  more  than  you  imagine. 

Let  us  show  you  how  this  loss  may  be  turned 
into  profit,  with  NBA  Service.  Write  for  full 
details — today. 

National  Newspaper  Boy  Week  •  Sept.  29-Oct.  5 
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PASS  IN 

Wham! 

N  May  and  June  of  this  year  the  Los 
Angeles  Times  made  quite  a  stir 
with  its  elaborate,  expensive  survey  on 
the  effects  of  the  depression  on  the  buy¬ 
ing  habits  of  Los  Angeles.  Representa¬ 
tives  went  from  city  to  city  presenting 
the  findings  of  the  survey  to  agencies, 
retailers,  manufacturers,  other  publica¬ 
tions.  Wherever  they  went  they  left 
copies  of  a  beautifully  printed  book  “A 
New  Survey.”  The  Times  said  that 
40  per  cent  of  the  Los  Angeles  families 
were  charity  families — the  highest  per¬ 
centage,  it  said,  of  any  metropolitan 
market  in  the  country.  The  survey  at¬ 
tempted  to  show  what  newspapers  were 
read  by  the  charity  families  and  non¬ 
charity  families.  The  Times,  according 
to  the  survey,  was  very  weak  in  the 
former  group,  very  strong  in  the  latter. 

It  got  a  lot  of  attention.  Other  news¬ 
papers  played  with  the  idea  of  making 
similar  surveys  in  their  towns.  We 
said  a  little  about  the  survey  in  this  col¬ 


umn  in  June,  not  passing  on  the  au¬ 
thenticity  of  the  facts  but  saluting  the 
Times  for  its  courage  in  tackling  a 
delicate  problem,  praising  the  book  as  a 
piece  of  printing  and  calling  attention, 
in  passing,  to  the  accusations  that  would 
come  to  the  Times. 

And  there  have  been  plenty  of  accu¬ 
sations,  and  counter  claims,  and  counter 
views  .  .  .  mostly,  of  course  from  the 
Los  Angeles  Examiner,  whose  chief  ac¬ 
cusation  is  that  the  survey  is  not  ac¬ 
curate,  does  not  show  a  true  picture  of 
Los  .\ngeles  and  is  therefore  useless  and 
harmful. 

Soon  after  the  Times  survey  got 
around  the  Examiner  printed  a  double¬ 
spread,  two-color  office  ad.  The  illus¬ 
tration  showed  the  Times’  Charity  Sur¬ 
vey  book  shattered  to  pieces.  In  the 
center  of  the  shattered  pieces  was  the 
red  word  ‘‘WH.\M.”  The  title  said 
“Charity  Director’s  Statement  blasts 
Times’  survey  into  Fragments.”  Repro¬ 
duced  was  a  letter  from  Rex  Thomson, 
Superintendent  of  Charities,  giving 
facts  which,  the  Examiner  said,  refuted 
the  Times  survey.  More  important, 
(said  the  Examiner)  Thomson’s  letter 
proved  that  the  Times’  premise  was 
wrong,  therefore  each  application  of  the 
premise  was  false.  The  copy  in  the  ad 
was  pretty  strong.  For  instance: 
“Based  on  microscopic  cross-sections 
and  misinterpreted  figures  the  Times 
has  just  released  to  advertisers  and 
agents  a  brochure  entitled  ‘A  New  Sur¬ 
vey’.”  Strongest,  perhaps,  was  the 
sentence:  “Advertisers  may,  therefore, 
with  perfect  impunity  consider  ‘A  New 
Survey,  100  per  cent  mathematically  in¬ 
competent  and  utterly  useless  in  helping 
them  arrive  at  dependable  market  and 
advertising  decisions.” 

From  the  more  positive  angle  the 
Examiner  ad  offered  advertisers  its  own 
“dependably  accurate  study”  of  the  Los 
Angeles  Market  based  on  the  1929  and 
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1933  censuses  of  distribution  conducted 
by  the  United  States  Department  of 
Commerce.  To  support  the  validity  of 
its  study  the  Examiner  reproduced  ap¬ 
proving  letters  from  professors  of  math¬ 
ematics  and  economics  in  the  Univer¬ 
sity  of  California  and  from  Stella 
Stewart,  chief  of  the  retail  price  divi¬ 
sion  of  the  U.  S.  Department  of  Labor. 

Not  satisfied  with  this  double  spread 
ad,  the  Examiner  ran  an  editorial  on 
June  3  entitled  “Queer  Civic  Pride,” 
criticizing  the  Times  for  defaming  the 
community,  quoting  figures  to  support 
its  contention  that  the  maximum  figure 
for  charity  families  is  less  than  half  the 
figure  circulated  by  the  Times  and  end¬ 
ing  with  the  scorching  proverb.  “It’s  a 
dirty  bird  that  fouls  its  own  nest.” 

All  very  hot  stuff— and  though  all 
this  happened  months  ago  the  situation 
is  still  pretty  warm. 

This  column  is  not  interested  in  ver¬ 
ifying  the  accuracy  of  surveys  and  re¬ 
searches.  It  must  take  them  on  their 


face  value.  It  is  interested  in  their  ap¬ 
plication,  in  their  use,  in  the  fact  that 
they  are  made  at  all.  It  is  in  no  position 
to  say  that  this  or  that  survey  shows 
facts  that  are  accurate  or  not  accurate. 
This  columnist  is  no  researcher  of  re¬ 
searches.  or  surveyer  of  survevs.  He  is 
interested  only  in  knowing  and  reporting 
what  the  newspapers  are  doing  to  pro¬ 
mote  themselves.  He  can,  however,  Ite 
fair  enough  to  give  both  sides  of  a  case, 
if  there  are  sides,  and  that  is  why  this 
is  being  written  today.  He  can  also 
repeat  what  he  has  said  before.  Public 
quarrels  of  this  sort  are  bad  for  all 
new'spapers.  They  make  newspaiiers  look 
silly  and  childish  in  the  eyes  of  the  gen¬ 
eral  public  as  well  as  advertisers.  A 
better  way,  if  there  must  be  di  smites,  is 
for  the  publishers  to  settle  them  pri¬ 
vately.  In  the  midst  of  all  these  claims, 
figures  and  counter  figures  we  wonder 
what  the  average  citizen  of  Los  An¬ 
geles  is  thinking  of  the  newspapers  he 
has  learned  to  trust. 

*  * 

One  From  the  Tribune’s  Basket 

From  the  large  volume  and  larw  var¬ 
iety  of  promotion  that  is  fed  to  a  hurry¬ 
ing  world  by  the  Chicago  Tribune  one 
recent  ad  espe¬ 
cially  pleased  our 
taste.  Title  is 
simple.  . .  “Home 
Delivered.”  The 
drawing  is  clear, 
neat,  attractive. 
The  copy  is 
short:  “The  Qii- 
cago  Tribune  has 
more  circulation 
delivered  to  the 
home  by  official 
carriers  than  all 
other  Qiicago 
newspapers  com¬ 
bined.”  One  fact, 
one  message,  easily  seen,  easily  read, 
easily  remembered.  Allen  French. 


TELLS  HOW  DAILIES 
RAISE  BREAD  SALES 

British  Advertiser  Says  Newspapers 

Fit  Best  Into  Problem  of  Increas¬ 
ing  Consumption  of 
Flour 

ISpecial  to  Editos  St  Publishes) 

Chicaco,  Sept.  16 — “Daily  newspaper 
advertising  is  the  key  to  increased  bread 
consumption  in  both  England  and  the 
United  States,”  Thomas  J.  Shaw,  Lon¬ 
don  advertising  executive,  told  members 
of  the  Qiicago  Federate  Advertising 
Club  lure  today  at  a  luncheon  given  in 
his  honor. 

Speaking  informally  to  club  members, 
Mr.  Shaw  explained  that  he  was  in 
charge  of  a  $500,000  fund  raised  by 
English  millers  to  increase  flour  con¬ 
sumption.  As  director  of  the  adver¬ 
tising  campaign  for  the  Millers’  Mutual 
-Association  of  England,  he  spoke  of 
the  importance  of  newspaper  advertis¬ 
ing  as  follows : 

"Newspaper  advertising  has  been  and 
is  the  liacklmne  of  our  ‘Bread  and  En¬ 
ergy’  campaign.  Bread,  like  the  press, 
is  a  morning,  noon  and  night  habit. 
Therefore,  newspaper  advertising  fits 
1-est  into  the  daily  bread  eating  habits 
of  our  population,  just  as  I  believe  it 
would  in  your  country.” 

Mr.  Shaw  said  that  80  per  cent  of  the 
millers’  advertising  funds  is  allocated  to 
"press  advertising,”  which  includes  for 
the  most  part  English  newspapers. 
Some  advertising  is  done,  of  course,  in 
women’s  magazines  and  periodicals,  he 
added. 

In  an  interview  with  Editor  &  Pub¬ 
lisher,  Mr.  Shaw  briefly  commented 
on  the  outstanding  differences  between 
English  and  American  advertising  tech¬ 
nique. 

He  remarked: 

"We  deal  with  a  country.  You  deal 
with  a  continent.  The  %’ast  expanse  of 
territory  with  its  complicated  marketing 
problems,  makes  advertising  in  America 
a  much  more  difficult  job  than  we  have 
in  England.” 

“The  average  Englishman  is  much 
more  conservative  than  an  -American. 
He  does  not  react  to  the  so-called  ‘fear’ 
appeal,  such  as  ‘bad  breath’  and  ‘B.  O.’ 
Slogans  and  humor  are  the  most  effec¬ 
tive  types  of  British  advertising.  While 
some  typically  American  advertising 
copy  appears  in  English  papers,  com¬ 
panies  have  found  it  does  not  produce 
the  desired  results.  Lever  Brothers,  I 
am  told,  are  discontinuing  the  ‘B.  O.’ 
theme  in  their  English  advertising.” 

Mr.  Shaw  emphasized  the  growing 
importance  of  large-scale  cooperative 
advertising  campaigns  in  England. 
The  British  government  is  convinced, 
he  said,  that  it  is  vital  to  business  re¬ 
covery  for  the  farmer  to  be  prosperous. 
In  line  with  this  goal,  it  is  the  plan  to 
liave  co-operative  advertising  campaigns 
hy  the  farm  marketing  boards  on  dairy 
products,  bread,  butter,  meats  and  other 
basic  agricultural  products.  He  said 
the  success  of  the  ‘Bread  and  Energy’ 
canqiaign  that  he  is  affiliated  with  will 


mean  increased  consumption  of  allied 
products,  such  as  butter,  cheese  ai^ 
other  foiads. 

Mr.  Shaw  is  in  this  country  maldw 
a  comprehensive  study  of  advertise 
and  mechandising  methods  on  flour. 


ROYAL  K.  FULLER 

Former  Albany  New*  Man  Bro*|b 
Howe  and  Roosevelt  Together 

Royal  K.  Fuller,  59,  former  newv 
paper  correspondent  and  New  York 
State  Commissioner  of  Canals  and 
Waterways,  was  found  dead  in  ha 
office  in  .Albany,  N.  Y.,  Sept.  13,  with 
a  bullet  wound  in  his  right  temple.  1)* 
jxilice  were  inclined  to  the  theory  he 
had  shot  himself. 

Mr.  Fuller  was  formerly  a  reports 
on  the  New  York  Herald  and  in  1912 
was  that  paper’s  Albany  correspond^ 
It  was  while  he  was  correspondent  is 
■Albany  that  he  introduced  Louis  McH. 
Howe  to  F'rariklin  D.  Roosevelt.  Mr. 
Howe  was  assistant  to  Mr.  Fuller  at  the 
time,  and  later,  when  Mr.  Roosevelt  1»- 
came  Governor,  was  his  secretary,  ac¬ 
companying  the  President  to  Washing, 
ton  to  serve  in  a  like  post. 

Mr.  Fuller  had  been  a  reporter  on  a 
newspaper  in  St.  I^wrence  county,  the 
place  of  his  birth,  before  going  to  New 
A’ork  to  join  the  Herald  staff.  He  was 
appointed  secretary  of  the  State  High¬ 
way  Commission  in  1914,  a  position 
which  he  held  for  two  years,  wh®  he 
returned  to  newspaper  work  in  New 
York. 


UPHOLDS  CONTEMPT  ACnON 


Maryland  Circuit  Court  Refnie*  Is 
Set  Aside  Jail  Sentence* 

(Special  to  Edito*  &  Publishei) 

Washington,  D.  C.,  Sept.  18— The 
Maryland  circuit  court  has  denied  mo¬ 
tions  to  set  aside  90-day  jail  sentences 
imposed  upon  David  Lee  and  Pat 
Frank,  Washington  Herald  reporters 
ordered  to  jail  for  contempt  arising  oat 
of  publication  of  a  Rockville  police  coart 
verdict  before  it  was  announced  froo 
the  bench. 

The  Herald  carried  an  announcement 
that  John  Boland,  one  of  several  it- 
fondants  in  a  conspiracy  to  murder  case, 
has  been  found  guilty.  The  report  was 
accurate,  but  the  court  held  its  puWi- 
cation  before  co-defendants  had  been 
tried,  obstructed  justice. 

Lee  and  Frank  are  now  free  in  bonds 
of  $2,(X)0  each,  awaiting  a  ruling  by 
the  Maryland  Court  of  Appeals. 


DARRAH  RETURNS  TO  LONDON 

David  Darrah,  former  Chicago  Trib¬ 
une  Rome  correspondent  who  was  a- 
pelled  from  Italy  in  June  because  some 
of  his  dispatches  displeased  the  Fascist 
government,  has  sailed  for  London 
after  a  brief  visit  in  Chicago,  where 
lie  renewed  acquaintances  and  covered 
various  local  assignments.  He  was  ac¬ 
companied  by  his  wife.  Mr.  Darrah 
was  Rome  correspondent  for  nine  years. 
His  new  post  is  yet  to  be  assigned. 


I  Am  Interested  in  an  Investment  in 
a  Small  Newspaper 

based  on  a  livins  wase  at  the  beginnins  and  additional  compensa¬ 
tion  and  opportunity  to  buy  in  out  of  increased  earnings. 

I  am  seekin9  a  newspaper  with  editorial  talent,  but  operating  with 
an  uncertain  financial  future,  needing  alert,  experienced  business 
administration. 

I  am  41 — married — B.S.  degree  college — with  15  years  selling  in 
national  and  local  departments  medium  size  midwest  city  news¬ 
paper  including  direction  salesmen. 

I  am  ready  to  make  this  start  immediately. 

I  have  letters  of  recommendation  from  former  associates  and  cus¬ 
tomers.  Any  further  inquiry  welcomed.  My  sales  record  in  agate 
lines  available  to  any  one. 
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free  press  dinner 

TOASTS  BARNUM 

{Continued  from  page  7) 

ness  of  purpose,  those  in  power  en¬ 
deavor  to  find  ways  and  means  of  in¬ 
timidating  and  restricting  freedom  in 
both  thought  and  expression. 

‘  The  real  object  of  the  Constitution 
was  to  establish  securely  against  strong 
individuals  or  strong  majorities  those 
safeguards  of  liberty  so  necessary  in  the 
fundamental  sense  that  without  them 
liberty  cannot  lie  preserved,  and  the 
battle  was  not  won  when  the  words 
were  written  into  the  Constitution. 

“No  law  is  self -executing,  least  of  all 
such  provisions  as  these  which  run 
counter  to  deep  and  swift  streams  of 
human  passion.  Free  speech  as  a  con¬ 
dition.  as  a  living  fact,  can  be  pre¬ 
served  only  by  hard  and  persistent  fight¬ 
ing. 

“Now  let  us  go  back  briefly  to  a 
little  of  the  history  surrounding  the 
daily  newspaper  code  negotiations,  in 
which  I  participated  during  the  years 
1933-34.  We  started  our  negotiations 
in  July,  1933,  but  the  code  for  the  daily 
newspaper  publishing  business  was  not 
approv^  in  final  form  by  the  President 
until  February  24,  1934. 

“Now  what  was  all  the  shootln’ 
about? 

“It  was  mainly  over  the  inclusion  of 
a  clause  in  the  code  guaranteeing  the 
freedom  of  the  press  as  set  forth  in  the 
first  amendment  to  the  Constitution. 

“It  was  maintained  by  the  adminis¬ 
trator  of  the  NRA  that  no  such  clause 
was  necessary,  regardless  of  the  fact 
that  the  National  Industrial  Recovery 
Act  gave  the  President  the  right  from 
time  to  time  to  cancel  or  modify  any 
order  approving  a  code,  the  right  to  li¬ 
cense  and  the  right  to  enforce  by  in¬ 
junction. 

“In  other  words,  under  the  provisions 
of  the  act  as  it  was  passed  by  Con¬ 
gress,  the  President  was  vested  with 
complete  legislative  and  judicial  power 
over  the  business  and  industrial  life  of 
the  nation.  It  was  this  delegation  of 
power  which  was  unanimously  con¬ 
demned  by  the  Supreme  Court  and  char¬ 
acterized  by  one  of  the  justices,  Mr. 
Cardoza  of  our  own  state,  as  ‘dele¬ 
gation  run  riot.’ 

“From  the  first,  we  insisted  that  our 
code  should  be  a  voluntary  one  in  every 
sense  of  the  word;  that  it  should  be  a 
contract  between  the  President  and  the 
individual  publisher  and  that  we  would 
not  be  a  party  in  anv  attempt  to  force 
any  publisher  to  come  under  it. 

“We  also  insisted  on  the  inclusion  of 
the  now  famous  freedom  of  the  press 
clause,  regardless  of  the  fact  that  we 
were  informed  repeatedly  from  the 
highest  sources  that  under  no  circum¬ 
stances  would  a  code  with  such  a  clause 
be  accepted  by  the  government. 

“Our  reply  to  those  statements  was 
always  the  same.  It  tvas  that  if  that 
were  the  administration’s  position  there 
would  be  no  code, 

“Now,  you  may  wonder  why  we  were 
so_  insistent  on  the  inclusion  of  a  spe- 
ficic  clause  guaranteeing  press  freedom 
in  code,  notwithstanding  the  fact  that 
the  first  amendment  to  the  Constitution 
seems  sufficiently  clear  on  that  subject. 

“The  answer  is  that  inasmuch  as  our 
code  would  be  a  contract  between  the 
individual  publisher  and  the  President 
ff  ttijght  well  be  held  that  because  of 
the  licensing  clause  in  the  National  In¬ 
dustrial  Recovery  Act  and  the  power 
granted  to  the  President  to  amend  codes 
after  their  acceptance,  the  signers  of 
such  a  code  might  be  held  by  the  courts 
to  have  waived  their  Constitutional 
rights. 

“We  were  assured  by  the  adminis¬ 
trator  of  the  NRA  that  such  could  not 
be  the  case  and  the  President  himself 
in  his  executive  order  approving  the 
CMe  on  February  17,  1934,  which  by 
the  way  we  refused  to  accept,  said : 

In  so  far  as  Article  VII  (our  free- 
TOm  of  the  press  clause)  is  not  required 
V  u  /’Mre  surplusage.  While 

It  has  no  meaning  it  is  permitted  to 
I  stand  merely  because  it  has  been  re¬ 


quested  and  because  it  could  have  no 
such  legal  effect  as  would  bar  its  in¬ 
clusion.  Of  course  a  man  does  not 
consent  to  what  he  does  not  consent  to. 
But  if  the  President  should  find  it 
necessary  to  moo  if  y  this  code,  the  cir¬ 
cumstance  that  the  modification  was 
not  consented  to  would  not  affect  what¬ 
ever  obligations  the  non-consentor 
would  have  under  Section  3  (d)  of  the 
National  Recovery  Act.’ 

“He  further  stated  in  that  executive 
order : 

‘The  recitation  of  the  freedom  of  the 
press  clause  in  the  code  has  no  more 
place  here  than  would  the  recitation  of 
the  whole  Constitution  or  of  the  Ten 
Commandments.  The  freedom  guaran¬ 
teed  by  the  Constitution  is  freedom  of 
expression  and  that  will  be  scrupulously 
respected — but  it  is  not  freedom  to  work 
children,  or  do  business  in  a  fire  trap 
or  violate  the  laws  against  obscenity, 
libel  and  lewdness.’ 

“There  is  much  of  a  controversial 
nature  in  that  executive  order  and  I 
particularly  call  your  attention  to  the 
fact  that  the  President  stated:  ‘.  .  . 
the  freedom  guaranteed  by  the  Consti¬ 
tution  is  freedom  of  expression  .  .  .’ 
a  rather  limited  interpretation,  I  be¬ 
lieve,  of  the  first  amendment  to  the  Con¬ 
stitution,  as  it  applies  to  the  press. 

‘‘The  first  amendment  does  not  merely 
guarantee  ‘freedom  of  expression,’  it 
specifically  guarantees  ‘Freedom  of  the 
Press.'  It  reads  as  follows: 

‘Congress  shall  make  no  law  respect¬ 
ing  an  establishment  of  religion,  or  pro¬ 
hibiting  the  free  exercise  thereof;  or 
abridging  the  freedom  of  speech  or  of 
the  press ;  or  the  right  of  the  people 
peaceably  to  assemble,  and  to  petition 
the  government  for  a  redress  of  griev¬ 
ances.’ 

“The  freedom  of  the  press  might  be 
restriction  in  many  ways,  such  as  cen¬ 
sorship,  governmental  price-fixing  of 
raw  materials  entering  into  production, 
governmental  control  of  communica¬ 
tions,  confiscatory  taxation,  federal  or 
state  laws  (while  not  confiscatory)  so 
burdensome  as  to  limit  activities  of 
newspapers,  and  in  many  other  ways. 

“One.  of  the  most  effective  means  of 
restricting  freedom  of  the  press  in  pre- 
Revolutionary  days  was  to  tax  publica¬ 
tions  on  a  per-copy  basis,  practically 
taxing  them  out  of  existence. 

“Bear  in  mind,  that  the  freedom  of 
the  press  granted  in  the  first  amendment 
was  not  placed  there  for  the  benefit  of 
the  publishers,  liut  for  the  protection  of 
the  people.  Therefore,  publishers  are 
trustees  of  this  privilege  and  it  is  their 
duty  to  preserve  it  for  the  welfare  of 
the  people. 

“The  President’s  remarks  about  doing 
business  in  fire-traps,  and  violating  laws 
against  obscenity,  libel  and  lewdness 
were,  of  course,  pure  surplusage.  State 
laws  take  care  of  such  things,  and  no 
publisher  desires  exemption  from  them 
if  they  are  not  unreasonable  or  dis¬ 
criminatory. 

“The  daily  newspaper  publishers  code 
committee  refused  to  accept  the  code 
under  that  executive  order  of  February 
17,  1934.  taking  the  position  that  to  do 
so  would  cloud  the  title  to  a  free  press 
guaranteed  by  the  Constitution. 

“Unequivocally  we  made  our  position 
clear.  We  notified  the  administration 
that  unless  Article  VII  were  approved 
as  submitted  and  without  condition, 
modification  or  qualification,  we  would 
advise  the  daily  newspaper  publishers 
of  this  country  not  to  accept  the  code 
and  not  to  operate  under  it  as  the 
President  had  sought  to  modify  it  in 
his  order  of  approval. 

“On  February  24,  1934,  the  President 
is.sued  a  further  order  accepting  Ar¬ 
ticle  VII  as  submitted  and  without  ‘con¬ 
dition.  modification  or  qualification,’ 
using  those  precise  words  in  his  order. 

“It  is  interesting  to  note  that  although 
we  were  repeatedly  informed  by  repre¬ 
sentatives  of  the  administration  during 
our  long  seven-month  struggle  in  Wash¬ 
ington  that  no  one  could  sign  away  his 
Constitutional  rights,  nevertheless  last 
year  during  the  hearings  of  the  famous 
Wierton  Steel  case,  the  representatives 
of  the  Department  of  Justice,  appear¬ 


ing  in  court  for  the  government,  main¬ 
tained  that  the  Wierton  Steel  Company 
by  accepting  a  code,  had  waived  certain 
Constitutional  rights  which  that  com¬ 
pany  claimed  were  being  invaded  by  the 
government. 

“Again,  let  me  impress  upon  you 
that  the  fight  for  the  freedom  of  the 
press  is  only  temporarily  won  and  that 
there  are  forces  now  at  work  in  Wash¬ 
ington  and  elsewhere  which,  I  believe, 
are  planning  insidious  and  indirect  at¬ 
tacks  on  the  press,  with  the  idea  of  at¬ 
taining  and  eventually  enforcing  a  cen¬ 
sorship  and  forms  of  economic  sabotage 
on  the  newspapers  of  this  country,  so  as 
to  weaken  them  or  make  them  subser¬ 
vient  or  fearful  of  governmental  power 
and  influence. 

“Of  course,  a  press  overhung  by  fear 
and  threats  cannot  be  really  free. 

“I  am  firmly  convinced  that  present 
conditions  make  it  necessary,  as  never 
before,  for  editors  and  publishers  to 
maintain  and  intensify  the  traditions 
which  have  lieen  handed  down  to  them 
by  the  long  line  of  brave  and  fearless 
editors  and  publishers  who  for  more 
than  a  century  have  so  nobly  fought 
for  press  freedom. 

“Without  such  defenders,  the  Con¬ 
stitution  will  become  a  scrap  of  paper 
and  the  liberties  which  our  people  have 
so  long  enjoyed  will  fade  into  a  form 
of  lock- step  regimentation,  a  condition 
which  seems  to  be  the  goal  toward 
which  the  New  Deal  leaders  in  Wash¬ 
ington  are  driving.” 

Mr.  Stahlman  made  particular  point 
of  the  inseparable  relations  between  a 
free  people  and  a  free  press.  He  fur¬ 
ther  eulogized  the  recent  work  of  Mr. 
Davis  and  hailed  the  future  of  the 
A.N.P.A.,  under  the  direction  of  Mr. 
Barnum. 

Mr.  Barnum,  in  his  brief  words  of 
response,  showed  himself  to  be  deeply 
affected  by  the  testimony,  but  was  even 
more  zealous  in  reaffirming  the  state¬ 
ments  made  by  Mr.  Colby,  Mr.  Davis 
and  Mr.  Stahlman. 

He  said  he  felt  that  “we  are  gathered 
here  tonight  not  to  honor  any  one  in¬ 
dividual  but  to  honor  the  eternal  vigi¬ 
lance  of  the  men  of  the  American  press 
who  have  had  the  courage  to  point  out 
to  the  people  that  freedom  of  speech 
must  be  maintained  if  this  country,  as 
given  to  us  by  our  forefathers,  is  to 
be  maintained  as  a  democracy  in  the 
face  of  waves  of  isms  and  schisms  that 
are  sweeping  the  world.” 


SHIES  ON  PRESS  STATUS 


Permanent  N.  L.  R.  B.  Won’t  Judge 
Applicability  of  Wagner  Bill 

{Special  to  Editor  &  Publisher) 
Washinctox,  D.  C.,  Sept.  18 — The 
National  Labor  Relations  Board  this 
week  promulgated  rules  and  regulations 
to  govern  its  operations,  but  shied  from 
a  direct  answer  to  the  question:  Are 
newspaper  publishers  subject  to  the 
Wagner-Connery  Act? 

Speaking  for  the  three  members  of 
the  board.  Chairman  Joseph  Warren 
Madden  declared:  “The  board  has  no 
right  to  sav  whether  the  newspapers 
are  subject  to  the  provisions  of  the 
Act.  It  would  destroy  the  usefulness 
of  the  Doard  to  prejudge.” 

Chairman  Madden  said  the  NLRB  is 
starting  its  work,  setting  up  regional 
offices  and  promulgating  its  rules,  but 
thus  far  has  made  no  surveys  to  deter¬ 
mine  whether  certain  industries  are  by 
character  subject  to  the  .Act. 

The  rules  differ  in  several  major  par¬ 
ticulars  from  those  which  prevailed 
under  the  original  NLRB,  which 
handled  NRA  matters.  The  new  board 
will  not  announce  complaints  unless 
they  have  been  shown  to  be  justified  after 
hearings.  Except  where  otherwise  di¬ 
rected,  hearings  will  be  open  to  the 
press. 


HAS  NEW  TYPE  DRESS 

The  Norfolk  Virginian-Pilot  and 
Ledger-Dispatch  appeared  Sept.  9  with 
a  new  type  dress.  The  dailies  have 
adopted  the  Linotype  Paragon  News 
Face  type,  set  7  point  on  an  8  point 
base  slug  replacing  the  old  type  set  6yi 
on  a  iy2  point  slug. 
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REPORTER-FEATURE  WRITER- 
PHOTOGRAPHER 

A  welcome  combination  in  a  young 
man  28  and  single.  4  years  on  papers 
in  Southwest.  Is  now  in  East. 
Reasonable  salary  O.K.  Opportunity 
to  demonstrate  initiative  is  main 
consideration.  No.  172. 

CIRCULATION  MANAGER 

Has  a  whale  of  a  record  on  two 
papers  (cities  up  to  250,000).  Full 
information  on  file  with  us.  If  you 
have  circulation  up  to  75,000,  want 
more,  and  desire  better  morale 
among  your  “little  merchants,”  here 
is  your  man.  No.  85. 

ARTIST -CARTOONIST - 
ILLUSTRATOR 

Newspaper,  utility  corporation  and 
advertising  agency  experience  as 
above.  Also  retouching  and  air 
brush  work.  No.  33. 

BUSINESS  OR  GEN’L  MANAGER 

Former  general  manager  and  pub¬ 
lisher  available  for  difficult  post  in 
Mid-west.  Age  45.  Publicly  iden¬ 
tified  in  civic  movements.  Whole¬ 
some  grasp  of  editorial  management 
also.  No.  115. 

CITY  EDITOR 

Or  copy  desk  chief.  7  years  on  New 
England  daily.  Can  handle  wire. 
Prefers  East.  Age  33.  No.  143. 

PROMOTION  MANAGER 

Broad  promotion  and  merchandising 
experience.  3  years  with  Milwaukee 
paper.  5  years  with  advertising 
agency.  Last  2  years  with  very 
aggressive  paper  in  one  of  largest 
cities.  No.  7. 

CLASSIFIED  MANAGER 

Has  served  independent  and  chain 
publishers.  Now  in  charge  of  three 
papers.  Plenty  of  ideas  for  promo¬ 
tion.  Ixication  immaterial.  No.  44. 

AUDITOR 

Past  work  includes  service  to  papers 
among  Northcliffe-Rothmere  and 
Ellesmere  groups  in  England,  as  well 
as  to  papers  in  U.  S.  Prefers  East. 
No.  166. 

STEREOTYPE  FOREMAN 

Familiar  with  latest  equipment. 
Knows  color  work  and  can  give  ex¬ 
cellent  account  of  himself  to  you. 
Large  city  experience.  Union.  No.  13. 
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THROUGH  FLORIDA  STORM 
TO  COVER  THE  NEWS 

(Continued  from  page  11) 

I  would  remain  alward  the  Carrabasset. 
When  passengers  had  been  unloaded, 
we  proceeded  again  to  the  Dixie,  ar¬ 
riving  at  daylight.  Pierson  had  been 
relieved  and  H.  S.  Cormack  of  the 
Tribune  supplanted  him. 

An  uneventful  morning  and  then  we 


her  bottom  the  Carralasset  took  at  the 
harlxtr  mouth.  It  was  the  outstanding 
thrill  of  the  assignment,  but  to  Captain 
McCann,  as  he  said  later,  "it  is  all  in 
the  day’s  work.” 

Medical  aid  and  ambulances  would 
not  have  reached  survivors  at  Snake 
creek  so  quickly  had  it  not  been  for 
the  persistence  and  initiative  of  Robert 
S.  Willits,  Miami  Daily  Xeti’S  chief 
photographer. 

Willits  was  aboard  the  relief  train 


decided  on  a  concerted  request  to  the  going  into  the  storm  area  Tuesday 


captain  to  get  us  aboard  the  Dixie. 
Captain  John  McCann,  in  charge  of 
the  Carral»asset,  had  the  day  before  re¬ 
fused  to  allow  us  to  go  to  the  Dixie  in 
one  of  the  lifeboats.  Surprisingly,  he 


morning,  but  when  it  slowed  for  a 
washout  near  Homestead,  Willits  leaped 
off  while  it  was  still  moving  and  sought 
faster  transportation  in  Homestead. 

“This  was  .soon  offered  hv  David 


readily  agreed  and  called  a  coast  guard  Barnes  of  Homestead,  a  chance  ac- 


cruiser  nearby  to  transport  us. 

Aboard,  we  found  suitcases,  china, 
glassware,  ruined  furniture  and  wreck¬ 
age  littering  decks  and  saloons.  We 
sought  Captain  Sundstrom  on  the  up- 


quaintance,”  he  said.  “We  traveled  at 
a  considerable  speed  until  we  reached 
Snake  creek  where  we  found  a  raging 
torrent  where  the  bridge  should  have 
been.  Barred  bv  100  yards  from  secrets 


per  deck.  We  heard  him  informed  that  lay  on  the  other  side  of  the  stream. 


“two  reporters  are  on  board.”  I  shouted  across  to  two  veterans  I 

*T’m  seeing  no  reporters,”  he  an-  saw  huddled  on  the  bank, 
nounced  decidedly.  A  low-toned  con-  _  “The  wind  and  the  water  were  roar- 
versation  followed  between  the  captain  >ftg  so  we  could  not  make  each  other 
and  A.  S.  Hebble,  superintending  en-  hear,”  he  continued.  ‘  I  called^  to  them 
gineer  for  the  Southern  Pacific  lines,  and  then  signaled  them  to  designate  in 
owner  of  the  vessel,  aboard  to  make  some  manner  how  many  dead  were 


an  examination.  Hebble  was  urging 


They  put  up  the  fingers  on 


him  to  grant  an  interview.  Finally  he  both  hands  seven  times  and  once  on  one 
agreed.  hand,  designating  75.  I  immediately 

Affable  enough  once  we  had  reached  left  with  Barnes  for  Homestead,  where 
him,  he  was  prepared  to  talk.  Hebble  we  secured  a  boat  with  an  outboard 
prefaced  the  interview  with  the  re-  motor  and  returned, 
minder  that  there  are  some  questions  a  “By  the  time  we  had  returned  to  the 
shipwrecked  captain  must  be  spared  creek,  we  found  relief  from  Miami,  am- 
answering.  We  invited  him  to  stay  in  bulances  and  physicians  had  arrived,  I 


the  room  and  hear  the  interview. 

From  the  Dixie  I  sent  a  radio  mes¬ 
sage  to  my  paper,  advising  that  the 
Dixie  captain  had  been  interviewed.  I 
made  pictures  of  him  and  the  deck,  but 
the  insistence  of  the  men  aboard  the 
cruiser  left  no  time  for  inside  shots. 
They  were  running  out  of  gasoline,  they 
said,  and  if  the  motor  stopped,  they 
could  not  get  it  going  again.  So  we 
left,  and  the  interview  was  radioed 
from  the  Carrabasset. 

We  took  aboard  no  more  passengers, 
most  of  them  having  been  removed  be¬ 
fore  we  returned  to  the  scene.  The  rest 
of  the  day  was  uneventful. 

Newspapermen  were  shown  every 
courtesy  aboard  the  Carrabasset.  Facili¬ 
ties  of  the  ship  were  turned  over  to 
us,  so  far  as  regulations  allowed.  Radio 
tolls  were  kept  at  a  minimum,  the  regu¬ 
lar  rate  of  18  cents  a  word  being  sliced 
to  seven  cents  and  where  possible,  press 
matter  was  hurried  out  in  advance  of 
less  important  service  messages. 

Captain  McCann’s  feat  of  driving  the 
Carrabasset  through  the  narrow  channel 
of  Port  Everglades  in  the  height  of  the 
gale  witKout  damage  is  considered  by 
seamen  who  know  the  conditions  as  a 
fine  example  of  navigation  under  ex¬ 
tremely  hazardous  condition.  A  less 
sturdy  vessel  than  the  Carrabasset, 
strongest  tug  on  the  Atlantic  seaboard 
according  to  a  recent  discovery  of 
Robert  L.  (“Believe  It  or  Not”)  Ripley, 
could  hardly  have  survived  the  blow  to 


Newspaper 


yielded  place  to  physicians  on  the  first 
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trip,  five  going  over.  I  was  in  the  sec¬ 
ond  boatload.  It  seemed  to  me  that 
dead  were  lying  alxtut  so  thick  you 
could  hardly  set  foot  down  without 
touching  a  corpse. 

“Upon  my  first  trip,  I  had  shot  pic¬ 
tures  feverishly  for  alxiut  an  hour  and 
had  telephoned  the  story  to  the  Miami 
Daily  News  that  there  were  at  least  75 
dead  at  Snake  Creek.  It  was  this  story, 
I  learned  later,  that  rushed  medical  aid 
to  the  scene. 

“.After  I  had  crossed  the  creek  in  the 
iKiat,  I  continued  shooting  until  mid¬ 
night,  returning  to  Miami  by  ambulance 
about  2  a.  m.  and  had  my  iiictures  de- 
developed  and  printed  by  4  a.  m. 

“These  were  me  nr.st  pictures  show¬ 
ing  the  horrors  of  the  devastation  and 
deaths  to  reach  Miami.” 


Cut  off  from  Miami  by  the  hurricane, 
James  F.  I.aughead,  cameraman  for  the 
Associated  Press  stationed  at  Miami, 
kept  his  camera  busy  in  spite  of  his 
dilemma  and  when  he  was  finally  taken 
off  by  Ixiat  brought  out  of  the  storm 
area  the  only  pictures  taken  at  Mara¬ 
thon. 

Marathon  was  too  far  south  for 
cameramen  from  Miami  to  reach  di¬ 
rectly  after  the  storm  when  there  was 
so  much  material  lying  in  the  Snake 
Creek  area.  Laughead  also  took  the 
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first  pictures  made  at  Unig  Key  j 
favorite  fishing  resort  of  presidents. 

“We  also  made  probably  the  most 
thorough  picture  survey  of  the  storm 
area,  using  a  plane  that  .\.  B. 

Miami  aviator,  the  owner,  would  land 
every  time  he  saw  bodies.  I  was  ac- 
comiianied  by  Benton  Jacobs,  .Associated 
Press  reporter,  who  wrote  vivid  ac¬ 
counts  of  what  he  saw.” 

b'rom  M  at ecume,  Laughead  made  hi$ 
way  lack  to  Miami  with  relief  forces. 
He  went  sleepless  from  .Monthly  to 
Friday  night  and  the  food  was  that  of 
the  Cuban  fishermen,  far  from  appetiz- 
ing.  L'lion  reaching  Miami,  he  dictated 
a  signed  story  for  his  service. 

laughead  supplied  the  .Associated 
Press  Wirephoto  witli  25  of  the  64  pk- 
tures  sent  out.  “We  had  the  unusual 
experience  of  having  every  picture  ac¬ 
cepted  as  fast  as  it  was  offered,"  he 
said. 

Laughead  credited  Ralph  S.  Willits, 
Miami  Daily  News  chief  i>hotographer 
with  taking  the  first  storm  pictures  in 
the  heart  of  the  desolated  area  and 
Charles  C.  Ebbetts,  International  News 
Service,  with  the  first  pictures  from 
the  Tavernier  area,  the  first  showing 
actual  storm  damage  to  reach  services 
and  newspapers.  At  the  time  the  pic¬ 
tures  were  taken.  Ebbetts  was  working 
at  the  direction  of  Carl  Byoir  &  Asso¬ 
ciates.  going  with  I.N.S.  on  Wednesday. 
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ATS  MOULDED 
STILL  GOOD 


'T^HE  July  number  of  the  Linotype 
X  News  quotes  the  following  from 
J.  F.  Steltz,  composing  room  fore¬ 
man  of  the  New  York  plant  of  the 
Western  Newspaper  Union. 

“From  a  single  set  of  Linotype 
Slugs,"  says  Mr.  Steltz,  “we  recently 
made  800  dry  mats.  At  the  end  of 
the  mat  making,  we  inked  the  slugs 
and  examined  the  proof  carefully. 
The  characters  were  still  good  and 
clear." 

May  Certified  point  out,  with  due 
modesty,  that  the  mats  used  were 
of  Certified  manufacture — that  they 
were  demonstrating  a  long  valued 
Certified  quality,  the  ease  of  mold¬ 
ing  which  saves  stress  on  molding 
equipment  and  ^ugs  and  promotes 
smoothness  of  operation. 

For  dependable  stereotyping,  rely 
on  Certified  Mats,  made  in  the 
U.  S.  A. 

CERTIFIED  DRY  MAT 
CORPORATION 

340  Madison  Ave.,  New  York,  N.  Y, 
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PUBLISHER  very 
useful  in  our  work, 
as  it  furnishes  up- 
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ITldtlOn  ot  the  latest  Lord  &  Thoma».  Advertiwng 

developments  in  the  publishing  field.  It  is  a  guide 
for  our  executives,  our  Accounting  Department 
and  our  Space  Buying  Department." 


The  coji  oj  a  campaign  in  EDITOR 
t3  PUBLISHER  is  most  reasonable 
compared  with  the  potential  results. 
See  rale  card  on  second  page  oj 
personal”  news. 
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COL  WADE  HARRIS  IS 
dead  at  77  YEARS 

Charlotte  Obaerver  Man  for  50  Years, 
Editor  Since  1912,  Had  Been 
111  for  Nine  Montha — 

Veteran  of  South 

(Special  lo  Kditor  &  Publisher) 
Chariotte.  X.  C.,  Sept.  15— Col. 
Wade  Harris,  editor  of  the  Charlotte 
Observer,  died  here  yesterday  morning 
at  1:10  o’clock.  He  had  been  ill  for 
nine  months.  .  ,  ,  ,  , 

Colonel  Hams— who  also  bore  a  doc- 


Col.  Wade  Harris 


torate  but  was  called  Colonel  by  every¬ 
one — was  with  the  Observer  company 
for  50  years,  and  had  been  its  editor 
since  1912.  He  established  the  Char¬ 
lotte  Nezvs  during  a  brief  period  when 
he  was  away  from  the  Observer,  and 
was  its  first  editor. 

He  was  77  years  of  age. 

Survivors  include  his  widow,  a 
daughter,  Cora  .Annette  Harris,  well 
known  in  North  Carolina  as  a  news¬ 
paper  woman ;  a  son,  Richard ;  six  sis- 
tes;  and  three  grandchildren. 

Pallbearers  were  the  following  asso¬ 
ciates  on  the  Observer:  H.  A.  .Allen, 
D.  G.  Spencer,  Jake  Wade.  Ray  Er¬ 
win,  Harry  Griffin,  O.  R.  Strane,  Er¬ 
nest  B.  Hunter,  and  LeGette  Blythe. 
Honorary  pallbearers  included  senators 
and  congressmen,  high  government  offi¬ 
cials,  leading  southern  educators,  well- 
known  newspapermen  from  several 
states,  jurists,  and  various  public  and 
professional  men. 

Colonel  Harris  was  lx)rn  in  Cabarrus 
County,  North  Carolina.  He  began  his 
newspaper  career  at  17  when  he  be¬ 
came  editor  of  the  Concord  (N.  C.) 
Sun.  Later  at  the  Virginia  .Agricul¬ 
tural  and  Mechanical  college  he  estab¬ 
lished  Jhe  first  student  newspaper  in 
the  South.  He  went  to  Wilmington, 
N.  C.,  in  1879  as  city  editor  of  the  Sun 
and  after  three  years  came  to  Char¬ 
lotte  and  joined  the  reportorial  staff  of 
the  Observer.  Six  years  after  he  left 
to  establish  the  Charlotte  News,  but 
soon  disposed  of  that  property  and  re¬ 
turned  to  the  Observer. 

A  doctor  of  laws  degree  was  con¬ 
ferred  on  him  in  1931  by  Davidson  Col¬ 
lege.  The  North  Carolina  highway 
commission  honored  him  by  naming  a 
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high  bridge  over  a  mountain  gorge  be¬ 
tween  Boone  and  Wilkesboro,  N.  C., 
the  "Wade  Harris  Bridge’’,  The  only 
public  office  that  he  ever  held  was  that 
of  president  of  the  North  Carolina  Rail¬ 
road,  an  apixiintment  from  Governor 
Cameron  Morrison. 

He  was  a  inemlier  of  the  formal 
notification  committee  when  Woodrow 
Wilson  was  nominated  and  served  as 
delegate-at-large  to  several  Democratic 
national  conventions. 

He  was  a  member  of  the  Presbyterian 
church  and  Kapjia  Sigma  fraternity. 


WILUAM  F.  D.  BROWN 


Oakland  Circulation  Manager  Drownd 

Watching  Paper’s  “Bast  Derby’’ 

William  E.  D.  Brown,  47,  circulation 
manager  of  the  Oakland  (Cal.)  Tri¬ 
bune,  was  drowned  Sept.  15  when  he 
fell  into  the  waters  of  Suisun  Bay,  an 
arm  of  San  Francisco  Bay,  while  ob¬ 
serving  the  semi-finals  of  the  Tribune’s 
Bass  Derby.  The  body  was  not  imme¬ 
diately  recovered. 

Mr.  Brown  was  standing  on  the  for¬ 
ward  deck  of  a  Sea  Scout  cruiser  when 
a  sudden  swell  caused  the  boat  to  lurch. 
He  lost  his  balance  and  was  thrown 
overlx)ard.  Falling,  he  seized  a  boat 
hook  but  it  went  overboard  with  him. 
Just  missing  a  life  buoy  tossed  him  by 
a  few  inches,  he  sank  before  George 
Grim,  a  Sea  Scout,  reached  him. 

.Among  those  on  the  boat  at  the  time 
were  Robert  Dwyer,  Tribune  sports 
writer,  and  E.  A.  Rogers,  Tribune  cam¬ 
eraman.  The  party  was  cruising  the 
fishing  tournament  grounds  for  “color" 
and  in  hopes  of  securing  an  action  pic¬ 
ture  of  an  actual  bass  catch.  After  a 
conference  of  Tribune  officials,  it  was 
decided  not  to  call  off  the  event,  which 
had  drawn  an  estimated  15,000  fisher¬ 
men. 

With  the  Tribune  for  25  years.  Mr. 
Brown  had  been  circulation  manager 
since  1917.  He  was  a  past  president  of 
the  Oakland  Rotary  Club.  He  was  a 
member  of  the  Oakland  .Ad  Club,  of 
.Aahmes  Temple  of  the  Mystic  Shrine 
and  the  Athens  .Athletic  Club.  He  abso 
was  vice-president  of  the  Eastbay  Title 
Insurance  Company. 


JOHN  W.  CLARK 

(Special  to  Editor  &  Publisher) 
.Aberdeen,  Wash.,  Sept.  15 — John  W. 
Clark.  66,  publisher  of  the  Grays  Har¬ 
bor  Post  here,  died  yesterday  following 
an  illness  of  almost  a  year.  Except  for 
two  months  early  in  the  summer,  Mr. 
Clark  had  been  in  a  Seattle  hospital  in 
an  effort  to  rebuild  his  health. 

Mr.  Clark  was  an  expert  trapshooter 
and  was  known  over  the  entire  North¬ 
west  as  a  sportsman.  He  was  born  in 
Tennant,  N.  J.,  and  moved  to  South 
Dakota  with  his  parents  while  stiH  a 
youth.  He  is  survived  by  two  sons, 
one  of  whom  is  John,  Jr.,  associate  pub¬ 
lisher  of  the  Post. 
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Cf^bttuarg 

J  CAMPBELL  .MURPHY,  48.  edi- 
.  tor  of  the  Johnstozvn  (Pa.)  Trib¬ 
une  died  recently  from  the  effects  of  a 
brain  tumor.  Prior  to  locating  in 
Johnstown  he  was  with  the  Philadel¬ 
phia  Ledger,  the  livening  Star,  In¬ 
quirer  and  the  Atlantic  City  Press.  His 
wife  and  a  daughter  survive. 

Louis  Thrun,  59,  associated  with 
the  LaCrosse  (Wis.)  Leader-Press  for 
over  25-years,  died  at  his  home  Sept.  6, 
following  an  extended  illness.  He  was 
the  dean  of  the  paper’s  road  men  having 
joined  the  circulation  department  in 
1911. 

William  D.  Cox,  63,  former  Texas 
newspaper  publisher,  died  at  his  home 
in  Covington,  Ky.,  recently.  Born  in 
Fayette  county,  Tex.,  he  became  owner 
of  the  Temple  (Tex.)  Times,  and  con¬ 
ducted  that  paper  for  15  years.  Subse¬ 
quently  he  was  associate  editor  of  the 
Dallas  Netvs,  and  owner  of  the  Louis¬ 
iana  Chronicle-Democrat,  New  Orleans. 
Going  to  Covington,  Ky.,  10  years  ago 
he  spent  eight  years  with  the  American 
Racing  Record,  Cincinnati. 

Louis  Warning,  69,  editor  of  the 
American  Cattle  Producer,  Denver, 
official  organ  of  the  American  National 
Live  Stock  Association,  died  in  that 
city  recently. 

John  M.  Graham,  76,  former  owner 
and  editor  of  the  Craiofordznlle  (Ga.) 
Democrat,  died  recently. 

John  E  Gable,  60,  former  managing 
editor  of  the  Johnstoivn  (Pa.)  Leader 
and  later  political  writer  on  the  Johns- 
toion  (Pa.)  Democrat,  died  Sept.  15  at 
his  home  in  Harrisburg,  Pa. 

Howard  Ordw'Ay  Hilton,  73,  foun¬ 
der  of  the  Rockford  (Ill.)  Republic, 
and  its  publisher  until  his  retirement  15 
years  ago,  died  of  pneumonia  at  his 
home  in  Los  .Angeles,  Sept.  14. 

.Archie  P.  Gove,  61,  former  owner 
and  editor  of  the  Rochester  (Minn.) 
Daily  Bulletin,  died  Sept.  8,  while  visit¬ 
ing  in  Tacoma,  Wash.  Besides  his 
brother,  he  is  survived  by  a  sister. 

William  B.  Fortl.vge,  62,  died  at  his 
home  in  Cincinnati,  Sept.  14.  He  was 
business  manager  of  the  old  Commer¬ 
cial  Tribune,  retiring  in  1927  because 
of  ill  health. 
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Mrs.  Lavima  Graham  Timmons, 
wife  of  Joseph  Timmons,  Los  Angeles 
Examiner  political  writer,  and  herself  a 
former  newspaper  woman,  died  at  her 
home  Sept.  8.  .After  serving  as  society 
and  club  editor  of  the  Examiner,  Mrs. 
Timmons  was  a  member  of  the  State 
Social  Welfare  Commission  from  1926. 
to  1933. 

Robert  C.  1'oster,  76,  for  22  years 
an  employe  of  the  Nashville  (Tenn.) 
Banner  mechanical  departments,  died 
Sept.  9  after  a  long  period  of  ill  health. 
He  was  a  brother  of  the  late  Edgar 
I'oster,  one-time  business  manager  of 
the  Banner. 

Jerry  H.  Riker,  73,  former  illus¬ 
trator  for  the  Saturday  Eivning  Post 
and  retired  Philadelphia  newspaperman, 
died  Sept.  10  at  liis  Wall  Springs  home 
near  Tarpon  Springs,  Fla. 


ALFRED  C.  CROUSE 

.Alfred  C.  Crouse,  61,  nationally 
known  student  of  juvenile  delinquency 
and  the  psycholop'’'  of  probation,  died 
Sept.  17  ill  Cincinnati  as  the  result  of 
an  automobile  accident  Aug.  21. 
Crouse  entered  the  juvenile  field  after 
many  years  of  experience  as  a  news¬ 
paper  man,  his  last  newspaper  post  be¬ 
ing  with  the  Cincinnati  Post  as  special 
writer  and  research  worker  in  juvenile 
and  domestic  relations  problems. 


N.  Y.  PRESS  SOLD 

The  New  York  Press,  a  weekly, 
“devoted  to  sports  in  general  and  to 
horse  racing  in  particular,”  has  been 
sold  to  Joseph  A.  Moloney,  formerly 
its  business  manager.  The  paper  was 
founded  in  1924  by  the  late  O.  Phocion 
Howard. 


BEGINS  WHISKY  CAMPAIGN 

Steinhardt  Company,  New  A’crk,  has 
I^egun  a  campaign  on  Old  Methusalem 
whisky  in  newspapers  of  eighteen  cities 
in  the  northeast.  .Albert  Frank- 
Guenther  Law,  Inc.,  New  York  is  the 
agency. 
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JESSE  F.  MATTESON 

Jesse  F.  Matteson,  57,  president  of 
Mattcson,  Fogarty,  Jordan  Company, 
Chicago  advertising  agency,  until  his 
retirement  three  years  ago,  died  Sept  . 
14  at  his  home  of  a  heart  ailment.  Born 
m  Cortland,  111.,  Mr.  Matteson  was 
graduated  from  Northwestern  Univer¬ 
sity  in  1901  and  began  newsi)aper  work 
on  the  old  Chicago  Chronicle.  Later  he 
became  sports  editor  of  the  Chicago 
American.  In  1907  he  left  newspaper 
work  to  enter  the  advertising  agency 
business.  He  was  president  of  the 
American  Association  of  Advertising 
Agencies  in  1920-21.  He  was  with  the 
American  Red  Cross  during  the  World 
War. 

CHARLES  H.  RAVELL 

Charles  H.  Ravell,  61,  Chicago  finan¬ 
cial  advertising  representative  for  sev¬ 
eral  eastern  newspapers  for  nearly  40 
years,  died  suddenly  Sept.  15  at  his 
home  in  Chicago.  He  had  representea 
the  New  York  Times.  Philadelphicii 
Public  Ledger  and  Wall  Street  Jour- 
nal,  and  at  the  time  of  his  death  was 
financial  advertising  representative  for 
the  Neiv  York  Sun  and  the  St.  Louis 
Globe-Democrat.  Mr.  Ravell  was  born 
in  Lyons,  N.  Y.,  and  went  to  Chicago 
in  1897  as  an  employe  of  the  old  Chi¬ 
cago  Record-Herald.  He  was  the 
author  of  two  books  on  banking. 


THOMAS  A.  LENCl 

Thomas  A.  Lenci,  of  Murray  Hill, 
near  Summit,  N.  J.,  treasurer  and  chair¬ 
man  of  the  board  of  the  General  Print¬ 
ing  Ink  Corporation  of  New  York,  died 
Sept.  13  at  his  summer  home  at  Fal¬ 
mouth,  Mass.  For  several  years  he  had 
suffered  from  a  heart  condition. 


JOHN  FRANCIS  RYAN 

John  Francis  Ryan,  veteran  Canadian 
paper  mill  superintendent,  died  in 
Niagara  Falls,  N.  Y.,  Sept.  14.  He  was 
70  years  old.  In  1931  he  retired  as 
general  superintendent  of  the  Ontario 
Paper  Company,  Ltd.,  of  Thorold,  Ont. 

FORM  NEW  AGENCY 

George  Laflin  Miller  and  Stanley  B. 
Wildrick  have  resigned  from  Mark 
O’Dea  &  Co.  to  organize  Wildrick  & 
Miller,  Inc.,  advertising  agency,  630 
Fifth  avenue.  New  York.  Mr.  Miller, 
widely  known  as  a  writer  under  the 
name  of  “Aesop  Glim,”  is  president. 
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ELUS  WILL  DISALLOWED 

Mass.  Supreme  Court  Upholils  Pro¬ 
bate  Court  Ruling  Sept.  13 

The  full  bench  of  the  Massachusetts 
Supreme  Court  Sept.  13  upheld  Judge 
Frederick  H.  Chamberlain  of  the  W^or- 
cester  Probate  Court  in  disallowing  the 
$2,000,000  will  of  Theodore  T.  Ellis, 
former  publisher  of  the  Worcester  Tele¬ 
gram  and  Gazette  and  later  associated 
with  Col.  Frank  Knox  on  the  Chicago 
Daily  Nezvs. 

The  will  left  much  of  the  estate  to 
the  Memorial  Hospital  in  Worcester 
and  bore  various  large  crosses  and 
straight  lines,  done  in  pencil  by  the 
testator,  over  many  of  the  clauses.  The 


bench  said:  “We  agree  with  the  con¬ 
clusion  of  the  Probate  Court  that  the 
cancellation  was  made  by  Ellis  with  the 
intent  of  revoking  the  will.” 

Ellis,  who  made  the  will  in  1927,  took 
it  to  a  lawyer  in  1933  and  drew  crosses 
and  marks  through  various  provisions, 
including  the  gifts  to  the  hospital,  stat¬ 
ing  that  they  had  been  made  through 
friendship  with  a  physician  with  whom 
he  had  since  quarrelled.  He  then  went 
to  Europe  and  later  died  without  mak¬ 
ing  a  new  will. 

TAREYTON  CAMPAIGN 

American  Tobacco  Company  has  be¬ 
gun  a  newspaper  advertising  campaign 
for  Herlx;rt  Tareyton  cigarettes. 


Supplies  and  Equipment 


HOE 

PRECISION 

THINNING 

SHAVING 

MACHINE 


Gives  Better  Plates.  Reduces  Costly  Makeready.  Lengthens  Life  of  Plates 
Send  for  details 

R.  HOE  &  CO.,  Inc. 

910  EAST  138th  STREET  (AT  EAST  RIVER)  NEW  YORK  CITY 


^  I  'HE  finest  and  most  accurate  ma- 
chine  for  reducing  curved  stereo¬ 
type  color  and  black  plates  to  the 
desired  thickness  with  extreme  accu¬ 
racy.  Powerful,  precise  and  simple 
in  operation.  Anti-friction  bearings 
throughout.  Push  button  control. 


FOR  SALE- GOSS  PRESSES 

Latest  straishtline  high-speed  sextuple  or  octuple. 
Complete  specifications  on  request. 

WOOD  NEWSPAPER  MACHINERY  CORPORATION 

501  RFTH  AVENUE,  NEW  YORK 


Bot  Everything  Electric 
S§9  General  Electric 

The  ctmfliU  G-E  line  enables 
you  to  entrust  mm  manufac¬ 
turer  with  the  undivided 
responsibility  for  every  elec¬ 
trical  requirement  of  the 
modern  pressroom. 

For  particulars,  addreu  the 
nearest  G-E  office,  or  Gen¬ 
eral  Electric,  Dept.  6-201, 
Schenectady,  New  York. 

gbnsbalAblbctric 


Rebuilt  Presses 


SCOTT  24  and  32-page  Pretset,  also  Modern  I 
Multi-Unit  and  Straight  Unit  Presses  in 
various  capacities. 

GOSS  32-page  with  color  deck,  upper  former, 
good  for  black  and  color  work. 

HOE  32-page  4-deck,  40-page  Simplex,  Z-type 
Unit  Super-speed  Octuple  with  Kohler  Reels. 

COLOR  PRESSES 

HOE  12  Couple  '‘Universal  Unit"  Color  Press, 
all  couples  reversible.  Prints  from  W  thick 
stereotype  or  electrotype  plates  against  hard 
packing.  Also  8  Couple  Hoe  Color  Press  with 
four  form  roller  ink  distribution.  Both  presses 
handle  full  sise  or  tabloid  products.  Both 
equipped  with  wire  stitchers. 
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WILL  HEAR  AGENCIES 

Secretary-Manager  F.  E.  Brighan, 
of  the  new  Florida  Citrus  Commission 
has  sent  notices  to  advertising  agendts  1 
informing  them  the  committee  in  chargt  ’ 
of  the  industry’s  big  advertising  pro-  ! 
gram  will  meet  in  Lakeland,  Fla. 
next  Wednesday,  Sept.  25.  Members 
of  the  advertising  committee  are  John  ' 
D.  Clark  of  Waverly,  chairman;  John 
S.  Taylor  of  Largo  and  W.  L.  Story 
of  Wintergarden.  The  campaign  fund, 
financed  through  a  tax  levy  on  eadi 
box  of  citrus  fruit  shipped,  is  expected 
to  total  at  least  $400,1)00  for  this  sea¬ 
son,  as  announced  last  week  in  Emtos 
&  Publisher. 

MONUMENT  TO  DAICHES 

In  memory  of  Eli  T.  Daiches,  (^ica- 
go  advertising  executive  who  was  shot 
to  death  in  an  insurance  plot  March  3, 
1934,  a  monument  will  be  unveiled  Sept 
22  in  the  Anshe  Kanesses  Israel  section 
of  Waldheim  cemetery,  Forest  Park, 

111.  The  former  president  of  Thomas 
M.  Bowers  agency  is  survived  his 
widow.  Belle  Turner  Daiches. 

EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  Oidtr) 

1  Time  —  ,$•  per  line 

3  Times  —  .44  per  line 

AU.  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .44  per  line 
Count  six  words  to  the  lins 

FORMS  ClAISE  TUCKS.  NOON 
White  space  charged  at  same  rate  pw  Um 
per  insertion  as  earned  by  frequwicy  d 
insertion.  Minimum  space,  three  limt, 

The  Editor  &  Publisher  reserves  the  right  to 
classify,  edit  or  reject  any  copy. 

Newspaper  for  Sale 

For  Immediate  Sale — Complete  newipaptr 
&  job  printing  plant.  Bar  Harbor,  Uaiia. 
Cost  $17,00U.  I^osent  appraisal  value,  sU 
depreciation  deducted,  $13,000.  Ezcelleat 
condition,  used  only  short  time.  Includw 
Model  C  Intertype,  6,  8,  10  &  H-poiit 
Uararaond  magazines;  Whitlock  potx 
cylinder;  Qolding  &  C.  &  P.  jobbers;  It- 
inch  paper  cutter;  Boston  stitcher.  Mors  I 
than  $3,000  in  type  with  full  series  Goudiy; 
wood  &  all  common  job  faces;  &  cot  Easy 
caster  &  saw;  Vandercook  proofprtm;  1 
large  stones;  safe;  paper  stock,  rule,  cut¬ 
ter,  miter,  numbering  machines,  sate;  ss4 
all  incidentals  for  immediate  use.  Nothing 
else  needed.  Price  for  quick  sale,  (MM;  ] 
$3,000  down,  balance  over  8  years.  Ez-  | 
cellent  chance  to  establish  weekly,  small  ) 
daily  &  job  plant  or  to  move  to  your  ows  f 
location.  Write  or  wire  Franklin  Jordss, 
Bllswortb,  Maine. 

Newspaper  Brokers  | 

IlCKlrable  Hally  Fuprrs  available  in  Nsv  ii 
England,  Pennsylvania,  the  South,  Mlddls- 
west  and  southwest.  All  earning  divi¬ 
dends.  Price  and  terms  reasonabla.  J.  B. 
Shale,  Times  Building,  New  York. 

Iluying,  >ellliig.  Merging;  of  newspapers  j 
No  leases  or  trades.  No  listing  charge  1 
I.en  Pcighner,  Pythian  Building,  Nashville  I 
Mich.,  or  J.  W.  Mapoles,  111  Old  Rlvsr 
Uoad,  Wilkes-Barre,  Pa.  •  j 

M.  C,  .Moore,  Newspaper  Broker 
Beverly  Hills,  California,  has  weekly  sad 
ezcluoive  daily  paper  to  offer. 

Newspaper  Plant  Wanted  | 

Want  to  Buy  complete  newspaper  plssL 
•  I'refer  one  with  twenty-four  or  tbirty-tws 
to  I  page  color  press  or  press  four  plates  wide 
„  !  Will  pay  cash  if  price  Is  right.  Rooa 
I  14u3,  1380  6th  Avenue,  New  York  City. 

■n  1  '■  -  "" 

in  Circulation  Promotion 

Newspaperdom'sLeadingC'irculationBuUdsis 
~  Morrison  Flan 

'  “The  Plan  That  Pays  and  Proves  It" 
Write  the  John  F.  Morrison  CompsBJ, 

4  th  Hr..  Shops  Bldg.,  Des  Moines,  Iowa 


For  good  newspaper,  this  27 -year-old  1®" 
stitutlon  continues  to  add  sound,  substsa- 
tlal  circulation  on  a  self-flnanclng  plea 
THE  CHAKLES  PAKTI.OWE  CO.,  Occi¬ 
dental  Bldg.,  Indianapolis. 

Bonded  Campaigns  Succeed — Hudson  D* 
Priest  &  Associates,  World's  Record  Cir¬ 
culation  Builders,  246  Fifth  Ave..  N.  T.  C. 

Foreign  Publicationa 

Out-of-Towrn  Newspapers  Books 
Foreign  Magazines  Perloalcato 

SCHULTZ  NEWS  AGENCY 
112  West  44th  St.,  N.Y.C.,  MEdallion  3-9H1 

Multigrapking  an<l  MimeograpIuBf 

Quick  Service — Quality  Work 

Century  Lettar  Co.  ,, 

126  W.  46th  St.  BRyant 
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Newipaper  Printing _ 

■ — \vail  yourselves  of  our  com- 
rtbllshr™  ciinWitlon.  stereotyping, 

‘’“‘taork  all'  in  one  plant.  Arnesen,  48U8 

$•$300,  6300.  ,  _  _ 

Office  Supplies  for  Sale _ 

"ZZIZmm  Uuplieator.  Addressograph, 
Machine,  Folders,  llotoprlnt.  Seal- 
Wrllrf  "  free  Ilargaln  I.ist  in  Office 
Machines  and  Supplies.  I'ruitt.  500  Fruitt 
BlilK.,  —  — 

Photo-Lithographing _ 

-  7..,,.  Nreded.  Illustrate  Advertising 

meraturo  rn^roduee  letters,  hulletins,  etc. 
1*  ^ir  oHces  50  per  lOO;  llOc  additional 
w.  totu.  1.0-5-7044^ 

Business  Opportunity  _ _ 

oTiwrtuniO  for  t'upuble  Newspaper  Kaecu- 
Viv^--Son.ctthere  there  is  a  newspaper 
lir^ly  operated  by  one  or  more  young 
men  who  want  to  insure  their  future  and 
Increase  their  earning  power  by  getting 
into  an  ownership  !)osition.  Faithtul  service 
has  earned  chance  to  buy  but  lack  of 
raoital  prevents  them  from  taking  ad- 
\antage  of  situation  treated.  This  ad¬ 
vertisement  has  been  inserted  by  a  man 
of  long  experience  in  newspaper  publica¬ 
tion  who,  having  ready  capital  and  de¬ 
siring  a  connection  with  newspaper  busi¬ 
ness  is  willing  to  Join  one  or  more  men 
in  position  to  buy  their  newspaper.  Willing 
leave  such  men  in  charge  of  operations, 
•strictly  contldential  correspondence  sought 
7nly  with  men  in  position  to  buy.  Address, 
A-10,  Kditor  &  Fubl^her^ _ 

Book  Trade  Opportunity 

Partner  Wanted— Man  to  invest  $3,000  In 
established  mall  order  and  publishing  book 
business — opjiortunity  for  right  iiarty — 
write  box  .\-31.  PJditor  &  Publisher. _ 

Help  Wanted 

I'liuHual  Opportunity  for 
.Vdvertising  Saleeinun 
Greatly  improving  conditions  creating 
many  good  openings  in  largest  newspaper 
feature  advertising  organization  for  sales¬ 
men.  Real  earnings  are  going  to  be  made 
through  selling  on  our  special  numbers 
and  feature  pages  in  various  cities.  If 
you  can  produce  it  is  to  your  Interest  to 
write  immediately  Thomas  W.  Briggs  Co., 
Culumbian  Mutual  Tower,  Memphis,  Tenn. 

Combination  reporter-subscription  solicitor. 
Wallkill  Valley  News.  Franklin,  N.  J. 

Stereotyper — I'omiiiercial  notary  press 
newspaper  plant.  Must  have  experience 
on  color  work,  routing,  and  know  flat 
work  equipment,  shaver  trimming.  Mount¬ 
ing  plates,  .steady  position.  State  whether 
Fnion  or  Non-Union  and  .salary  desired. 
A-26,  Editor  &  Publisher. 

Situations  Wanted 

Advertising  Executive,  34,  married,  four¬ 
teen  years  with  metropolitan  dally.  Would 
make  excellent  assistant  to  advertising 
director  or  business  manager.  Forceful 
and  energetic.  Writes  persuasive  promo¬ 
tion  copy.  Works  In  harmony  with  men 
and  management.  Best  references.  B-981, 
E  a  P  Personnel  Service. 


Advertising  Man 

IS.  now  employed  on  dally  In  city  of  10.000, 
seeks  congenial  connection  on  larger  paper 
where  opportunity  is  greater.  Ten  years 
varied  advertising  and  merchandising  ex¬ 
perience.  Six  years  on  present  Job.  Not 
high-pressure  but  makes  favorable  con¬ 
tacts,  takes  personal  Interest  In  each 
account.  Writes  forceful  copy,  makes 
striking  layouts.  Has  working  knowledge 
of  all  departments.  Including  editorial,  me¬ 
chanical  and  business  office.  Conscientious 
worker,  eager  to  "get  somewhere"  in  the 
newspaper  business.  Willing  to  study  and 
learn.  High  school  graduate,  some  uni¬ 
versity  training  In  advertising  and  Jour¬ 
nalism.  Excellent  references.  I’rotestant. 
ITefera  Mid-west  or  East.  A-$.  B  &  F 
Personnel  Service. 


.Advertising  Man,  at  present  employed  in 
executive  capacity,  seeks  position  as  adver- 
publisher’s  assistant,  or  on 
aavertising  staff  with  advancement  oppor¬ 
tunity.  Seventeen  years  experience.  Age 
36;  married.  Excellent  record  seven  years 
prewnt  position.  Employer  recommends. 
A-20,  L  &  p  Personnel  Service. 

Advertising  Manager  31  years  old.  Uni- 
verslty  graduate,  10  years  local,  national, 
experience  metropolitan  and 
•mall  town.  Excellent  record,  best  ref¬ 
erences.  Plenty  of  original  promotional 
meas  and  energy  to  put  them  over.  Re- 
rtTr,,!  quarter  million  line  local 

^Pmy  gain  in  six  months  in  city  17,000. 
.hil,  display  or  classifled  manager- 

Bhlp,  A-16,  E  &  P  Personnel  Service. 

''»th«er,  SoUcitoi^lg  years' 
perience  on  both  large  and  small  papers. 
<  years  advertising  manager  small  dally. 

*  desires  change.  Position  In 
Where  co-operation  and  per- 
^n^cy  are  reasonably  assured.  Present 
minor  consideration.  B-98S.  E  &  P 
personnel  Service. 


Situations  Wanted 

Advertisliig  SulcNiuan,  Display,  wishes 
position  on  Middle  Western  Daily.  33 
years  old,  unmarried,  now  employed. 
Thoroughly  experienced  on  large  and 
small  accounts.  (rood  knowledge  of 
merchandising;  food  particularly.  Can 
make  good  layouts — and  sell  them!  A-27, 
E  &  P  Personnel  Service. 

VALl  AUIzK  AUVKKTISINO  KXKC'I  TIVK 
Top  Space  Suiesman 

Ten  years  metropolitan  experience  on 
newspapers  of  40,000  to  400,000.  Year 
at  head  own  agency.  Sent  for  by  25,000 
mid*western  paper.  Have  answered  their 
major  problems  in  six  months  and  re¬ 
quire  larger  Held.  Now  National  Manager 
and  Director.  (ITesent  employer  knows 
of  this  ad.)  Deliver  maximum  and  cause 
others  to  do  so.  Co-agent  copywriter. 
Modern  layouts.  Resourceful;  dynamic; 
aggressive;  creative-minded  worker.  Im-^ 
pressive  background  of  classihed,  national, 
local,  merchandising,  and  original  promo¬ 
tion,  morning  and  evening.  University 
trained.  World  traveled.  6  feet  4  inches 
of  commanding  appearance.  34,  happily 
married,  young  son.  Episcopalian.  High¬ 
est  business  and  personal  endorsements. 
Bright  future  more  important  than  start¬ 
ing  position  or  initial  earnings.  Prefer 
salary  and  percentage  or  bonus  arrange¬ 
ment.  Available  thirty  days  notice.  Box 
A-24,  E  &  P  I’ersonnel  Service. 

.\11  Hound  Newspaperwoman  wants  desk 
job  or  news  run  In  a  city.  Experienced, 
capable,  responsible,  crack  references. 
B-985,  E  &  P  I’ersonnel  Service. 

An  experienced  and  successful  salesman, 
copy  writer  and  merchandiser  of  drug 
store  products  is  in  a  position  to  handle 
distribution  work  in  Cana<la  for  American 
manufacturers  of  proprietaries  and  cos¬ 
metics.  He  has  had  many  American  and 
Canadian  contacts  during  the  past  ten 
years.  References  of  the  best.  J.  Clarke 
tierowe,  21  King  Street  East.  Toronto,  Unt. 

Artist,  C'artoonist — Former  art  director 
newspaper  syndicate.  Freelancing  past  two 
years.  Seeks  position.  Ten  years  general 
art  experience,  sport,  sketch,  political, 
comic  cartoons.  Contributor  to  nationally 
known  publications.  Will  go  anywhere. 
Salary  optional.  B-i^80,  E  Ac  P  IVrsonnel 
Service, 

Aviation  Kditor — Capable  of  writing  inter¬ 
esting  features.  Licensed  pilot.  Also  can 
develop  strong  promotional  and  render  in¬ 
terest  aero  club  feature  similar  to  Hearst 
’’Junior  Blrdmen"  club,  to  attract  youth. 
General  editorial  experience.  Salary  sec¬ 
ondary  to  opportunity.  B-988,  E  &  P 
Personnel  Service. 

Cartoonist  — Editorials,  sport  caricature. 
Samples  on  request.  Will  go  anywhere. 
B-987.  Editor  &  Publisher. 

Cireulatiun  Manager — Twenty  years’  exper¬ 
ience.  Honest,  reliable,  capable.  Have 
developed  a  thorough  knowledge  of  all  de¬ 
partments  of  newspaper  circulation.  Can 
build  an  organization  that  will  get  results 
as  economically  as  is  consistent  with  good 
circulation  building  methods.  Have  excel¬ 
lent  references.  Address  B-982,  E  &  P 
Personnel  Service. 

(  irrulation  Manager — Well  qualified.  Fif¬ 
teen  years’  experience.  Familiar  with  both 
city  and  country  work.  Will  guarantee 
economical  operations.  Always  out  for 
more  revenue  and  knows  how  to  get  it. 
Good  organizer.  Specialize  In  hoy  pro¬ 
motion  work,  unusually  successful  in  this 
line.  Age  35,  married,  no  bad  habits. 
Good  reason  for  wanting  to  change.  In 
present  position  ten  years.  Can  furnish 
host  of  references.  Available  with  thirty 
days’  notice  to  present  employer.  B-999, 
Editor  &  Publisher. 


IF  you  SEEK 
A  NEWSPAPER  JOB- 


1 .  ThfM  40-wotd  "(iliMljon"  «li  in  EDITOR  « 
PUBLISHER. 

S.  A  3-nionlh  (ubteription,  m  exUntion,  to 
EDITOR  A  PUBLISHER. 

3.  Rniiiiralion  with  E.  A  P.  Pmonn,!  S«ivic, 

(•flnncy)  lot  six  monlht. 

4.  Pinpatalion  by  ut  of  100  pho<o-lilho  bnl- 

Intin*  about  yout  quallHeationi  and  ax- 
pariancat  with  your  inapthot  or  paiwoit 
includad  tharaon.  Thata  wn  sand  to  nawi- 
papatt  naadins  a  man  of  your  abilitias. 

DRAFT  an  ad  now  If  you  ata  (aakina  a  nnwa- 
papat  eonnnetion,  and  sand  it  to  us  with 
S5.00  chacic  or  monay  ordat,  to  covar  all 
thn  abova  sarvlcas.  A  raiisbation  blank 
will  than  ba  sant  you.  A  raasonabla  ad¬ 
ditional  paieanlafn  ckarta  will  ba  mada 
whan  and  11  a  posMlon  is  sacurad  throufk 
out  sanicas. 

E&P  PERSONNEL  SERVICE 

1 700  TIrms  BMga,  Tiaiet  Squi,  N.  Y,  C 


Situations  Wanted 

(’Irculutlon  ^lanager- -36,  outstandingly 
successful  building  circulation  by  mail  and 
carrier  on  small  city  daily  and  is  expe¬ 
rienced  as  assistant  in  larger  cities,  seeks 
connection  on  larger  daily  where  results 
will  be  rewarded  by  increased  earnings. 
B-994,  E&P  Personnel  Service. 

(irnilatioii  .Manager — Knows  carrier  pro¬ 
motion.  Have  conducted  the  largest  pre¬ 
mium  and  insurance  campaigns  in  the 
country.  Knows  city,  country  and  sub¬ 
urban  circulation.  Have  managed  a  Home 
Delivery  Department  of  140, OUO  top  and 
bottom.  Am  38  years  of  age.  B-992,  E 
tNi  1*  I’ersonnel  Service. 

(iaHKtIled  Manager — 27  years  old — 7  years 
experience.  Thorough  knowledge  of  hand¬ 
ling  sales  force,  telephone  room,  and  office 
routine.  Now  employed  us  Classified 
Manager  in  city  of  88.000.  Making  big 
gains — have  highest  recommendation  from 
present  employer.  Will  guarantee  in¬ 
creased  linage  and  a  smooth  running  de¬ 
partment.  B-996,  E&P  I’ersonnel  Service. 

CoiiipoKiiig  Uooni  Executive — Mechanical 
Superintendent  available.  Last  position 
five  years.  Planned  paper,  made  page- 
layouts  for  composing  room  and  news  de¬ 
partment  and  conducted  all  mechanical 
departments  efficiently  and  economically. 
Also  responsible  for  mailing  room,  pur¬ 
chasing  oiiuipment  and  materials  and 
building  upkeep.  A-S,  E&P  Personnel 
Service. 

Circulation  Manager — An  organizer,  thor¬ 
oughly  trained  in  all  branches  of  Circula¬ 
tion  Building.  Know  boy  promotion  and 
independent  ijlan.  I  have  an  excellent 
past  record  for  collections  and  building. 
Familiar  with  Morning,  Evening  and  Sun¬ 
day.  Hard  worker,  steady  and  loyal. 
Best  of  references  from  my  present  em¬ 
ployer.  Answers  in  strictest  confidence. 
Prefer  .South  or  West.  A-12,  E&P  Per¬ 
sonnel  Service. 

Competent  Circulation  Manager — Best  ot 
references.  B-998,  Editor  &  Publisher. 

Kditor — At  present  and  for  last  five  years 
copy  desk,  makeup,  telegraph  and  news 
desk  of  New  York  City  daily.  Nine  years’ 
experience  small  city  and  metropolitan. 
Desires  connection  in  samller  city,  prefer¬ 
ably  in  middle  west.  Married.  30.  Will 
come  for  an  interview  at  own  expense. 
A-14,  E&P  Personnel  Service. 

Kditor — 10  years’  experience  with  weekly 
F'onimercial  periodical  which  rendered 
practical,  commentative,  research  and  ad¬ 
visory  service.  Desires  a.ssociation  with 
magazine  or  newspaper  maintaining  edi¬ 
torial  department  with  analogous  purposes. 
B-989,  E&P  Personnel  Service. 

Kditor — writer  exceptional  record,  335 
week  if  .sell  some  interest  after  year. 
Family,  37,  some  income,  healthy,  best 
education,  experienced.  A-25,  Editor  & 
Publisher. 

Kditor — News.  City*  Telegraph,  7  years 
last  job.  Age  34.  IT*olestant.  married. 
Available  now.  Metropolitan,  small  daily 
experience.  Reliable,  sober,  hard  worker 
with  good  background.  Good  personality 
and  mixer.  B-991,  E&P  Personnel  Ser¬ 
vice. 

ITfteea  years’  experien(*e  as  business  man¬ 
ager  and  manager.  Have  handled  adver¬ 
tising,  circulation,  accounting,  buying  and 
collections.  Understand  mechanical  end  of 
newspapers.  Will  go  anywhere.  Salary 
not  principal  consideration.  A-17,  E&P 
I’ersonnel  .Service. 


Financial  Kditor:  Young  man,  married, 
seven  years  financial  editor  one  of  largest 
middle  western  newspapers,  seeks  change 
for  more  profitable  opportunities  and 
chance  for  further  specialization.  No  de¬ 
gree.  but  substantial  credits  In  economics, 
accounting,  world  problems,  etc.,  in  night 
school.  Highest  references.  Salary  sec¬ 
ondary  to  opportunity.  A-18,  E&P  Per¬ 
sonnel  Service. 


Is  weekly  (preferred)  or  daily  po.sition 
open  for  news  and  feature  man;  experience 
20  years  weeklies  and  dailies?  Desk, 
make-up,  important  court  trials,  conven¬ 
tions,  politics,  humor.  Married;  52;  tem¬ 
perate;  clean  record.  Can  i)roduce  tes¬ 
timonials.  A-13,  E&P  Personnel  Service. 


Live  Wire  Kditor,  small  daily,  wants 
change.  Present  place  five  years,  ten 
years  experience  reporter,  telegraph  editor, 
desk  man  and  editor  small  and  large 
papers.  Can  do  any  editorial  w'ork  any¬ 
where.  Single.  32,  college  grad.  Crack 
references.  A-7,  E&P  Personnel  Service. 


Managing  h^itor — 15  years  experience  as 
news  department  executive  on  metropolitan 
and  smaller  newspapers:  tireless  worker; 
efficient;  university  education;  robust 
health;  married;  middle-age  and  sober. 
Let  my  references  tell  you.  Go  anywhere. 
A-22,  E&P  Personnel  Service. 

Man  of  wide  advertising  experience  would 
connect  with  newspaper  in  city  of  up¬ 
wards  100,000  population.  Have  generally 
been  successful  handling  larger  store  ac¬ 
counts.  Have  wide  experience  In  National 
field — am  satisfied  would  be  of  value  to 
any  newspaper  where  competition  is  keen. 
Would  not  care  to  go  to  a  one-newspaper 
town.  A-19,  Editor  &  Publisher. 


Situations  Wanted 

Newspaperman — Last  14  years  telegraph 
editor  in  city  of  over  300,000  seeks  em- 
pluynierit  in  New  England.  Experienced  in 
editorial  routine,  copy  reading  and  head¬ 
line  writing,  picture  layouts  and  makeup 
generally.  Available  immediately.  Address 
B-984,  E  &  1’  Personnel  Service. 

NewHpu|>ernmu — Former  editor  mid-West- 
ern  university  daily.  College  graduate. 
Young,  single.  Like  job  as  reporter  on 
city  newspaper.  Go  anywhere.  B-986, 
E  &  1*  I’ersonnel  Set  vice. 

N>\VF«i»aper\vuiiiau  with  outstanding  record 
of  eight  years  at  general  assignment, 
editing  and  makeup  wants  position  with 
trade  or  professional  journal,  publishing 
house  or  magazine  in  New  York  or  en¬ 
virons.  Age  30.  Attractive  and  adapt¬ 
able  personality.  Great  capacity  for  work. 
Executive  ability.  A-23,  E&P  I’ersonnel 
Service. 

Newsrouiu  Executive — Several  years  in 
present  position,  desires  charge  editorial 
department  small  or  medium-sized  daily. 
Offers  record  ability,  initiative  and  cre- 
ativeness.  Not  looking  for  job,  but  place 
where  ideas  and  work  will  produce  better 
than  average  salary.  B-993,  E&P  Per¬ 
sonnel  Service. 

lieporter — 21,  single.  Three  years  free¬ 
lance  in  New  York  area.  Familiar  all 
phases  newspaper  work,  including  sports, 
editorial,  news,  layout  and  printing.  Seek 
IFOsition  on  small  daily  or  good  weekly 
anywhere  in  U.  S.  Just  enough  salary  to 
live  on.  A-4,  E  &  P  I’ersonnel  Service. 

Iteporter — ('ollege  graduate,  23.  Trained 
in  American,  European  government, 
politics,  economics  and  finance;  2  years’ 
experience  ijolitical  xind  business  articles, 
general  news  reporting,  national  weekly, 
community  paper;  also  correspondent  dally 
newspapers.  Accurate,  reliable,  industrious 
w’orker.  Moderate  salary.  Go  anywhere. 
References,  A-6,  E&P  Personnel  Ser- 


SScience  Writer — Man  of  several  years  ex¬ 
perience  science  w'riting  and  editing  for 
national  syndicate  seeks  connection.  Has 
also  been  administrator  acquainted  with 
advertising,  promotion,  etc.,  and  publisher 
of  small  paper.  28  years  old,  married, 
fannly.  Best  references.  Available  soon. 
A-1.  E  &  1’  Personnel  Service. 

Newspaper  Machinist 

Moving,  erecting,  dlHiiiuntling — pressroom 
and  stereotype  equipment  Fall  BE  3-5967. 
H.  Ammon  &  Co.,  95  Cliff  St.,  N.  Y.  C. 

Mechanical  Equipment  for  Sale 

Model  K  Linot.vpe,  Babcock  No.  7  Cylinder 
I’ress.  To  avoid  expense  of  moving  will 
sell  immediately  at  sacrifice.  Tribune, 
Concord.  North  Carolina, 

Web  Pre?s«  Itlaiikets — 12  felt  and  12  rubber 
press  blankets.  Practically  new*.  Used 
only  540.000  impressions.  Schenectady 
Union-Star,  Schenectady,  N.  Y. 

21  X  26  Terra-Cotta  Hath  on  wheels,  new 
$35.00;  plate  cooler,  new  $50.00;  gas  Steve. 
8  burners  on  stand,  $60.00.  Winters,  716 
Indiana  Ave.,  Phila.,  Pa. 

Hoe  Dry  Mat  Ii4»ller:  Heavy  duty,  full 
page  size,  tw'o  speed,  chain  drive.  Thomaa 
W.  Hall  Co.,  Stamford,  Conn. 

LlntoypcH— 1,  5.  8,  11.  13.  19,  25.  Inter¬ 
types  B  and  C.  All  guaranteed.  Terms. 
HOFMANN  MACHINERY  &  ENGRAVING 
CO..  413  l^afayette  St.,  New  York  City. 

For  sale,  full  set  Goodrich  Rubber  Rollers 
for  old-style  Hoe  Sextuple  straight-line 
press.  Will  sell  at  great  reduction.  The 
State.  Columbia,  S.  C. 

Photo-Engraving  Equipment  for  Sale 

Engraving  Department  Equipment,  all 
standard  brands,  new  and  trade-ins.  Esti¬ 
mates  furnished.  E.  T.  Sullebarger  Co., 
116  John  Street.  New  York  City. 

Photo-Engraving  Equipment  for  Hale,  com. 
plete  plant  or  any  part.  Miles  Machine 
Co..  18  E.  16th  Street,  N.  Y. _ 

Newspaper  Supplies 

stereotype  and  I^ressroom  Supplies — Elec- 
trix  Matrix  Scorching  Machines.  American 
I'ubliEhers  Supply,  Box  131,  West  Lynn, 
Mass. 


NEWSPAPER 

PROPERTIES 

Bousht,  Sold  and  Appraised 

A/I  negotiations  cot^idential 

Palmer,  Suter  &  Palmer 

Busina**  E*tabli*h*d  In  1899 

360  Madison  Ave.  New  York 
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PUBLIC  FORUMS— BULWARK  OF  DEMOCRACY 

By  JOHN  W.  STUDEBAKER 
United  State*  CommiMioner  of 
Education 

The  existence  of  a  free  press  is  that  the  rank  and  file  of  citizens  prac- 
fundamental  to  democracy.  Any  ac-  ticed  their  liberty  of  expression,  gained 
tion  which  tends  to  protect  the  freedom  a  personal  appreciation  of  it,  and  there¬ 
of  the  press  adds  to  the  strength  of  fore  cherished  the  right  of  free  ex- 
onr  democratic  structure.  Likewise,  a  pression  in  press  and  public  meeting 
vital  public  interest  in  and  knowledge  for  all. 

of  public  affairs  are  essential  to  the  To  lose  that  personal  concern  for 
jierpetuation  of  democracy.  Any  agency  the  rights  of  free  press  and  free  speech 
which  effectively  encourages  the  growth  is  to  take  a  step  toward  dictatorship, 
of  civic  understanding  is  to  be  consid-  The  results  of  the  workings  of  dictator- 
ered  a  bulwark  of  democracy.  Public  ship  abroad  affecting  free  press  are  now 
affairs  forums  definitely  serve  to  pro-  well  known.  Newspaper  and  magazine 
tect  the  freedom  of  the  press  and  to  circulations  have  dropped  as  much  as 


create  civic  enlightenment. 


60  per  cent  as  the  hand  of  censorship 


A  vast  majority  of  our  people  are  has  reached  out  to  delete  all  news  and 
constantly  on  the  receiving  end  of  comment  contrary  to  the  doctrine  or 
speeches,  editorials  and  articles.  We  practice  of  the  dictatorship.  ^ 


and  appeal  to  the  intellectually  elite.  In 
any  case,  all  of  these  forums  taken  to¬ 
gether  reach  no  more  than  approxi¬ 
mately  half  a  million  of  our  75,000,000 
adults. 

1  Ijelieve  that  this  is  a  problem  for 
public  education.  The  end  objective 
ought  to  be  universal  and  carefully  or¬ 
ganized  adult  civic  education,  so  that 
the  vast  majority  of  citizens  will  have 
opportunity  to  participate  in  an  annual 
program  of  forum  discussions  in  every 
urban  and  rural  community  in  the 
nation. 

These  forums  ought  to  be  built  on  a 
community-wide  basis,  p^-actlv  as  our 
public  school  system  is  made  to  serve 
all  children  in  eivry  community.  Of 
course,  attendance  would  })e  voluntary. 
What  is  now  generally  understood  as  a 
public  forum,  the  large  lecture-question 
forum,  would  be  only  one  part  of  the 
community  program.  The  much  more 
important  part  would  be  the  small  dis¬ 
cussion  groups,  “neighborhood  forums,” 
meeting  weekly  or  twice  monthly  in 
schools  within  close  walking  distance 
of  the  people.  In  these  intimate  gather¬ 
ings  of  neighborhood  folk,  is  achieved 
that  spirit  of  counseling  together,  that 
free  sharing  of  ideas  and  views,  and  the 
maximum  of  self-expression. 

*  *  * 


have  powerful  mechanisms  for  reaching  will  do  well  in  .\merica  to  ally  C'ORUMS  should  be  devoted  to  a  true 

millions  with  a  single  speech  or  printed  forces  desirous  of  perpetuating  these  "  educational  ideal,  offering  only  such 
statement.  Consequently,  there  is  a  ten-  freedoms  to  take  positive  action  to  in-  guidance  and  leadership  as  are  import- 

dency  for  a  smaller  proportion  of  the  '’oE’C  our  people  in  active  participation  ant  in  helping  adults  to  think  through 

people  to  have  the  opportunitv  or  in-  ‘u  free  public  discussion.  That  would  their  public  problems.  More  than  in 

clination  to  speak  or  publish  their  views  !>oem  to  be  the  efficient  way  to  stimu-  some  public  school  education,  the  forum 


on  public  questions. 


late  public  support  for  free  press  and 


At  least  two  unfortunate  results  are  Public  opposition  to  any 


involved  in  this  situation. 

First,  the  vital,  personal  appreciation 
of  our  basic  democratic  rights  of  free 
speech,  press  and  assemblage  is  being 
concentrated  in  the  hands  of  the  rela- 


attempts  to  curb  the  exercise  of  these 
rights. 

*  *  « 

The  second  result  of  the  mechaniza¬ 
tion  and  concentration  of  active  pub- 


tively  few  who  actively  practice  them.  He  expression  is  the  loss  of  that  general 
*  ♦  ♦  independent,  critical-mindedness  which 

IT  is  decidedly  doubtful  whether  mass  essential  to  good  government.  The 

defense  for  a  free  press  can  be  mus-  ^^^t  that  the  mechanics  and  prac- 

tered  in  an  emergency  if  this  personal  of  public  expression  are  so  concen- 
concern  for  civil  liberties  is  not  well  trated  tends  to  make  our  iieuple  passive 
diffused  among  the  people.  An  under-  Hsteners  or  readers  rather  than  active 
standing  of  the  importance  of  free  thinkers  and  sharers  of  ideas.  .\nd  any 
speech  and  assemblage  and  an  active,  circulation  manager  can  testify  to  the 
widespread  use  of  these  freedoms  are  difficulty  of  getting  i)assive-minded 
pertinent  to  a  public  appreciation  of  people  to  read. 

the  need  for  a  free  press.  These  three  To  the  extent  that  citizens  in  our 
freedoms  go  together.  The  loss  of  any  democracy  lack  that  critical  attitude  and 
one  threatens  the  existence  of  the  others.  Hesire  to  know  for  themselves  we  are 
When  the  masses  of  power-sharing  danger  of  lieing  swept  off  our  feet 

citizens  fail  actually  to  participate  in  to  supjKirt  rash  and  ill-considered  inno¬ 

public  discussion,  the  people  tend  to  rations  proposed  by  able  demagogues, 
form  themselves  into  rooting  sections.  Numerous  pressure  grouns  are  con- 
applauding  or  booing  those  who  do  dis-  stantly  trying  to  "sell"  people  on 
course  or  write  about  public  issues.  It  vaguely-described  ideas  and  to  organize 
is  only  a  short  step  from  mob  excite-  them  to  work  for  plans  without  regard 
ment  for  and  against  certain  public  ex-  to  whether  the  people  understand  the 
pressions  to  actual  mass-supported  de-  proposals. 

mands  for  the  gagging  and  censorship  But  what  facilities  have  — p  for  en- 
of  the  unpopular  view.  And  the  sudden  gaging  the  mass  of  citizens  in  free  in¬ 
shifts  of  public  enthusiasms  are  worth  quiry  into  public  questions  whereby  they 


educational  ideal,  offering  only  such 
guidance  and  leadership  as  are  import¬ 
ant  in  helping  adults  to  think  through 
their  public  problems.  More  than  in 
some  public  school  education,  the  forum 
is  a  co-operative  venture.  There  is  no 
place  for  the  leader  who  seeks  to  use 
it  as  a  medium  for  propaganda.  A  true 
community  forum  composed  of  adults 
representing  all  sorts  of  political,  re¬ 
ligious  and  organizational  affiliations 
will  not  long  endure  a  leader  who  at¬ 
tempts  to  impose  his  views. 

Among  other  important  activities  of 
the  community  forum  is  the  discussion 
of  “spot  news”  to  the  end  that  the 
people  may  keep  up  with  current  events 
and  analyze  their  significance.  The 
foundations  for  these  periods  of  group 
discussion  are  the  reports  in  the  daily 
newspapers  and  weekly  news  period¬ 
icals. 

In  a  survey  made  in  connection  with 
the  Des  Moines*  forum  program,  some 
interesting  data  were  discovered  relative 
to  newspaper  reading  by  i)eople  who  at¬ 
tended  forums  and  those  who  did  not. 
The  figures  are  summarized  in  the  table 
below : 


For  some  week*  to  coom  tk* 
author  of  the  Shop  Tdh 
column  will  be  absent  and  tkb 
page  will  be  written  by  disi^ 
guished  guest  column  coadM 
tors,  permitting  the  editor  to' 
tour  to  the  Orient  and  Euroat| 
on  pleasure  and  business  boa|^ 
With  a  delegation  of  Amml^ 
can  newspapermen  the  ediltoi 
will  attend  the  mauguratiop  sf  1 
the  new  Philippine  govemBMd||| 
stopping  enroute  at  Ha«2, 
Japan  and  China,  and  returolMU 
via  the  Mediterranean. 


ganization.  However  tedious  and  til 
some  it  may  be  at  times,  free  discH 
does  assure,  as  far  as  is  humanli^ 
sible,  that  action  follows  UroadS  i 
many-sided  consideration.  It  perfl 
the  immediate  use  of  (|uestioa»j“j 
answers.  It  gives  people  of  oppoi 
points  of  view  free  play  in  putting  t 
ward  reasons  and  facts,  and  most  oi 
it  facilitates  immediate  challengK'- 
creates  a  situation  in  which  experioi 
can  be  freely  shared,  where  raisond 
standings  can  l)e  cleared  up,  and  p 
in  the  thinking  of  each  filW  in  by 
contributions  of  others. 

♦  *  s 

JOURNALISTS  are  renowned 
their  enthusiasm  for  disami 
despite  the  fact  that  their  profcMiq 
medium  is  the  written  word.  T] 
gather  together  in  innumerabde  coni 
ences,  even  in  a  national  convodi 
to  discuss  their  problems  and  meth 
instead  of  contenting  themseWee  d 
writing  memoranda  to  each  othen 
reading  their  technical  journals.  I  h 
discovered  that  the  journalist  is ' 
most  eager  and  helpful  of  the 
pants  in  public  affairs  discussion,  inj 
formal  groups  as  well  as  in  rega 
forums. 

The  latest  estimate  on  paid  newsp^ 
circulation  of  English  language  M 
lications  gives  a  total  of  some  35,00l)ijl 
for  Canada  and  the  United  Stan 
Making  an  appropriate  discount  filj 
this  figure  to  represent  the  Canadl 
circulation,  and  some  deduction  for  1| 
fact  that  many  people  take  bodi  a 
evening  and  a  morning  newspaper;  j 
is  not  unlikely  that  fully  25%  ^ 
American  families  make  no  regular  csi 
tact  with  a  daily  newspaper. 

In  the  Des  Moines  forums,  it  ^ 


Numl>cr  and  pcrcentaKe  of  persons  who  attended  forums  who  took  no  Dei  Moia* 
daily  newspaj>er»  one  paper  only  or  l)oth  papers  as  compared  with  the  numbcf 
and  percentaf^e  of  persons  who  did  not  attend  the  forums,  subscribing  to  Dei 
Moines  newspapers: 


Attended  forums. 
Did  not  attend 


noting  in  this  connection. 


may  come  to  a  clear  understanding  of 


The  point  is  that  we  have  lost  sight  the  issues  involved?  W’hat  are  we  do- 
.  underlying  significance  of  our  ing  to  make  free  speech  and  free  press 
civil  liberties  to  an  alarming  extent,  understood  and  apn-eciated  ? 

We  are  coming  to  regard  free  speech  People  who  see  the  essential  necessity 
and  free  press  as  means  _  for  arousing  of  free  speech  and  the  practice  of  it  in 
our  rooting  sections  to  action  and  to  in-  the  critical  search  for  the  truth  about 
crease  popular  following.  We  are  for-  public  affairs  are  the  only  ones  to  be 
getting  that  these  rights  were  originally  depended  upon  to  preserve  and  perfect 
established  to  protect  the  people  in  their  .\merican  democracy.  Furthermore, 
search  for  civic  wisdom.  Too  many  these  are  the  people  who  will  under¬ 
people  are  prone  to  regard  free  speech  stand  the  absolute  importance  of  not 
press  as  desirable  only  when  only  preserving  a  free  press  but  of  prac- 
these  freedoms  permit  the  expression  of  ticing  this  freedom  by  reading  at  least 


No  Paper 

One  Paper 

Both  Papers 

I’otal 

Number 

Per 

Cent 

Number 

Pe^ 

Cent 

Number 

Per 

Cent 

Number 

Per’ 

Cent 

249 

1.9 

1,770 

13.2 

11,385 

84.9 

13,404 

100.0 

3.364 

5.4 

12,208 

19.5 

47,045 

75.1 

62,617 

100.0 

3,613 

4.S 

13,978 

18.4 

58,430 

76.8 

76,021 

100.0 

views  they  favor.  Too  few  there  are  one  and  preferably  more  than  one  daily 
who  will  vigorously  defend  the  civil  newspaper, 
rights  of  those  who  hold  opposing  ♦  *  ♦ 

opinions.  T17ITH  these  and  other  considera- 

*  *  »  tions  in  mind,  I  have  been  urging 

'  I  'HIS  is  a  logical  consequence  of  the  that  we  take  definite  action  in  promot- 
*  rooting  section  approach  to  public  iug  civic  enlightenment  through  a  na- 
affairs.  An  indispensable  method  of  re-  tion-wide  system  of  public  affairs 
establishing  mass  appreciation  for  civil  forums.  To  be  sure,  we  do  have  about 
liberties  as  such — valuable  because  they  250  “public”  forums  now.  Many  of 
protect  free  public  inquiry  and  access  them  are  doing  truly  educational  work, 
to  all  views — is  to  involve  masses  of  providing  for  public  meetings  in  which 
people  in  fr^  discussion  of  public  the  people  may  come  to  grips  with  pub- 
questions.  It  is  well  to  remember  that  He  issues  and  discuss  them  from  every 
the  establishment  of  the  principle  of  free  important  point  of  view.  Others  are 
sp^h  was  accompanied  by  such  insti-  devoted  to  promoting  the  views  of  the 
tutions  as  the  community  Town  Hall  sponsors.  Most  of  them  concentrate 
and  Lyceum.  It  was  in  these  places  on  large  meetings,  sponsoring  lectures. 


Civic  interests  when  established  will 
be  expressed  in  many  ways — through 
further  schooling,  through  reading 
newspapers,  magazines,  and  books, 
through  attending  public  forums,  and 
through  participating  directly  in  civic 
affairs — to  mention  only  a  few  of  the 
modes  of  registering  concern  for  civic 
welfare. 

Discussion  not  only  stimulates  the 
interest  of  people  in  pursuing  further 
investigation,  and  watching  events  with 
more  alertness,  but  it  is  by  and  of 
itself  essential  to  any  democratic  pro¬ 
cedure.  It  has  been  said  that  democracy 
is  government  by  discussion.  Some 
people  would  have  us  believe  that  this 
is  the  unfortunate  part  of  democratic 
government.  But,  quite  to  the  contrary, 
this  discussion  method  is  the  glorious 
part  of  democracy  and  free  social  or- 

*  The  Des  Moines  public  forums  are  now 
in  their  fourth  year  of  operation.  They  rep¬ 
resent  an  experiment  in  community  adult 
civic  education  directly  managed  by  the  city 
school  system.  Some  570  forum  meetings 
involving  an  attendance  of  trns  of  thousands 
of  citizens,  led  by  trained  and  well  paid 
f-)rum  educators,  are  held  each  school  year. 
These  forums  are  free  to  the  public  and  are 
placed  in  public  school  buildings  within  easy 
distance  of  the  homes  of  the  people. 


discovered  that  newspaper  co-openi| 
with  the  forum  program  was  vital  a 
essential,  and  in  this  case  it  wai  g 
erous.  Why  shouldn’t  our  daily  nt 
papers  and  weekly  periodicals  fea 
public  affairs  discussion  as  they  now 
sports,  finance,  society,  and  o 
features?  The  practical  answer  p 
ably  is  that  they  will  when  Ata 
features  the  facilities  for  public  fo 
as  it  does  for  these  other  activities. 

At  a  time  when  democracy  is  cl- 
lenged  throughout  the  world,  I  thinki 
of  crucial  importance  that  a  na 
originally  dedicated  to  den 
government  should  take  steps  to 
gird  its  structure  of  free  self-gov 
ment  with  the  maximum  of  opi 
ities  for  civic  enlightenment  thro 
the  entire  country.  To  me  that_ 
the  federal  promotion  and  subsidy 
community  public  affairs  forums,  u 
complete  and  independent  local  ad 
istration.  It  is  my  conviction  tl^ 
through  wide-spread  systemaA 
competently  managed  public  disci 
can  we  hope  to  maintain  a  vital, 
sonal  support  for  the  corner-stone 
democracy. — free  speech,  free  press  *i 
freedom  of  assemblage. 
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